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In  1965,  our  national  advertising  gain  soared 
56%  higher  than  the  TVibune  and  American  gain. 
What’s  at  the  bottom  of  this  big  high  rise? 

Our  Single  Rate. 

National  advertisers  like  the  idea  of  buying  newspaper 
advertising  at  the  retail  rate.  And  getting  all  the 
breaks  and  bonuses  the  retailer  does. 

(Incidentally,  our  retail  linage  gained  18.1%  more 
than  the  Ttibune  and  American  last  year.  That  says 
something,  too.) 

Tty  the  single  rate  yourself.  See  how  tall  you’ll  stand 
in  linage  gains. 


SUN-TIMES/ 
DAILY  NEWS 


TRIBUNE/ 

AMERICAN 


Chicago  Sun -Times /Chicago  Daily  News 


Chicago’s  No.  1  evening  newspaper 


WHEN  SEATTLE  RCTAIlEltS  "TRADE  IT' 
THEY  SWING  TO  THE  P-I 


Here's  how  men's  and  women's  apparel  was  advertised  in  Seattle  newspapers  in  1965 


P-I 

TIMES 

P-I 

TIMES 

P-I 

TIMES 

40% 

60% 

60% 

40% 

70% 

30% 

LOW  PRICE 

MEDIUM  PRICE 

HIGH  PRICE 

The  above  charts,  based  on  Neustadt  Retail  Linage  Measurements  of  12  major  cat¬ 
egories  of  men’s  and  women’s  apparel,  clearly  illustrate  how  retail  advertising  in  the 
Post-Intelligencer  increases  as  the  price  of  merchandise  increases.  Seattle  merchants 
with  an  eye  on  the  cash  register  and  in  a  position  to  check  results  know  that  the  P-I 
pays  off  best  in  the  medium  and  high  price  zones.  If  you  want  to  “trade  up”  in 
Seattle,  reach  the  people  who  buy  through  the  P-I  .  .  .  the  Quality  Newspaper  of  the 
Great  Northwest 

Scaltle  iPo'st  -  It^encer 

Represented  Nationally  by  Hearst  Advertising  Service 

- THE  HEARST  NEWSPAPERS - 


Albany  Times-Uniin 
Albany  Knickerbocker  News 
Baltimore  News  American 


Boston  Record  American 
Boston  Sunday  Advertiser 
Los  Angeles  Herald-Examiner 


New  York  Journal-American 
San  Antonio  Light 
San  Francisco  Examiner 


Seattle  Post-Intelligencer 
Hearst  Sunday  Magazines 
Puck— The  Comic  Weekly 


In  Baltimore 

more  than  7  out  of  every  10  lines 
of  metropolitan 
newspaper  advertising 
are  placed  in 
The  Sunpapers. 


(Classified  advertisers 
place  81^ 

of  their  classified  ads 
in 

The  Sunpapers) 


i 


National  Representatives:  Cresmer,  Woodward,  O'Mara  &  Ormsbee  —  New  York,  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis 


In 

Florida, 
Circulation 
Gains  Are 
Old  Hat .  .  . 


Circulation 

Growth 

1955-1965 


St.  Petersburg 
Times 

67,795  gain 


Tampa 
Tribune 
33,732  gain 


Florida 
Times-Union 
(Jacksonville) 
9,188  gain 


.  .  .  some  papers  just 
grow  faster  than  others 

Everything’s  moving  up  in  Florida  .  .  .  population, 
industry,  tourism,  retail  sales.  The  National  Plan¬ 
ning  Association  says  we’ll  enjoy  the  third  largest 
population  and  income  growth  in  the  nation  the 
next  10  years. 

Remarkable,  too,  is  the  speaacular  daily  circula¬ 
tion  gain  of  The  St.  Petersburg  Times  the  past  10 
years.  Audit  Bureau  of  Circulation  figures  show 
Times  daily  circulation  up  67,795,  1955-1965  .  .  . 
double  that  of  the  Tampa  Tribune,  more  than 
seven  times  the  Florida  Times-Union ’s  in  Jackson¬ 
ville. 

A  real  bonus  for  advertisers. 


EDITOR  &  PUBLISHER  CALENDAR 


FEBRUARY 

28-Marcli  I — New  England  Newspaper  Advertising  Executives  Association, 
Parker  House,  Boston. 


4— 5— Newspaper  Advertising  Executives  Association  of  the  Carolines, 

Sheraton-Barringer  Hotel,  Charlotte.  N.  C. 

5 —  Sigma  Delta  Chi  Region  10  Conference,  University  of  Montane,  Mis¬ 
soula,  Mont. 

6 —  Southern  Illinois  AP  Editors  Association,  Hotel  Langenfeld,  Centralia. 
6-8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Mayo, 

Tulsa,  Okie. 

12- 14— Midwest  Circulation  Managers  Association,  Muelbach  Hotel,  Kan. 
sas  City,  Mo. 

13- 15 — Central  States  Circulation  Managers  Association,  Shereton  Hotel, 
Chicago,  III. 

13-25— American  Press  Institute,  Managing  Editors  and  News  Editors 
seminar  (for  newspapers  under  75,000  circulation),  Columbia  University, 
New  York  City. 

17 — Sigma  Delta  Chi  Region  2  Conference,  University  of  North  Carolina, 
Chapel  Hill,  N.  C. 

17— 19 — National  Newspaper  Association,  Government  Relations  Workshop, 
Willard  Hotel,  Washington,  D.  C. 

18—  United  States  Basketball  Writers  Association,  Shoreham  Hotel,  Wash¬ 
ington.  D.  C. 

19—  Oregon  Newspaper  Publishers  Association  Circulation  conference, 
Marlon  Motor  Hotel,  Salem. 

19-20— Northwest  Mechanical  Conference,  Hotel  Saint  Paul,  St.  Paul,  Minn. 

23- 25 — Retail,  General  Advertising  Managers  Workshop,  University  of 
Illinois,  Urbane,  III. 

24- 26— Mid-Atlantic  Newspaper  Mechanical  Conference,  Shelburne  Hotel. 
Atlantic  City,  NJ. 

25-  Virginia  Press  Association  Symposium  on  educational  news,  Randolph- 
Macon  College,  Ashland. 

26- 27 — Inter  American  Press  Association.  Board  of  directors.  Tamanaco 
Hotel.  Caracas,  Venezuela. 

27- 28 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers  Con¬ 
ference,  Pick-Fort  Hayes  Hotel,  Columbus. 

27-29 — Inter-State  Circulation  Managers'  Association,  Lord  Baltimore  Hotel, 
Baltimore,  Md. 

27-April  I — J.  C.  Penney-University  of  Missouri  Journalism  Awards  Honors 
Conference  and  Workshop,  School  of  Journalism,  Columbia,  Mo. 
27-April  8 — American  Press  Institute  Business  and  Rnancial  Editors  seminar. 
Columbia  University.  New  York  City. 

31— Newspaper  Comics  Council  Meeting,  Johnny  Victor  Theatre,  RCA 
Exhibition  Hall,  New  York  City. 

31 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Penn  Harris 
Motor  Inn,  Harrisburg,  Pa. 


1-2 — Sigma  Delta  Chi  Region  3  Conference,  Birmingham,  Ala.  I 

1-2 — Hoosier  State  Press  AssociaHon,  Marott  Hotel.  Indianapolis.  I 

1- 3 — Southern  Circulation  Managers  Association,  Towne  House,  Augusta,  I 

Ga.  i 

2- 3— Wisconsin  AP  Sports  Writers  Association,  Downtowner  Motel,  Green  I 

Bay. 

14- 16— Nebraska  Press  Association,  Sheraton-Fontenello  Hotel,  Omaha. 

15- 16— Old  Dominion  Ad  Conference  of  Virginia  Press  Association,  Down¬ 
towner  Motor  Inn,  Danville. 

15-16— Sigma  Delta  Chi  Region  I  Conference,  Rochester,  N.Y. 

15-17 — Sigma  Delta  Chi  Region  8  Conference,  Fort  Worth,  Tex. 

17- 29 — American  Press  Institute,  City  Editors  seminar  (for  newspapers 
under  50,000  circulation.)  Columbia  University,  New  York  City. 

18 —  Richmond,  Va.,  Professional  Chapter  of  Sigma  Delta  Chi  presentation 
of  third  annual  George  Masorv  Award,  Williamsburg  Lodge,  Williams¬ 
burg. 

21- 23— Southern  Short  Course  In  News  Photography,  Wade  Hampton  Hotel, 
Columbia,  S.  C. 

22- 23 — Sigma  Delta  Ch!  Region  4  Conference,  Toledo,  Ohio. 

24- 26— Ohio  Circulation  Managers'  Association,  Sheraton-Cleveland  Hotel, 
Cleveland. 

25- 28 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  York  City. 


%t.  pFtprsbur^  iTimpa 

- FLOaiOA'S  KST  _ _ ' 


Represented  by  Story  &  Kelly-Smith,  Inc. 


Vol.  99,  No.  9.  February  26,  1966.  Editor  &  Publisher  The  Fourth  Estate  is 
publish^  every  Saturday  by  Editor  &  Publieher  Co.  Editorial  and  busineet 
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More  than  five  million  readers  of  NEA  client 
newspapers  benefited  from  personal  Reader 
Service  last  year  on  subjects  ranging  from 
making  better  grades  or  house  dresses  to  under¬ 
standing  Medicare. 

Participating  newspapers  identified  them¬ 
selves  with  these  readers  in  an  enduring  person- 
to-persan  relationship.  They  created  a  Reader 
Service  image  in  their  communities,  profitably. 


Medicare 

Social 

Security 


for  prestige,  profit 
and  outstanding 
public  service  .  .  . 

NEA 

Reader 

Service 

. . .  an  added 
dimension  to 
newspaper-reader 
relationship 


/*>•>•  itttH 


by  Ail**"  SnoddV 
In— '2:^ 


Put  NEA's  extensive  year-round  program  to 
work  for  your  newspaper.  It  provides  your  news¬ 
paper  with  superior  articles  which  are  also 
available  in  expanded  bound  form  so  readers 
can  purchase  them  for  permanent  reference. 

Always  popular  are  the  long-established  dress 
and  needlework  patterns;  books  on  Income  Tax, 
Medicare  and  Social  Security,  Homemaking, 
Stock  Market  Guide,  Better  Grades  programs. 
Shopper's  Guide  and  Bridge  have  been  sensation¬ 
ally  successful. 

A  bright  array  of  vital  new  subjects  keyed  to 
reader  interest  is  being  developed  now  for  future 
Reader  Service  offerings. 


For  details  write  or  call 


NEA  Special  Services 

NkWSPAPKIV  EnTERV^RISE  Association 

1200  West  Third  Street  Cleveland,  Ohio  44113 
Tel.  216-621-7300 


If  it  dribbles,  dives,  punches, 
punts,  bunts,  lifts,  leaps,  tees 
off  or  trots,  it’s  been  covered 
by  Trenton  Times  sports 
columnist  Tom  Sargent. 
With  competence,  character 
and  candor.  Tom’s  recently 
been  awarded  a  special 
citation  from  the  New  Jersey 
Press  Association.  We’re  so 
proud  of  him  we’re  changing 
his  byline  to  Tom  Lieutenant. 


TRENTON  TIMES 


’  .  ,  *  *  * 
twin  6  i^olumn 

★  ★★★★★ 

Newsmen  *8  Newspaper 

WEATHER,  unceremoniously  graduating  from  a  daily  news 
topic  to  a  deadly  press-stopping  calamity  in  a  few  snow¬ 
bound  cities  recently,  can  be  laughed  about  as  it’s  endured. 
Bob  Hope,  speaking  to  the  California  Newspaper  Publishers 
Association  convention  in  Palm  Springs,  about  as  far  in  the 
state  as  one  can  get  from  the  state  capital  city,  quipped: 
“Last  week  the  wind  was  blowing  so  hard  here  that  when  1 
went  outside  to  pick  up  the  paper,  it  was  a  copy  of  the 
Sacramento  Bee.” 

About  That  $5 — 

Nothing  like  Ray’s  Column 
To  meet  those  you  forget 
(Plus  those  overlooked  few 
To  whom  you  owe  a  debt.) 

—Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 

— Allan  Wilkins,  bowling  writer  for  the  Trenton  (N.  J.) 
Evening  Times  for  two  years,  received  a  bowling  notice  from 
a  woman  who  said  she  had  been  reading  his  interesting  bylined 
column  for  some  time,  but  she  addressed  him  as  “Williams.” 
After  he  used  the  submitted  item,  she  wrote  a  note  of  apprecia¬ 
tion  and  this  time  addressed  him  as  “Watkins.”  .  .  .  Wauhillau 
La  Hay,  Scripps-Howard  Newspaper  Alliance,  wrote  that  “type¬ 
writer”  is  the  longest  word  you  can  write,  using  only  the  top 
line  of  typewriter  keys.  A  reader  corrected  her,  submitting 
“proprietory” — the  big  dictionary  records  it  with  that  second 
unexpected  “o.”  ,  .  .  Kerry  Yencer’s  bowling  column  in  the 
Indianapolis  Times  is  named  “The  Alley  Kat.”  .  .  .  Sports 
Editor  Dick  Rabe,  Alamagordo  (N.  M.)  Daily  Neu’s,  calls  his 
column  “Rabe’s  Rambling.”  .  .  .  Bert  (Buddy)  Nevins  Jr..  16, 
son  of  the  retired  New  York  public  relations  man,  wrote  a 
five-part  series  for  the  Teen  Supplement  of  the  Hollywood 
(Fla.)  Sun  Tattler,  in  the  form  of  a  diary  of  his  teen  tour 
of  Israel,  Italy,  France,  Switzerland  and  England  last  summer. 

—Postal  imprint  of  the  Fredericksburg  (Va.)  Free  Lance-Star 
pro«-laims:  “The  total  selling  medium  is  the  daily  newspaper!” 
.  .  .  Joe  Aaron,  Eransrille  (Ind.)  Courier,  writes:  “Of  special  in¬ 
terest  to  reporters  who  have  been  told  many  wondrous  stories, 
only  to  be  cautioned  at  the  end,  ’Now  this  is  all  off  the  record, 
you  understand,’  is  this  tale:  A  doctor  addressing  a  local  meeting 
told  reporters  he  was  making  the  same  speech  the  following 
week  in  a  nearby  town,  so  he  didn’t  wish  to  have  any  of  it 
published.  The  next  day  he  was  flabbergasted  to  read  in  the 
weekly  paper:  ‘Dr.  Blank  delivered  an  excellent  lecture.  He  told 
some  wonderful  stories.  Unfortunately,  they  cannot  be  published.’  ” 

— State  Editor  Golden  A.  Buchmiller,  Salt  Lake  City  Deseret 
News  and  Salt  Lake  Telegram,  in  his  monthly  bulletin  to  his 
correspondents,  quotes  Gerald  Waring  for  this  definition  of  a 
columnist:  “He  is  an  odd  duck  among  his  fellow  journalists. 
He’s  a  combination  of  a  reporter,  editorial  writer,  humorist  and 
essayist.  He  must  also  have  a  point  of  view,  something  that 
comes  from  within  himself,  and  a  willingness  to  say  it.”  .  .  . 
Earl  Huifaman,  Aurora  (Ind.)  Dearborn  County  Register,  is 
a  real  fire  buff.  His  father  was  the  first  driver  of  a  team 
that  pulled  a  steam  fire  engine  in  Aurora  and  Earl  was  sworn 
in  as  a  member  of  the  Fire  Department  in  1914  and  was  driver 
of  the  town’s  first  motorized  fire  truck,  and  he’s  now  an  honorary 
life  member  of  the  department.  He  holds  a  courtesy  card  from 
the  Chicago  Fire  Department  and  is  an  honorary  member  of  the 
Cincinnati  and  Seattle  Fire  Departments.  On  a  recent  trip  to 
New  York  City,  he  toured  the  city’s  fire  stations  in  a  department 
car  and  went  in  it  to  a  two-alarm  fire  in  Brooklyn. 
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Now — almost  24,000  more  newspaper  homes  for  you  in  Portland  and  its  rich  Pacific 
Northwest  market.  Greatest  gains  in  history  give  you  new,  more  powerful  reach  into  the 
870,000-population  Portland  Metro  Area,  deeper  penetration  into  the  2 -million  total 
Oregon  Market.  Today,  more  than  ever,  Portland’s  two  great  daily  newspapers  are  the 
best  buy  for  the  best  sell. 


The  Oregonian 

MORNINGS  AND  SUNDAY 

OREGON  JOURNAL 

EVENINGS  MONDAY  THROUGH  SATURDAY 


bestir 

yNest\ 


Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc.— G.  A.  Wellington,  Seattle 
Source:  Newspaper  Research  Dept,  comparisons 
ABC  Publishers’  Statements  for  6  mos.  periods  ending  Sept.  30,  1964  and  1965. 


editorial 


Ownership  of  Ad  Copy 

Two  weeks  ago  (1-eb.  12)  ER:!’  advised  newspajier  ad  managers  and 
publishers  to  protect  their  rights  to  advertising  material  by  firm 
agreements  with  local  ad\ertisers.  This  was  siiggesteil  as  the  result  of  a 
decision  by  a  Federal  Court  in  Vermont  that  in  the  aijsence  of  an 
agreement  between  publisher  and  advertiser  as  to  who  owned  the 
ads  they  were  therefore  not  copyrightable.  The  advertiser  retained 
the  cojjyright  and  coidd  cause  them  to  be  run  as  he  desires,  the  court 
said. 


And  the  peace  of  God,  which  passeth  all 
understanding,  shall  keep  your  hearts  and 
minds  .  ,  ,  Philippians,  IV ;  7, 

Editor  &  Publisher 

OTHE  FOURTH  ESTATE 

The  Oldest  Publishers'  end  Advertisers 
Newspaper  in  America 


We  repeat  what  we  think  is  sound  advice.  The  National  Association 
of  .Advertising  Publishers  is  advising  its  membership  of  this  ruling 
saying  it  is  legal  for  shopping  pajiers  to  copy  ads  from  copyrighteil 
newspajx?rs.  I'he  inequity  of  this,  of  course,  is  obvious  to  every  pub¬ 
lisher  who  foots  the  composing  room  cost  of  preparing  an  ad  only 
to  see  it  topietl  by  someone  else  with  a  camera  and  at  practically  no 
cost. 

In  this  issue,  E&P  presents  the  text  of  the  judge’s  decision.  It  will 
l>e  appealed.  But  in  the  meantime  every  pidtlisher  shoukl  be  pro¬ 
tected  by  an  agreement  with  his  local  advertisers. 


Lurid  Trial — Brief  Coverage 

WE  believe  the  moderate  coverage,  and  in  many  places  the  com¬ 
plete  lack  of  coverage,  being  given  in  the  press  to  the  lurid 
Candace  Mossler-Melvin  Powers  trial  in  Miami  marks  the  end  of  an 
era.  .A  sur\ey  of  60  newspapers  Ijy  the  .Associated  Press  revealed  that 
one-third  were  ignoring  the  trial.  We  believe  the  national  average 
would  probably  be  much  higher. 

Ten  to  20  years  ago  a  sensational  trial  of  this  nature  would  have 
l>een  co\ered  at  length  on  the  front  pages  of  metropolitan  newspa- 
jters.  It  is  now  “inside”  in  brief,  if  it  appears  at  all.  It  indicates  that 
newspa{>er  editors  have  come  to  realize  that  this  sort  of  reading 
matter  is  not  of  particular  interest  to  a  majority  of  readers.  It  no 
longer  “sells  papters,”  if  it  ever  did. 


It  Ain  H  Necessarily  So! 

IT  used  to  be  almost  a  rule  of  thumb  that  any  daily  newspaper  dar¬ 
ing  to  increase  its  price  to  the  reader  could  expect  an  immediate 
loss  in  circulation  of  up  to  10%.  Circulators  assured,  and  it  was  the 
usual  experience,  that  it  would  all  be  recaptured  in  time  but  that  an 
initial  drop  was  a  certainty. 

As  Cole  Porter  said;  It  ain’t  necessarily  so!  .A  detailed  article  in  this 
issue  reports  what  the  Rochester,  N.  V’.,  newspapers  did  to  prepare 
the  way  for  a  price  increase  resulting  in  circulation  gains  instead  of 
losses.  In  case  any  publisher  is  contemplating  such  a  price  move  he 
should  remember  that  what  they  did  in  Rochester  others  can  do  also. 
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With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdotn 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29. 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
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Robert  U.  Brown 

General  Manager 
James  W.  Brown 

Executive  Editor,  Jerome  H.  Walker,  Associates, 
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Advertising  News,  Jerome  H.  Walker,  Jr. 
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Representatives:  360  North  Michigan  Ave., 
60601.  Phono:  312-782-4898. 
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Advertising  Representative;  85  Post  St.  94104. 
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Los  Angeles:  Duncan  Scott  &  Marshall  Inc.,  Ad¬ 
vertising  Representative,  1830  West  8  St., 
90057.  Phono:  213-382-6346.  Correspondent: 
John  Sky  Dunlap,  Box  3063,  Santa  Ana,  Cali¬ 
fornia,  92706.  Phono:  714-542-7383. 

Washington:  George  Fowler,  1131  National 
Press  Building.  (202)  638-2376.  j 
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EDITOR 


London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road,  Birchington,  Kent,  England. 
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THE  BOY  THEY  LEFT  BEHIND 

Whitman,  Sfockfon  (Calif.)  Record 


letters 


ABC  CHANGES 

For  some  time  the  proposed  changes 
and  expansions  of  .\BC  have  given  cause 
to  wonder.  ABC  is  considering  moving  into 
the  “auditing  of  audience  research,  attend¬ 
ance  at  expositions  and  trade  shows,  out¬ 
door  poster  plants,  direct  mail  lists,  radio 
and  television  audiences,  free  distribution 
print  media  and  marketing  research’’. 

Everytime  I  read  this  quote  from  the 
ABC  Bulletin  the  same  question  comes 
up.  .  .  .  WHY? 

In  the  beginning,  ABC  was  organized 
by  paid  circulation  publishers  to  assist  ad¬ 
vertisers.  The  major  costs  of  proving  the 
values  of  paid  circulation  has  been  borne 
by  Publisher  members.  No  one  can  ques¬ 
tion  that  these  audits  have  little  current 
meaning  except  in  the  pursuit  of  national 
advertising,  which  contributes  less  volume 
dollars  per  year  than  does  classified  ad¬ 
vertising. 

A  cry  goes  up  when  one  points  out  that 
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RETURN  OF  THE  BATMAN 

Sanders,  Kamos  City  Star 


advertiser  and  ad  agency  members  of  ABC 
control  committees  on  (1)  The  Annual 
Meeting  (2)  By-laws  and  Rules  (3) 
Policy  (4)  Auditing  Practice  (5)  Finance 

(6)  Public  Relations  and  Education  and 

(7)  Products  Evaluation.  The  Publishers 
chairman  committees  of  much  less  impor¬ 
tance. 

What  answer  do  you  get  when  you  ask 
why  publications,  by  the  Articles  and  By- 
Laws.  are  restricted  to  a  maximum  of  14 
members  out  of  a  total  of  31  members  of 
Board  of  Directors,  or  why  these  same 
articles  state  that  the  Chairman  of  the 
Board  must  either  be  an  advertiser  or  ad 
agency  member? 

You  are  told  immediately  this  is  the  way 
Publishers  wanted  it.  .  .  .  but  in  1914.  Is 
this  still  true  in  1966? 

The  cause  for  good,  clean  Circulation 
can  never  be  attacked.  But  the  purpose  of 
ABC  is  to  help  members  of  the  paid  cir¬ 
culation  group  to  sell  their  wares. 

Now  we  are  moving  into  auditing  of 
other  media.  But,  for  whose  benefits? 
Certainly  not  ours.  Other  media  are  in  the 
enviable  position  that  if  these  audits 
strengthen  their  case  against  paid  publica¬ 
tions  they  will  most  certainly  embrace  the 
whole  concept.  If  not,  you  can  be  sure  they 
will  either  debase  it  or  refuse  to  “belong”. 

One  of  the  conclusions  that  can  be 
drawn  is  that  ABC  is  taking  away  an  or¬ 
ganization  founded  by  Publishers,  for  Pub¬ 
lishers  to  assist  advertisers.  With  the 
Bureau  already  established,  at  the  expense 
of  the  Publishers,  they  will  expand  into 
areas  that  can  only  hurt  the  printed  word. 
A  little  like  biting  the  hand  that  feeds 
you. 

Publisher  members  should  very  care¬ 
fully  scrutinize  these  pending  changes.  If 
control  should  be  regained,  act  now  before 
it  is  too  late. 

Doubtless,  greater  audit  expansions 
within  the  present  organization  will  assist 
advertisers.  But,  beyond  that,  we  face  be¬ 
ing  left  “standing  out  in  the  cold”. 

R.  E.  Long 

Director  of 

Circulation  and  Promotion, 

Clinton  (Iowa)  Herald. 

26,  1966 


GUILD’S  GOALS 

Executing  a  fast  switch  away  from  the 
subject  of  your  “Questionable  Propriety” 
editorial  and  the  query  thereafter  from  a 
reader  (wouldn’t  a  newspaper’s  editorial 
bias  against  a  strike  put  the  integrity  of 
its  labor  reporting  in  as  much  doubt  as  the 
pro-strike  position  of  a  reporter’s  union  ? ) , 
your  correspondent  Feb.  12,  a  night  man¬ 
aging  editor  of  the  Perth  Amboy  Evening 
News,  says  he  wants  to  know  whether  the 
Guild’s  main  goal  is  or  isn’t  “to  secure  a 
higher  remunerative  reward’  for  profes¬ 
sional  journalists  on  the  basis  of  talent, 
objectivity  and  professional  integrity.”  He 
thinks  he  knows  that  it  isn’t. 

The  correct  answer  is  yes,  it  is,  and 
many  a  managing  editor  and  even  pub¬ 
lisher  has  conceded  that  the  Guild  is  re¬ 
sponsible  for  the  higher  “remunerative  re¬ 
ward”  for  newsmen  now  in  effect.  To  be 
sure,  the  Guild  does  not  raise  individual 
professional  newspapermen’s  salaries  on 
the  basis  of  its  view  of  tbeir  individual 
talents  and  abilities. 

We  set  only  a  minimum,  the  publishers 
are  free  to  award  more-than-minimum 
talent  as  much  as  they  wish.  If  your  cor¬ 
respondent  is  trying  to  say  that  the  mini¬ 
mum  is  too  high,  he  hasn’t  studied  the 
Guild  minimum  on  his  own  paper.  It’s — to 
let  out  a  secret  we’re  not  too  happy  about 
— $140  a  week  for  a  reporter  with  5  years’ 
experience  or  better.  And  I  will  wager  it 
took  a  lot  of  Guild  battling  to  get  it  up 
that  high. 

Is  that  what  he  means,  $140  after  5 
years’  experience,  by  tbe  Guild’s  providing 
“this  reward  for  employees  only  on  the 
length  of  their  service  or  experience?” 

Does  he  really  think  that  newspaper 
people — those  the  publishers  hire — are, 
even  with  what  the  Newspaper  Guild  has 
done  to  raise  pay,  overpaid? 

Do  you? 

I.  Kaufman 

Editor,  Frontpage, 

Newspaper  Guild  of  New  York. 

. _ "  /•  '  . ..S 


Short  Takes 

Jayne  Mansfield  will  appear  in  a  Lon¬ 
don  stage  production  of  “The  Memoirs 
of  Fanny  Hill — The  Dairy  of  a  Woman 
of  Pleasure.”  —  Milwaukee  (Wis.)  Jour¬ 
nal. 

• 

The  dam  will  flood  some  farm  land  and 
will  replace  some  greese  and  duck  habi¬ 
tats.  —  Idaho  Falls  (Idaho)  Post-Reg¬ 
ister. 

• 

The  University  of  California  co-eds 
who  campaigned  to  wear  slacks  and  capri 
pants  to  dinner  in  the  formitories  won 
a  victory.  —  San  Francisco  (Calif.) 
Chronicle. 

• 

He  would  have  loved  sculpting  me,  my 
dating  mother  used  to  say.  —  Charleston 
(S.  C.)  News  and  Courier. 

• 

Scientists  put  the  new  Apollo  moon¬ 
shine  and  its  Saturn  IB  rocket  through 
their  first  complete  countdown.  —  Jack¬ 
sonville  (Fla.)  Florida  Times-Union. 
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Here’s  how  they  figure  it.  On  the  Advertising  News  page  of 
The  Times,  they  reach  more  of  the  nation’s  top  advertising 
agency  executives,  at  a  lower  cost  per  man,  than  in  any  other 
New  York  paper. 

And  their  advertisements  appear  in  the  only  paper  in  New 
York  read  by  a  majority  of  the  nation’s  top  advertising  agency  people.'" 

This  puts  them  in  a  position  to  compete  on  equal  terms  with  any  of 
the  country’s  big  national  media. 

In  other  words,  your  newspaper  has  a  way  of  attracting  attention  from 
people  responsible  for  allocating  millions  of  dollars  for  advertising. 

Ask  your  representative.  Or  just  call  (212)  556-1201.  We  have  not  been 
sworn  to  secrecy. 


The  New  York  Times 

First  in  media  advertising  among  all  U.  S.  newspapers 


Every  Saturday  Since  1884 
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Supreme  Court  Will  Review 
Publicity  Case  on  Feb.  28 


Argument  Delayed;  Dr.  Sheppard 
Too  ni  to  Attend  As  Spectator 


Washington 
Dr.  Sam  Sheppard’s  conten¬ 
tion  that  news  media  deprived 
him  of  a  fair  trial  12  years  ago 
on  a  charge  that  he  murdered 
his  first  wife,  Marilyn,  will  be 
reviewed  by  the  Supreme  Court 
for  the  second  time  next  week. 

The  court  had  scheduled  two 
hours  of  its  time  Feb.  24  for 
arguments  on  the  appeal  but 
other  matters  consumed  the  al¬ 
lotted  period  and  the  Sheppard 
matter  was  put  over  to  the  cal¬ 
endar  for  Monday,  Feb.  28. 

By  coincidence.  Dr.  Sam  was 
unable  to  take  advantage  of  a 
special  permit  to  come  to  Wash¬ 
ington  for  the  day  to  hear  the 
court  consider  his  case.  His  new 
wife,  the  former  Arianne  Teb- 
benjohans  of  Germany,  reported 


that  her  husband  was  confined 
to  their  home  in  suburban  Cleve¬ 
land  suffering  from  an  attack  of 
influenza. 

Dr.  Sheppard  has  been  free 
from  prison  since  July,  1964, 
pending  the  outcome  of  his  new’ 
appeal.  In  an  earlier  proceed¬ 
ing,  the  Supreme  Court  upheld 
the  validity  of  his  conviction 
while  condemning  the  behavior 
of  the  press.  Ohio  Attorney  Gen¬ 
eral  William  Saxbe,  in  his  brief, 
relied  on  the  substance  of  the 
previous  decisions  that  the  trial 
was  conducted  properly  and  the 
evidence  was  sufficient  to  sus¬ 
tain  the  jury’s  verdict. 

‘A  Normal  Day’ 

When  the  Supreme  Court  re¬ 
cently  decided  to  take  a  second 


look  at  the  arguments  relating 
to  pre-trial  publicity  and  the 
conduct  of  the  trial  judge  in  re¬ 
spect  to  favoring  the  news  me¬ 
dia,  it  was  believed  the  court 
desired  to  express  its  views  in 
the  debate  between  the  press 
and  the  bar. 

Despite  the  new’s  that  the 
Sheppards  were  planning  to  sit 
in  the  spectators’  pews  in  the 
courtroom,  it  was  described  as 
“a  normal  day”  in  the  press  sec¬ 
tion.  There  are  places  for  only 
18  reporters  and  the  court’s 
press  office  said  it  had  not  re¬ 
ceived  any  special  requests  from 
news  media  for  additional  space. 

The  “trial  by  newspaper” 
issue  comes  before  the  court  on 
an  appeal  from  a  Circuit  Court 
reversal  of  District  Judge  Carl 
A.  Weinman’s  finding  in  July, 
1964,  that  “the  community  was 
so  prejudiced  against  Sheppard 
that  a  fair  trial  could  not  be 
had”  in  Cleveland. 


Judge  Weinman  noted  exam¬ 
ples  of  publicity  abuses  by  radio 
as  well  as  newspapers  but  cited 
particularly  a  series  of  head¬ 
lines  and  an  editorial  in  the 
Cleveland  Press  which  was 
printed  just  prior  to  the  swear¬ 
ing  in  of  the  jury. 

“Ignoring  the  fact  that  it  w’as 
cheap,  sob-sister  editorial,  it, 
(the  editorial)  literally  scream¬ 
ed  for  petitioner’s  (Sheppard) 
conviction,”  Judge  Weinman 
stated. 

Judge  Weinman  said  the  trial 
judge  should  have  disregarded 
the  assurances  of  prospective 
jurors  who  said  they  had  not 
prejudged  the  guilt  or  innocence 
of  the  accused. 

Example  uf  Prejudice 

As  an  overt  example  of  preju¬ 
dice  against  Dr.  Sheppard,  the 
judge  referred  to  newspaper  re¬ 
ports  that  the  “spectators 
cheered  wildly”  and  “hugged  and 
kissed”  the  coroner  when  he  or¬ 
dered  the  defendant’s  counsel 
ejected  from  the  inquest. 

Judge  Weinman  pictured  the 
press  in  the  roles  of  accuser, 
judge  and  jury  and  concluded, 
“If  ever  there  was  a  trial  by 
newspaper,  this  is  a  perfect 
example.” 


ANPA  Honors  Rand  Daily  Mail  in  April 


The  Ratid  Daily  Mail  of 
Johannesburg,  South  Africa,  has 
won  the  1966  World  Press 
Achievement  Award  of  the 
American  Newspaper  Publishers 
Foundation. 

The  Mail,  a  112,000-circulation 
morning  newspaper,  was 
honored  for  the  broad  scope  of 
its  new’s  coverage  and  outstand¬ 
ing  public  service  in  pressing 
for  improved  living  conditions, 
freedom  of  expression  and  social 
justice  for  all  citizens.  The  news¬ 
paper  has  opposed  Apartheid, 
the  South  African  government’s 
official  racial  segregation  policy. 

For  winning  the  Award  the 
newspaper  will  receive  a  gold 
medallion,  which  its  publisher, 
L.  H.  Walton,  will  accept  at  the 
ANPA  convention  in  New  York 
City  on  April  27.  Following  the 
convention,  according  to  David 
Lindsay  Jr.,  publisher  of  the 
Sarasota  (Fla.)  Herald-Tribune 
and  Journal  and  president  of  the 
ANPA  Foundation,  Mr.  Walton 


will  make  a  10-day  tour,  under 
Foundation  auspices,  of  repre¬ 
sentative  cities  of  the  United 
States  and  Canada. 

The  Rand  Daily  Mail  has  fre¬ 
quently  exposed  unfavorable 
conditions  in  South  Africa’s 
housing,  schools,  transportation 
and  prisons  and  has  opposed 
arbitrary  laws  permitting  house 
arrest  and  imprisonment  with¬ 
out  trial.  As  a  result,  it  has  often 
been  the  target  of  government 
legal  action. 

Last  month,  one  of  its  in¬ 
formants,  Harold  Strachan,  was 
sentenced  to  two  and  one-half 
years  in  prison  for  allegedly 
having  lied  about  brutality  in 
South  African  jails.  The  jail 
stories,  which  appeared  in  the 
Mail  last  summer,  marked  the 
fourth  time  in  seven  years  that 
the  newspaper  has  published  ex¬ 
tensive  reports  of  cruel  and 
unsanitary  prison  conditions. 

Following  the  latest  series,  the 
Mail  was  subjected  to  raids  by 


police.  Passports  were  seized 
from  both  Laurence  Gandar,  the 
editor,  and  Benjamin  Pogrund, 
a  reporter  who  wrote  some  of 
the  earlier  prison  stories. 

Despite  its  frequently  sharp 
differences  with  the  present 
Nationalist  government,  how¬ 
ever,  the  Mail  has  continued  to 
praise  government  action  where 
it  has  believed  praise  is  called 
for  and  has  maintained  balance 
in  its  news  columns,  reporting 
on  all  aspects  of  world,  national 
and  community  life.  Its  cam¬ 
paigns  for  improved  conditions 
have  often  led  to  remedial  action 
by  the  government. 

The  newspaper’s  contributions 
to  the  nation’s  economic  and 
social  welfare  have  included 
direct  action  as  well  as  reporting 
and  comment.  The  Mail  has 
regularly  sponsored  campaigns 
to  raise  funds  for  the  poor,  sick 
and  aged  at  Christmas;  drives 
to  provide  warm  clothing  and 
blankets  for  disadvantaged 


Africans  living  in  the  country’s 
colder  regions;  and  spontaneous 
fund  drives  to  provide  relief 
following  mine  disasters  and 
other  major  calamities. 

The  Rand  Daily  Mail  was 
founded  in  1902  and  circulates 
throughout  the  northern  half  of 
South  Africa,  primarily  in  the 
Witwatersrand  region,  an  indus¬ 
trial  area.  It  is  owned  by  South 
African  Associated  Newspapers 
Ltd. 

The  Mail  becomes  the  second 
newspaper  to  receive  the  ANPA 
World  Press  Achievement 
Award.  The  first  award  was 
given  last  year  to  the  Yeni 
Adana,  a  six-page,  2,500-circula¬ 
tion  provincial  newspaper  pub¬ 
lished  in  Turkey. 

Selection  of  winning  news¬ 
papers  is  made  by  the  ANPA 
Foundation  Board  of  Trustees 
based  on  the  recommendation  of 
an  Advisory  Board  composed  of 
representatives  of  organizations 
in  international  journalism. 
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Reporter  Clears  Man, 
Turns  to  Solve  Crime 


Moyers  Says  Reporters  Slip 
Into  Errors  of  Irrelevancy 


Miami,  Fla. 

An  investigation  by  a  Miami 
Herald  reporter,  Gene  Miller, 
ended  in  freedom  for  a  life-term 
convict  after  a  jury  decided  in 
87  minutes  he  was  innocent  of 
the  murder  to  which  he  had 
confessed. 

It  took  longer  than  87  minutes 
for  Miller  to  prove  his  belief  that 
Joseph  Francis  Shea,  now  26, 
could  not  have  shot  an  airlines 
reservation  clerk,  Marj’  Mes- 
lener,  Feb.  23,  1959. 

It  took  Miller  six  months  of 
night  and  day  investigation. 

Keystone  of  Miller’s  case  for 
Shea  was  documentary  evidence 
in  an  Air  Force  log  book  that 
Shea  was  in  West  Palm  Beach, 
65  miles  from  Miami,  at  6:30 
p.m.  The  murder  was  committed 
within  minutes  after  Mrs.  Mes- 
lener  left  her  job  at  7:36  p.m. 

Neither  the  log  book  nor  Air 
Force  witnesses  were  presented 
at  the  first  trial.  Judge  Gene 
Williams  told  the  jury  an  alibi, 
if  believed,  is  a  “perfect  de¬ 
fense.” 

Defense  lawyers  Harry  Pre- 
bish  and  Eugene  Spellman — who 
ser\'ed  without  pay — reinforced 
the  alibi  with  testimony  con¬ 
tradicting  evidence  in  the  first 
trial  that  the  murder  victim’s 
blood  was  on  Shea’s  shirt. 

Then  they  put  on  the  stand 
Dr.  John  McDonald,  a  psychia¬ 
trist  who  testified  Shea’s  confes¬ 
sions  were  probably  not  reliable. 

While  covering  the  story  of 
another  murder  in  1965,  Miller 
noticed  similarities  to  the  Mes- 
lener  case.  His  inquiries  led  him 
to  a  lie  detector  specialist  who 
said  Shea  had  passed  the  poly¬ 
graph  examination  before  he 
confessed. 

On  June  13,  the  same  day  the 
Herald  published  Shea’s  lengthy 
story  of  the  investigation,  the 
State  Attorney’s  office  reopened 
the  case. 

More  stories  appeared  and 
Shea  was  given  a  new  trial. 

The  trial  lasted  six  days  and 
Miller  watched  it  all  from  the 
front  row  of  the  courtroom, 
although  the  Herald  assigned 
another  reporter,  James  Buchan¬ 
an,  to  cover  the  story. 

“I’m  totally  involved  in  this 
case,”  Miller  said  while  the  jury 
was  out.  “If  they  convict  him 
again  they  can  put  me  in  the 
electric  chair.” 

Was  the  long  campaign  ended 
when  Shea  walked  out  onto 
Flagler  Street  minus  handcuffs 
for  the  first  time  since  May  17, 
1959? 

“The  story’s  not  over,”  Miller 
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said.  “This  case  is  unsolved  now 
and  I  think  I  know  who  did  it. 
I’m  going  to  pass  what  I’ve  got 
to  the  State  Attorney’s  office  and 
see  what  they’ll  do  with  it.” 

Miller  has  been  with  the 
Herald  eight  years.  He  had  no 
special  interest  in  the  Meslener 
murder.  He  was  on  assignment 
at  the  murder  scene  after  the 
body  was  found  when  skindivers 
recovered  a  toy  pistol  from  the 
canal. 

Later  he  visited  Shea  in  jail 
once  and  was  given  a  sketch  by 
Shea  of  a  casket  with  the  initials 
J.F.S. — Joseph  Francis  Shea. 

“I  believed  he  was  guilty.  He 
had  confessed,”  Miller  said  of 
his  feelings  in  1959. 

Miller  has  also  worked  on  the 
Richmond  News-Leader,  Wall 
Street  Journal  and  Ft.  Wayne 
(Ind.)  Journal-Gazette. 

He  served  two  years  in  the 
Army  counter-intelligence  corps. 
• 

Weiss  To  New  Position; 
Tribune  Promotes  Wald 

Murray  M.  Weiss,  managing 
editor  of  the  New  York  Herald 
Tribune,  has  been  appointed 
assistant  to  the  publisher  of  the 
Boston  Herald-Traveler.  At  the 
Tribune  he  has  been  succeeded 
by  Richard  C.  Wald,  associate 
editor. 

George  Akerson,  president  and 
publisher  of  the  Herald-Traveler 
Corp.,  told  E&P:  “This  is  a  new 
position.  The  addition  of  Mr. 
Weiss  to  the  corporation’s  exec¬ 
utive  staff  provides  a  closer  and 
more  efficient  relationship  be¬ 
tween  the  publisher’s  office  and 
the  managing  editors  of  the 
three  newspapers  we  publish.” 

Mr.  Weiss,  41,  joined  the 
Tribune  in  1947  and  was  named 
managing  editor  in  1963.  Mr. 
Wald,  35,  joined  the  paper  in 
1951  and  became  associate  edi¬ 
tor  in  1963. 

• 

Business,  Circulation 
Managers  Appointed 

Bloomington,  Ill. 

Willard  Horsman  moved  up  to 
business  manager  of  the  Bloom¬ 
ington  Pantagraph  and  Henry 
W.  Stuart  took  over  as  circula¬ 
tion  manager  in  recent  staff 
changes. 

Mr.  Horsman  had  been  circu¬ 
lation  and  systems  manager  and 
Mr.  Horsman  had  been  assistant 
circulation  manager.  The  new 
business  manager  joined  the 
newspaper  in  1927  as  a  mail 
clerk.  Mr.  Stuart  started  in  1934 
in  the  circulation  department. 


Washington 

White  House  Press  Secretary 
Bill  D.  Moyers,  addressing  the 
annual  reunion  of  the  Washing¬ 
ton  alumni  of  Columbia  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism  here  Feb.  21,  scored  the 
press  for  errors  of  judgment 
based  on  “limited  knowledge.” 
He  accused  newsmen  of  being 
“snared  by  irrelevancies.” 

Mr.  Moyers  said  the  press  sees 
“only  a  small  portion  of  what  we 
in  the  government  see.  Yours  are 
errors  of  incompleteness.” 

Tracing  his  eight-month  ten¬ 
ure  as  President  Johnson’s  press 
secretary,  Mr.  Moyers  said  he 
had  discovered  that  newsmen 
“are  human  beings  just  as  are 
members  of  the  government.  The 
basic  humanity  of  the  press 
corps  came  as  a  surprise  and 
something  of  a  relief.” 

Returning  to  a  serious  vein, 
Mr.  Moyers,  whom  observers  be¬ 
lieve  will  soon  be  replaced  by 
the  new  deputy  press  secretary, 
Robert  H.  Fleming,  said  the 
press  is  “unable  to  accept  moti¬ 
vation  in  quite  the  same  way  we 
believe  we  in  the  government 
are  motivated.  We  so  often  do 


Washington 

The  Washington  Post  Foreign 
Service  last  week  did  a  rundown 
on  the  activities  and  personali¬ 
ties  of  the  press  corps  covering 
the  war  in  Viet  Nam. 

Reporter  Ward  Just  concluded 
that  “this  is  an  odd  press  corps 
covering  an  odd  war.  It  has  been 
since  the  early  1960’s  a  divided 
press  corps,  with  probably  less 
camaraderie  among  its  members 
than  in  any  other  foreign  place 
with  large  numbers  of  newsmen. 

“There  are  282  newsmen  here, 
including  110  Americans,  67 
Vietnamese,  26  Japanese  and  24 
British.  While  the  press  is  fierce¬ 
ly  combative,  it  is  not  unduly 
competitive.  The  reason  is  that 
there  is  enough  for  everybody.” 
Mr.  Just  stated  that  the  news¬ 
men  “go  to  the  field,  where  the 
action  is.”  He  says  a  major 
point  is  whether  or  not  news¬ 
men  should  carry  weapons.  Some 
reporters  carried  weapons  in 
The  Congo  and  Korea,  although 
not  in  either  the  Dominican  Re¬ 
public  or  Cyprus  crises. 

One  U.  S.  Army  major  stated: 
“We  can  tell  whether  you  guys 
are  hawks  or  doves  by  whether 
or  not  you  carry  a  weapon.” 


things  out  of  the  purest  motives. 
The  heart  of  the  tension  is  that 
it  is  difficult  for  you  to  under¬ 
stand  our  motives  have  been  as 
pure  as  they  are.” 

Mr.  Moyers  said  the  “real  re¬ 
sponsibility  of  the  press  lies  in 
the  acid  testing  of  the  wisdom 
and  validity  of  a  decision,  not 
the  motive  behind  it.” 

He  added  that  “journalism  is 
never  more  responsible  than 
when  probing  the  wisdom  of  the 
President’s  policy  rather  than 
the  personality  quirks  or  motives 
of  the  President.  The  motives 
can  be  probed  later,  but  they 
should  never  overshadow  the  im¬ 
portance  of  the  policy.” 

• 

IVferriman  Smith’s 
Son  Dies  in  Viet  Nam 

Capt.  Albert  M.  Smith  Jr., 
27,  an  Army  helicopter  pilot  of 
the  145th  Aviation  Battalion, 
was  killed  Feb.  18  in  a  crash 
in  South  Viet  Nam.  He  was 
the  son  of  Mr.  and  Mrs.  Merri- 
man  Smith  of  Washington.  His 
father  is  the  White  House  cor¬ 
respondent  for  United  Press  In¬ 
ternational. 


Some  combat  corespondents, 
the  Washington  Post  story 
points  out,  have  small  arsenals 
of  their  own.  The  AP’s  Peter 
Arnett  sports  a  Mauser  machine 
pistol,  a  .38-caliber  revolver  and 
a  .25-caliber  pistol. 

• 

Viet  Nam  Reporter 
Wounded  on  Patrol 

Honolulu 

Bob  Jones,  military  reporter 
for  the  Honolulu  Advertiser,  was 
wounded  by  a  Viet  Cong  mortar 
barrage  that  killed  six  25th  Di¬ 
vision  soldiers  on  a  recent  pa¬ 
trol.  He  was  hit  in  one  leg,  his 
back,  and  both  hands. 

Managing  Editor  Buck  Buch- 
wach  said  Mr.  Jones  would  re¬ 
cuperate  in  Saigon,  “taking  it 
easy  for  about  a  month  but  fil¬ 
ing  occasional  stories.” 

• 

Breaks  Arm 

Chicago 

Returning  home  from  a  funer¬ 
al,  John  P.  Carmichael,  sports 
editor  of  the  Chicago  Daily 
News,  suffered  fractures  of  both 
arms  when  he  fell  in  the  apart¬ 
ment  building  in  which  he  lives. 
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Viet  Newsmen  Are  Known 
By  the  Weapons  They  Tote 
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25  Inland  Papers 
Cited  for  Design 


^  The  Cleveland  Press  Home  j 
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190  Already  Dead  in  Traffic-Must  10  More  Die? 


Chicago 

Twenty-five  daily  newspapers 
from  10  north  central  and  west¬ 
ern  states  and  Canada  received 
awards  for  outstanding  typog¬ 
raphy  (Feb.  21)  at  the  winter 
meeting  of  the  Inland  Daily 
Press  Association  here. 

Top  honors  in  each  of  five 
categories  defined  by  equipment 
and  circulation  went  to  the  Fair¬ 
mont  (Minn.)  Sentinel,  Colum¬ 
bia  (Mo.)  Missourian,  Iron 
Mountain  (Mich.)  News,  Kitch- 
ener-W  aterloo  (Ont.)  Record 
and  Cleveland  (0.)  Press. 

Competition  was  in  the  27th 
annual  typography  contest  spon¬ 
sored  by  Northwestern  Univer¬ 
sity’s  Medill  School  of  Journal¬ 
ism  for  the  association’s  mem¬ 
ber  newspapers. 

Kansas  and  Wisconsin  were 
represented  by  four  winners 
each;  Minnesota,  Michigan  and 
Ohio  by  three;  Indiana  and  Illi¬ 
nois  by  two;  Colorado,  Iowa, 
Missouri  and  Ontario,  Canada, 
by  one. 

Judges  who  selected  the  win¬ 
ners  from  228  newspapers  en¬ 
tered  in  the  contest  were  Court¬ 
ney  R.  Sheldon,  managing  edi¬ 
tor  of  the  Christian  Science 
Monitor;  Vaughn  M.  Jones,  vice- 
president  in  charge  of  print 
service  and  print  production  of 
the  Leo  Burnett  Advertising 
Agency;  and  Randall  R.  Roth, 
graphic  designer. 

Prof.  Jack  Z.  Sissors  of  Me¬ 
dill  presented  plaques  and  award 
certificates  to  the  winning  news¬ 
papers,  which  were  as  follows: 

Offset  Class 

Class  A  —  Offset  newspapers: 

1.  Fairmont  (Minn.)  Daily 
Sentinel. 

2.  New  Ulm  (Minn.)  Daily 
Journal. 

3.  Menominee  (Mich.)  Herald 
Leader. 

Honorable  Mention — La  Junta 
(Colo.)  Tribune-Democrat. 

Honorable  Mention — Fairborn 
(Ohio)  Daily  Herald. 

Under  10,000 

Class  B  —  letter  press,  news¬ 
papers  with  circulation  under 
10,000: 

1.  Columbia  (Mo.)  Missourian. 

2.  Stevens  Point  (Wis.)  Daily 
Journal. 

3.  Fairfield  (Iowa)  Daily 
Ledger. 

Honorable  Mention  —  Pratt 
(Kans.)  Tribune. 

Honorable  Mention  —  Hunt¬ 
ington  (Ind.)  Herald-Press. 


10,000  to  30,000 

Class  C  —  letter  press,  news¬ 
papers  with  circulations  from 
10,000-25,000: 

1.  Iron  Mountain  (Mich.) 
News. 

2.  Ottawa  (Ill.)  Republican- 
Times. 

3.  Waukesha  (Wis.)  Freeman. 
Honorable  Mention  —  IVausou 

(Wis.)  Daily  Record-Herald. 

Honorable  Mention  —  Hough¬ 
ton  (Mich.)  Daily  Mining  Ga¬ 
zette. 


25,000  to  73,000 


Euclid  Ave.  Reflects  Rusk  Warns  Europe 

New  Prosperity  y^g^ 


School  Aidn  Coll«ct  Clothing 
So  Needy  Con  Attend  Classes 


Class  D  —  letter  press,  news¬ 
papers  with  circulations  from 
25,000-75,000 : 

1.  Kitchener-W aterloo  (Ont.) 
Record. 

2.  Gary  (Ind.)  Post-Tribune. 

3.  Rock  Island  (Ill.)  Argus. 
Honorable  Mention  —  Topeka 

(Kans.)  State  Journal. 

Honorable  Mention  —  Kansas 
City  (Kans.)  Kansan. 

The  Big  Ones 


leftwingers  Try  to  Move  In 
OS  Young  Activists  Orgoniie 


Burke  Weds  Widow 

Spoce  Doctor 


blissing  in  Plane 


Class  E  —  letter  press,  news¬ 
papers  with  circulations  over 
75,000: 

1.  Cleveland  (Ohio)  Press. 

2.  Akron  (Ohio)  Beacon  Jour¬ 
nal. 

3.  St.  Paul  (Minn.)  Pioneer 
Press. 

Honorable  Mention — Milwau¬ 
kee  (Wis.)  Sentinel. 

Honorable  Mention — Wichita 
(Kans.)  Eagle. 


ODD  MAN  'IN' — Stylized  in  odd-measure  format,  the  Cleveland 
Press  won  the  plaudits  of  judges  in  the  Inland  Daily  Press  Associa¬ 
tion  typography  competition. 


Conrad  to  Keep  Eye  on  Congress 


Judges’  Comments 

The  judges  commented  on  as¬ 
pects  of  good  typography. 

Adherence  to  traditional  news¬ 
paper  design  has  developed  a 
nation  of  headline  readers,  they 
said.  Attractive  pages  will  hold 
readers  longer  than  they  are 
held  now. 

Pages  must  have  an  unclut¬ 
tered  look  which  makes  it  easy 
to  follow  a  story  to  its  conclu¬ 
sion,  they  said. 

They  looked  for  headline  type 
which  harmonized  with  body 
type  and  other  headline  faces, 
and  did  not  vary  widely  in  size 
or  color. 

The  judges  appreciated  elimi¬ 
nation  of  column  rules,  but  dis¬ 
liked  a  lack  of  white  space  di¬ 
viding  columns  when  this  was 
done. 

The  objective  of  page  design 
is  to  achieve  a  balance  where 
no  portion  of  the  page  calls 
more  attention  to  itself  than  an¬ 
other,  they  said.  An  over-em- 
(Continued  on  page  59) 


Washington 

The  newspaper  industry  now 
has  a  full-time  Congressional 
watchdog  here. 

Paul  Conrad  has  been  named 
director  of  legislative  relations 
for  the  National  Newspaper  As¬ 
sociation. 

“It  is  the  fulfillment  of  a  long¬ 
time  goal  of  our  6,600  newspa¬ 
per  members,”  commented  Theo¬ 
dore  A.  Serrill,  NNA  executive 
vicepresident. 

The  organization  (until  last 
year  the  National  Editorial  As¬ 
sociation)  has  for  many  years 
represented  the  interests  of  its 
weekly  and  daily  newspapers  be¬ 
fore  Congress  and  the  federal 
agencies.  But  heretofore  respon¬ 
sibility  has  rested  with  the  NNA 
manager  and  publisher  members 
acting  as  volunteer  legislative 
chairmen. 

“We  will  continue  to  rely 
heavily  on  our  50  state  chair¬ 
men  and  the  managers  of  the 
state  newspaper  trade  associa¬ 
tions,”  Mr.  Serrill  said,  “but 
having  a  qualified  man  at  work 


all  the  time  in  this  vital  area 
will  materially  strengthen  our 
position.  The  continuing  en¬ 
croachment  of  the  federal  gov¬ 
ernment  into  the  operation  of 
all  businesses  poses  a  particular 
threat  to  a  free  press.  It  is  time 
for  us  to  give  much  more  em¬ 
phasis  to  defending  this  inde¬ 
pendence  so  vital  to  the  demo¬ 
cratic  process.” 

Mr.  Conrad,  a  former  weekly 
and  daily  editor  and  a  law  grad¬ 
uate  of  George  Washington  Uni¬ 
versity,  had  been  secretary-man¬ 
ager  of  Allied  Daily  Newspa¬ 
pers  of  Washington  for  the  past 
three  years.  He  served  at  one 
time  as  assistant  manager  of 
the  Kansas  Press  Association. 

• 

Press  Tour  Slated 

San  Francisco 

Members  of  the  California 
Press  Association  will  visit 
Mexico  and  Guatemala  on  their 
spring  meeting  and  tour  March 
24  to  April  4,  announces  Philip 
McCombs,  secretary-treasurer. 
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Copley  Puts 
Challenge  to 
His  Editors 

Borrego  Springs,  Calif. 
Publishers  of  Copley  newspa¬ 
pers  were  challenged  here  Feb. 
18  to  do  their  full  share  as  news¬ 
papermen  “to  save  our  repub¬ 
lic  and  freedom,  at  a  time  when 
each  is  in  sore  peril.” 

The  challenge  was  given  by 
James  S.  Copley,  chairman  of 
the  corporation  publishing  the 
Copley  newspapers,  at  the 
group’s  37th  annual  conference. 

“We  are  newspapermen,”  Mr. 
Copley  said.  “All  of  the  facts 
of  the  nation  and  the  world 
come  to  our  desks  daily.  Let  us 
believe  in  a  free  world,  a  decent 
world,  a  world  where  Divine 
Providence  can  help  us  make  the 
right  decisions. 

“If  we  believe,  we  can  help 
our  readers  do  so,  too.  We  can 
give  them  the  facts  and  the  rea¬ 
sons  for  keeping  our  nation  as 
the  world’s  example  of  how  free 
men  can  create  the  greatest  — 

^  the  only  truly  good  w’ay  of  life 

—  freedom  under  God. 

“It  is  only  with  this  that  we 
can  build  a  truly  great  society. 
All  other  ‘great  socieities’  are 
merely  empty  phrases.” 

His  message  w'as  a  climax  to 
the  conference  theme:  “Proud 
of  Our  Nation’s  Heritage. 
Guardians  of  the  American  Way 
of  Life.” 

“None  of  you  may  agree  ex¬ 
actly  with  me,  or  with  each 
other  on  every  political  issue, 
or  for  that  matter  on  every 
philosophical  issue. 

“Yet,”  he  added,  “I  think  we 
can  all  agree  that  certain  things 
are  happening  in  this  country 
which  are  putting  us  further  on 
the  road  to  a  materialistic.  God¬ 
less  cynical  existence,  and  which 
make  us  easy  prey  to  political 
systems  built  upon  these  very 
forces  —  materialism.  Godless¬ 
ness  and  cynicism. 

“We  must  beware  in  our  loved 
country  that  we  do  not  create 
our  owm  slave  state  in  the  name 

—  mind  you  —  of  ‘progress’  or 
‘liberalism’  or  ‘security’  or 
‘peace.’  ” 

Mr.  Copley  stressed  that  the 
average  age  of  Americans  is  be¬ 
coming  lower,  making  fewer  the 
number  of  persons  who  remem¬ 
ber  the  lessons  from  Munich, 
Hitler  or  Stalin. 

“These  young  people  need 
older,  stronger  friends,”  he  said. 
“The  older  friends  can  teach 
the  young  people  that  the  seri¬ 
ous  problem  of  our  times  is  the 
saving  of  the  nation  and  giving 
it  a  new  birth  of  freedom.” 


ROY  F.  BAILEY,  47  years  a  news¬ 
paperman,  most  of  them  as  edi¬ 
tor  and  manager  of  the  Salina 
Journal,  received  the  citation  for 
journalistic  merit  given  to  a  Kan¬ 
sas  editor  by  the  William  Allen 
White  Foundation  of  the  Univer¬ 
sity  of  Kansas.  A  native  of  Em¬ 
poria,  Mr.  Bailey,  who  is  82,  went 
to  work  for  William  Allen  White's 
Emporia  Gaietfe  in  1902  when  19 
years  old.  He  shared  a  reporter's 
desk  with  the  late  Brock  Pember¬ 
ton,  who  became  a  Broadway  the¬ 
atrical  producer. 

After  "graduation"  from  the 
White  school  of  journalism  at  the 
Gazette,  Mr.  Bailey  spent  a  year 
reporting  in  Mexico  City,  became 
city  editor  of  the  Parsons  Sun, 
then  purchased  a  Parsons  music 
store  to  use  his  boyhood  training 
and  have  a  business  of  his  own. 
But  in  1911  he  was  persuaded  to 
take  charge  of  the  Salina  Journal, 
then  near  bankruptcy  with  a  most¬ 
ly  "unpaid"  circulation  of  2,000. 
When  failing  sight  forced  his  re¬ 
tirement  about  15  years  ago,  cir¬ 
culation  had  increased  10-fold. 


$931,000  for  Stations 

Washington 
Ottawa y  Newspapers  and  Ra¬ 
dio  Inc.  of  New  York  has  pur¬ 
chased  radio  stations  WNBW 
(AM-FM),  New  Bedford,  Mass, 
and  WCOB  (AM-FM),  West 
Yarmouth,  Mass,  from  E.  An¬ 
thony  &  Sons,  Inc.,  for  $931,000. 
The  sale  was  made  pending  ap¬ 
proval  of  transfer  by  the  Fed¬ 
eral  Communications  Commis¬ 
sion.  Ottaway  paid  $331,000  for 
the  assets  of  WNBH  and  $600,- 
000  for  WOCB. 

• 

New  ‘Rep’  Named 

New  Bedexird,  Mass. 
James  H.  Ottaway  Jr.,  pub¬ 
lisher  and  general  manager,  has 
announced  the  appointment  of 
Ottaw'ay  Advertising  Sales  of 
Campbell  Hall,  New  York,  as 
newspaper  representatives  of 
the  Standard-Times  as  of  March 
1.  The  Standard-Times,  which 
became  a  member  of  the  Otta¬ 
way  New’spaper-Radio,  Inc. 
group  on  February  1,  formerly 
w’as  represented  by  Story  and 
Kelly-Smith  of  New  York. 


Weeklies  Group 
Buying  Stations 

Washington 
An  application  w'as  filed  with 
the  Federal  Communications 
Commission  Feb.  21,  for  pur¬ 
chase  of  stock  control  of  the 
Housatonic  Valley  Broadcasting 
Co.,  and  Eastern  Broadcasting 
Co.  by  the  Times  Printing  and 
Publishing  Co.,  of  New  Milford, 
Conn. 

Housatonic  owns  and  operates 
WINE,  AM  station  on  the  air 
since  1963. 

Capt.  August  J.  Detzer  of 
Ridgefield  is  ow'ner  and  presi¬ 
dent  of  both  Housatonic  and 
Eastern,  which  operates  WGHF- 
FM.  Capt.  Detzer  will  remain 
as  president  of  both  companies 
and  general  manager  of  both 
stations. 

In  1955  John  W.  Nash  pur¬ 
chased  the  weekly  New  Milford 
Times  from  Mr.  and  Mrs.  Fred¬ 
erick  Tisdale.  In  1957,  he  found¬ 
ed  the  Brookfield  Journal  and 
in  1961  he  acquired  the  Mill- 
brook  (N.  Y.)  Round  Table. 

The  Times  Co.  in  1962  pur¬ 
chased  a  $50,000  Goss  Commu¬ 
nity  offset  press. 

■The  following  year,  the  com¬ 
pany  purchased  the  Pawling 
(N.  Y.)  News  Chronicle. 

The  resources  and  financial 
base  of  the  company  were  broad¬ 
ened  in  August  1964  with  the 
purchase  of  a  new  issue  of  stock 
by  the  Home  News  Publishing 
Co.,  of  New  Brunswick,  N.  J. 
In  April  1965,  the  Home  News 
Co.,  expanded  its  stock  interest 
in  the  Times  Co.  to  a  position 
of  stock  control.  Hugh  N.  Boyd, 
president  of  the  Home  News  Co., 
and  publisher  of  the  daily  Home 
News  in  New  Brunswick,  is  now 
vicepresident  of  the  Times  Print¬ 
ing  and  Publishing  Co. 

The  Times  Co.  founded  the 
Bethel  Home  News  in  Septem¬ 
ber  1965,  and  three  months  later 
it  purchased  the  Litchfield  En¬ 
quirer,  a  paper  which  had  been 
owned  by  Mr.  Nash  some  years 
earlier. 

• 

La  Prensa’s  lOtli 

Joshua  B.  Powers,  interna¬ 
tional  newspaper  representative, 
was  host  to  24  newspapermen  at 
a  luncheon  at  the  Metropolitan 
Club,  Feb.  18,  to  observe  the 
10th  anniversary  of  the  return 
of  La  Prerrsa,  Buenos  Aires,  to 
its  owners  after  more  than  five 
years  of  confiscation  by  the  gov¬ 
ernment  of  Juan  Peron.  Guest 
of  honor  was  Maximo  Gainza 
C.,  general  manager  of  the  pa¬ 
per  and  son  of  its  editor  and 
publisher.  Dr.  Alberto  Gainza 
Paz.  The  paper  will  observe  its 
100th  anniversary  in  1969. 


Malice  Issue  i 

Returned  to 
Libel  Jury 

Washington  I 

Applying  its  rule  of  malice,  ^ 

the  Supreme  Court  this  week  re-  ' 

versed  a  libel  judgment  which  a  1 

former  town  official  won  against  1 

a  columnist  who  writes  for  the 
Laconia  (N.H.)  Citizen.  1 

The  case,  which  goes  back  for  i 
a  new  trial,  also  puts  the  ques-  ( 
tion  to  a  jury  to  decide  whether  i 
the  plaintiff,  Frank  P.  Baer,  was 
“A  public  official”  within  the 
terms  of  the  decision  in  the 
Times  vs.  Sullivan  case  in  1964.  ] 

Mr.  Baer,  a  former  supervisor  i 
of  a  county-owned  ski  resort,  i 
w’on  a  $31,500  judgment  against  1 

Alfred  D.  Rosenblatt  who  wrote 
in  the  Citizen  that  low  profits  i 

were  realized  by  the  recreatiwi 
area  at  Gilford,  N.H.  when  Mr.  i 

Baer  was  in  charge. 

The  basis  of  the  Supreme 
Court’s  reversal  was  its  ruling 
that  a  public  officer  may  not  col¬ 
lect  damages  for  libel  unless  he 
proves  malice  on  the  part  of  the 
defendant  in  criticism  of  his 
official  acts. 

Justice  William  J.  Brennar. 
said  in  the  court’s  opinion  that 
the  public  official  designation  ap 
plied  “at  the  very  least  to  thost 
among  the  hierarchy  of  govern¬ 
ment  employes  who  have,  or  ap 
pear  to  the  public  to  have,  suh 
stantial  responsibility  for  or 
control  over  the  conduct  of  gov 
emmental  affairs.” 

In  addition,  the  court  observec 
that  the  employe’s  position  mus' 
be  one  which  would  invite  public 
scrutiny  and  discussion  of  the 
person  holding  it,  entirely  apar 
from  the  scrutiny  and  disoussior 
occasioned  by  the  particular 
charges  in  controversy.” 

• 

Wants  Non-Profit 
Publications  Taxed 

Speaking  at  the  Winter  Con 
ference  of  American  Businesi 
Press  Inc.,  Mortimer  M.  Caplin 
former  Commissioner  of  Internal 
Revenue,  called  for  the  Treasur) 
Department  to  issue  regulation- 
imposing  a  tax  on  the  adver 
tising  revenue  of  otherwise  tax 
exempt  publications. 

“The  advertising  revenue  re 
ceived  by  tax-exempt  publica 
tions  is  sizable,  estimated  at  ove- 
$70,000,000  a  year,”  Mr.  Capli: 
added.  “The  content  of  the  adi 
is  often  totally  unrelated  to  tb 
purpose  of  the  magazine.  Thes 
publishers  frequently  are  in  i 
position  to  cut  their  rates,  pasJ 
ing  along  to  their  customers  pan 
of  the  benefits  of  tax  exemption’ 
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Goldberg  to  Appear  in  UN  Advertisements 


By  Tony  Brenna 


the  Advertising  Council  execu¬ 
tives,  “but  controversy  is  an  at¬ 
tribute  which  we  need  very  much 
in  American  life.  And  I  salute 
you  for  your  support  because 
if  we  ever  find  ourselves  sup¬ 
porting  only  non-controversial 
subjects,  we  would  have  a  bland 
uniformity  of  American  life 
which  would  do  no  credit  to  any 
of  us.” 

He  noted  the  inclusion  of  his 
own  picture  in  the  campaign, 
saying:  “I  want  to  compliment 
the  Advertising  Council  on  how 
they  have  made  this  presenta¬ 
tion.  They  did  the  best  of  all 
possible  things  in  making  this 
wonderful  photograph  which  is 
going  to  be  reproduced  in  the 
nation’s  newspapers  and  maga¬ 
zines.  The  Council  took  the  face 
of  a  beautiful  Japanese  attache 
at  the  UN,  and  then  the  back  of 
my  head  —  and  I  think  they 
showed  exactly  the  right  dis¬ 
crimination!  This  is  exactly 
what  I  would  have  done  had  I 
been  given  the  choice,  which  I 
was  not.” 

Difficult  Area 

Advertising  Council  spokes¬ 
men  indicate  that  the  UN  still 
remains  the  most  difficult  of 
their  many  public  service  ad¬ 
vertising  projects.  E&P  was  told 
that  after  the  adverse  comments 
aroused  by  the  1963  campaign, 
the  question  of  whether  to  con¬ 
tinue  promoting  the  UN  was 
debated  by  the  Council’s  direc¬ 
tors.  They  voted  to  continue. 
One  of  the  six  main  policies  of 
the  Council  is  to  “remain  non¬ 
partisan  and  non-political.” 

Already,  the  new  campaign 
has  been  “tested”  in  selected 
areas  via  magazine  advertising 
and  is  reported  to  “have  been 
very  well  received.”  The  next 
step  will  be  a  mailing  to  news¬ 
paper  executives  of  proofs  and 
special  promotion  material. 

The  Advertising  Council  an¬ 
ticipates  that  space  and  time 
likely  to  be  donated  by  all  media 
will  total  $12,000,000. 


Arthur  J.  Goldberg,  U.  S. 

Ambassador  to  the  United  Na¬ 
tions,  has  joined  forces  with  the 
Advertising  Council  to  woo 
newspaper  support  for  a  new 
public  service  advertising  cam¬ 
paign  for  the  UN. 

A  big  part  of  his  effort  on 
behalf  of  the  campaign  will  be 
a  personal  letter  to  publishers 
of  daily  newspapers  across  the 
nation.  The  letter  goes  out  in. 

April  and  it  is  understood  that 
Mr.  Goldberg  will  urge  news¬ 
papers  to  donate  space  to  a  pro¬ 
motion  which  has  as  its  main 
theme  “Come  to  the  UN.”  This 
is  a  very  much  tamer  copy  line 
than  that  contained  in  the  last 
volunteer  ad  industry  boost 
given  the  UN. 

David  Hart,  the  Advertising 
Council  campaign  manager  re¬ 
sponsible  for  coordinating  the 
program,  told  E&P  this  week: 

“The  advertisements  produced 
for  the  previous  UN  campaign 
were  very  good  but  they  proved 
too  controversial.  They  were  not 
well  received  by  newspapers  and 
did  not  draw  a  worthwhile 
amount  of  space  from  the 
press.” 

3,000  Critical  Letters 

Mr.  Hart  said  that  the  1963 
campaign  —  it  was  prepared  by 
Ogilvy,  Benson  &  Mather  Inc. 

—  drew  nearly  3,000  letters  at¬ 
tacking  the  UN  and  its  policies. 

But  he  hinted  that  a  great  deal 
of  the  critical  correspondence 
resulted  from  collective  activity 
by  extremist  organizations. 

There  were  attempts  to  “pres¬ 
sure”  newspapers  and  agencies 
into  not  being  associated  with 
the  campaign. 

The  advertisements,  he  re¬ 
called,  were  dominated  by  art 
which  showed  the  mushroom 
cloud  of  an  exploding  H-bomb. 

The  copy  was  headlined:  “This 
is  one  alternative  to  the  UN.” 

Some  publishers  who  ran  the 
ads  became  enmeshed  in  con¬ 
troversy  with  their  readers  and 
the  Advertising  Council  received 
a  number  of  vehement  com¬ 
plaints  from  newspapers.  Many 
newspapers  refused  to  make 
space  available  for  the  ads,  sev¬ 
eral  editorialized  against  them. 

The  advertising  agency  han¬ 
dling  the  new  campaign  is  Pa- 
pert,  Koenig,  Lois  Inc.,  which 
came  up  with  two  series  of  ads. 

Both  emphasize  that  “a  trip  to 
the  UN’s  headquarters  can  be 
educational  and  inspirational.” 

Additionally,  the  agency  per¬ 
suaded  Ambassador  Goldberg  to 
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MADISON  AVENUE'S  Fred  Papert  is  seen  at  lunch 
sador  Arthur  Goldberg,  who  is  featured  in  the  Adv 
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Computers 
To  Replace 
Rate  Books 


John  Troan 

John  Troan  Named 
Associate  Editor 

John  Troan,  science  writer  for 
Scripps  -  Howard  Newspapers, 
has  been  named  associate  editor 
of  the  Pittsburgh  Press,  effective 
April  1.  The  appointment  was 
announced  by  W.  \V.  Foster,  edi¬ 
tor  of  the  Press. 

Mr.  Troan,  47,  joined  the 
press,  a  Scripps-Howard  News¬ 
paper,  upon  graduation  from 
the  Pennsylvania  State  Univer¬ 
sity  in  1939.  He  was  with  the 
Press  until  1958,  when  he  moved 
to  the  Washington  bureau  of  the 
Scripps-Howard  Newspaper  Al¬ 
liance. 

His  new  assignment  places 
him  in  a  top  policy-making  posi¬ 
tion,  in  addition  to  executive 
duties,  will  embrace  the  sub¬ 
jects  with  which  he  is  most 
familiar,  including  science  and 
technology,  space  and  medicine. 


TO  MAKE  CERTAIN  advertising  agency  production  specialists  and 
advertisers  know  about  the  technical  specifications  of  the  AdPro 
color  inks  and  their  advantages,  the  ANPA  Research  Institute,  the 
Bureau  of  Advertising  and  the  American  Association  of  Newspaper 
Representatives  are  sponsoring  a  nation-wide  information  program. 
Members  of  the  AANR  will  deliver  to  agencies  an  information  kit 
prepared  by  the  Bureau.  The  kit  will  also  be  distributed  to  1300 
members  of  the  Association  of  National  Advertisers,  as  well  as  to 
newspaper  ad  executives.  Discussing  the  kit's  contents  are  (left) 
Herbert  W.  Moloney  Jr.,  president  of  AANR,  and  Jack  Kauffman, 
executive  vp  of  the  BoA. 


Bill  Outlawing  Liquor 
Ads  in  Georgia  Killed 

Atlanta 

The  Georgia  House  Judiciary 
committee  last  week  vetoed  a 
Senate-approved  bill  that  w’ould 
outlaw  advertising  of  alcoholic 
beverages  in  this  state. 

A  sulx:ommittee,  which  studied 
the  bill,  agreed  with  its  aims,  but 
questioned  its  constitutionality. 

It  doubted  whether  the  State 
had  the  right  to  prohibit  adver¬ 
tising  of  what  is  otherwise  a 
lawful  business;  or  to  prohibit 
such  advertising  since  it  is  cir¬ 
culated  in  interstate  commerce; 
or  to  prohibit  Georgia  news 
media  from  carrying  the  adver¬ 
tising  while  allowing  such  adver¬ 
tising  to  come  through  out-of- 
state  papers  and  magazines. 
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LOGO,  like  the  one  shown  here, 
Is  being  made  available  to  news¬ 
papers  and  when  used  will  Identi¬ 
fy  the  newspaper  as  offering  Ad- 
Pro  color  Inks. 


NATT  S.  GETLIN  has  been  ap¬ 
pointed  business  manager  of  the 
Philadelphia  Daily  Newt.  The  new 
post  is  in  addition  to  his  regular 
function  as  the  tabloid  daily's  ad¬ 
vertising  director.  He  joln^  the 
Daily  News  as  advertising  direc¬ 
tor  in  1956  after  serving  as  con¬ 
sultant  to  the  newspaper.  He  has 
also  held  executive  positions  with 
newspapers  In  New  York,  Cincin¬ 
nati  and  St.  Louis. 


ADVERTISING  NEWS 


SECTION 


Shopper  Group  Hails  Advertising  Ruling 


★  ★  ★  ★  ★  ★ 

FuU  Text  of  Judge’s  RuRng  in  Ad  Copyright  Suit 


STATEMENT  OF  THE  CASE 

The  plaintiff  instituted  this 
action  agrainst  the  defendant 
under  Title  17  U.S.C.A.  §  101 
for  alleged  violation  of  certain 
copyrights  claimed  by  it  and  also 
for  alleged  unfair  competition 
and  unfair  trade  practices.  The 
plaintiff  complained  that  the  de¬ 
fendant  copied  certain  adver¬ 
tisements  that  were  published 
in  plaintiff’s  copy  righted  news¬ 
paper,  and  that  such  copying 
was  an  infringement  of  the 
plaintiffs  copyrights  and  also 
was  unfair  competition  and  a 
use  of  unfair  practices.  The 
plaintiff,  in  its  complaint,  asked 
that  the  defendant  be  perman¬ 
ently  enjoined  from  infringing 
any  copsrrights  of  any  issues  of 
plaintiff’s  newspaper  and  the  de¬ 
fendant  be  required  to  pay  to 
plaintiff  such  damages  as  it 
suffered  due  to  defendant’s  in¬ 
fringement  and  to  account  to 
the  plaintiff  for  all  profits  real¬ 
ized  from  the  infring^ement. 

HNDINGS  OF  FACT 

The  plaintiff  publishes  a  daily 
newspaper  called  the  Brattle- 
boro  Daily  Reformer  which  is 
circulated  in  and  about  Brattle- 
boro,  Vermont.  Defendant  pub¬ 
lishes  a  weekly  pamphlet  or 
direct-mail  circular  called  the 
Brattleboro  Town  Crier  consist¬ 
ing  almost  exclusively  of  adver¬ 
tising  which  also  is  circulated 
in  and  about  the  area  of  Brattle¬ 
boro,  Vermont. 

The  advertisements  alleged  to 
have  been  copied  by  the  defend¬ 
ant  and  allegedly  constituting 
the  infringement  may  be  de¬ 
scribed  and  hereafter  referred 
to  as  (1)  The  Country  Kitchen 
Advertisement,  (2)  The  Brattle¬ 
boro  Country  Club  Pro  Shop, 
Rocky  York,  Club  Pro  Adver¬ 
tisement,  (3)  the  H.  H.  Thomp¬ 
son  Credit  Jewelers  Advertise¬ 
ment,  and  (4)  the  Conn  and 
John  Realtors  Advertisement. 

At  all  times  material  to  this 
case  the  plaintiff  had  secured 
valid  copyrights  in  reference  to 
its  newspaper.  Throughout  the 
period  of  the  alleged  infringe¬ 
ments,  the  plaintiff’s  newspaper 
contained  on  the  first  pag^e,  im¬ 
mediately  below  the  title,  the 
requisite  information  prescribed 


by  the  copy  right  law,  17 
U.S.C.A.  §  19. 

The  plaintiff  alleges  infringe¬ 
ment  of  its  copyrights  by  the 
defendant  in  connection  with 
the  four  advertisements  listed 
above.  In  the  plaintiff’s  original 
complaint,  it  also  alleged  other 
infringements  of  its  copyrights. 
However,  no  evidence  was  intro¬ 
duced  except  as  to  the  above- 
listed  advertisements,  so  as  to 
any  other  alleged  infringements, 
the  complaint  is  dismissed. 

For  the  purpose  of  under¬ 
standing  the  case  with  which  we 
are  faced,  I  think  it  may  be  well 
to  take  the  different  ads  which 
are  in  controversy  and  describe 
them. 

The  first  advertisement  with 
which  we  are  concerned  is  known 
as  the  “County  Kitchen  Ad.”  It 
was  first  published  in  the  plain¬ 
tiff’s  newspaper  on  October  16, 
1964.  The  ad  was  reproduced  in 
the  defendant’s  Town  Crier  on 
October  29,  1964.  The  ad  as  it 
appeared  in  the  defendant’s 
periodical  was  slightly  larger 
than  the  ad  in  the  plaintiff’s 
newspaper,  but  this  was  because 
of  the  photo  off-set  printing 
process  used  by  the  defendant. 
The  ad  in  the  defendant’s  paper 
also  had  a  somewhat  darker 
border  and  it  did  not  contain  the 
copyright  insignia  as  did  the  ad 
in  the  plaintiff’s  newspaper.  Ex¬ 
cept  for  the  above  differences, 
the  style  of  type,  the  illustration 
used  in  the  ad,  and  the  language 
of  both  the  ads  were  identical. 
On  November  12,  1964  the  de¬ 
fendant  ran  the  “Country 
Kitchen  Ad”  using  the  same 
illustration  that  appeared  in  the 
plaintiff’s  ad.  However,  on  this 
date,  the  defendant’s  ad  used 
different  tjqie  style  and  wording. 
There  is  nothing  unusual  about 
this  ad  that  would  cause  it  to  be 
distinctive  in  any  particular 
manner,  except  for  the  illustra¬ 
tion  which  both  plaintiff  and 
defendant  concede  was  owned 
by  the  advertiser.  The  defendant 
ran  the  “Country  ICitchen  Ad”  in 
its  paper,  the  Crier,  on  the  in¬ 
struction  given  to  the  defendant 
by  the  advertiser,  and  such  in¬ 
structions  were  as  to  the  form 
and  context  of  the  ad. 

The  next  ad  may  be  desig¬ 


nated  as  the  “Brattleboro  Coun¬ 
try  Club  Pro  Shop,  Rocky  York 
Club  Pro”  advertisement.  It  first 
appeared  on  page  6  of  the 
Brattleboro  Daily  Reformer  of 
November  4, 1964.  The  advertise¬ 
ment  was  reproduced  in  the 
defendant’s  'Town  Crier  on 
November  19,  1964.  This  ad  was 
identical  in  every  manner  with 
the  advertisement  originally  pro¬ 
duced  in  the  plaintiff’s  paper. 
The  defendant  was  instructed 
by  the  advertiser  to  run  this  ad 
in  its  paper  exactly  as  it  ap¬ 
peared  in  the  plaintiff’s  news¬ 
paper. 

The  next  advertisement  is 
designated  as  the  “H,  H.  Thomp¬ 
son  Credit  Jewelers”  ad.  This  ad 
was  run  in  the  plaintiff’s  news¬ 
paper  on  November  4,  1964.  The 
same  ad  appeared  in  the  defend¬ 
ant’s  Town  Crier  on  November 
12,  1964.  The  ad  was  identical 
as  the  one  in  the  plaintiff’s  paper 
except  that  a  different  illus¬ 
tration  was  used  by  the  defend¬ 
ant  and  the  address  of  the  ad¬ 
vertiser  was  inserted  on  the 
bottom  of  the  ad  by  the  defend¬ 
ant.  The  different  illustration 
was  supplied  by  the  advertiser. 
The  advertiser  had  instructed 
the  defendant  to  run  the  ad 
exactly  as  it  had  appeared  in  the 
plaintiff’s  newspaper  with  the 
exception  of  changing  the  illus¬ 
tration  and  the  addition  of  the 
address. 

The  next  ad  is  referred  to  as 
the  “Conn  and  John  Realtors” 
advertisement.  It  was  published 
in  the  plaintiff’s  newspaper  on 
November  2,  1964.  The  ad  was 
reproduced  in  the  Brattleboro 
Town  Crier  on  November  19, 
1964.  In  both  the  plaintiff’s 
paper  and  the  defendant’s  paper 
the  ad  for  Conn  and  John  Real¬ 
tors  contained  a  photograph  of 
a  house  that  was  being  offered 
for  sale.  The  picture  was  taken 
by  the  staff  of  the  plaintiff’s 
paper  on  the  instructions  of  the 
advertiser  and  was  in  the  pos¬ 
session  of  the  real  estate  firm. 
The  advertiser  gave  the  photo¬ 
graph  to  the  defendant  along 
with  the  instructions  as  to  form 
and  context  of  the  ad  as  it  was 
to  appear  in  the  defendant’s 
paper. 

In  all  these  advertisements. 


The  National  Association  of 
Advertising  Publishers  is  ad¬ 
vising  its  member^p  that  it’s 
legal  for  shopping  papers  to 
copy  ads  from  copyrighted 
newspapers. 

A  recent  ruling  by  Federal 
Court  in  Vermont  is  the  basis 
for  the  report  which  Robert  S. 
Greene,  executive  director  of  the 
association,  has  circulated. 
(E&P,  Feb.  12). 

Last  June,  Mr.  Greene  said, 
more  than  30  shopper  publisher 
members  of  the  association  an¬ 
swered  an  appeal  by  NAAP  to 
send  information  which  aided  a 
Vermont  shopping  guide  in  its 
defense  of  a  suit  brought  by  the 
Brattleboro  Daily  Reformer. 

Judge  Ernest  W.  Gibson  held 
that  the  newspaper’s  copyright 
did  not  extend  to  retailers’  ads 
which  it  had  prepared  on  order. 
The  ownership  of  the  ad  and  the 
right  to  copy  it,  the  judge  ruled, 
is  in  the  advertiser  and  not  in 
the  one  who  publishes  it. 

The  Reformer’s  attorney, 
James  L.  Oakes,  has  filed  a 

notice  of  appeal. _ 

the  plaintiff  did  not  have  any 
agreement,  either  written  or 
oral,  with  the  advertisers  con¬ 
cerning  who  was  to  have  owned 
the  advertisement. 

The  advertiser  and  the  plain¬ 
tiff’s  advertising  salesmen  co¬ 
operated  to  prepare  the  form, 
the  figures,  words  and  illustra¬ 
tions  of  the  ads  that  appeared  in 
the  Brattleboro  Daily  Reformer. 

There  was  no  difference  in  the 
rates  charged  by  the  plaintiff 
to  an  advertiser  who  supplied 
his  own  ad  completely  and  one 
who  used  the  plaintiff’s  staff  to 
help  prepare  the  ad.  In  either 
case,  the  advertiser  pays  for  the 
advertisement  and  not  just  for 
space  in  the  newspaper. 

The  defendant  paper  published 
all  the  advertisements  that  are 
here  in  question  on  the  specific 
instructions  of  the  advertiser  as 
to  the  form,  context  and  layout. 

The  plaintiff  newspaper  ac¬ 
cepts  national  advertising  and 
such  national  ads  are  supplied 
wholly  as  to  context  and  form 
by  the  advertiser.  The  plaintiff 
does  not  claim  its  copyrights 
extend  to  such  national  ads.  The 
plaintiff  also  publishes  political 
ads  which  are  prepared  by  the 
person  running  for  office.  The 
plaintiff  does  not  claim  its  copy¬ 
rights  extend  to  these  ads  either. 

(Continued  on  page  22) 
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Zone  Edition 
Ads  Build 
Store  Chain 

Open  Pantry  Food  Marts  Inc., 
of  Delaware  Valley,  an  11-unit 
chain  of  franchised  convenience 
stores,  credits  much  of  its 
growth  to  advertising  in  the 
zoned  editions  of  the  Philadel¬ 
phia  Inquirer. 

A  convenience  store  is  one 
usually  limited  in  size  to  2500 
square  feet,  primarily  self-serv¬ 
ice  and  open  seven  days  a  week 
from  7  A.M.  until  midnight. 

The  Delaware  Valley  fran¬ 
chises  are  virtually  autonomous 
from  the  Chicago  headquarters 
of  the  chain,  according  to  Dean 
W.  Roach,  president  and  ad 
manager  of  the  Delaware  Valley 
units  of  the  owner-operated 
stores. 

The  Open  Pantry  Food  Marts 
had  an  advertising  formula  that 
worked  well  for  the  first  30 
stores  from  here  to  Chicago,  Mr. 
Roach  observed,  and  it  didn’t 
include  new^spaper  advertising 
until  Bill  Mullin  “hammered  us 
into  trying  a  full  page  ad  with 
the  Inquirer.” 

In  the  first  year  since  then, 
sales  per  store  are  up  over 
$100,000. 

Potential  owner-operators  of 
Delaware  Valley  Open  Pantry 
Food  Marts  were  stimulated  by 
this  approach  and  the  chain  now 
has  a  backlog  of  owner-operators 
that  will  open  30  Open  Pan¬ 
try  Marts  in  the  next  few 
months,  Mr.  Roach  said. 

Mr.  Roach,  who  was  a  mar¬ 
keting  consultant  for  banks  and 
dairies  before  entering  the  con¬ 
venience  market  field,  says  that 
newspapers  do  a  cheaper  and 
more  effective  job  than  the  media 
formerly  used,  direct  mail  and 
circulars.  He  noted  that  the  cost 
per  thousand  readers  is  about 
10  times  greater  with  the  media 
formerly  favored. 

“Using  three  zoned  editions, 
we  reach  about  50%  of  the 
households  and  are  read  in  about 
50%  of  them,”  he  added. 

Open  Pantry  promotes  every 
new  store  opening  with  an  ad. 
There  are  about  two  a  month 
and  this  will  soon  be  stepped  up. 
The  next  year  will  find  Open 
Pantry  Grand  Opening  ads  using 
50,000  lines,  Mr.  Roach  said. 

A  bonus  of  the  daily  news¬ 
paper  ad,  he  pointed  out,  is  that 
when  a  new  store  is  promoted 
the  other  stores  in  the  group 
benefit  from  the  promotion.  This 
isn’t  so  with  circulars  or  direct 
mail,  where  the  only  store  to 
benefit  from  the  ad  is  the  store 
directly  involved. 


Hilton 
International 
Looks  ‘Native’ 
in  New  Ads 


Hiliun  lioU'Isarc  un-Amcric.in 

(TWy’r*  v«vy  ■ritiali.  0«ti4,  GcnsM  or  FtmuIi) 


Last  month  an  advertisement 
ran  in  the  travel  sections  of  a 
few’  large  city  newspapers  and 
in  magazines  boasting:  “Hilton 
hotels  are  un-American.” 

Now  to  many  people  this  may 
sound  like  a  rather  disparaging 
remark  to  make  about  one’s 
properties,  but  to  Hilton  Inter¬ 
national  it  is — to  a  certain  de¬ 
gree — a  desired  image. 

The  fact  is,  according  to 
William  F.  Prigge,  vicepresident 
of  marketing,  Hilton  Interna¬ 
tional,  a  few  American  tourists 
tend  to  shy  away  from  Hilton’s 
33  overseas  hotels  because  of  a 
pre-conceived  notion  that  stay¬ 
ing  in  a  Hilton  would  be  like 
never  leaving  the  United  States. 

Aside  from  their  modern  ex¬ 
teriors  and  American-like  com¬ 
forts,  nothing  could  be  farther 
from  the  truth,  Mr.  Prigge  said. 
So  its  agency,  McCann-Erickson 
Inc.,  New  York,  was  called  upon 
this  year  to  formulate  a  new 
selling  and  creative  approach 
that  would  dispel  this  idea  and 
give  each  Hilton  hotel  a  “native” 
look. 

For  a  start,  the  agency  decided 
to  retire  the  hard  sell  message, 
described  by  Dick  Richardson, 
manager  of  advertising,  as  the 


“we  have  the  best  eats  and  sleeps 
in  town”  type  of  ad,  and  concen¬ 
trate  more  on  highlighting  a 
different  or  outstanding  con¬ 
sumer  benefit  which  could  be 
found  at  each  hotel,  such  as  a 
special  room  in  the  London  Hil¬ 
ton,  an  usually  constructed 
swimming  pool  at  the  Cavalieri 
Hilton  in  Rome,  or  a  fabulous 
view  at  the  Athens  Hilton.  “Our 
objective,”  explained  John  Lim- 
pert,  account  executive  with 
McCann-Erickson,  “was  to  con¬ 
vey  to  the  prospective  traveller 
that  Hilton  hotels  do  in  fact 
have  a  real  personality  that  is 
as  British,  Dutch,  German  or 
French  as  any  local  hotel.” 

Also  in  way  of  contrast  to  the 
former  “boiler  plate”  ads,  the 
new  ads  are  written  in  a  light, 
spoofing  manner  “to  get  across 
the  same  sense  of  pleasure  and 
fun  that  the  customer  has  when 
planning  his  trip,”  Marion  Mc¬ 
Farland,  senior  copywriter  on 
the  account,  said. 

Each  hotel  allocates  his  owm 
advertising  budget,  Mr.  Richard¬ 
son  said,  and  so  media  recom¬ 
mendations,  like  the  ads,  must  be 
prepared  by  McC-E  and  then 
submitted  to  each  hotel  manager 
for  approval. 


Mr.  Richardson  said  selection 
of  markets  for  advertising  cover¬ 
age  is  developed  from  analysis 
of  Guest  Origin  Reports,  from 
the  travel  statistics  of  appropri¬ 
ate  Tourists  Boards  and  from 
U.S.  Government  Passport  sta¬ 
tistics. 

The  agency  recommends  the 
ads  be  placed  in  the  newspaper 
travel  sections  of  the  New  York 
Times,  Herald  Tribune,  Boston 
Globe,  Herald  Traveler,  Phila¬ 
delphia  Inquirer,  Chicago  Trib¬ 
une,  Los  Angeles  Examiner  and 
San  Francisco  Chronicle  and  in 
the  Montreal  Star  and  La 
Presse.  Mr.  Richardson  said 
these  “turn  up  time  and  again 
in  statistics  as  the  major  sources 
for  international  travel.” 

Whereas  newspapers  are  used 
mainly  to  develop  off-season  re¬ 
sort  business,  six  “class”  maga¬ 
zines  are  used  to  develop  a 
personalized  image  and  new 
markets.  Mr.  Limpert  said  the 
account  pulls  just  under  a  mil¬ 
lion  dollars  in  media  with  a 
quarter  of  that  going  to  news¬ 
papers.  He  said  that  starting  in 
April  there  will  be  heavy  news¬ 
paper  expenditures  going  for  a 
promotion  of  Hilton  properties 
in  the  Caribbean. 


Marcus  Critical  of  Menswear  Ads 


Dallas 

“Menswear  advertising 
stinks,”  Stanley  Marcus  de¬ 
clared  at  a  luncheon  for  retailers 
here  recently. 

The  president  of  Nieman- 
Marcus  of  Dallas  urged  more 
speed  in  the  acceptance  of 
changes  in  men’s  fashions.  The 
“Mod”  style  which  has  recently 
moved  here  from  England  is 
already  outmoded,  he  said. 

He  also  suggested  the  industry 
find  out  what  the  male  thinks 
when  he  buys  clothes. 

Concerning  advertising,  Mr. 
Marcus  admitted  that  even  his 
own  store  falls  short. 

“We  in  retailing  have  been 
content  to  run  announcement 


Sdr  Ads  Bahama  Ads  to  Run, 

.d8,”  he  said.  S“PP*  ■" 

“Advertising  in  menswear  Following  a  19%  gain  in 
suffers  in  the  light  of  other  visitor  arrivals  last  year,  the 
trades,”  he  continued.  Bahama  Islands’  spring  and 

Mr.  Marcus  called  on  the  in-  summer  advertising  campaign 
dustry  —  manufacturers,  mar-  will  run  in  an  expanded  list  of 
keters  and  retailers — to  “sub-  locally-edited  Sunday  magazines, 
sidize  a  study  on  the  psychology  Four-color  ads  have  been 
of  the  male  attire.”  "Then,  he  scheduled  in  northern  and  south- 
suggested,  “the  industry  should  ern  markets  and  with  38  Metro- 
put  this  to  use  with  a  large-scale  politan  Sunday  Newspapers, 
campaign  based  on  the  findings.”  V.  E.  Chenea,  general  sales 
•  manager  of  the  Bahama  Minis- 

xtT'  »  try  of  Tourism,  said  there  would 

Wins  an  ‘Edgar  reduction  in  its  continuing 

Jack  Glasser  of  National  Dis-  program  of  advertising  in  Sun- 
tillers  was  awarded  an  “Edgar”  day  newspaper  travel  sections, 
as  the  “Dean”  of  the  liquor  in-  The  ministry  of  tourism  re- 
dustry’s  public  relations  execu-  tains  Kelly  Nason  of  New  York 
tives.  and  Grant  Advertising,  Miami. 
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Arthur 
Hoppe  is.... 


Like  Will  Rogers  and  Mark 
Twain  before  him,  a  social 
and  political  satirist  without 
peer  in  his  generation.  He 
combines  solid  knowledge, 
deep  insight,  the  fine  touch  of 
a  master  writer  and  a  unique 
wit  to  create  an  inimitable 
column  on  the  people  and 
forces  shaping  our  world. 


"Wonderfully  humorous  pieces  —  admired  by 
rival  newsmen  and  columnists  —  and  even  by  most 
of  his  targets." 

Newsweek 


"Artisthe  best  political  humoristinthe  country." 

Pierre  Salinger 


"One  popular  cliche  goes,  'There  hasn't  been  a 
good  political  humorist  in  this  country  since  Will 
Rogers'.  Arthur  Hoppe  is  a  refutation  to  the 

charge.  Editor  and  Publisher 


"Our  Man  Hoppe" — available  three  times  weekly. 

CHRONICLE  FEATURES  SYNDICATE 
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Copyright  Ruling 

{Continued  from  page  19) 

The  only  advertisements  that  the 
plaintiff  claims  its  copyrights 
extend  to  are  local  retail  adver¬ 
tisements. 

CONCLUSIONS  OF  LA\1 

It  is  clear  that  newspapers,  as 
periodicals,  are  copyrightable 
under  17  U.S.C.A,  §3.  Advertise¬ 
ments  contained  in  periodicals 
are  also  copyrightable;  In  order 
for  a  copyright  to  be  valid,  the 
newspaper  must  hav'e  complied 
with  the  notice  requisites  of  the 
copyright  law,  specifically  17 
U.S.C.A.  §  19,  which  the  plain¬ 
tiff  paper  complied  with  in  this 
case.  The  purpose  of  the  notice 
requirement  is  to  inform  the 
public  of  the  copyright  and  to 
warn  against  republication. 
Notice  of  copyright,  adequately 
given,  as  was  done  here,  suffices 
to  protect  all  cop3n‘ightable  ma¬ 
terial  contained  in  the  news¬ 
paper.  17  U.S.C.A.  §  20. 

However,  this  Court  is  of  the 
opinion  that  the  advertisements 
here  in  question  were  not  copy¬ 
rightable  by  the  plaintiff  news¬ 
paper.  Therefore,  the  reproduc¬ 
tion  of  them  by  the  defendant 
in  its  paper  was  not  a  violation 
of  any  of  the  plaintiff’s  copy¬ 
rights.  The  advertiser  retains 
the  property  rights  in  the  adver¬ 
tisements  and  may  cause  them 
to  be  run  and  re-run  as  he  de¬ 
sires.  When  an  advertiser  en¬ 
gages  a  newspaper  to  produce 
and  publish  an  advertisement 
and  there  is  no  agreement  made 
between  the  advertiser  and  the 
newspaper  as  to  the  ownership 
of  the  ad,  then  the  ownership  of 
the  advertisement  and  the  right 
to  copy  the  advertisement  is  in 
the  advertiser  and  not  in  the  one 
who  publishes  it.  The  person  at 
whose  instance  and  expense  the 
work  was  done  is  the  owner  of 
the  advertisement.  If  the  adver¬ 
tiser  did  not  retain  the  title  to 


the  copyright,  then  every  mer¬ 
chant  would  be  precluded  from 
running  an  advertisement  he  has 
paid  for  in  any  other  newspaper 
except  the  one  first  chosen  if  that 
paper  was  copyrighted.  If  the 
newspaper  had  title  to  the  copy¬ 
right  and  could  restrict  the  ad¬ 
vertiser  in  his  choice  of  adver¬ 
tising  media  for  a  specific  ad, 
surely  the  advertisers  would  not 
choose  to  advertise  in  that  news¬ 
paper  and  thus  be  so  restricted. 
As  Chief  Judgre  Duncan  said  in 
Inter-City  Press,  Inc.  v.  Sieg¬ 
fried,  “Certainly  the  law  never 
anticipated  such  restriction  upon 
the  rights  of  merchants  to  freely 
advertise  their  merchandise." 

In  this  case,  the  plaintiff,  in 
effect,  only  claims  the  right  to 
cop3rright  advertisements  it 
solicits  from  local  merchants.  It 
makes  no  claims  as  to  its  right 
to  copyright  so-called  national 
ads  or  political  advertisements, 
or  ads  entirely  prepared  by  the 
advertiser.  Its  charge  is  the 
same  for  ads  it  helps  prepare  as 
for  those  fully  prepared  by  the 
advertisers.  Furthermore,  plain¬ 
tiff’s  soliciting  agents  never  ad¬ 
vised  any  local  advertiser  whose 
business  was  being  solicited  that 
the  plaintiff  claimed  that  any 
ad  which  plaintiff  in  any  way 
helped  prepare  could  not  be  re¬ 
produced  anywhere  else  without 
the  plaintiff’s  consent.  All  this, 
indeed,  leads  to  a  ridiculous 
situation  and  is  clearly  unten¬ 
able.  The  wisdom  of  such  a 
course  is,  to  say  the  least, 
unquestionable. 

The  plaintiff  also  complained 
of  unfair  competition  by  the 
defendant  in  its  copying  of  the 
advertisements  published  in 
plaintiff’s  newspaper.  Common 
law  unfair  competition  must  be 
grounded  in  either  deception  or 
appropriation  of  the  exclusive 
property  of  the  plaintiff.  In  this 
case  there  was  no  deception  of 
the  public  by  the  defendant  in 
publishing  the  advertisements. 
And,  since  the  advertisements 
were  not  the  exclusive  property 


DIVERSIFICATION  IS  GREAT-BUT 

...  we  just  don’t  have  any.  Today  more  and  more  companies 
are  trying  to  get  into  more  and  more  different  businesses.  Don’t 
blame  them  at  all.  But  we  happen  to  be  specialists  with  only 
cme  job,  one  goal  in  mind — that  is  to  present  for  advertisers 
and  agencies  the  circulations  and  coverage  facts  of  American 
newspapers  in  the  most  useful  and  effective  manner.  We 
originated  our  business — started  it  from  scratch— published  the 
first  comprehensive  analysis  ever  of  newspaper  circulations. 
Both  CIRCULATION  ’62  and  CIRCULATION  ‘63  were  in 
wide  use  before  competition  reared  its  ugly  bead.  Simultane¬ 
ously,  we  created  a  brand-new  promotional  medium  for  in¬ 
dividual  newspapers  and  groups — possibly  the  most  economical 
and  most  effective  available  anywhere,  anytime.  It’s  our  only 
business;  we  have  nothing  else  to  divert  us,  nothing  else  to  think 
about  except  how  we  can  do  an  even  better  job  in  this  area. 
So  maybe  our  lack  of  diversification  is  not  so  bad  for  you — 
it  hasn’t  been  too  bad  for  us — and  CIRCULATION  ’66  will 
be  the  best  yet  Closing  date  is  March  IS.  We  hope  to  be 
bearing  frcun  you.  Tom  ^ding,  American  Newspaper  Markets, 
Inc.,  Box  182,  Norttfield,  Illinois. 


of  the  plaintiff,  it  cannot  com¬ 
plain  of  unfair  competition. 

The  defendant  was  not  guilty 
of  unfair  trade  practices  either, 
since  the  advertisements  as  they 
appeared  in  the  defendant’s 
paper  were  published  from  in¬ 
formation  furnished  by  adver¬ 
tisers  or  were  copied  from  the 
plaintiff’s  ads  on  the  instructions 
of  the  advertisers. 

It  is,  therefore,  the  conclusion 
of  this  Court  that  the  defendant 
has  not  infringed  any  copyrights 
on  the  plaintiff.  Neither  has  it 
been  guilty  of  unfair  competi¬ 
tion  or  unfair  trade  practices. 

• 

McKeever  Promoted 
At  American  Tobacco 

Charles  R.  McKeever,  former¬ 
ly  media  specialist  of  the  Amer¬ 
ican  Tobacco  Company,  has  been 
appointed  to  the  position  of 
assistant  to  the  vicepresident, 
marketing. 

In  his  new  position  Mr.  Mc¬ 
Keever  will  be  involved  in  all 
areas  of  the  Company’s  mar¬ 
keting  operation  and  report  di¬ 
rectly  to  Robert  K.  Heimann, 
vicepresident  marketing  and 
public  relations. 

He  joined  the  Company  in 
1963  and  since  then  has  been 
responsible  for  media  budget 
control  and  network  program 
and  talent  contract  negotiations. 
Prior  to  joining  American  To¬ 
bacco  he  served  with  Batten, 
Barton,  Durstine  &  Osborn  for 
almost  13  years. 

• 

Apples  PR  Moves 

The  public  relations  staff  and 
facilities  of  Flanley  and  Wood¬ 
ward  will  join  with  Farley  Man¬ 
ning  Associates  Feb.  1. 

Flanley  and  Woodward, 
founded  in  1944  by  Mabel  Flan¬ 
ley  and  Sally  Woodward,  has 
specialized  in  the  fields  of  wom¬ 
en’s  interests. 

Farley  Manning  Associates  is 
a  general  public  relations  firm. 

Miss  Salley  Woodward  will 
become  a  vicepresident  and 
member  of  the  executive  com¬ 
mittee  of  Farley  Manning  Asso¬ 
ciates.  Miss  Mabel  Flanley  re¬ 
tired  from  full  time  practice  of 
public  relations  July  1, 1965. 

Processed  Apples  Institute 
Inc.  moves  from  Flanley  and 
Woodward  to  Farley  Manning 
Associates.  Miss  Woodward  con¬ 
tinues  as  executive  director. 

• 

Sanders  Promoted 

Robert  H.  Sanders,  one  time 
reporter  on  the  Lorain  (Ohio) 
Journal,  Cleveland  Press,  and 
Kingsport  (Tenn.)  Times-News, 
has  been  named  TV  Guide  mag¬ 
azine’s  regional  manager  in 
Kansas  City.  He  has  been  with 
the  magazine  since  1954,  joining 
it  as  St.  Louis  edition  e^tor. 

EDITOR  &  PUB 


Retail  Liquor  Ads 
Rose  50%  in  1965 

Bourbon  continues  to  be  the 
most  advertised  type  of  distilled 
spirit  by  package  store  owners, 
according  to  a  retail  advertising 
survey  made  by  Liquor  Store 
Mat  Service. 

An  analysis  of  60,000  brand 
advertising  impressions  showed 
bourbon  ads  exceed  scotch  ads 
by  almost  2  to  1  and  Canadian 
whisky  ads  by  almost  4  to  1.  The 
firm  making  the  survey  provides 
distilled  spirit  advertising  art  to 
newspapers  and  package  store 
owners. 

The  survey  of  3,000  retail  ad¬ 
vertising  salesmen  showed  an 
increase  in  advertising  by  pack¬ 
age  store  owners.  According  to 
the  service,  retail  liquor  adver¬ 
tising  count  rose  by  50%  over 
the  1964  expenditures,  with  most 
of  the  increase  coming  in  the 
pre-Christmas  season. 

The  service  reported  that  re¬ 
tail  ads  averaged  6.4  brands  per 
ad,  but  that  this  average  varied 
from  state  to  state  from  as  little 
as  3  brands  per  ad  in  New  York 
to  as  many  as  10  in  Florida. 

• 

Hoyt  Takes  Over  PR 
For  Southern  Calif.  Gas 

Donald  E.  Hoyt  has  been 
named  manager  of  public  rela¬ 
tions  for  Southern  California 
Gas  Co. 

Mr.  Hoyt  was  formerly  pub¬ 
lic  information  manager,  a  post 
filled  by  the  recent  appointment 
of  Larry  D.  Friday,  former  pub¬ 
licity  supervisor. 

As  head  of  the  investor-owned 
utility’s  public  relations  effort 
Mr.  Hoyt  replaces  Paul  W. 
Cane,  who  was  named  to  an  ex 
ecutive  post  for  Pacific  Lighb 
ing  Service  and  Supply  Co. 

• 

Separate  Ad  Managers 

George  Forman  and  Bernard 
Dwortzan  have  been  named  ad¬ 
vertising  and  sales  promotion 
managers  of  the  Bulova  Watch 
Company.  Arthur  Schwartz,  di 
rector  of  advertising  and  sales 
promotion,  said  Mr.  Forman  will 
be  responsible  for  Bulova  and 
Accutron  timepieces  and  Mr. 
Dwortzan’s  duties  will  encom 
pass  the  Caravelle  and  Bulova 
Electric  products. 

• 

New  Youth  Market 

Ralston  Purina  Company  is 
introducing  a  dog  food,  called 
Puppy  Chow.  Research  has 
shown  that  there  is  a  large  po¬ 
tential  consumer  market  for  the 
product  since  one-sixth  of  the 
dog  population  (over  4  million) 
is  puppies.  Gardner  Advertising 
Co.,  St.  Louis,  is  the  agency. 
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rniTnPx"  column  on  the 

LUI I  UltOa  perils  of  being  a  school  teacher. 
Then  phone  Rembert  James,  editor,  Copley  News 
Service,  for  rates.  THE  TEACHER  is  written  by 
a  real  schoolmarm  and  is  available  to  you 
three  times  weekly.  The  number  to  call 
is:  234-7111.  Area  Code  714. 


been 

rela- 

imia 


one  of  U.S.  history,  and  two  classes  of  slow- 
leamers  who  were  using  a  simplified  edition 
of  a  geography  and  ecology  text. 

That  only  meant  three  lesson  preparations 
each  day  and  about  300  papers  to  correct  each 
week.  But  it  is  not  the  out-of-the-classroom 
work  which  makes  the  teacher’s  task  so  dif¬ 
ficult.  Far  more  important  is  the  constant 
conflict  of  personalities  which  prevents  teach¬ 
ing  and  learning  within  the  classroom. 

A  teacher  rarely  carries  her  discipline  prob¬ 
lems  home.  She  leaves  them  there  in  the 
classroom  with  her  drained-out  spirit  and  her 
lost  vitality. 

A  teacher  is  not  only  an  instructor.  She 
is  a  mother,  a  bailiff  and  a  flight  director. 

Wouldn’t  it  be  wonderful  if  all  our  critics 
understood  this  too? 


I  have  a  sure  cure  for  critics  of  the  American 
schoolteacher. 

Put  them  in  charge  of  a  classroom  for 
awhile. 

Most  of  our  unkind  judges  have  not  the 
remotest  idea  of  how  a  classroom  is  run. 
Holding  the  reins  on  30  or  more  spirited 
youngsters,  each  one  tugging  in  a  different 
direction,  is  a  frightening  experience. 

“However  do  you  manage  to  stay  this  side 
of  insanity?”  asked  a  recent  substitute  in 
my  classroom.  He  was  an  ex-Navy  man  who 
had  just  begun  an  early  retirement  and  was 
looking  for  an  easy  way  to  pick  up  a  few 
dollars. 

He  decided  right  then  and  there  that  teach¬ 
ing  was  too  difficult  a  job  no  matter  what  it 
paid. 

Actually  the  assignment  which  he  was 
asked  to  handle  was  rather  light  in  compari¬ 
son  to  most . . .  two  classes  of  world  history. 


Sincerely, 
Your  Teacher 


Full  Market 
Reports  for 
Food  Firms 

Time  Inc.  has  formed  a  new 
subsidiary  company,  Selling 
Areas-Marketing  Inc.,  which  will 
keep  manufacturers  informed  on 
all  items  moving  from  ware¬ 
houses  to  retail  stores. 

The  reports  that  will  be  made 
available  to  food  manufacturers 
include  66  main  categories  and 
361  sub-categories.  They  con¬ 
tain  such  data  as:  item  descrip¬ 
tion  (brand,  size,  flavor,  cents- 
off  offers) ;  case  pack,  case  vol¬ 
ume  for  the  preceding  four 
weeks  and  cumulatively  for  the 
year;  percentage  of  total  vol¬ 
ume  on  the  same  basis,  including 
each  item’s  relation  to  total 
brand  sales  and  each  brand’s 
sales  to  total  category;  average 
shelf  price;  total  consumer  dol¬ 
lars  expended  for  the  preceding 
four  weeks  and  cumulatively; 
sub-categories’  brand  shares  and 
total  private  label  business  in 
each  sub-category  (but  not 
broken  out  by  items). 

Thirteen  reports  will  be  issued 
each  year  to  subscribers  for 
their  product  categories.  Proc¬ 
essed  information  covering  each 
four-week  period  will  be  avail¬ 
able  within  two  weeks  of  the 
close  of  that  period. 

Separate  reports  will  be  sent 
to  each  participating  chain  and 
wholesaler  showing  them  con¬ 
fidential  figures  comparing  their 
own  figures  with  the  total  mar¬ 
ket  figures.  Food  manufacturers 
will  see  total  market  figures,  but 
not  individual  chain  wholesaler 
figures. 

Tested  over  a  two-year  period, 
the  computerized  service  grew 
out  of  Time-Life  Broadcast’s  in¬ 
vestigation  of  test-marketing 
data  in  Grand  Rapids,  where  the 
company  owns  and  operates 
WOOD-tv  and  radio  stations. 

The  new  company  will  have 
headquarters  in  the  Sperry  Rand 


Building  in  New  York.  Its 
president  is  J.  Clarke  Mattimore, 
former  vicepresident  of  Kenyon 
&  Eckhardt  and  marketing  con¬ 
sultant  to  Ted  Bates  Inc.  and 
other  clients. 

Mr.  Mattimore  said  the  infor¬ 
mation  in  the  reports  will  not  be 
available  to  agencies  or  media, 
and  this,  he  said,  even  applies 
to  Time’s  own  publications  and 
broadcasting  subsidiaries. 

However,  he  said,  the  infor¬ 
mation  bought  by  manufactur¬ 
ers  w'ill  no  doubt  make  its  way 
back  to  agencies,  because,  the 
report  can  be  used  to  identify 
sales  weakness  and  strength, 
test  promotional  programs,  plan 
special  offers,  pinpoint  competi¬ 
tive  gains  or  losses,  appraise 
market  differences  and  follow 
the  progress  of  competitors’ 
items. 

Mr.  Mattimore  said  a  manu¬ 
facturer  might  pay  as  much  as 
$50,000  for  information  on  one 
brand  classification. 

Moves  to  Pepsi 

Robert  I.  Angelas  has  been 
named  director  of  marketing  for 
PepsiCo  International.  Previ¬ 
ously,  Mr.  Angelas  was  a  vice- 
president  and  account  supervisor 
at  Foote,  Cone  &  Belding.  He 
worked  on  the  General  Foods, 
Lever  Brothers  and  Best  Foods 
accounts. 

• 

Sun  Oil  Ad  Manager 

Joseph  S.  Murdoch,  onetime 
copy  writer  for  the  Philadelphia 
Inquirer,  was  named  advertising 
manager  for  motor  products  at 
the  Sun  Oil  Company.  Mr.  Mur¬ 
doch,  who  marks  15  years  with 
Sun  in  July,  succeeds  Palmer 
D.  McKay  who  has  retired. 

• 

Hears!  Promotes  Titus 

Paul  Titus  has  been  promoted 
to  senior  vicepresident  of  Hearst 
Advertising  Service.  Frank  La 
Rose,  formerly  manager  of  the 
plans  department,  succeeds  Mr. 
Titus  as  director  of  plans,  pro¬ 
motion  and  research. 


Ageney  Items 

BURKE  DOWLING  ADAMS 
(BBDO-Atlanta) — Mark  Moran 
Jr.,  who  began  his  advertising 
career  with  the  Hyannis  (Mass.) 
Cape  Cod  Standard-Times,  has 
been  named  vicepresident  and 
assistant  to  the  president  of 
BDA.  With  BBDO  since  1956,  he 
has  served  as  an  account  execu¬ 
tive  in  Boston  and  Pittsburgh, 
and  since  1964  in  the  Detroit 
office,  as  vicepresident  and  ac¬ 
count  supervisor  on  Dodge  car 
sales  promotion. 

*  *  * 

NORMAN  CRAIG  &  KUM- 
MEL  has  elected  Edward  Walsh, 
manager  of  print  production,  to 
vicepresident. 

«  *  * 

BBDO,  Chicago  has  hired 
Forrest  F.  Owen  Jr.,  former 
president  of  Wade  Advertising, 
to  be  its  manager.  He  succeeds 
William  H.  Dahlman,  who  re¬ 
turns  East. 

*  *  * 

KENYON  &  ECKHARDT  has 
closed  its  Providence,  R.  I.  office 
and  transferred  personnel  and 
accounts  to  Boston.  Frederick 
C.  Noyes,  manager  of  the  Provi¬ 
dence  office,  will  retire  March  15. 
*  *  * 

REACH,  McCLINTON,  New 
York,  named  Robert  A.  Fried- 
lander  as  a  media  buyer  and 
Sheila  Kernis  as  a  media  esti¬ 
mator. 

• 

Marketing  Manager 

Charles  G.  Trundle  has  re¬ 
joined  the  Mennen  Company  as 
marketing  manager.  He  has  been 
director  of  product  planning  for 
the  Dole  Pineapple  Co.  Prior  to 
joining  Dole  six  years  ago,  Mr. 
Trundle  was  market  research 
manager  for  Mennen. 

• 

5  Added  to  Staff 

Akron 

Five  Ohio  newspapennen  and 
women  have  joined  the  news 
staff  of  the  Beacon  Journal. 
Helen  Carringer,  women’s  edi¬ 
tor,  Canton  Repository,  becomes 
education  reporter;  William 
Vance,  Repository  state  legisla¬ 
tive  reporter,  city  desk  staff; 
Donn  Gaynor  city  editor,  Mans¬ 
field  News-Journal,  city  desk 
staff;  Jay  Thomas,  News-Jour¬ 
nal  reporter,  Sunday  staff;  and 
Joan  Rice,  women’s  editor,  Ra¬ 
venna  -  Kent  Record  -  Courier 
teen-age  reporter. 

• 

6  Cols  on  Saturday 

San  Pedro,  Calif. 

The  San  Pedro  News-Pilot, 
one  of  the  Southern  California 
Copley  dailies,  has  adopted  the 
six-column  format  for  Satur¬ 
day. 


MOTOROLA 

Two  separate  Motorola  pro. 
grams  will  be  conducted  in  local 
newspapers. 

The  firm  has  added  $1,000,000 
to  its  first  half  budget  for  a 
campaign  of  eight  1500  line 
“key  city’’  newspaper  ads,  fea¬ 
turing  black  and  white  and  color 
television  sets,  in  some  95  whole¬ 
sale  distributor  cities  scattered 
across  the  country.  These  ads 
will  be  augmented  by  companion 
campaigns  in  local  newspapers 
by  the  area  distributor. 

The  second  newspaper  cam¬ 
paign  will  be  earmarked  for  a 
spring  car  radio  advertising  se¬ 
ries  which  will  appear  on  the 
sports  pages  of  nearly  100  news¬ 
papers. 

*  *  « 

OZARK  AIR  LINES 

“Get  up  and  go”  will  be  the 
copy  line  in  Ozark  Air  Lines' 
advertising  for  1966.  The  highly 
successful  “G o-G etters  Go 
Ozark”  will  be  retained  as  a  sig¬ 
nature  line. 

The  copy  will  be  aimed  pri¬ 
marily  at  businessmen,  but  some 
ads  will  promote  air  travel  by 
tourists,  military  personnel,  and 
students. 

The  newspaper  schedule  in¬ 
cludes  200-  and  500-line  ads  in 
74  papers.  Half-page  and  full- 
page  advertisements  will  be 
used  for  the  DC-9  introduction. 

D’Arcy  Advertising  Com¬ 
pany,  St.  Louis,  is  the  agency. 
*  *  « 

HAIR  TONIC 

Odell  Co.  Inc.  has  scheduled 
the  largest  national  advertising 
program  in  its  history  for  the 
first  half  of  1966.  Total  Market¬ 
ing  Advertising  Associates  Inc. 
handles  the  account. 

Most  of  the  print  ads  will  be 
in  newspapers  and  will  promote 
all  of  the  Odell  line  of  men’s  and 
women’s  hair  care  and  grooming 
aids  in  20  market  areas. 

*  *  * 

Papers  Book  Tours : 
Fishing,  Holy  Land 

Topeka 

Two  foreign  tours  are  being 
booked  by  Kansas  newspapers. 

The  Topeka  Capital- Journal 
has  outlined  a  21-day  fishing 
tour  to  four  European  countries 
with  Ken  White,  winner  of  the 
World  Series  of  Sport  Fishing 
in  1963,  as  tour  g;uide. 

The  trip,  July  21  through 
Aug.  11,  will  include  three  days 
of  fishing  near  the  Arctic  Circle 
in  Northern  Sweden  and  visits 
to  Edinburgh,  London,  Copen¬ 
hagen  and  Stockholm. 

The  Hutchinson  News  and  the 
Salina  Journal  are  booking  s 
tour  of  the  Holy  Land.  The  tour 
will  leave  March  21  and  return 
April  11. 
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sell  DENVER  ! 


'Denver  is  the  young, creative,  wealthy  and 
growing  marketplace  of  the  West.  45%  of 
all  metro/ Denverites  have  incomes  ex¬ 
ceeding  $8,000.00  per  year.  (Source;  1965 
Denver  Post  Consumer  Analysis  Survey) 


The  Yoiee  of  Th  e  Rochy  3§ot§ntain  Empire 

Editor  and  Publishtr:  Palmer  Hoyt  •  Represented  nationally  by:  Moloney.  Regan  &  Schmitt.  Inc. 
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LANSING,  MICHIGAN — See  that  white  dome  in  the 
picture?  That’s  Michigan’s  capitol.  It  represents  more 
than  7,500  people  in  our  city  earning  more  than  $4.5 
million  monthly  working  for  Michigan’s  state  gov¬ 
ernment. 

But  that’s  not  the  complete  picture.  Just  east  of 
there  is  Michigan  State  University  with  6,000  em¬ 
ployes  earning  considerably  more  than  a  Spartan 
living  (some  $3.5  million  monthly).  Not  to  mention 
the  35,580  M.S.U.  students  on  campus. 

Sound  impressive?  There’s  more.  Lansing  is  the 
proud  home  of  one  of  the  country’s  most  respected 
industries  —  Oldsmobile  Division,  General  Motors 
Corp.  It  and  350  other  metropolitan  area  manu¬ 
facturers  employ  119,500  people,  contributing  near¬ 
ly  $81.5  million  monthly  to  the  economy. 

Then,  of  course,  there  are  the  16,901  farms  in 
our  trading  area.  They  average  more  than  $8  million 
worth  of  farm  products  monthly. 

So  you  see,  we’ve  got  quite  a  job.  Serving  the 
special  reading  interests  of  more  than  76,000  Cen¬ 
tral  Michigan  families  whose  backgrounds  are  an 
unusual  blend  of  government  .  .  .  education  ...  in¬ 
dustry  .  .  .  and  agriculture. 

THE  STATE  JOVRIVAL 

Sertnmg  the  Heart  of  Michigan 


Federated  Publications,  Inc, 


THE  STATE  JOURNAL  . Laniinl,  Mich. 

THE  STATESMAN  NEWSPAPERS  Boite,  Idaho 
THE  JOURNAL  AND  COURIER  Lalayatte,  Ind. 
THE  ENQUIRER  AND  NEWS  Battle  Creek,  Midi. 
THE  CHRONICLE-TRIBUNE  . Marion,  Ind. 
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City  Auditor's 
‘Mistake’  Voids 
Records  Victory 

Jacksonville,  Fla. 

News  media  here  obtained  a 
City  Commission  policy  allowing 
them  to  photograph  records  — 
a  right  guaranteed  by  Florida 
law  —  but  the  commissioners’ 
action  came  after  the  city  audi¬ 
tor  had  destroyed  the  records  a 
reporter  wanted  photographed. 

The  dispute  begrin  when 
Charles  Cook,  reporter  for 
WJXT-TV  ( Washington  Post 
station),  finished  making  de¬ 
tailed  notes  on  use  of  the  city’s 
gasoline  credit  cards.  Mr.  Cook 
asked  for  photocopies  on  charge 
tickets. 

Chapter  119  of  Florida  Stat¬ 
utes  says  records  shall  be  open 
for  inspection  by  any  citizen 
and  “any  person  shall  hereafter 
have  the  right  of  access  to  said 
records  .  .  .  for  the  purpose 
of  making  photographs  of  the 
same.  .  .  .’’ 

City  Auditor  John  Hollister 
agreed  to  retain  the  records 
while  a  City  Commission  policy 
was  sought. 

After  an  argument  the  Com¬ 
mission  agreed  that  the  records 
could  be  photographed  by  any 
news  reporter  at  a  nominal 
charge  if  an  officer  of  his  cor¬ 
poration  requested  that  in  writ¬ 
ing. 

Laurence  E.  Richardson,  vice- 
president  and  general  manager 
of  WJXT-TV,  made  the  request 
pointing  out  the  possibilities  of 
delay  by  requiring  such  a  writ¬ 
ten  request. 

When  Mr.  Cook  returned  to 
photogT^ph  the  gasoline  credit 
card  charge  slips,  Mr.  Hollister 
said  they  had  been  destroyed 
through  a  “misunderstanding.” 

“He  (Cook)  looked  at  all  the 
old  tickets  and  copied  (by  hand) 
everything  he  could  possibly 
have  wanted,”  Mr.  Hollister 
said.  “I  thought  he  was  inter¬ 
ested  only  in  tickets  we  get  in 
the  future.” 

• 

Saplin  in  New  Post 
At  New  York  University 

The  appointment  of  Stanley 
Saplin  to  the  new  post  of  Di¬ 
rector  of  Community  Relations 
of  New  York  University  was 
announced  by  Dr.  James  M. 
Hester,  president  of  the  Uni¬ 
versity. 

Mr.  Saplin,  a  former  New 
York  Journal  American  sports 
writer,  has  been  a  member  of 
the  New  York  University  staff 
since  1955,  most  recently  as  as¬ 
sociate  director  of  public  rela¬ 
tions  for  news  services. 

EDITOR  a:  PUB 


Wins  Prize  Because 
He  Stuck  to  the  Jdo  ' 

El  Paso,  Tex. 

The  Texas  Associated  Press 
Managing  Editors  Association 
awarded  first  place  to  John 
Trollinger,  El  Paso  Times  pho¬ 
tographer,  for  his  entry  in  1965 
spot  news  competition. 

Last  July  a  tank  car  full  of 
molasses  exploded.  Checking  on 
the  explosion  after  it  had  been 
reported  over  the  police  radio, 
Trollinger  had  taken  some  pic¬ 
tures  and  lingered  about  to 
watch  the  cleaning  up. 

Suddenly,  100  yards  away, 
there  was  another  explosion,  and 
a  worker  atop  the  car  stood  there 
dripping  molasses.  Trollinger, 
who  had  remained  after  many 
other  photographers  had  already 
left,  quickly  snapped  the  pic¬ 
ture. 

Trollinger  has  worked  at  the 
Times  since  August,  1963.  He 
once  worked  as  copy  boy  for 
Stars  and  Stripes  in  Germany. 


Recruiting  Chairman 
Takes  Turn  at  Teaching 

TULABE,  Calif. 

Tom  R.  Hennion,  editor,  of 
the  Tulare  Advance-Register  & 
Times,  is  taking  a  part-time  as- 
sig^nment  as  college  journalism 
teacher  while  he  is  chairman 
of  an  area-wide  newspaper  re¬ 
cruiting  progn^am. 

Mr.  Hennion,  who  will  teach 
a  few  classes  a  week  at  nearby 
Fresno  State  College,  believes 
regfional  personnel  activities  are 
best  suited  to  develop  talent 
needed  by  small-city  newspa¬ 
pers. 

His  activities  since  becoming 
chairman  of  recruitment  last 
fall  have  resulted  in  enlistment 
of  central  California  editors  and 
publishers  in  the  move.  Active 
committee  members  include 
Walter  Kane,  Bakersfield  CeJi- 
fomian,  and  Fred  McPherson, 
Santa  Cruz  Sentinel. 

• 

Meeman  Gift  Endows 
Memorial  to  Kefauver 

Washington 

Edward  J.  Meeman,  editor  | 
emeritus  of  the  Memphis  Press- 
Scimitar  and  conservation  edi¬ 
tor  of  the  Scripps-Howard 
Newspapers,  is  giving  $50,000  to 
endow  the  Estes  Kefauver 
Union  of  the  Free  Award  which 
is  administered  by  the  Estes 
Kefauver  Memorial  Foundation. 

The  gift,  which  memorializes  ; 
the  late  Tennessee  Senator  and 
Democratic  nominee  for  Vice- 
President,  will  provide  a  $6,000 
stipend  every  three  years  “to 
the  person  who  does  the  most  to 
bring  about  union  of  free 
peoples  of  the  world.” 

LISHER  for  February  26,  1966 


What 
can  The 
Philadelphia 
Inquirer  * 
do  for 


PLENTY!  If  you’re  a  Media  Man! 

Supply  you  with  audience  demographics  to  match 
against  your  marketing  objectives.  Provide  com¬ 
parable  figures  for  newspaper,  magazine,  radio 
and  television  audiences  in  Delaware  Valley.  Give 
you  detailed  readership  data  for  Philadelphia’s 
two  standard-size  newspapers.  •  Samples:  The 
Daily  Inquirer  is  the  Philadelphia  newspaper  with 
the  younger  audience— some  44.4%  of  its  adult 
readers  are  between  18  and  39  years  of  age. 
A  greater  percentage  of  its  readers  are  white- 
collar  workers.  This  newspaper  also  has  more 
readers  in  the  suburbs— where  68%  of  the  mar¬ 
ket’s  effective  buying  income  is  concentrated. 
As  to  income:  Daily  Inquirer  readers’  average 


household  income  of  $9,100  exceeds  that  of 
the  market  in  general,  as  well  as  the  general  audi¬ 
ences  of  newspapers,  magazines,  television  and 
radio  stations  in  this  market!  •  Whatever  you’re 
looking  for— market  facts,  purchasing  patterns  or 
buying  plans— have  your  Inquirer  representative 
supply  the  facts.  Extra  service  is  one  of  the  big 
reasons  why  The  Inquirer  has  enjoyed  34  con¬ 
secutive  years  of  advertising  leadership  among 
Philadelphia  newspapers. 


THE  NEWSPAPER  THAT  "DOES  THINGS”  FOR  ADVERTISERS 


S.C.  Paper  Marks 
75th  Anniversary; 
Founder  Was  Shot 

Tlie  State,  morning  daily  here, 
marked  its  75th  anniversary 
with  a  Diamond  Jubilee  Edition 
published  Sunday,  Feb.  13,  in 
combination  with  its  companion 
afternoon  newspaper,  the  Co¬ 
lumbia  Record. 

It  w'as  the  27,207th  edition  of 
the  State  which  first  appeared 
Feb.  18,  1891  with  a  front  page 
which  told  of  floods  in  Pennsyl¬ 
vania,  the  wedding  of  John 
Jacob  Astor  to  Ava  Dowle  Wil¬ 
ling,  the  funeral  of  Admiral 
Porter  and  revolution  in  Chile. 

An  eight-section,  198-page 
supplement  in  the  anniversary 
edition  emphasized  the  “era  of 
more”  in  South  Carolina — 
“more  from  the  mill,  more  from 
the  land,  more  from  education, 
more  in  transport,  more  in  the 
Capital  City,  more  in  recrea¬ 
tional  resources,  more  in  the 
activities  of  government — and 
more  in  the  new’spaper.” 

Press  run  was  130,000.  In 
addition  to  the  198  pages,  the 
edition  included  60  pages  in  four 
regular  sections  in  addition  to 
comics  and  This  Week. 


Anniversary  sections  were 
pre-run,  two  sections  at  a  time. 

The  State  retold  the  story  of 
how  its  first  editor  and  co¬ 
founder,  N.  G.  Gonzales,  received 
a  fatal  pistol  wound  from  a  poli¬ 
tical  figure  he  had  destribed  as 
“a  proven  liar,  defaulter,  gam¬ 
bler  and  drunkard”  —  among 
other  things. 

• 

Education  Writers 
Install  Salsinger 

Hari*y  Salsinger,  Detroit 
News,  new  president  of  the  Edu¬ 
cation  Writers  Association,  as¬ 
sumed  office  at  the  conclusion  of 
its  three-day  seminar  here  last 
week.  It  was  held  prior  to  the 
98th  annual  convention  of  the 
American  Association  of  School 
Administrators. 

Other  officers  are:  Martin 
Buskin,  Newsday,  vicepresident, 
and  Cynthia  Parson,  Christian 
Science  Monitor,  secretary-treas¬ 
urer.  Mr.  Salsinger  succeeds 
G.  K.  Hodenfield,  Associated 
Press,  Washington. 

Awards  in  the  1965  competi¬ 
tion  for  coverage  of  education 
news  went  to  Ian  Forman, 
Boston  Globe;  Martin  Buskin, 
Newsday;  Cynthia  Parson, 
Christian  Science  Monitor;  and 
Jack  Tinsley,  Fort  Worth  Star- 
Telegram. 


,CTION  in  the 
ILENTOWN,  Penna.  Market 

MACK  TRUCK  Main  Plant  expands  —  moves  head¬ 
quarters  to  Allentown. 

AIR  PRODUCTS  &  CHEMICALS  INC.  moves  into  6  million 
dollar  plant  and  headquarters. 

BETHLEHEM  STEEL'S  multi-million  dollar  Research  Center 
expanding. 

BOISE  CASCADE  Envelope  Division  opens  new  plant. 

VOLKERT  STAMPINGS  opens  one-half  million  dollar 
plant. 

CALL-CHRONICLE  NEWSPAPERS  dedicates  new  10  unit 
Hoe  Colormotic  press  with  Spectacolor,  in  4Vi 
million  dollar  plant  expansion  program. 

WESTERN  ELECTRIC  multi-million  dollar  plant  continues 
at  top  production. 

MORE  PEOPLE  AT  WORK  in  the  9-county  Call-Chronicle 
circulation  area  than  ever  in  history. 

RETAIL  SALES  at  new  high  in  this  billion  dollar  market  and 
420,000  sq.  ft.  enclosed  air  conditioned  shopping 
mall  now  building. 

PENNSYLVANIA'S  3rd  MARKET  can  be  ' 
YOUR  PROFIT  MARKET! 

covered  by  a 


THE  MORNING  CALL 
EVENING  CHRONICLE 
SUNDAY  CALL-CHRONICLE 

ALLENTOWN  PA 

Story  &  Kelly-Smifh  Inc  Notionol  Repreientofives 


Newspaper  Helps 
Boost  Earnings 
Of  Times -Mirror 

Los  Angeles 

Continuing  their  strong  up¬ 
ward  trends,  annual  earnings 
and  revenues  of  the  Times  Mir¬ 
ror  Company  for  1965  again  hit 
record  marks,  Norman  Chan¬ 
dler,  chairman  of  president,  has 
reported. 

Earnings  per  share  for  1965 
were  up  33%  and  revenues  were 
up  19%  over  1964.  It  was  the 
twenty-first  consecutive  year 
that  the  Company  achieved  rec¬ 
ord  revenues. 

Consolidated  net  income  was 
$16,045,961,  equal  to  $2.91  a 
share.  This  compares  with  $11,- 
993,043,  equal  to  $2.18  per  share, 
adjusted  for  the  3%  stock  divi¬ 
dend  paid  in  1965. 

Consolidated  revenues  were 
$234,437,821  compared  with  the 
1964  total  of  $196,536,756. 

Mr.  Chandler  said  the  major 
contributors  to  the  earnings  in¬ 
crease  were  the  Los  Angeles 
Times,  the  New  American  Li¬ 
brary  Inc.,  Publishers’  Paper 
Co.,  and  Jeppesen  &  Co. 

• 

Alabama  Honors  Two 
^Journalists  of  Year’ 

Birmingham,  Ala. 

The  Alabama  Press  Associa¬ 
tion  named  Roswell  Falkenberry, 
publisher  of  the  Selma  Times- 
Joumal,  who  advocated  modera¬ 
tion  and  respect  for  the  law 
when  civil  rights  strife  ripped 
through  his  city,  as  Alabama’s 
“Journalist  of  the  Year”  in  the 
daily  newspaper  field. 

Claude  Sparks,  Red  Bay  News, 
who  promoted  the  matching  of 
grants  by  his  city  of  Russellville 
so  a  new  coliseum  could  be  built 
and  also  worked  for  a  new  foot¬ 
ball  stadium,  received  a  similar 
award  as  the  state’s  outstanding 
weekly  newspaperman  of  1965. 
• 

Hillerman  Becomes 
Associate  J-Prof . 

Albuquerque,  N.  M. 

Anthony  G.  Hillerman  has 
been  named  associate  professor 
of  journalism  at  the  University 
of  New  Mexico  with  the  under¬ 
standing  he  will  become  chair¬ 
man  of  the  department  in  the 
spring  of  1967. 

The  opening  will  occur  when 
the  current  chairman.  Keen  Raf¬ 
ferty,  retires.  For  the  last  three 
years  Mr.  Hillerman  has  been 
associate  director  of  informa¬ 
tion  and  publications  at  the  Uni¬ 
versity.  He  was  formerly  execu¬ 
tive  editor  of  the  Santa  Fe  New 
Mexican. 
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Newsman  Scores  in 
Shark  Secrets^  Bid 

Oakland,  Calif. 

A  nose  for  the  news  value  of 
a  story  about  shark  secrets  paid 
off  for  Gerald  Sturges,  Oakland 
Tribune  reporter. 

Gambling  a  week’s  vacation 
and  $450  travel  costs,  Mr. 
Sturges  went  to  Bimini,  Baha¬ 
mas,  to  attend  sessions  of  the 
shark  research  panel  of  the 
American  Institute  of  Biological 
Science. 

An  ardent  shark  student,  the 
newsman  was  undeterred  by 
scientists’  attempts  to  stop  him 
because  the  parley  was  a  secret 
meeting. 

He  was  the  only  newsman 
attending  the  sessions. 


Men’s  Fashion 
Coverage  Honored 

Dallas 

The  American  Institute  of 
Men’s  and  Boys’  Wear  presented 
its  annual  “Lulu”  awards  to 
newspapers  for  men’s  fashion 
coverage  in  eight  categories  here 
this  week. 

The  Chicago  Tribune  and  its 
men’s  fashion  editor,  Merrit 
Barnum,  received  the  award  for 
newspapers  with  more  than 
500,000  circulation.  The  New 
York  Times  won  an  award,  ac¬ 
cepted  by  Leonard  Sloane  of  its 
editorial  staff,  for  use  of  color. 

The  Cleveland  (Ohio)  Plain 
Dealer  and  Michi  Molnar, 
women’s  page  editor,  won  in 
the  250,000-500,000  circulation 
group.  Leonard  Tangney,  Rocky 
Mountain  News  (Denver)  and 
Anita  Black,  Milwaukee  (Wis.) 
Sentinel,  shared  the  award  for 
papers  in  the  150,000-250,000 
category.  The  Nashville  (Tenn.) 
Tennessean  and  its  fashion  edi¬ 
tor,  Jackie  White,  won  for  the 
75,000-150,000  group.  Robert 
Hallman,  managing  editor,  Gas¬ 
tonia  (N.  C.)  Gazette,  accepted 
his  paper’s  third  straight  award 
in  the  under-75,000  group. 

United  Press  International’s 
men’s  fashion  editor,  Walter 
Logan,  and  Bertha  Mohr  of 
Fashion  Syndicate  tied  for  the 
award  in  the  syndicate  category. 
Esquire  and  its  fashion  director, 
O.  E.  Schoeffler,  won  the  award 
in  the  magazine  class. 

Special  achievement  awards 
were  presented:  Paterson-Hack- 
ensask  (N.  J.)  Morning  Call 
and  Record,  San  Antonio  (Tex.) 
Light,  San  Antonio  (Tex.)  Ex¬ 
press  and  News;  Los  Angeles 
(Calif.)  Times,  Look  magazine, 
Boston  (Mass.)  Globe,  Scholas¬ 
tic  magazine.  Van  Nuys  (Calif.) 
Valley  News,  Oakland  (Calif.) 
Tribune,  San  Jose  (Calif.)  Mer¬ 
cury-News  and  General  Features 
Corporation. 
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Latin  America’s 
Papers  Short  on 
Hemisphere  News 

An  Associated  Press  survey 
over  a  three-day  period  last  fall 
indicated  that  Latin  American 
Newspapers  devote  only  5.4  per¬ 
cent  of  their  news  space  to  news 
of  other  Latin  American  coun¬ 
tries. 

Latin  American  papers  con¬ 
centrate  most  heavily  on  local 
and  national  news,  which  takes 
76.7  percent  of  the  news  hole. 
North  American  news  ranks 
second  with  7.7  percent,  Euro¬ 
pean  news  third  with  6.4  per¬ 
cent.  The  only  category  below 
Latin  American  news  is  other 
foreign  areas  —  primarily  Asia 
—  with  3.8  percent. 

The  survey  covered  Sept.  28, 
29  and  30  issues  of  19  :iewspa- 
pers  in  Argentina,  Brazil,  Chile, 
Mexico,  Uruguay  and  Vene¬ 
zuela.  Puerto  Rican  newspapers 
also  were  studied  but  their  fig¬ 
ures  are  not  included  in  the 
overall  percentage  totals  since 
usage  varies  substantially  from 
that  elsewhere  in  Latin  Amer¬ 
ica.  Despite  close  ties  with  the 
United  States,  the  Puerto  Rican 
newspapers  devote  7  percent  of 
their  space  to  Latin  America, 


more  than  in  most  Latin  Ameri¬ 
can  newspapers.  They  also  print 
20  percent  North  American 
news  and  12  percent  European 
news. 

Results  of  the  survey  were  re¬ 
ported  by  Stanley  M.  Swinton 
assistant  general  manager  and 
director  of  world  sendees  of 
the  AP. 

• 

Britain's  IPC  Buys 
Into  U.S.  Publishing 

The  world’s  largest  publish¬ 
ing  house,  based  in  Britain,  has 
joined  forces  with  an  American 
publisher  of  business  magazines 
to  form  a  world-wide  network. 
The  partnership  is  between  In¬ 
ternational  Publishing  Corpora¬ 
tion  Ltd.  and  Cahners  Publish¬ 
ing  Co.,  Boston. 

IPC,  best  known  as  publisher 
of  the  5,000,000-million  circula¬ 
tion  London  Daily  Mirror,  has 
acquired  a  40  percent  interest 
in  the  U.  S.  company.  The  Brit¬ 
ish  company  paid  between  $12 
and  $13  million  for  a  stake  in 
American  publishing,  according 
to  trade  reports. 

In  Britain,  IPC  produces  20 
newspapers,  70  consumer  maga¬ 
zines  and  has  other  communica¬ 
tions  interests.  Cahners,  one  of 
the  largest  U.  S.,  business  maga¬ 
zine  publishers,  retains  a  60% 
holding  and  operating  control. 


Editors  Give 
Mild  Play  to 
Lurid  Trial 

The  Associated  Press  Log  took 
a  sampling  Feb.  2  of  how  news¬ 
papers  were  playing  the  Mossier 
murder  trial  story  and  noted 
that  editors  were  not  giving  the 
sensational  case  the  display  it 
might  hav'e  received  in  former 
times. 

Candace  Mossier  and  her 
nephew,  Melvin  Lane  Powers, 
are  on  trial  in  Miami  on  a  first 
degree  murder  charge  in  the 
slaying  of  her  husband,  Jacques 
Mossier,  69. 

Unlike  Other  Years 

“The  Mossier  murder  trial 
story  appeared  to  have  elements 
that  pegged  it  for  the  kind  of 
sensational  news  treatment  that 
editors  of  an  earlier  day  gave 
the  Hall-Mills  case  in  New 
Jersey  and  the  Daddy  Browning 
didoes  in  New  York,”  the  Log 
said.  “There  were  sex  and 
charges  of  profane  love,  position 
in  certain  strata  of  society, 
wealth  and  mystery.  But  most 
U.S.  newspapers  just  aren’t 
playing  the  case  that  way.” 

For  its  sampling,  30  morning 
papers  and  30  afternoon  papers 
were  selected.  Most  were  chosen 
because  they  had  large  editions 
and  ample  space  available. 

The  dreary  jury  selection 
chore  was  complete,  lawyers’ 
statements  were  being  made  and 
witnesses  were  being  heard  when 
the  sampling  was  taken. 

The  Log  reported  the  follow¬ 
ing  results: 

Of  the  30  AM  newspapers, 
8  used  nothing. 

Four  used  stories  on  Page 
One.  Two  of  these  were  by  the 
paper’s  own  correspondents,  one 
for  one  column,  the  other  for 
2%  columns. 

The  others  were  news  service 
stories  running  about  a  column 
each. 

In  Space  Inside 

Three  used  stories  on  Page  2, 
each  for  about  a  column. 

Fourteen  used  stories  inside, 
back  to  page  31,  none  for  more 
than  a  column.  One  large  paper 
used  a  2-paragraph  bit  in  a  news 
item  roundup. 

Of  the  30  PMS  papers,  13 
used  nothing. 

Three  were  on  Page  One.  One 
of  these  was  from  the  paper’s 
own  correspondent  for  a  total 
of  2%  columns  with  the  jump. 
Two  news  service  stories  ran  a 
half  colunm  each. 


One  paper  used  %  of  a  column 
on  page  2.  Thirteen  others  were 
inside  with  the  story,  back  to 
page  39,  ranging  from  %  of  a 
column  to  a  special’s  2  columns. 

Heads  chiefly  were  of  the  2- 
and  3-column  variety.  Photos 
rarely  were  over  two  columns. 

'  • 

Miami  News  Cartoonist 
Sketches  During  Trial 

Miami,  Fla, 

Don  Wright’s  pencil  can  go 
where  cameras  cannot  and,  once, 
his  eyes  and  memory  went  where 
even  his  pencil  was  forbidden. 

Wright,  editorial  cartoonist 
for  the  Miami  News,  has  been 
the  only  newspaper  artist  at  the 
murder  trial  of  Candace  Mossier 
and  Melvin  Lane  Powers  here. 

Cameras  are  forbidden  in  the 
courtroom  during  trial  proceed¬ 
ings  and  most  readers  are  too 
busy  to  get  in  line  for  one  of  the 
140  seats  three  hours  before  the 
trial  sessions  start. 

Wright  is  having  an  ink  ses¬ 
sion  in  the  courtroom  about  one 
day  a  week  throughout  the  trial. 

Editor  Bill  Baggs  moved 
Wright  to  the  job  of  editorial 
cartoonist  in  1962  from  the  photo 
department. 

Wright  graduated  to  the 
Miami  News  from  a  bag-boy  job 
in  a  grocery  store  to  copyboy  in 
the  city  room  in  1952.  A  year 
later  Chief  Photographer  C.  Ed¬ 
ward  Pierce — now  managing 
editor — moved  Wright  to  his 
department. 

He’s  Also  a  Photographer 

In  1956  Wright  began  a  two- 
year  hitch  as  an  Army  photog¬ 
rapher,  returning  to  the  News 
in  1958. 

Still  a  photographer,  Wright 
did  sketches  for  department  edi¬ 
tors.  He  was  promoted  to  picture 
editor  and,  in  1962,  moved  up  to 
editorial  cartoonist. 

His  work  appears  in  the  Day- 
ton  (Ohio)  Daily  News,  a  mem¬ 
ber  of  the  same  Cox  group  as  the 
Miami  News,  the  Florida  Alligor 
tor  at  University  of  Florida  and 
the  Denver  Catholic  Register,  a 
diocesan  newspaper. 

What’s  his  favorite  cartoon? 

“I  don’t  like  any  of  them.  I’d 
like  to  have  them  all  back  to  do 
over,”  he  said. 

The  Mossier  affair  is  not 
Wright’s  first  trial.  He  covered 
a  trial  in  Tallahassee  when  three 
young  white  men  were  accused 
of  raping  a  Negro. 

Artists  were  banned  from  that 
courtroom  but  Wright  posed  as 
a  reporter.  His  “notes”  were 
snatches  of  an  impression  to  be 
translated  in  the  motel  to  trial 
views  for  his  newspaper. 


DO  BIG  BUSINESS  in  ALTOONA! 


During  1966  Altoona  people  will  spend  $40,265,000* 
for  cars  and  auto  supplies  ...  an  average  of  $981 
for  every  family  in  the  market  area.  Only  one  metro 
area  in  the  state  exceeds  this  figure,  (by  $9  per  fam¬ 
ily)  and  it  tops  the  next  in  rank  by  $82  per  family. 

Here's  a  market  that's  really  rolling! 

Your  products  will  move  fast,  too,  with  advertising 
in  the  one  newspaper  that's  read  in  98%  of  Altoona 
homes,  4  out  of  5  of  the  able-to-buy  families  in  the 
Altoona-Blair  County  market,  the  Altoona  Mirror. 

*E&P  1966  Market  Guide  Est. 

Hltoona  SKitrot 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER  I 

Richard  E.  Beeler,  Advertising  Manager 
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you 

printed 

this 

yesterday 


is  it  fair  to  ask  what  your  press  is  doing  today? 


It  is  if  you  own  a  Mergenthaler  Pacer  36  web  offset 
press.  You  could  be  running  a  shoppers’  guide,  a 
magazine,  a  pocket-size  book  or  a  short-run  adver¬ 
tising  piece.  With  the  Pacer’s  Mogul  Folder,  convert 
to  half,  quarter,  eighth  and  double  parallel  folding 


with  complete  ease.  And  you  can  change  a  plate  in 
less  than  a  minute  or  change  a  roll  without  breaking 
the  web.  Simplicity  has  been  designed  into  the  new 
Pacer  36.  Let  us  tell  you  more  about  the  web  press 
that  makes  short  runs  both  practical  and  profitable. 


Mergenthaler  Press  Division 
300  East  42  Street 
New  York,  N.  Y.  10017 

Please  send  me  more  information  on  the  Pacer  36. 


Name. 


Mergenthaler 


Company. 


Address. 


.State. 
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ADVANCED 

ESI 


VACUUM  MAT  FORMER 

. . .  employini  a  new  concept  in  vacuum  mat  foimini. 
A  completely  automatic  machine  that  provides  imT- 
fOrm  shrinkan  and  dryinc  without  distortion.  Readily 


form  shrinkais  and  dryinc  without  distortion.  Readily 
aceossible  forming  charnber  employs  a  unique,  posi- 
thrsly-controlled  air-flow  principle.  All  controls  art 
clMtly  visible,  and  at  hand  level.  TEFLON  coated 
vKOtm  screen  supplied  ss  standard  equipment 


GRAPHIC  ARTS  EQUIPMENT 

WOOD  commercial  and  newspaper  printing  equip¬ 
ment  is  backed  by  over  50  years  of  experience 
producing  high  quality  machines  for  graphic  arts 
industries  throughout  the  world. 

Higli  Speed  Web-Fed  Printing  Press  —  WOOD  and 
SCOTT  Standard  and  custom  equipment;  4-color  and 
5-color  units.  Four-plate-wide  Web  Offset  Presses. 

Stereotype  Equipment  —  Complete  line  of  Auto¬ 
plate  casting  and  finishing  equipment  to  suit  all 
requirements.  Includes  color  plate  registering,  and 
tensionplate  machines; 

routers;  mat  formers;  ^ 

and  pre-dryers.  Also,  mm^ 

new  Poly-Autoplate 

Process  for  the  produc- 

tion  of  plastic  printing  tOmiUfI 

plates. 

S'S" KKIB 

Tensions,  and  Auto  Past-  "TSSSSJT 

ers.  Slitters,  Unwinds 

and  Rewinds,  Web  _ 

Guides,  Doctoring  ma-  ;  *• 

I  I 

Special  Products— Type-  |  AfArJk  1 

tape  Perforators,  On-  •  A-M-A  • 

Line  and  Off-Line  Blend-  •» . . . 

ers.  Proof  Presses,  Di¬ 
rect-Pressure  Presses.  V,_  ^  I 
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FCC  Claims 
Jurisdiction 
Over  CATV 


Washington 

While  asserting  its  own 
jurisdiction  over  all  commun¬ 
ity  antenna  television  systems 
(CATV),  the  Federal  Communi¬ 
cations  Commission  this  week 
left  a  wide  gap  open  for  congres¬ 
sional  action.  In  fact,  the  com¬ 
missioners  appeared  to  be 
anxious  that  the  lawmakers 
define,  clarify  and  confirm  their 
jurisdiction. 

One  essential  line  of  argument 
to  be  pursued  in  Congress  will 
be  whether  CATV  systems  are 
really  public  utilities,  subject  to 
federal  regulation.  One  school 
of  thought  deems  them  to  be 
subject  solely  to  local  and  state 
control  in  respect  to  franchises, 
rates,  etc. 

CATV  systems,  which  are 
growing  rapidly  around  the 
country,  far  beyond  the  small 
towns  where  they  began  to  give 
tv  service  about  15  years  ago, 
operate  from  tall  antenna 
towers.  They  pick  up  signals 
from  commercial  stations  and 
feed  them  into  homes  of  sub¬ 
scribers,  usually  at  a  monthly 
fee  of  $5  or  $6,  via  cables. 

Those  that  have  gotten  into 
business  in  the  last  few  years 
with  a  minimum  of  regulation 
have  enjoyed  fabulous  prosper¬ 
ity. 

Now,  under  FCC  rules,  the 
cable  systems  must  avoid  dupli¬ 
cating  programs  of  local  tv 
stations  only  during  the  same 
day  that  they  are  broadcast. 
This  modifies  a  previous  FCC 
requirement  of  15  days  of  non¬ 
duplication  protection. 

Some  KequiremeniK 

The  Commission  expanded  its 
policy  to  require  that  CATV 
operators  in  the  100  leading 
television  markets  to  get  its  per¬ 
mission  to  pipe  in  signals  from 
distant  stations.  It  has  been  a 
common  and  lucrative  practice  to 
tap  the  programs  of  non-network 
stations  hundreds  of  miles  away 
from  the  local  service  area. 

According  to  FCC  records, 
there  are  now  1600  cable  sys¬ 
tems  serving  about  2  million 
subscribers  and  there  are  hun¬ 
dreds  more  applications  for  per¬ 
mits  pending.  In  many  cities, 
newspaper  owners  have  become 
interested  in  CATV  as  outright 
operators  or  partners  with  ma¬ 
jor  companies  in  the  business. 
There  is  a  belief  that  news¬ 
paper  participation  helps  when 
it  comes  to  winning  the  local 
council’s  approval  of  a  franchise. 
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Three  major  points  in  the 
FCC  plan  for  regulation  of 
cable  systems  are: 

Carriage  of  local  stations — A 
CATV  system  will  be  required 
to  carry  without  material  deg¬ 
radation  the  signals  of  all  local 
television  stations  within  whose 
Grade  B  contours  the  CATV 
system  is  located. 

Saine  day  non-duplication — A 
CATV  system  will  be  required 
to  avoid  duplication  of  the  pro¬ 
grams  of  local  television  sta¬ 
tions  during  the  same  day  that 
such  programs  are  broadcast  by 
the  local  stations.  This  non-dup¬ 
lication  protection,  as  under  the 
existing  rules,  will  apply  to 
“prime-time”  network  programs 
only  if  such  programs  are  pre¬ 
sented  by  the  local  station  en¬ 
tirely  within  what  is  locally  con¬ 
sidered  to  be  “prime-time.”  It 
will  also  give  the  CATV  sub¬ 
scribers  access  to  network  pro¬ 
grams  on  the  same  day  that  they 
are  presented  on  the  network. 
Non-duplication  protection  will 
not  be  afforded  to  programs 
which  are  carried  in  black  and 
white  by  the  local  station  and 
are  available  in  color  from  a 
more  distant  station  on  the 
CATV  system. 

•Approval  Needed 

Distant  City  Signals  —  New 
CATV  systems  in  the  top  100 
television  markets.  Parties  who 
obtain  state  or  local  franchises 
to  operate  CATV  systems  in  the 
100  highest  ranked  television 
markets  (according  to  Ameri¬ 
can  Research  Bureau  (ARB) 
net  weekly  circulation  figures), 
which  propose  to  extend  the  sig¬ 
nals  of  television  broadcast  sta¬ 
tions  beyond  their  Grade  B  con¬ 
tours,  will  be  required  to  ob¬ 
tain  FCC  approval  before 
CATV  service  to  subscribers 
may  be  commenced.  This  aspect 
of  the  Commission’s  decision  is 
effective  immediately,  and  will 
be  applicable  to  all  CATV  op¬ 
eration  commenced  after  Feb¬ 
ruary  15. 

• 

Grants  for  Carriers; 
Fund  for  an  Elephant 

Scranton,  Pa. 

The  Scranton  Times  has  two 
new  programs — one  involving 
scholarships  for  its  carriers  and 
the  other  to  help  buy  an  elephant 
for  the  city  zoo. 

Under  the  former,  three  $1,000 
grants  will  be  made  each  year, 
starting  in  April.  Each  boy  may 
win  up  to  four  of  the  awards. 

The  newspaper  spearheaded  a 
fund  drive  after  the  zoo’s  aged 
elephant  had  to  be  put  to  death. 

The  Times  said  it  will  make 
up  any  difference  which  may  be 
needed  to  pay  for  a  new  elephant 
and  to  renovate  its  zoo  quartern 

LISHER  for  February  26,  1966 


32 


Can  you  deliver 
a  full  page  repro  proof 
to  a  branch  plant 
3000  miles  away 
in  4  minutes? 


PRESSFAX' 
does! 

Take  proofs  from  the  composing  room.  Transmit  them  over  100  lines  of  news  photo  transmitting  systems).  Higher 

video,  telephone,  or  telpak  offerings— halftones  and  all.  resolutions  are  also  available.  Synchronous  motors  drive 

Make  line  or  offset  engravings  of  the  facsimiles  received.  the  heavy,  precision-made  drums  directly,  without  gears. 

And  print  them  in  the  normal  manner.  and  so  smoothly  that  irregularities  of  recording  have  a 

Each  page  takes  4  minutes  to  transmit— any  distance.  tolerance  of  better  than  .001". 

Thus  an  entire  satellite  edition  of  16  pages  can  be  sent  in  The  PRESSFAX  System  presents  newspapers  and  mag- 

a  little  over  1  hour.  azines  with  a  new  low-cost  way  of  operating  satellite  edi- 

All  this  was  made  possible  by  a  remarkable  high  reso-  tions  any  distance  from  your  composing  room.  Operation 

lution,  high  speed  facsimile  transmitting  system  developed  is  completely  automatic.  Transmission  is  performed  over 

by  Westrex.  The  PRESSFAX  System  is  the  telephone,  video,  or  telpak  offerings, 

first  that  can  transmit  entire  pages  so  ||[BiHHHHF*|||||  Newspapersandmagazinesinthiscoun- 

accurately  that  halftones  received  can  be  en-  {jry  (including  the  Wall  Street  Journal),  in 

graved  as  line  cuts.  The  facsimile  is  actually  Sweden  and  in  Japan  are  already  printing 

so  much  like  the  original  that  it  takes  a  satellite  editions  via  PRESSFAX.  You  can, 

microscope  to  tell  them  apart.  too.  Contact  Westrex. 

The  PRESSFAX  System  virtually  elimi- 
nates  "jitter”  and  "gear  pattern.”  It  trans- 
mits  1000  lines  per  inch  (as  opposed  to  the 

Westrex  Communications  CB  division  of  litton  industries 

1  Le  Fevre  Lane,  New  Rochelle,  New  York  10802  •  (914)  NE  6-1620 


The  Weekly  Editor 

PRESS  AND  FAIR  TRIAL 
By  Rick  Friedman 


Press  and  Fair  trial,  a  topic 
that  has  received  considerable 
attention  in  the  past  several 
months,  was  brought  home  to  a 
large  grroup  of  weekly  newspa¬ 
per  editors  a  few  weeks  ago. 

The  place  was  Michigan  State 
University,  East  Lansing,  the 
occasion  a  mid-winter  meeting 
of  the  Michigan  Press  Associa¬ 
tion,  and  the  speaker  Thomas  M. 
Kavanagh,  chief  justice  of  the 
Michigan  Supreme  Court. 

Judge  Kavanagh’s  remarks 
are  worth  reporting  for  a  num¬ 
ber  of  reasons.  Too  many  week¬ 
lies  for  too  long  have  viewed 
press  and  fair  trial  as  a  prob¬ 
lem  of  mainly  the  daily  press. 
But  in  the  light  of  recent  court 
decisions  and  the  growing  dis¬ 
cussion  on  press  and  free  trial, 
it  becomes — as  it  always  has 
been  —  also  a  weekly  newspa¬ 
per’s  problem.  Shifting  popula¬ 
tions  have  brought  the  news  of 
crime  and  court  reporting  more 
and  more  into  the  weekly  press, 
particularly  in  the  suburbs. 

When  this  column  first  start¬ 
ed  five  years  ago,  dope  addiction 
was  a  seldom-discussed  news 
topic  in  the  weeklies  that  came 
across  our  desk.  Now  it  isn’t  un¬ 
usual  any  week  to  find  one  of 
the  papers  doing  a  story  or  se¬ 
ries  on  this  topic. 

Five  years  ago,  weekly  news¬ 
paper  conferences  centered 
around  such  topics  as  the  switch 
to  offset  printing,  how  to  de¬ 
velop  features  and  how  to  get 
co-op  advertising.  These  topics 
are  still  on  the  programs  but  so 
are  lawyers  talking  about  the 
dangers  of  libel  and  judges  talk¬ 
ing  about  press  and  fair  trial. 

Some  Headlines 

Weekly  newspapers  are  be¬ 
coming — or  should  become — 
more  cog^nizant  of  their  own 
role  in  press  and  fair  trial  as 
they  find  themselves  reporting 
more  and  more  crime  and  court 
news  in  their  pages. 

To  verify  this  last  point,  w’e 
spot-checked  a  handful  of  week¬ 
lies  that  came  in  here  one 
week;  These  are  some  of  the 
front  page  headlines  we  found: 
Students  Wounded  in  High 
School  Shooting — Admits  In¬ 
tention  to  Shoot  Dean  (Har¬ 
vey  (Ill.)  Tribune  of  Jan. 
27). 

Cops  Nab  ‘Tog-Nappers’ — 
16,000  in  Garment  Heist  Haul 
(Riverhead  (N.  Y.)  Sunday 
R^ew  of  Jan.  30). 


Lantern  \_Ballroom'\  Raiders 
Say  Minors  Bought  Beer 
(The  Berea  (Ohio)  News  of 
Jan.  27). 

Armed  Suspects  Quickly 
Caught  After  Robbery 
(Ridgewood  (N.  J.)  Sunday 
News  of  Jan.  30). 

PTA  Warned  Teens  Looking 
for  Narcotics  (Richmond 
(B.  C.)  Review  of  Jan.  19). 

Here  is  what  Judge  Kavanagh 
told  the  Michigan  Press  Asso¬ 
ciation  : 

“A  free  press  is  absolutely  es¬ 
sential  to  the  proper  function¬ 
ing  of  American  democracy  .  .  . 
the  alternative  is  the  totali¬ 
tarian  way — government  in  se¬ 
crecy — and  this  alternative  has 
time  and  agrain  been  rejected  at 
the  price  of  American  sacrifice 
in  domestic  and  foreign  con¬ 
flicts  .  .  . 

Friend  of  Preu 

“The  First  Amendment  to  the 
Constitution  has  been  expanded 
in  its  application  by  Court  de¬ 
cisions,  especially  in  this  cen¬ 
tury  and  more  especially  since 
the  Fourteenth  Amendment  has 
been  applied  to  the  First 
Amendment.  You  (the  Press) 
can  do  things  today  in  the  ex¬ 
ercise  of  3rour  professional  free¬ 
dom  without  jeapardy  in  law 
that  you  could  not  do  50  years 
ago  .  .  . 

”...  the  courts  of  this  nation 
— taken  as  a  whole — have  pro¬ 
tected  freedom  of  the  press,  and 
expanded  its  application  .  .  . 
judges  must  be  as  determined  to 
protect  freedom  of  the  press  as 
we  are  determined  to  protect 
any  other  basic  right  guaran¬ 
tee  by  the  Constitution  .  .  . 
freedom  of  the  press  .  .  .  today 
finds  in  the  courts  of  America,  a 
staunch  ally  .  .  . 

“The  courts  must  assure 
every  individual  of  a  fair  trial, 
whether  that  person  is  one  of 
you  involved  in  a  libel  suit, 
which  can  happen,  or  whether 
that  person  is  a  defendant  ac¬ 
cused  of  a  heinous  crime  which 
shocks  the  whole  community  by 
its  viciousness  .  .  . 

“There  is  no  essential  conflict 
between  the  individual's  right 
of  free  speech  or  to  a  free  press, 
and  the  individual’s  right  to  a 
fair  trial.  .  .  .  All  these  rights 
come  from  people,  and  in  their 
Bill  of  Rights  combined  with 


the  Fourteenth  Amendment, 
they  say  they  want  both — a  free 
press  and  a  fair  trial — and  it  is 
up  to  responsible  people  in  law 
and  in  journalism  to  see  to  it 
that  the  people  have  both.  And 
if  we  don’t  see  to  it — you  in 
your  profession  and  I  in  mine — 
then  we  both  are  false  to  our 
responsibility,  and  our  democ¬ 
racy  is  in  trouble. 

“Newspapers  should  be  the 
most  insistent  voice  in  our  land 
in  demanding  a  fair  trial  for 
anyone,  in  a  legfal  action,  any¬ 
where,  anytime.  Just  as  the 
courts  have  protected  freedom 
of  the  press  against  attack,  and 
have  expanded  its  application, 
so  also  should  the  press  zeal¬ 
ously  protect  the  concept  of  a 
fair  trial  .  .  .  the  press  has  time 
and  again  protected  the  fair 
trial  right  of  an  individual  by 
exposing  miscarriages  of  jus¬ 
tice  .  .  . 

“But  it  would  be  naive  to 
overlook  the  reality  that  some¬ 
times  in  specific  individual 
cases,  these  two  rights — free 
press  and  fair  trial — do  come  in 
conflict  .  .  .  there  are  lawyers 
who  are  careless  in  fulfilling 
their  responsibilities,  who  cut 
comers  when  they  can ;  and  .  .  . 
there  are  reporters  who  are 
careless  in  checking  all  the 
facts,  and  editorialists  who  scat¬ 
ter  opinions  vrithout  sufficient 
research  into  the  subject.  It 
would  be  ridiculous  for  either  of 
us  to  pretend  otherwise,  to  as¬ 
sert  that  the  other  side  alone 
failed  in  every  case  involving 
any  conflict  between  free  press 
and  fair  trial. 

“If  any  attorney  makes  state¬ 
ments  that  convict  a  defendant 
before  he  is  tried,  the  fault  lies 
with  the  sense  of  responsibility 
of  that  attorney,  and  not  with 
the  newspaper  which  prints  the 
remark.  We  have  a  responsibil¬ 
ity  to  keep  our  house  in  order 
before  we  go  pointing  fingfers 
at  yours — and  vice  versa. 

Choice 

“Yet,  the  newspaper  has  a 
choice,  without  violation  of  its 
freedom,  to  print  the  prejudicial 
remark,  or  not  to  print  it.  No 
one  can  interfere  with  your 
right  to  print  any  statement 
you  obtain,  nor  can  anyone  com¬ 
pel  you  to  print  it.  It’s  your 
choice — ^gfuid^  by  your  sense  of 
responsibility — ^to  gdve  the  read¬ 
ers  what  they  need  to  know, 
balanced  agfainst  your  responsi¬ 
bility  to  protect  every  citizen’s 
right  to  a  fair  trial  .  .  . 

“There  is  no  essential  conflict 
between  a  free  press  and  a  fair 
trial — both  have  endured  side 
by  side  for  more  than  175  years 
in  this  nation.  ...  If  we  speak 
of  a  fair  press  and  a  free  trial 
— a  press  that  is  fair  in  the  ful¬ 
fillment  of  its  freedom,  and  a 


trial  that  is  free  of  pressure  or 
prejudice  in  order  to  assure 
fairness  to  any  defendant — then 
the  problem  may  come  into  bet¬ 
ter  focus. 

“I  think  we  can  continue  to 
have  both — a  free  press  that  is 
fair  in  dealing  with  the  rights 
of  defendants,  and  a  fair  trial 
that  is  free  from  prejudice  and 
pressure.  ...  If  we  ever  lose 
freedom  of  the  press,  then  there 
will  be  no  such  thing  as  fair 
trial  under  the  dictatorship 
which  would  surely  follow. 

“It  is  the  citizen  we  both 
should  keep  in  mind.  It’s  his 
free  press  and  his  fair  trial  that 
we  are  talking  about — not  yours 
or  mine.  That  citizen  wants  his 
press  to  be  free  and  he  wants 
his  trials  to  be  fair,  and  I  don’t 
think  he  has  much  patience  with 
the  idea  of  either  one  infringing 
on  the  other  one  .  .  . 

“We  deal  in  a  common  pur¬ 
pose — the  protection  of  individ¬ 
ual  rights  so  that  the  collective 
democracy  can  fulfill  its  com¬ 
mitment  to  equality  under  the 
law  for  every  citizen,  in  every 
place,  at  every  hour  of  the  day 
or  night.’’ 

*  *  * 

EXPANSION  IN  SUBURBS 
Detroit 

Community  News-East  Side 
Newspapers,  weekly  newspaper 
grroup,  will  expand  its  operations 
to  42,000  homes  in  Warren  and 
Center  Line,  it  was  announced 
by  Ben  Nathanson,  editor  and 
publisher. 

The  grroup  now  numbers  12 
and  will  be  reaching  140,000 
persons  in  southern  Macomb  and 
eastern  Wayne  counties. 

Mitch  Kehetian,  a  former 
Detroit  Times  reporter,  will  be 
news  editor  of  the  Warren  and 
Center  Line  editions. 

*  *  * 

TANNEHILL  BUYS  PAPER 

Sale  of  the  Oakdale  (La.) 
Journal,  a  weekly,  to  Charles  L. 
Tannehill,  was  announced  re¬ 
cently.  Mr.  Tannehill,  a  former 
publisher  of  the  Journal,  has 
been  associated  with  a  news¬ 
paper  management  consultant 
firm.  He  becomes  the  sole  owner 
of  the  newspaper  and  the  Oak¬ 
dale  Advertiser,  a  free  circula¬ 
tion  paper  in  Allen  Parish.  A 
group  of  Louisiana  publishers 
have  owned  the  paper  since  1957. 
• 

Merges  Ala.  Weeklies 

Childersburq,  Ala. 

Frank  Clayton,  editor  and 
publisher  of  the  Childersburg 
Star  since  Sept.  1,  1966,  pur¬ 
chased  the  Coosa  Valley  News 
from  E.  E.  Roselle  and  merged 
the  two  papers  under  the  name 
of  the  latter.  Mr.  Clayton  is  a 
former  editor  of  the  Alexander 
City  (Ala.)  Outlook. 
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Meet  Madame  Modiste 
celebrated  seamstress  of  Livonia,  Mich. 

She’s  never  worked  for  Pauline  Trigere  or  Bergdorf  Goodman.  Yet  her  professional  skills  help 
keep  you  in  the  height  of  fashion  ...  if  you  own  a  General  Motors  car.  She's  a  seamstress  at  a 
GM  Fisher  Body  plant,  one  of  three  thousand  whose  deft  needlecraft  turns  rolls  of  upholstery 
materials  into  smart,  superbly  fitted  seat  coverings— more  than  seven  million  times  a  year. 

These  talented  "couturieres”  work  with  cloth,  vinyl  fabrics,  and  soft,  genuine  leathers  in  the 
process  of  creating  the  designs  you  see  in  General  Motors  cars.  The  inviting  interiors  they  pro¬ 
duce  unite  with  some  170  car  models  from  which  today's  highly  selective  car  buyer  may  choose. 

General  Motors  car  interiors  are  fashioned  and  selected  by  trained  specialists  of  taste  and  dis¬ 
cernment.  But  their  abilities  would  be  wasted  without  the  practiced  hand  of  the  expert  seam¬ 
stress.  She  is  one  of  the  people  who  keep  GM  in  the  automotive  styling  forefront. 


QSnSrSi  Motors  Is  PS0pl6...making  better thmgsfor  you 


RUTH  HEIMBUECHER  of  fhe 
Pittsburgh  Press  staff  received  the 
Mary  Shine  Award  from  the  Pitts¬ 
burgh  Women's  Press  Club  at  its 
7Sth  anniversary  dinner  recently. 

3  Replaoements  Made 
On  AP  Bureau  Staff 

Pittsburgh 
G.  David  VV'allace,  Margaret 
Bauman  and  Robert  A.  Dobkin 
have  joined  the  Associated  Press 
staff  here.  Wallace  formerly 
worked  for  the  Titusville  Her¬ 
ald;  M  iss  Bauman  for  the  An- 
cliorage  Times  and  Dobkin  for 
the  Atlantic  City  Press. 

They  replace  Ed  Schuyler  Jr., 
transferred  to  the  New  York 
AP  sports  staff,  H.  L.  Schwartz 
III,  now’  AP  state  new’s  editor 
at  Detroit,  and  J.  Michael  Shan- 
anahan  who  enlisted  in  the 
Army. 

*  *  * 

Nick  DTncbcco,  a  former 
New  York  Journal- American 
reporter  —  now’  director  of  pub¬ 
lic  relations  and  trade  publicity 
for  Prentice-Hall,  book  publish¬ 
ers. 

*  *  * 

Sanford  M.  Morse  —  pro¬ 
moted  to  circulation  manager  of 
the  Ithaca  (N.  Y.)  Journal  to 
replace  John  J.  Daley,  now’  cir¬ 
culation  manager  of  the  New- 
burgli-Beacon  (N.  Y.)  News  in 
the  Gannett  Group. 


Written  with 
competence.. 
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Harold  Emert,  former  copy 
boy  for  the  New  York  Mirror 
and  New  York  Herald  Tribune 
—  to  the  staff  of  the  Ithaca 
(N.  Y.)  Journal. 

*  *  * 

LE.STER  J.  Biederman,  a  mem¬ 
ber  of  the  staff  since  1930  — 
appointed  sports  editor  of  the 
Pittsburgh  (Pa.)  Press,  succeed¬ 
ing  Chester  L.  Smith,  w’ho  has 
retired  for  health  reasons.  Mr. 
Biederman  continues  his  assign¬ 
ment  as  traveling  baseball  w’rit- 
er. 

*  *  * 

R(»bert  Laird  resigned  from 
the  New  York  World-Telegram 
&  Sun  staff  to  be  Mayor  Lind¬ 
say’s  assistant  press  secretarj’ 
at  $15,000  a  year. 

*  «  * 

Robert  E.  Brunjes  —  now 
assistant  to  the  circulation  sales 
manager  of  the  New  York  News. 
He  began  working  for  the  pa¬ 
per  in  1950  as  an  office  boy. 

*  •  * 

Robert  S.  Johanson  resigned 
as  director  of  public  relations 

for  Marquette  University,  Mil¬ 

waukee,  to  devote  full  time  to 
the  semi  -  w’eekly  P  ly  mo  ut  h 
(Wis.)  Review.  He  had  left 
new’spaper  w’ork  to  enter  public 
relations  in  1946. 

«  «  ♦ 

Edward  Lynch  —  named  as¬ 
sistant  advertising  manager  of 
the  Akron  (Ohio)  Beacon  Jour¬ 
nal. 

*  *  * 

Eugene  S.  Dunifon  —  from 
classified  advertising  manager 
of  the  Bradenton  (Fla.)  Herald 
to  general  manager  of  Ruskin 
Press  Inc.,  Ruskin,  Fla. 

*  *  * 

Robert  E.  Sutton,  managing 
editor  of  the  Rrewerfow  (Wash.) 
Sun  for  six  years  —  retiring 
for  health  reasons. 

*  *  4t 

Charles  Stolbach  —  general 
manager  of  the  Brooklyn 

Heights  (N.  Y.)  Press  before 

1962  —  now’  New  York  advertis¬ 
ing  manager  of  the  National  Ob¬ 
server,  replacing  Lawrence 
Huckle. 
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Singer  L'Heureux  Fouchard 

JOSEPH  H.  SINGER,  who  was  chief  diplomatic  correspondent  for  Inter¬ 
national  News  Service  before  he  went  into  public  relations  work  for 
Reynolds  Metal  Company,  then  Geigy  Chemical  Corp.,  is  now  assistant 
director  of  PR  for  General  Foods  Corporation.  He  reports  to  Richard  A. 
Aszling,  director. 

AL  L'HEUREUX,  who  handles  merchandising  and  promotion  for  the  Savan¬ 
nah  (Ga.)  News  and  Press,  has  been  given  the  additional  duties  of  national 
advertising  manager  for  the  newspapers. 

ROBERT  L.  FOUCHARD  has  been  appointed  promotion  director  of  the 
Houston  (Tex.)  Post.  He  joined  the  paper  last  October  as  circulation  sales 
manager  after  working  In  sales  promotion  and  marketing  for  Minnesota 
Mining  and  Manufacturing  Co.  He  is  a  journalism  graduate  from  the 
University  of  Illinois. 


Angela  Simpson,  a  former  Harry  Press,  day  city  editor 
Louisville  (Ky.)  Couricr-Jour-  of  the  San  Francisco  Examiner 
nal  reporter  —  recently  became  —  to  Stanford  University  news 
the  first  w’oman  reporter  for  service. 

WGN  stations  in  Chicago.  ♦  ♦  * 

*  *  *  G.  Richard  Dew,  general 

John  P.  Samsell  Jr.  —  from  manager  of  the  Pennsylvania 

new’s  editor  of  the  Wheeling  Newspaper  Publishers  Associa- 
(W.  Va.)  Intelligencer  to  edi-  tion  —  president  of  the  Central 
tor-manag:!r  of  the  Point  Pleas-  Pennsylvania  chapter.  Sigma 
ant  Register  in  the  Ogden  Delta  Chi. 

Group.  He  replaces  J.  Knox  *  ♦  * 

Dye,  W’ho  is  now  with  Thomson  Martin  Herman  —  from  gen- 
New’spapers,  Toronto.  eral  assignments  to  labor  news 

*  ♦  *  editor  of  the  Philadelphia  Bui- 

George  Bliss,  Pulitzer  prize-  Ictin. 

w’inning  labor  editor  of  the  Chi-  *  *  ♦ 

eago  Tribune  —  named  to  re-  Don  Shasteen — state  bureau 
ceive  a  Loyola  University  aw’ard  chief  of  the  Omaha  (Nebr.) 
April  20.  World-Herald  at  Lincoln,  will 

*  *  "■  join  the  staff  of  U.  S.  Senator 

David  P-IOSTEN  —  from  gen-  Carl  T.  Curtis  on  March  1. 

eral  assignment,  Morids  Coun-  *  ♦  ♦ 

ty’s  Daily  Record,  Morristow’n,  Shirley  M.  Elder  —  to  the 
New  Jersey,  to  general  assign-  staff  of  the  Washington  (D.  C.) 
ment,  Belmar  Bureau,  Newark  Evening  Star  as  a  Capitol  Hill 
(N.  J.)  News.  reporter.  She  has  a  political 

*  *  *  science  degree  from  Stanford 

Ed  Dannelly,  editor  and  pub-  University. 

Usher  of  the  Andalusia  (Ala.)  *  *  ♦ 

Star-News  —  elected  president  Eldon  R.  Kramer  —  from 
of  the  Alabama  Press  Associa-  public  information,  Custer  Job 
tion.  Corps  Center  at  Battle  Creek, 

to  PR  staff  of  Lear  Siegler  Inc., 
Gene  Kovarik,  Alabama  Grand  Rapids. 

Journal  State  Capitol  reporter  ♦  *  ♦ 

—  resigned  to  join  the  PIO  at  John  W.  Seymour,  city  edi- 
Maxwell  AFB,  Montgomery,  tor  of  the  Norwalk-La  Mirada 
Ala.  edition  of  the  Herald- America* 

*  *  *  papers  of  Southern  California, 

James  T.  Scott  —  from  busi-  and  former  sports  writer  for  the 

ness  manager  of  the  Philadel-  Long  Beach  (Calif.)  Press  Tele- 
phia  Daily  Netvs  since  1957  to  gram  —  appointed  athletic  pub- 
executive  secretary  of  the  Cleve-  licist  at  Cerritos  College,  Nor 
land  Publishers  Association.  walk. 
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in  the  news 


JACK  KESTNER,  milifary  writer  for  the  Norfolk  (Va.)  Ledger-Star, 
received  an  unusual  honor  when  he  returned  from  an  assignment  in 
Viet  Nam  recently.  Admiral  Thomas  H.  Moorer,  top  flag  officer  in 
the  Atlantic,  gave  him  a  bound  copy  of  his  war  stories  and  a  com¬ 
mendation  for  "a  clearer  insight  into  the  hardships  of  men  serving 
in  combat  areas." 


Jack  Lloyd  has  resigned  as 
amusements  department  feature 
writer  on  the  Philadelphia  Bul¬ 
letin  to  join  the  rewrite  staff 
of  the  Philadelphia  Inquirer. 

•  *  ♦ 

George  Kiseda,  sports  writer 
for  the  Philadelphia  Bulletin  — 
resigned. 

e  *  * 

Sean  Ryna,  formerly  of  the 
staff  of  the  Philadelphia  In¬ 
quirer  before  graduate  study  in 
Mexico,  has  joined  the  Phila¬ 
delphia  Bulletin  as  assistant 
picture  editor. 

*  *  * 

James  E.  Couch,  a  former 
copy  editor  on  the  Japan  Times, 
Tokyo  —  named  news  and  fea¬ 
ture  editor  of  the  University  of 
Florida’s  Division  of  Interna¬ 
tional  Services. 

*  *  * 

Darell  Phillips,  named 
sports  editor  of  the  Modesto 
(Calif.)  Bee,  a  McClatchy  news¬ 
paper. 

*  *  * 

Gary  Settle  —  from  the  To¬ 
peka  (Kans.)  Capita  I- Journal 
to  the  Wilmington  (Del.)  News- 
Joumal  photography  staff. 

*  *  * 


SCIENCE 
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is  first  and  foremost 
from  specialists 

SCIENCE 

SERVICE 

i 

DAILY  —  ne\ws  report  by 
your  leased  wire  or  mail 

,  WEEKLY  —  news  feature 
I  packet,  new  ideas  and 
!  gadgets,  science  shorts 
new  patents,  ample  photo¬ 
graphic  coverage 

BIWEEKLY  —  long  range 
j  weather  forecasts  of  inter- 
i  est  to  you,  your  readers 
and  advertisers 


*  *  * 

Jerry  Lee  Boswell,  former 
reporter  with  the  Fullerton 
(Calif.)  Daily  News-Tribune  — 
appointed  sports  editor  of  the 

Carder i',  (Calif.)  Valley  News, 

succeeding  Peter  Eastman,  en¬ 
tering  the  Army. 

*  *  * 

Neil  Maurer,  former  Peace 
Corpsman  in  Lima,  Peru  —  now 
general  assignments  reporter  on 
the  Waterbury  (Conn.)  Ameri¬ 
can. 

*  *  * 

Jackson.  C.  M.  Goolsby,  a 
former  editor/business  manager 
of  the  Belvidere  (N.  J.)  News 
—  named  general  manager/edi¬ 
torial  director  of  the  Northeast 
Publishing  Company’s  three 
weeklies  in  Aroostook  County, 
Maine. 

*  *  * 

Frank  J.  Keenan  —  from 
News  Press  Newspapers  in 
Burlington  County,  N.  J.  to  gen¬ 
eral  manager  of  East  Brunswick 
(N.  J.)  Sentinel  Publishing  Co. 
*  *  * 

William  J.  Keenan  —  pro¬ 
moted  from  advertising  director 
to  general  manager  of  Burling¬ 
ton  County  (N.  J.)  Publishing 
Company  and  Herald  Newspa¬ 
pers. 

J.  Douglas  Donehue,  city  edi¬ 
tor  of  the  Charleston  (S.  C.) 
News  and  Courier — married 
Feb.  11  to  Sylvia  L.  McKenzie, 
former  News  and  Courier  re¬ 
porter. 

*  *  * 

Bish  Bishop  —  from  sports 
editor,  Burlington  (Vt.)  Free 
Press,  to  state  editor. 

editor  &  PUBLISHER 


«  ♦  ♦ 

Lee  Meade,  sports  writer  for 
the  Denver  Post,  has  been  named 
sports  editor,  succeeding 
Charles  Garrity. 

«  *  « 

William  A.  Bean  —  from 
comptroller,  Elizabeth  (N.  J.) 
Daily  Journal,  to  business  man¬ 
ager  and  accountant  of  the 
Nashua  (N.  H.)  Telegraph,  re¬ 
placing  Bernard  Annis  who  is 
retiring. 

«  *  ♦ 

Eddie  Wildes  —  to  news  staff 
of  the  Uniontown  (Pa.)  Evening 
Standard  from  the  sports  staff 
of  the  Morgantown  (W.  Va.) 
Dominion  News. 

*  *  * 

Gene  Sherman,  Pulitzer 
Prize-winning  bureau  chief  for 
the  Los  Angeles  Times  in  Lon¬ 
don,  has  been  named  head  of  a 
new  bureau  in  London  for  the 
Copley  News  Service. 

*  *  * 

John  P.  Marston,  former 
Charleston  (W.  Va.)  Daily  Mail 
reporter  —  named  assistant  di¬ 
rector  of  the  news  bureau  at  the 
University  of  North  Carolina  at 
Greensboro. 

*  *  * 

Jay  Lemire,  former  executive 
director,  Danvers  (Mass.) 
Chamber  of  Commerce,  and 
William  Pike,  former  staffer, 
Salem  (Mass.)  Evening  News 
—  to  staff  of  the  Lynn  (Mass.) 
Daily  Evening  Item. 

*  «  * 

John,  Moran,  former  staffer, 
Lynn  (Mass.)  Daily  Evening 
Item  —  promoted  to  associate 
editor. 
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J.  E.  Helfert,  editor  of  the 
Beaver  Dam  (Wis.)  Daily  Citi¬ 
zen  since  1926  —  named  Wiscon¬ 
sin’s  outstanding  Catholic  lay¬ 
man  by  the  Knights  of  Colum¬ 
bus. 

*  *  * 

Paul  R.  Haygood  —  promoted 
to  circulation  manager  of  the 
Greensboro  (N.  C.)  News  Co. 

*  «  * 

David  T.  Rutledge  —  to  the 
advertising  staff  of  the  Burling¬ 
ton  (N.  C.)  Times-News,  with 
Ted  Brown  becoming  advertis¬ 
ing  manager,  replacing  Ray  J. 
Nally,  retired. 

* 

James  Ruddy  —  from  retail 
advertising  salesman  to  depart¬ 
ment  store  advertising  manager 
for  the  New  York  News.  He  be¬ 
gan  working  for  the  News  in 
1932  as  a  guide  in  the  Informa¬ 
tion  Bureau. 
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Molly  Clowes  Named 


‘Edit  Page’ 

Louisville,  Ky. 

Molly  Clowes,  a  member  of  the 
Courier- Journal  staff  for  30 
years,  has  been  named  editor  of 
the  editorial  pa^.  She  succeeds 
Russell  Briney,  who  died  Feb.  1. 

Barry  Bingham,  editor  and 
publisher,  said  in  announcing 
the  appointment: 

“Molly  Clowes  is  regarded  by 
all  her  associates  as  a  highly 
competent  and  experienced  jour¬ 
nalist.  The  thought  that  the 
Courier-Journal  is  pioneering  in 
the  appointment  of  a  woman  to 
a  position  of  such  responsibility 
is  pleasing  to  me.  The  plain  fact 
is,  however,  that  Miss  Clowes 
richly  qualifies  for  the  job  on 
the  grounds  of  her  professional 
capacities.” 

Miss  Clowes,  60,  the  wife  of 
Willy  Walsh,  who  teaches 
French  and  History  at  the  Uni¬ 
versity  of  Louisville,  was  bom 
in  Birmingham,  England.  Her 
family  moved  to  Louisville  in 
1923,  when  she  was  17. 

Her  father  was  a  police  officer. 

In  the  days  when  there  were 
no  personnel  departments — “you 


Editor 


Molly  Clowes 


just  drifted  in  and  asked  for  a 
job  and  if  they  had  one  they  gave 
it  to  you” — Miss  Clowes  became 
a  reporter  on  the  Herald-Post. 
She  also  edited  a  food  page. 

When  the  Herald-Post  sus¬ 
pended  in  1936,  she  joined  the 
Courier- Journal  as  a  reporter. 
She  also  contributed  occasional 
editorials. 


MICRO 

PHOTO 

DIVISION 


Bell  &  Howell  Company 

1700  Shaw  Avenue 
Cleveland,  Ohio  44112 


Herbert  Agar,  then  the  news¬ 
paper’s  editor,  asked  her  to  sit 
in  on  editorial  conferences  and 
she  eventually  moved  into  the 
editorial  department. 

Miss  Clowes,  who  educated 
herself  through  voracious  read¬ 
ing  and  observing,  said,  “no¬ 
body  ever  asked  me  what  jour¬ 
nalism  school  I  went  to.  I  just 
learned  the  trade  over  38  years.” 

One  of  her  interesting  assign¬ 
ments  was  a  thi-ee-month  tour 
of  eastern  Kentucky  in  1940.  She 
w'Tote  a  10-part  series  called 
“One  Third  of  Kentucky,”  taking 
the  title  from  President  Frank¬ 
lin  D.  Roosevelt’s  comment  about 
one-third  of  the  nation  being 
ill-housed. 

“There  were  problems  (in 
eastern  Kentucky)  then  as  now,” 
she  said. 

Miss  Clowes  said  she  misses 
reporting  but  enjoys  the  anon¬ 
ymity  of  the  editorial  writer. 
“I  can  sneak  into  a  meeting 
and  they  don’t  know  me  from 
.4dam,”  she  said.  She  does  that 
occasionally  just  to  keep  her 
hand  in  and  keep  up  with  what’s 
going  on. 

Miss  Clowes,  who  still  speaks 
with  a  British  accent,  has  been 
an  American  citizen  for  more 
than  20  years.  Her  husband,  a 
native  of  France,  also  is  natural¬ 
ized. 

The  only  feminine  appurten¬ 
ances  in  her  office  are  potted 
plants  and  a  completely  equipped 
teacart. 

*  *  « 

Ray  McCune  —  from  sports 
staff.  Riverside  (Calif.)  Press 
Enterprise,  to  sports  editor  of 
the  Klamath  Falls  (Ore.)  Her¬ 
ald  and  News. 

«  *  * 

Don  McKinnon  —  from 
sports  editor,  Klamath  Falls 
(Ore.)  Herald  and  News,  to 
managing  editor  of  the  Petaluma 
(Calif.)  Argus-Courier. 

*  «  « 

Richard  H.  Amberg,  pub¬ 
lisher  of  the  St.  Louis  Globe- 
Democrat  —  elected  a  director 
of  the  American-Korean  Foun¬ 
dation. 
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tremendous  unless  you  have  the 
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We  handle  the  excess.  It’s  good 
business,  economical  and  protects 
you  against  loss  due  to  invasion 
of  privacy,  libel,  piracy,  copy¬ 
right  violation  and  plagiarism. 
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James  Geehan  Moves  Lp 
To  Managing  Editor 

Provide.vce,  R.  I. 

James  Geehan  has  been  named 
managing  editor  of  the  Provi¬ 
dence  Evening  Bulletin  to  suc¬ 
ceed  John  C.  Quinn,  who  is  leav¬ 
ing  to  become  news  director  of 
the  Gannett  Newspapers  in 
Rochester,  N.  Y. 

Mr.  Geehan  has  been  execu¬ 
tive  city  editor.  A  graduate  of 
Brown  University,  he  joined  the 
Journal-Bulletin  staff  in  1947 
and  worked  as  a  state  and  city 
staff  reporter,  in  various  busi¬ 
ness  departments  of  the  news¬ 
papers  and  as  state  editor  be¬ 
fore  taking  over  direct  supervi¬ 
sion  of  all  local  news. 

Other  appointments  are  Jo¬ 
seph  Ungaro,  former  state  news 
editor,  and  James  K.  Sunshine, 
news  survey  editor,  as  assistant 
managing  editors ;  and  Lawrence 
M.  Howard,  city  staff  reporter, 
state  news  editor.  Charles  H. 
Spilman  continues  as  managing 
editor  of  the  morning  Journal. 
*  *  * 

Roger  Desjarlais  —  from 
makeup  editor  to  city  editor  of 
the  Boston  Herald.  He  is  a  for¬ 
mer  city  editor  of  the  Spring- 
field  (Mass.)  News  and  assist¬ 
ant  city  editor  of  the  Miami 

(Fla.)  Herald. 

*  *  * 

Dean  Randall  —  from  copy 
desk  to  assistant  city  editor  of 
the  Boston  Herald.  He  is  a  for¬ 
mer  city  editor  of  the  New  Bed¬ 
ford  (Mass.)  Standard-Times. 

*  «  * 

James  O.  Blankenship  — 
from  editor  of  the  weekly  Pali 
Press  to  copy  desk,  Honolulu 
Star-Bulletin. 

*  *  * 

Shirley  Gallina,  former 
fashion  editor  of  the  Los  An¬ 
geles  Examiner  —  to  women's 
department,  Honolulu  Advertis¬ 
er. 

*  «  * 

Mike  Steele,  general  assig^n- 
ment  reporter  for  the  Topeka 
(Kans.)  Capital- Journal  —  to 
the  editorial  staff  of  the  Min¬ 
neapolis  (Minn.)  Tribune. 

*  *  • 

Roger  Bash,  advertising 
salesman  for  the  Denver  (Colo.) 
Post,  and  Mike  Billsborough 
of  the  Titusville  (Fla.)  Sta/r- 
.Advocate  —  to  the  advertising 
staff  of  the  Topeka  (Kans.) 
Capital- Journal. 

*  *  * 

James  Coudret  —  named  edi¬ 
tor  of  the  Brazil  (Ind.)  Daily 
Times.  He  was  editor  of  the 
Linton  (Ind.)  Daily  Citizen. 
Phil  Junker  resigrned  from  the 
Brazil  Times  to  accept  a  press 
relations  post  with  Indiana  Bell 
Telephone  Company. 
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THE  NATIONAL  SOCIETY 
OF  PROFESSIONAL  ENGINEERS 
ANNOUNCES 
THE  SECOND  ANNUAL 
$1000  JOURNALISM  AWARD 


FOR  THE  MOST  SIGNIFICANT  WRITING  ON  ENGINEERING 
IN  A  DAILY  OR  WEEKLY  NEWSPAPER 


The  National  Society  of  Professional  Engi¬ 
neers  has  initiated  a  program  involving  an 
Annual  Journalism  Award  given  to  the  news¬ 
paper  writer  who  during  the  course  of  the  year 
makes  the  most  significant  contribution  to 
public  knowledge  and  information  about  the 
role  of  the  engineering  profession  in  contem¬ 
porary  American  life.  The  NSPE  Journalism 
Award  is  intended  solely  to  encourage  and  re¬ 
ward  newspaper  writing  which  helps  in  the  edu¬ 
cation  of  the  general  public  to  the  magnitude  of 
the  technological  forces  which  are  shaping  and 
reshaping  our  way  of  life^ 

The  job  of  communicating  to  the  public 
about  engineering  is  vital  and  difficult.  It  is  vital 
because  the  technological  strength  of  the  coun¬ 
try  depends  in  large  measure  on  the  size  and 
quality  of  its  engineering  profession.  Although 
it  is  estimated  that  industry  will  need  100,000 
more  engineers  than  will  be  available  in  the 
next  ten  years,  freshman  enrollment  in  engi¬ 
neering  colleges  is  not  keeping  pace.  The  job 
is  difficult  because  of  the  considerable  confu¬ 
sion  that  exists  as  to  the  difference  between 
an  engineer  and  a  scientist;  in  the  space  effort, 
for  example,  scientists  are  frequently  given 
credit  for  work  done  by  engineers.  At  the  same 
time,  too  many  people  mistakenly  believe  that 


locomotive  engineers,  flight  engineers,  techni¬ 
cians,  etc.,  are  part  of  the  engineering  pro¬ 
fession. 

ELIGIBILITY  FOR  THE  1966  NSPE  JOURNAL¬ 
ISM  AWARD — Published  newspaper  articles 
must  be  submitted  for  consideration  prior  to 
Sept.  1,  1966,  to:  Kenneth  E.  Trombley,  Direc¬ 
tor  of  Public  Relations,  National  Society  of 
Professional  Engineers,  2029  K  Street,  North¬ 
west,  Washington,  D.  C.  20006.  Articles  must 
have  been  published  in  1966,  and  should  deal 
with  engineering  subject  matter,  as  distin¬ 
guished  from  science.  Article  subjects  can 
range  through  the  spectrum  of  modern  tech¬ 
nology,  and  might  be  on  such  things  as  air  or 
water  pollution;  industrial  development;  river 
and  harbor  control;  aerospace  industry  impact 
on  local  areas;  agricultural  technology;  trans¬ 
portation  problems;  public  power  questions; 
technical  education;  airports  or  shipping  facili¬ 
ties;  sanitation;  nuclear  power  stations;  or 
any  number  of  other  technical  issues.  Articles 
will  be  judged  on  the  extent  and  manner  in 
which  the  author  relates  engineering  and  en¬ 
gineers  to  the  subject  matter,  rather  than  on 
the  subject  matter  itself. 


THE  1965  NSPE  JOURNALISM  AWARD 

The  1965  Award  was  made  to  Fred  Garretson,  a  general  assignment 
reporter  for  the  Oakland  Tribune,  Oakland,  California,  for  a  series 
of  articles  on  water,  landslide,  earthquake,  and  other  engineering 
problems  in  the  San  Francisco-Oakland  Bay  area.  Sample  repro¬ 
ductions  of  some  of  these  articles  may  be  obtained  through  re¬ 
quests  addressed  to  Mr.  Trombley. 


A  Panel  of  Distinguished  Judges  from  Journalism  and  Industry  Will  Select  the  Winning  Articles. 
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Revisions  Made 
In  Style  Book  of 
Canadian  Press 

The  Canadian  Press  has  pub¬ 
lished  a  revised  and  extended 
edition  of  its  pocket-size  Style 
Book,  adopted  as  a  copy-han¬ 
dling  guide  by  most  Canadian 
newspapers  and  many  public  re¬ 
lations  offices. 

The  ring-bound  booklet  is  in 
the  same  format  as  the  last  edi¬ 
tion  printed  in  1957  —  4%  x 
6%  inches  —  but  the  number  of 
pages  is  increased  from  94  to 
122.  Chapters  on  Libel  and  Con¬ 
tempt,  Crime  and  Courts,  Busi¬ 
ness  and  Pictures  have  been  re¬ 
written  and  expanded. 

New  subsections  are  spotted 
through  the  book.  For  instance: 

A  and  An  —  “Pronunciation 
determines  proper  use.  .  , 

Rounng  —  “The  men  who  man 
shells  are  scullers  or  oarsmen, 
never  rowers.  .  . 

Space  —  “Use  Arabic  numer¬ 
als  for  .  .  .  manned  space  cap¬ 
sules.  ...  Use  Roman  numerals 
for  launch  vehicles  .  .  .  and 
scientific  satellites.” 

Sea,  Wind,  Weather  —  “Be 
wary  in  reporting  sailors’  esti¬ 
mates  of  wave  heights  .  .  .” 

Specific  examples  have  been 
added  in  many  sections  repeated 
from  the  1957  edition.  Some 
sample  new  listings: 

Trite  Expressions  —  Beef  up, 
confrontation,  ground  rules,  mo¬ 
ment  of  truth,  pick  up  the  tab, 
touch  down  (for  land). 

Tricky  Distinctions  —  Careen 
(heel  over)  and  career  (go  wild¬ 
ly),  disinterested  and  uninter¬ 
ested,  inter  (between)  and  intra 
(within). 

Under  the  Ban  (“not  wanted 
in  the  CP  report”)  —  Check  out 
(check),  cutback  (reduction), 
fingered  (pointed  out),  host  (as 
verb),  pressure  (as  verb),  probe 
(investigate)  and  trigger 
(start). 

Eluders  (words  frequently 
spelled  incorrectly)  —  Affidavit, 
cartilage,  deductible,  duffel,  ex¬ 
uberant,  flamboyant,  guttural, 
imposter,  irrelevant,  marital, 
mileage,  non-existent,  predomi¬ 
nantly,  quash. 

Copies  of  the  new  CP  Style 
Book  are  available  from  the 
Canadian  Press,  55  University 
Ave.,  Toronto  1,  Ont. 
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ADVERTISING  DEADLINES  Sports  Cartoonist 


Reservations  MARCH  4 
Copy  or  plates  MARCH  11 

RESERVE  YOUR  SPACE  NOW! 


Victoria,  B.  C. 

Gordon  Hunter,  sports  edi¬ 
tor,  Calgary  (Alta.)  Herald, 
has  moved  to  the  Victoria  Col¬ 
onist  after  14  years.  He  is 
switching  from  sports  to  become 
a  cartoonist. 


By  Roy  H.  Copperud 


Words  and  Creeds 


I  am  indebted  to  Tips  and  Slips,  the  critique  of  the 
Cleveland  Press,  and  to  Jack  Hume,  religion  editor  of 
the  Press,  for  the  following  information  on  terminology 
having  to  do  with  Judaism. 

To  take  the  most  conspicuous  difficulty  first,  the  ex¬ 
pression  Reformed  is  wrong  in  this  connection;  it’s  Re¬ 
form  (Temple,  etc.). 

There  are  three  branches  of  Judaism:*  Orthodox  (the 
most  conservative).  Conservative  (in  the  middle),  and 
Reform  (the  most  liberal).  These  terms  should  be  used 
with  some  explanatory  phrase  such  as  branch  of  Judaism, 
for  when  standing  alone  they  may  be  confusing  to  many 
readers. 

All  Orthodox  congregations  use  the  term  synagogue 
as  part  of  their  name;  Reform  congregations  use  temple, 
and  Conservative  congregations  use  either.  But  all,  Hume 
pointed  out,  understand  synagogue,  and  so  there  is  no 
point  in  using  such  a  phrase  as  synagogues  and  temples. 

Church,  he  added,  should  be  used  only  for  Christian 
organizations,  not  Jewish.  The  term  is  so  well  estab¬ 
lished  in  the  generic  sense,  however,  that  although  its 
application  to  Judaism  may  indicate  ignorance  of  the 
niceties,  it  can  hardly  give  offense.  Webster  says  that  it 
applies  especially  to  Christian  places  of  worship,  but 
gives  the  Jewish  church  as  an  example  of  the  meaning 
“school  of  religious  thought.” 

»  *  * 

Conservative  is  properly  capitalized  in  reference  to 
Judaism.  There  is  a  new  tendency,  however,  especially 
in  conservative  journals  and  the  writings  of  conserva¬ 
tive  commentators,  to  capitalize  both  conservative  and 
liberal  in  reference  to  political  philosophies.  This  is  ob¬ 
jectionable  because  it  appears  to  refer  to  organizations. 
Capitalization  of  these  terms  should  be  reserved  for 
references  to  Conservative  and  Liberal  Parties  and  their 
adherents,  for  example  those  in  New  York  and  Britain. 
*  *  * 

Similarly,  white,  in  reference  to  the  Caucasian  race, 
is  sometimes  capitalized.  General  usage  does  not  capi¬ 
talize  colors  in  this  connection:  red,  yellow,  white,  black 
races.  Negro  may  be  either  upper  or  lower  case;  it  is 
almost  invariably  capitalized,  however.  This  probably 
reflects  a  desire  to  avoid  any  suggestion  of  a  desire  to 
demean. 


Wayward  Words 


I  wonder  if  anyone  else  finds  as  obnoxious  as  I  do 
the  half-literate  language  employed  in  its  advertisements 
by  the  No.  2  car-rental  outfit. 

I  refer  to  the  use  of  the  expression  rent  a  cars  as 
a  noun:  “We  are  only  No.  2  in  rent  a  cars.”  It  baffles 
me  how,  at  this  rate,  they  aspire  to  be  No.  1.  Hyphenat¬ 
ing  the  phrase  might  be  an  improvement  (“We  are  only 
No.  2  in  rent-a-cars.”).  But  why  cumbrously  avoid  the 
natural  and  literate  term  car  rentals'! 
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for  someone  who’s  not  in  the  trucking  business 
you  sure  have  a  lot  of  trucks 


Take  a  look  out  your  window.  If  yours  is  a  metropolitan  daily,  you’ll  probably  see  dozens  of  your  own 
trucks  waiting,  loading,  or  taking  off.  Even  if  yours  is  a  smaller  paper,  you  still  use  one  or  ^ 
two  trucks.  Most  of  your  advertisers  are  in  the  trucking  business,  too— department 
stores,  utilities,  home  services.  And  where  would  the  suburban  shopping  centers, 
especially  the  supermarkets,  be  without  trucks  to  keep  the  shelves  stocked?  They 
wouldn’t  be  at  all.  Strange  how  you  seldom  if  ever  stop  to  think  about  it.  But  ■  ■  \^wdatio»^ 

the  trucking  business  is  vitally  tied  to  your  business,  as  it  is  to  every  other  business,  harvester  industry 


1966 
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A  newspaper  or  a  printing  plant’s  success¬ 
ful  existence,  as  is  true  for  any  industry,  is  dependent 
largely  on  the  production  equipment  and  its  proper  loca¬ 
tion  within  the  building.  Much  of  the  capital  investment 
is  in  the  equipment,  the  remainder  is  in  the  plant  itself. 

Before  commencing  a  study  of  the  equipment 
and  operations  with  a  view  toward  expansion  or  the  build¬ 
ing  of  a  new  plant,  it  is  wise  to  obtain  the  assistance  and 
advice  of  an  engineering  group  with  a  complete  staff 
experienced  in  newspaper  or  printing  plant  layout  and 
building  design. 

Creative  thinking  by  Lockwood  Greene  does 
not  stem  from  experience  limited  exclusively  to  the  print¬ 
ing  field.  Lockwood  Greene  activities  in  the  latter  field 
are  well  known  to  readers  of  Editor  &  Publisher,  but  some 
may  not  be  aware  that  Lockwood  Greene  operates  in  a 
great  many  other  industries  and  consequently  is  able  to 
bring  to  the  newspaper  and  printing  fields  the  broad 
knowledge  and  experience  gained  therefrom.  Some  Lock- 
wood  Greene  clients  in  various  industries  are  as  follows: 

Consolidated  Cigar  Corp. 

Air  Reduction  Co.,  Inc. 

Continental  Baking  Co. 

United  Parcel  Service 
Howard  Johnson  Co. 

Corn  Products  Co. 

Williams  College 
Chrysler  Corp. 

U.  S.  Rubber  Co. 

Parke,  Davis  &  Co. 

Chemstrand  Company 
Fiber  Industries,  Inc. 

Hanes  Hosiery  Mills  Co. 

Diamond  Crystal  Salt  Co. 

Union  Bag-Camp  Paper  Corp. 

Virginia  State  Ports  Authority 

American  Telephone  &  Telegraph  Co. 

South  Carolina  State  Ports  Authority 
United  Merchants  &  Manufacturers,  Inc. 

Dewey  &  Almy  Chemical  Div.  (W.  R.  Grace  &  Co.) 

LOCKWOOD  GREKNE 
ENGINEERS,  INC. 

BOSTON  NEW  YORK  SPARTANBURG,  S.  C. 


Rockford  Papers 
Expand,  Remodel 

Rockford,  Iul. 

A  broad  expansion  and  re¬ 
modeling  program  is  underway 
at  the  Rockford  Morning  Star 
and  Register-Republic. 

Spreading  the  newspaper  op¬ 
erations  into  a  larger  area  of 
the  News  Tower  was  part  of  a 
two-year  plan  to  improve  opera¬ 
tional  efficiency  as  well  as  to 
accommodate  advertisers  and 
visitors  having  business  with 
various  departments,  according 
to  E.  Kenneth  Todd,  publisher. 

First  phase  of  the  expansion 
project  was  to  move  the  per¬ 
sonnel  and  promotion  depart¬ 
ments  to  the  third  floor  of  News 
Tower  and  relocate  the  combined 
sports  staff  from  the  main  news¬ 
room  to  the  space  occupied  by 
personnel  and  promotion.  Re¬ 
modeling  work  is  underway  for 
the  new  location  of  the  account 
ing  department  on  the  second 
floor.  Several  news  department 
executive  offices  are  being  relo¬ 
cated  on  the  second  floor. 

Relocation  will  open  up  needed 
main  floor  space  for  retail, 
national  and  classifled  ad  de¬ 
partments  and  provide  for  cir¬ 
culation  department  expansion. 

Second  phase  will  begin  late 
this  year  involving  mechanical 
departments  primarily. 

• 

In  Insurance  PR 

Boston 

Thomas  S.  Sprague  has  been 
appointed  director  of  press  re¬ 
lations  for  the  Liberty  Mutual 
Insurance  Companies,  W.  Scott 
Allen,  assistant  vicepresident 
and  manager  of  public  relations, 
announced  recently.  Prior  to 
joining  Liberty  Mutual  in  Janu¬ 
ary,  Mr.  Sprague  had  been  on 
the  public  relations  staffs  of 
United  States  Rubber  Company 
in  New  York  City  and  Massa¬ 
chusetts  Mutual  Life  Insurance 
Company  in  Springfield,  Mass. 


Mine  Operator  Plans 
Pennsylvania  Paper 

Wilkes-Barre,  Pa. 

A  new  newspaper  is  being 
planned  here,  with  initial  pub¬ 
lication  on  Sundays  and  Thurs¬ 
days  and  the  possibility  of  daily 
publication  in  the  future. 

The  paper,  still  unnamed,  will 
be  started  by  Dorr  Corp.,  headed 
by  Louis  Pagnotti,  of  nearby 
Old  Forgre,  Pa.,  head  of  Pagnotti 
Enterprises.  Mr.  Pagnotti  has 
become  wealthy  through  coal 
mining  interests. 

The  City  Zoning  Board  has 
given  its  permission  to  re-zone 
a  block  of  South  Main  St.  for 
commercial,  printing,  newspaper 
publishing  and  commercial  of¬ 
fices.  The  newspaper  will  be 
housed  in  a  building,  formerly 
occupied  by  Sears,  Roebuck  Co. 
but  empty  for  several  years. 
Extensive  renovations  are 
planned. 

Wilkes-Barre  has  a  morning 
paper,  the  Record,  and  an  eve¬ 
ning  paper,  the  Times-Leader, 
published  by  the  same  firm,  plus 
the  Sunday  Independent, 
m 

Cochrane  Purchases 
Indiana  Newspapers 

Princeton,  Ind. 

Edward  Cannon  Cochrane,  a 
former  owner  of  the  Neenah 
(Wis.)  Tufin  City  News-Record 
and  the  Valley  City  (N.  Dak.) 
Times-Record,  has  purchased  the 
Princeton  Daily  Clarion  and  the 
OakUmd  City  Journal.  The 
Clarion  has  been  published  since 
1846. 

When  the  transfer  of  owner¬ 
ship  becomes  effective  March  1, 
Mr.  Cochrane  will  be  president 
and  publisher  and  his  son,  Ned 
Cochrane,  will  be  assistant  to 
the  publisher.  Mrs.  Vera  M. 
Scheerer,  publisher  since  1942, 
is  retiring.  She  and  her  daugh¬ 
ter,  Doris  M.  Redfleld,  have  beai 
co-owners  of  the  Princeton  Pub¬ 
lishing  Co.  Virgil  E.  Faust  was 
general  manager  from  1942 
until  his  death  in  1964. 


HURLETRON 

DC  and  AC 
Press  Drives 
All  Horsepowers 

ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 
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How  this  homemade  machine 
and  Abitibi  curiosity  helped  discover 
the  major  cause  of  web  breaks 


Like  everyone  else,  we  had  long  wondered  what  causes 
web  breaks  on  newspaper  presses.  And,  like  everyone 
else,  we  had  some  ideas  and  had  endeavoured  to  dis¬ 
cover  the  cause,  or  causes. 

Our  research  people  had  little  to  go  on  because  only 
a  fraction  of  breaks  in  the  form  of  definite  evidence 
could  be  recovered  from  commercial  pressrooms.  After 
innumerable  frustrating  experiments,  one  of  our  back¬ 
room  boys  came  up  with  a  bright  idea;  and  that  was  to 
build  a  machine  that  would  put  newsprint  through  a 
veritable  torture  test.  There's  the  machine,  above.  With 
it,  our  research  people  were  able  to  discover  what 


appeared  to  be  the  major  cause  of  web  breaks. 

To  confirm  our  findings,  we  had  a  consulting  labora¬ 
tory  construct  a  most  elaborate  piece  of  machinery,  so 
designed  that,  when  running  at  high  speed,  tensions 
could  be  controlled  and  all  ensuing  break  ends  were 
recoverable  for  examination.  Our  suspicions  were  amply 
confirmed.  Over  95%  of  all  web  breaks  can  be  attributed 
to  one  single  cause.  The  next  move  was  to  install 
special  equipment  in  our  mills  to  reduce  or  remove  this 
major  cause  of  web  breaks. 

In  the  manufacture  of  Abitibi  newsprint,  research 
plays  a  vital  role.  It  always  has.  It  always  will. 
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SYSTEMS 
APPROACH  TO 
NEWSPAPER 
PRODUCTION 

by  Vernon  R.  Spitaleri,  President 
Sta-Hi  Corporation,  Newport  Beach,  Ca 


defining  ideas 

Webster’s  defines  the  word  “system,”  as;  “a  regularly 
interacting  or  inter  dependent  group  of  items  forming  a 
unified  whole.”  Your  system  functions  when  the  people 
and  parts  work  together  in  producing  a  quality  product 
within  prescribed  cost  limits.  If  this  isn’t  happening  on 
your  paper,  you  have  a  systems  problem  that  needs 
solving  now! 

it  it  it 

solving  problems 

The  most  effective  way  to  solve  a  problem  is  the  syste¬ 
matic  approach.  First,  make  a  critical  management 
analysis  of  all  phases  of  production.  Talk  things  out  with 
department  heads,  foremen  and  supervisors.  You’re  very 
likely  to  hear  about  people,  equipment  and  coordination 
problems.  Comments  from  all  these  sources,  even  seem¬ 
ingly  insignificant  “gripes”  must  be  analyzed  with  a  view 
of  the  entire  production  chain,  from  composing  room 
through  mailroom.  Look  for  log  jams,  in  people  or  lack 
of  people.  Analyze  equipment  for  proper  capacity.  Con¬ 
sider  replacement  of  obsolete  machines.  Especially, 
watch  for  properly  coordinated  and  inter-related  motion 
and  flow  from  the  time  the  type  is  locked-up  until  the 
carrier  drops  your  product  on  the  subscriber’s  doorstep. 

★  ★  ★ 

if  self-analysis  won^t  help 

Maybe  you’ve  tried  this  approach  to  your  production 
roblems  and  found  it  as  frustrating  as  cutting  your  own 
air.  Being  too  close  to  problems  often  means  identifica¬ 
tion  with  and  justification  for  them.  If  you’d  like  a  “no¬ 
obligation”  discussion  of  these  matters  with  a  newspaper 
and  general  publications  production  systems  specialist, 
call  your  nearest  Sta-Hi  man.  He’s  an  expert  in  stereo, 
press  and  mailroom  techniques  as  well  as  the  overall 
problems  of  good  ROP  color  reproduction  particularly 
in  regard  to  color  register.  His  years  in  publication  work 
plus  Sta-Hi’s  four  decades  of  experience  in  this  tech¬ 
nology  qualify  him  to  speak  as  an  authority. 


STA-HI  CORPORATION 

2601  Campus  Drive 

Newport  Beach,  California  92663 

Phone  (714)  833-1000 


Other  Sales  Service  Centers  in  Paramus,  New  Jersey;  Chicauo; 

Wichita;  Montreal,  Canada;  Brussels,  Belgium.  Sales  reprcscntatiies 
throughout  the  free  world. 
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Health  Information 
Stories  Win  Prizes 

Austin,  Tex. 

Medical  and  health  news  cov¬ 
erage  by  newspapers  and  re¬ 
porters  in  Houston,  San  An¬ 
tonio,  Austin  and  Plains  was 
:  singled  out  for  honors  by  the 
!  Texas  Medical  Association  as 
w'inners  of  its  1966  Anson  Jones 
Award  for  excellence  in  con- 
I  veying  health  information  to 
the  public. 

I  Miss  Marjorie  Clapp  of  the 
San  Antonio  Light  and  Blair 
Justice  of  the  Houston  Post 
were  named  co-winners  in  the 
,  ategory  for  daily  newspapers 
.  in  cities  with  300,000  popula¬ 
tion  or  more. 

A  five-part  series  on  alcohol- 
'  ism  won  top  honors  for  Jim 
Langdon  of  the  Austin  Ameri- 
can-Statesman  in  the  category 
for  daily  newspapers  in  cities 
under  300,000. 

In  the  weekly  category,  Har¬ 
ry  W.  Cayce,  editor  and  pub- 
i  lisher  of  the  Plains  Record,  was 
selected.  His  entry  showed  how 
Plains  was  able,  through  the  ef¬ 
forts  of  the  newspaper  and  the 
community,  to  secure  a  physi¬ 
cian  for  the  town. 

• 

Newspapers  Purchase 
i  Second  Service  Plane 

R(k:kford,  Ill. 

The  Rockford  Morning  Star 
and  Register-Republic  have  pur¬ 
chased  a  second  airplane  for  use 
in  news  coverage  and  community 
service.  It’s  a  16-passenger, 
twin-engine  DC-3  which  was 
owned  by  the  Parker  Pen  Co. 
of  Janesville,  Wis.  since  I960 
and  previously  was  used  by  Na¬ 
tional  Gypsum  Company. 

E.  Kenneth  Todd,  publisher  of 
the  newspapers,  said  it  is 
planned  to  construct  a  combina- 
I  tion  hangar  and  newsprint  ware- 
i  house  on  property  at  the  airport. 
The  papers  consume  approxi- 
i  mately  9,000  tons  of  paper  an¬ 
nually. 

The  first  Newsplane,  a  Twin 
I  Beech  which  was  acquired  in 
i  1959,  has  been  everything  from 
I  an  aerial  ambulance  to  a  flying 
camera  platform. 

• 

Reporter  Cited 

Washington 

UPI’s  Supreme  Court  re¬ 
porter,  Charlotte  G.  Moulton, 
j  was  cited  by  the  American  Bar 
j  Association  Feb.  8  for  her  work 
i  in  covering  the  court  under 
I  deadline  pressure.  A  certificate 
j  of  merit,  for  a  “distingfuished 
j  contribution  to  public  under¬ 
standing  ...  of  the  American 
j  system  of  law  and  justice,”  was 
I  presented  to  her  by  the  District 
of  Columbia  Bar  Association. 
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Hiebert  to  Direct 
Graduate  Study 
Center  in  D.C. 

Washington 

Trustees  of  the  Washington 
Journalism  Center  have  author¬ 
ized  a  pilot  program  of  grad¬ 
uate  studies  to  start  in  Septem¬ 
ber. 

Dr.  Ray  E.  Hiebert  has  been 
elected  di  lector  of  the  Center, 
and  W.  M.  Kiplinger  has  been 
elected  chairman  of  the  board. 
Dr.  Hiebert  has  been  serving 
as  “acting  director”  while  con¬ 
tinuing  his  duties  as  chairman 
of  the  Journalism  Department 
at  American  University.  He  will 
take  a  leave  of  absence  from  the 
university  beginning  in  June. 

Mr.  Kiplinger  is  editor  and 
publisher  of  the  Kiplinger 
Washington  Letter  and  of 
Changing  Times  magazine. 

The  trustees  of  the  Center 
have  named  John  E.  Ryerson  as 
secretary  of  the  board.  He  is  a 
senior  editor  for  Kiplinger. 

The  program  will  be  carried 
out  primarily  through  awarding 
fellowships,  ranging  from  $2,- 
000  to  $12,500,  to  students,  pro¬ 
fessional  journalists,  teachers, 
and  scholars,  who  will  partici¬ 
pate  in  seminars,  internships, 
research  projects,  conferences, 
and  individual  study  here.  Gov¬ 
ernment  specialists,  journalists, 
Congressmen,  association  offi¬ 
cials,  and  international  experts 
in  Washington  will  be  tapped 
to  serve  as  lecturers  and  guest 
speakers. 

• 

Women’s  Press  Group 
Has  236  Members 

Mansfield,  Ohio 

Membership  in  the  Ohio  News¬ 
paper  Women’s  Association  con¬ 
sists  of  236  women,  of  whom  210 
are  actively  working  on  Ohio 
newspapers. 

That  report  was  made  here 
during  the  first  executive  board 
meeting  of  the  newly  elected 
officers.  Mrs.  Marguerite  Mc¬ 
Mullen,  Mansfield-News  Journal, 
is  president. 

The  board  also  voted  to  in¬ 
clude  a  memorial  contest  in  the 
1966  annual  writing  competi¬ 
tions,  honoring  Mrs.  Louis  Selt¬ 
zer,  wife  of  the  Cleveland  Prest 
editor.  Funds  for  that  contest 
came  from  donations  by  mem¬ 
bers  of  the  Cleveland  Press. 

Ohio  publishers  contribute 
prize  money  for  the  annual 
ONWA  writing  contests.  Win¬ 
ners  will  be  named  at  the  annual 
convention  Oct.  21-23  in  Lan¬ 
caster,  Ohio. 
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Editors  Tell 
How  to  Run 
College  Daily 

Austin,  Texas 

The  regfents  of  the  University 
of  Texas  have  approved  a  set 
of  guidelines  which  a  committee 
of  newspaper  editors  drew  up 
for  the  campus  newspaper,  the 
Daily  Texan. 

Robert  Jackson  of  the  Corpus 
Christi  Caller-Times  was  chair¬ 
man  of  the  gn'oup  which  brought 
in  a  report  which  stated:  “In¬ 
evitably  mistakes  in  judgment 
will  be  made.  Yet  the  very  com¬ 
mission  of  errors  is  a  part  of 
the  process  of  learning  and  ma¬ 
turing.  In  the  ease  of  a  student 
publication,  such  errors  simply 
should  not  be  regarded  as  cata¬ 
clysmic.” 

The  editors’  recommendations 
for  improving  the  Texan  in¬ 
cluded  the  following: 

— The  Texan  should  remain 
under  the  student  blanket  tax 
(Fees  collected  for  various  stu¬ 
dent  services). 

— The  present  method  of  elect¬ 
ing  the  editor  should  continue 
despite  the  fact  that  many  stu¬ 


dents  fail  to  participate  in  that 
election. 

— Academic  journalism  credit 
should  be  given  for  work  on  the 
Texan.  Students  in  advanced  re¬ 
porting  classes  should  be  re¬ 
quired  to  work  on  the  Texan. 
“This  recommendation  is  based 
on  the  impression  we  got  that 
there  has  been  an  historical 
tendency  on  the  part  of  the 
school  of  journalism  to  disas¬ 
sociate  itself  from  the  Texan,” 
the  report  explained. 

Job  for  a  Professional 

— The  position  of  editorial 
manager  (appointed  by  the 
journalism  school)  should  be 
filled  by  “a  professional  news¬ 
paper  editor  with  experience  as 
a  newspaper  executive”  and  he 
should  be  given  job  security  by 
academic  tenure,  or  contract. 

— Salaries  of  student  editors 
and  sub-editors  should  be  raised, 
since  the  Texan  often  is  unable 
to  attract  able  students  who  can 
find  better  paid  jobs  elsewhere, 
even  as  undergraduate  students. 

— Duties  of  the  editor  and 
managing  editor  should  be  more 
clearly  defined  to  make  the  edi¬ 
tor  responsible  for  all  news  and 
editorial  content. 

— The  Editorial  Manager 
should  be  g^iven  more  power  in 
handling  appeals  on  editorial 
questions  before  publication. 


Greeley  Award 
Editor  Aroused 
New  Civic  Spirit 

Boston 

Giving  the  government  of 
Revere  (Mass.)  back  to  its  peo¬ 
ple,  and  offering  new  hope  and 
civic  spirit  were  cited  as  the 
result  of  an  effort  by  the  Revere 
Journal,  which  won  it  the  first 
Horace  Greeley  Award  of  the 
New  England  Press  Association. 

The  award  was  presented  to 
publisher  Sidney  Curtis  at 
NEPA’s  winter  convention  here 
recently. 

“The  courage  of  this  man  and 
his  editorial  leadership  gave 
new  hope  to  the  people  of  his 
community,”  Richard  W.  Davis, 
Dedham  Transcript-Press  pub¬ 
lisher  and  Greeley  committee 
chaiimian,  said  in  making  the 
presentation. 

“He  kindled  a  new  civic  spirit; 
he  aroused  a  greater  interest  on 
the  part  of  the  people  in  what 
transpired  in  their  local  govern¬ 
ment. 

“And  when  the  people  went 
to  the  polls  in  November  and 
marked  their  ballots,  they  fol¬ 
lowed  the  leadership  of  the  1965 
version  of  Horace  Greeley,  and 


turned  out  of  office  those  the 
editor  opposed,”  Mr.  Davis  ex¬ 
plained  to  more  than  400  edi¬ 
tors  and  publishers  at  the  meet¬ 
ing. 

Mr.  Davis  said  the  Journal’s 
leadership  has  put  Revere  on 
the  road  to  recovery  from  cor¬ 
rupt  governmental  influences. 

• 

Murdock  Honored 
For  Long  Career 

Wichita,  Kans. 

Marcellus  M.  Murdock,  presi¬ 
dent  and  board  chairman  of  the 
Wichita  Eagle  and  Beacon  Pub¬ 
lishing  Co.,  was  recognized  Feb. 
15  for  his  newspaper  career  now 
in  its  68th  year. 

From  across  the  nation,  more 
than  200  journalists  and  friends 
gathered  at  the  Wichita  Coun¬ 
try  Club  to  give  recognition  for 
his  lifetime  in  journalism.  The 
occasion  came  the  day  after  Mr. 
Murdock’s  83rd  birthday  anni¬ 
versary. 

A  medallion,  struck  in  his 
honor,  was  presented  by  his 
nephew,  Britt  Brown,  vicepresi¬ 
dent  and  secretary  of  the  Eagle 
and  Beacon.  The  medallion  was 
designed  and  sculptured  by 
Frances  Horsman,  Wichita  art¬ 
ist. 

Mr.  Murdock  started  in  jour¬ 
nalism  in  1898  on  the  Wichita 
Daily  Eagle. 
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CIRCULATION 


Sweetening  the  Price  Increase  Pill 


Publishers  g«t  the  jitters  when 
they  contemplate  price  increases. 
When  the  decision  is  taken  to 
make  the  reader  pay  more,  a 
vision  of  dips  in  the  circulation 
^aph  floats  into  mind. 

That  the  Rochester  (N.  Y.) 
Democrat  &  Chronicle  and  the 
evening  Times-Union  raised 
prices  is  common  knowledge.  But 
the  tactics  they  employed  to  hold 
circulation,  in  fact  to  gain 
readership  at  the  same  time,  are 
relevant  and  interesting  to  those 
who  face  similar  decisions  today. 

Last  week  at  Grossingers, 
during  a  meeting  of  the  New 
York  State  Publishers  and  Cir¬ 
culations  Managers  Associa¬ 
tions,  Vincent  Spezzano,  Gan- 
nett’s  public  service  director,  ex¬ 
plained  how  his  company  sweet¬ 
ened  the  price  increase  pill  by 
way  of  a  number  of  costly  but 
successful  editorial  and  promo¬ 
tional  techniques. 


Negative  Attitude 


“When  it  comes  to  increasing 
the  price  of  our  papers,  we  too 
often  take  the  attitude  that 
nothing  will  go  right  and  we 
begin  planning  how  we  can  re¬ 
coup  some  of  the  loss  we  are 
certain  will  occur.  Our  readers, 
despite  occasional  protestations, 
know  that  the  best  things  in  life 
are  not  always  free,  yet  we  tend 
to  approach  the  matter  of  price 
increases  with  apologies,”  he 
asserted. 

Then,  on  to  his  basic  premise: 
“In  sum,  the  rule  we  have  fol¬ 
lowed  in  Rochester  is  that  if  you 
give  the  reader  an  obviously 
better  newspaper,  let  him  know 
what  is  better  and  why  it’s 
better,  he  will  pay  the  price  you 
ask.’’ 

According  to  Mr.  Spezzano,  a 
key  to  putting  over  an  “im¬ 
proved  product  image”  is  promo¬ 
tion.  “We  shouldn’t  be  grullible 


enough  to  believe  we  can  reach 
everyone  we  want  to  by  running 
a  few  in-paper  promotion  ads. 
In  our  promotion  campaigns  in 
Rochester,  we  feel  we  have  made 
effective  use  of  such  other  media 
as  radio,  billboards,  direct  mail, 
bus  cards,  ads  in  area  news¬ 
papers  and  even  television.” 

Getting  down  to  cases,  the 
Gannett  executive  spoke  of  the 
campaign  behind  the  Sunday 
Democrat  &  Chronicle  prior  to 
a  20c  to  25c  price  hike.  “It  was 
necessary  to  create  a  new  image 
.  .  .  one  of  a  brighter  appear¬ 
ance,  livelier  news  contents  and 
a  bigger  package,”  he  explained. 

In  the  months  before  the  in¬ 
crease,  ads  were  eliminated  from 
section  covers — “now  this  took  a 
little  firm  negotiating  with  these 
advertisers” — and  in  their  place 
went  large  pictures  and  exten¬ 
sive  use  of  full  color.  The  sports 
section  was  next  on  the  list  for 
appearance  improvements  as 
well  as  all  available  inside  pages 
where  a  brighter  presentation 
was  achieved.  A  few  weeks  be¬ 
fore  the  price  increase,  the  final 
touch  was  added:  a  magazine- 
size  television  guide  called  TV 
Tab.  Heavy  promotion  backed 
the  introduction  of  the  guide. 
Additionally,  some  40,000  copies 
were  mailed  for  three  weeks  to 
a  specially  compiled  list  of  non¬ 
subscribers  in  five  area  counties. 
In  other  areas  carrier  boys  dis¬ 
tributed  sample  copies  to  thou¬ 
sands  of  non-subscribers. 


Growth  Demonstrated 


“Coupled  with  this  specialized 
and  heavy  promotion  of  the  im¬ 
provements  and  additions  to  the 
Sunday  paper,”  said  Mr.  Spez¬ 
zano.  “were  promotion  ads 
which  showed  the  growth  of  the 
D&C.  These  provided  the  effect 
that  in  the  face  of  a  price  in¬ 
crease,  readers  were  buying  the 
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paper  and  not  dropping  it.  The 
message  to  the  advertiser  was 
the  same.” 

What  was  the  result?  “One 
year  later,  circulation  of  the 
Sunday  D&C  was  up  7,325  over 
the  comparable  month  a  year 
earlier  at  the  time  of  the  price 
increase,”  said  the  Gannett 
executive. 


Once  the  Sunday  hurdle  was 
cleared,  efforts  were  directed  to 
the  daily  papers — the  morning 
Democrat  and  Chronicle  and  the 
afternoon  Times-Union.  Again 
there  was  an  early  decision  to 
increase  the  price  for  each — this 
time  from  40c  to  50c  for  six-day 
home  delivery  in  August,  1965. 

Explained  Mr.  Spezzano:  “The 
D&C  sports  section  underwent 
similar  surgery  to  its  Sunday 
cousin.  More  changes  were  made 
on  the  front  page,  a  news  wrap- 
up  called  Top  of  the  Morning’s 
news  was  added.  Regional  edi¬ 
tions  were  greatly  improved,  a 
big  part  of  this  operation  being 
the  establishment  of  regional 
offices  with  their  own  reporters 
and  clerks  in  nine  major  towns 
in  the  eight  counties  surrounding 
Monroe  County. 

The  reporters — who  replaced 
some  30  or  more  stringers  pro¬ 
vided  a  daily  news  report  for 
each  paper  and  the  offices  served 
as  circulation  and  service  centers 
in  the  area  counties.  One  popular 
addition  to  these  regional  edi¬ 
tions  was  a  classified  section  for 
each  zone  .  .  .  business  and 
finance  news  was  expanded  with 
complete  stock  listings.” 


‘Vitality’  Promoted 


A  short  time  before  the  price 
increase,  again  the  promotional 
drums  were  sounding.  “A 
concentrated  campaign  was 
launched  to  establish  an  image 
of  newness,  freshness,  variety 
and  activity  at  the  D&C.  Called 
Fall  Festival  of  Features,  four 
new  features — both  local  and 
syndicated — were  added  to  the 
paper  each  week  and  heavily 
promoted.  In  addition  to  outside 
media,  a  minimum  of  7,800  lines 
of  in-paper  promotion  ads  were 
used  each  week  to  promote  the 
new  features,”  said  Mr.  Spez¬ 
zano. 


The  Times-Union  underwent 
the  same  type  of  overhauling. 
A  new  section  of  family  appeal 
was  introduced  with  packaged 
women’s  news  and  other  news 
and  features  aimed  at  the  entire 
family.  The  T-U  editorial  page 
was  dressed  up  with  new  column 
widths — from  6  to  7 — to  “help 
brighten  it,”  and  columnists 


were  anchored  in  regular  loca¬ 
tions  both  on  the  editorial  page 
and  its  facing  page.  The  Satur¬ 
day  edition  “blossomed  with  full 
color  on  pagfe  1,  and  expanded 
to  two  sections  plus  three  tab¬ 
loid-sized  supplements — a  Guide 
to  Leisure  Living,  a  guide  to  Tv 
and  Radio,  and  Family  Weekly 
magazine.  Every  Wednesday, 
the  reader  received  a  bonus — a 
fifth  section  called  Food  Guide — 
which  contained  a  variety  of 
features  about  food  and  home¬ 
making,  plus  most  of  the  food 
ads.” 


At  the  end  of  all  these  and 
many  other  changes  in  the  prod¬ 
uct,  the  price  was  increased. 
“For  one  week  in  the  six  weeks 
following  the  increase,  the  T-U 
had  351  stops  and  the  D&C  401 
stops  which  could  be  attributed 
to  the  price  increase,”  said  Mr. 
Spezzano.  “But  the  overall  cir¬ 
culation  picture  in  the  first 
month  following  the  increase 
showed  the  T-U  with  an  average 
increase  of  2,577  .  .  .  and  the 
D&C  with  an  average  increase 
of  3,450.  Since  then,  this  has 
been  the  monthly  average  in¬ 
crease  over  the  comparable 
month  a  year  ago.” 


Changes  Were  Costly 


Mr.  Spezzano  then  dealt  with 
the  yet  unmentioned  factor :  cost. 
He  noted  that  changes  were  ex¬ 
pensive;  new  features  were 
expensive;  promotion  was  ex¬ 
pensive.  “But  so  are  lost  sub¬ 
scribers,”  he  stressed. 


Detailing  the  cost  factor,  he 
explained:  “Our  attitude  in 
Rochester  was  that  we  would 
establish  a  circulation  gain  and 
would  do  whatever  possible  to 
make  that  gain.  We  bought 
whatever  features  we  felt  were 
necessary  to  maintain  and  re¬ 
tain  reader  interest.  These  cost 
us  $100  to  $200  a  week  more 
than  we  normally  spent  for  syn¬ 
dicated  features. 


“We  budgeted  $100,000  above 
our  normal  promotion  expenses 
for  the  campaigns  for  the  daily 
papers.  Our  actual  expenditures 
for  promotion  fell  under  this 
figure  —  to  almost  $70,000  — 
which  included  not  only  media 
time  and  space  but  printing 
costs  as  well.  Our  purchases  of 
space  and  time  was  done  with 
an  eye  to  effectiveness  rather 
than  an  overpowering  blanket. 

“Was  it  worth  it?  If  our  goal 
is  to  grow — and  it  should  be — 
then  it  was  without  question.  A 
study  we  conunission^  prior  to 
the  price  increases  indicated  we 
might  have  lost  10  percent  of  our 
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circulation  as  a  result  of  price 
increases.  Even  assunung^  that 
this  was  twice  too  high  and  that 
5  percent  was  more  realistic, 
this  can  be  an  awful  blow  to  a 
newspaper  operation. 

“So  by  offsetting  a  5  percent 
loss  on  the  Sunday  D&C,  the 
daily  D&C  and  the  evening  T-U 
and  adding  to  these  our  gains, 
we  determined  that  it  cost  us 
slightly  more  than  $2  per  new 
subscription  for  our  effort  and 
expense.  A  survey  by  promotion 
men  at  the  API  seminar  at 
Columbia  University  last  year 
showed  that  for  major  news¬ 
papers  the  cost  of  new  subscrip¬ 
tions  averages  in  normal  in¬ 
stances  from  a  low  of  50c  to  as 
much  as  $7  each.” 


4-Year  College  Aid 
Goes  to  5  Carriers 

Oakland,  Calif. 

Five  of  the  Oakland  Tribune’s 
3,452  newspaperboys  received 
scholarship  awards  valued  at 
$4,000  in  a  presentation  by  Wil¬ 
liam  F.  Knowland,  publisher  and 
editor. 

Each  of  the  five  will  receive 
$200  a  year  during  four  college 
years.  The  winners  were  chosen 
from  the  nominees  of  93  cir¬ 
culation  districts  on  the  basis 
of  school,  community  and  job 
performance. 


Jim  Cargile  Retires; 
Circulation  Director 

Salt  Lake  City 

James  W.  Cargile,  director  of 
circulation.  Newspaper  Agency 
Corporation,  agent  for  the  Salt 
Lake  Tribune  and  the  Deseret 
News,  announced  his  retirement 
effective  March  1  for  health  and 
personal  reasons. 

Mr.  Cargile  has  been  associ¬ 
ated  with  Salt  Lake  City  news¬ 
papers  since  1948  when  he  as¬ 
sumed  responsibilities  as  circu¬ 
lation  manager  of  the  Deseret 
News.  He  had  worked  in  the 
circulation  departments  of  the 
Kansas  City  Journal  and  the 
Tacoma  Times.  He  earned  the 
Master  of  Arts  Degree  in  psy¬ 
chology  at  the  University  of 
Missouri. 

• 

More  Hickey-Mitchell 
Officers  Are  Elected 

St.  Louis 

Following  the  recent  election 
of  F.  Carl  Schumacher  to  the 
presidency  of  Hickey-Mitchell 
Company  other  officers  were 
named.  They  are: 

Raymond  E.  Kuester,  execu¬ 
tive  vicepresident;  Richard  H. 
Wessel,  Don  Farmer  and  John 
E.  Abraham,  vicepresidents ; 
Philip  L.  Chamberlain  and  Owen 
J.  Vyle,  assistant  vicepresi¬ 
dents;  J.  Donald  Winner,  J. 


Richard  Irvin  and  Raymond  A. 
Johnson,  resident  vicepresi¬ 
dents;  Jack  Bauer  Jr.,  treas¬ 
urer;  Gilbert  N.  Hunter  Jr., 
Andy  L.  Glenn,  John  B.  Henkle, 
John  T.  Sapp,  and  William  H. 
Koenig,  assistant  secretaries, 
and  Owen  Taylor,  assistant 
treasurer. 


Early  Stock  Prices 
In  Noon  ‘Blue  Streak’ 

Washington 

The  Washington  Evening  Star 
is  publishing  a  new  edition  con¬ 
taining  the  same  day’s  opening 
stock  market  quotations. 

John  H.  Kauffimann,  the  Star’s 
vicepresident  and  business  man¬ 
ager,  said  “Today’s  Stocks”  is 
being  offered  to  meet  the  de¬ 
mands  of  the  business  communi¬ 
ty  as  well  as  the  increasing 
number  of  investors  in  the  Na¬ 
tion’s  Capital  who  want  to  check 
the  Wall  Street  prices  at  noon. 

Later  Press  Time 

The  first  edition  of  the  Star 
has  a  later  press  time  than  ever 
before.  Recent  expansion  of 
press  equipment  has  helped  to 
make  this  possible. 

The  new  edition  is  on  sale  at 
downtown  newsstands  at  noon 
and  is  distinguished  by  a  blue 
streak  down  the  righthand  side 
of  the  front  page. 


Bidder  Paper  Folds 

Santa  Ana,  Calif. 

After  more  than  30  years  of 
weekly  publication,  the  Santa 
Ana  Independent  was  suspended 
by  the  Ridder-owned  West 
Orange  Publishing  Corp.  Editor 
Leonard  Sargeant  and  other  In¬ 
dependent  employes  were  trans¬ 
ferred  to  the  staff  of  the  Orange 
County  Evening  News  at  Gar¬ 
den  Grove. 

• 

Fire  Hastens  Demise 

Fun  Flon,  Man. 

The  Daily  Miner  was  going 
out  of  business  in  a  week  or 
so,  but  a  fire  that  damaged  its 
plant  brought  the  closing  date 
sooner  than  expected.  The  edi¬ 
tion  of  Feb.  10  was  the  last. 
Fire  on  Feb.  11  made  it  im¬ 
possible  to  publish  a  paper.  The 
Miner  began  as  a  weekly  in 
1931,  switched  to  daily  in  1947. 

• 

‘Fair  Trial’  Fine 

Vancouver,  B.  C. 

The  Prince  George  Citizen 
was  fined  $500  after  being  con¬ 
victed  of  contempt  of  court  for 
publishing  a  story  which  re¬ 
ferred  to  a  purported  admission 
by  an  accused  at  his  prelimi¬ 
nary  hearing.  The  B.  C.  Su¬ 
preme  Court  ruled  the  action 
prejudiced  a  fair  trial  for  the 
accused. 
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Little  Leaguer  Leo 
Homers  in  Comics 


By  Ray  Erwin 

The  earnest  antics  of  serious¬ 
faced  little  boys  (and  a  little 
girl)  engaged  in  competitive 
sports  are  displayed  in  an  un¬ 
usual  new  comic  panel  for  news¬ 
papers. 

The  cartoon:  “Leo  the  Little 
Leaguer.” 

The  cartoonist:  Walt  Lardner. 

The  format :  Two-column 
daily  panel. 

The  release:  March  14. 

The  distributor:  Newsday 
Specials,  Garden  City,  N.  Y. 

“Leo  is  all  boy,  sometimes 
hard-nosed,  sometimes  touch¬ 
ingly  vulnerable,  always  com¬ 
petitive,  seldom  competent,”  ex¬ 
plained  Mr.  Lardner  with  a  wry 
grin.  “He  is  a  boy  happily  pur¬ 
suing  a  man’s  errand — in  a 
man’s  uniform,  wielding  a  man’s 
weapons,  swamped  in  man’s 
paraphernalia.” 

Walt  Lardner,  himself  a  sand- 


How 
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letter  as  a  boy  in  Hollis,  N.  Y., 
has  been  drawing  kids  like  Leo 
and  his  buddies  for  more  than 
10  years.  They  have  appeared  in 
comic  books  and  most  of  the 
national  magazines.  Little  by 
little,  he  said,  the  world  he  was 
creating  has  become  an  actual¬ 
ity  in  the  bloody  but  unbowed 
characters  of  “Leo  the  Little 
Leaguer.” 

“What  breaks  me  up  is  the 
way  they  imitate  the  Big 
Leaguers,”  said  Mr.  Lardner. 
“At  bat,  they  consciously  style 
themselves  on  their  hero, 
whether  it’s  Willie  Mays  or 
Harmon  Killebrew  or  Rusty 
Staub.  The  pitchers  finger  their 
caps,  paw  the  ground,  glare  at 
the  batter,  and  fog  in  the  same 
old  homerun  ball — when  they  get 
it  over  the  plate.  You  know, 
they’d  all  be  chewing  tobacco  if 
their  coaches  would  let  them!” 

Leo  is  the  freckle-faced  tow- 
head  who  mostly  pitches  (and 
fights  like  mad  any  move  to 
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Walt  Lardner 


remove  him  from  the  mound  and 
harm’s  way),  but  he  can  be 
found  anywhere  on  the  hilly 
infield  or  rolling  outfield.  One  of 
his  teammates  is  Mike,  the  mini¬ 
ature  manager,  with  his  hands 
perpetually  propped  in  his  hip 
pockets.  Buck  is  the  battered 
catcher,  whose  signs  Leo  can’t 
seem  to  follow. 

Crazy  Crew 

Poncho,  just  back  from  Winter 
ball,  shouts,  “Ole!”  whenever  he 
crowns  a  batter.  Tomboy  is  the 
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France-SoirD 


They  all  svbscribe  to  the  Fashion  News  Service  of 

TDowenisi  tOear 

most  authoritative  source  of  women's  fashion  news 
WOMEN’S  WEAR  DAILY  •  7  EAST  12  STREET,  NEW  YORK  10003 


only  second  baseman  ever  to 
I  wear  pigtails.  The  world  of  Leo 
!  must  also  include  the  umpire, 
I  nameless  for  now,  built  like 
I  Bronco  Nagurski,  with  the  tem- 
!  perment  of  a  hanging  judge.  The 
coach  is  Leo’s  father. 

While  baseball  is  the  major 
sport,  “Leo  the  Little  Leaguer” 
is  a  triple-threat  man  in  every 
sport  (in  season),  including  box- 
I  ing,  football,  bowling,  basket¬ 
ball,  hockey,  skiing,  track  and 
I  field,  tennis,  golf,  fishing — and 
I  judo! 

Walt  Lardner,  as  a  boy,  was 
I  an  outfielder  in  the  New  York 
Police  Athletic  League  for  three 
years,  including  one  champion¬ 
ship  team.  After  graduating 
from  high  school,  he  did  a  two- 
year  hitch  in  the  Army  during 
the  Korean  War,  then  returned 
j  to  New  York  for  a  two-year 
‘  stretch  at  the  School  of  Visual 
Arts. 

In  addition  to  his  freelance 
work  for  such  magazines  as  the 
Saturday  Evening  Post,  he  drew 


scores  of  editorial  cartoons  for 
the  New  York  Mirror  in  19.17, 
filling  in  on  a  freelance  basi.’^. 

But  the  little  kids  with  the  big 
bats  and  the  big  gloves  and  the 
Big  League  mannerisms  were 
always  his  main  interest.  His 
present  involvement  in  the  sport 
is  limited  to  that  of  spectator  at 
Little  League  activities  near  his 
home  in  Lake  Ronkonkoma, 
N.  Y. 

But  he  has  made  a  start,  at 
least,  at  producing  his  own  Little 
League  team.  He  is  Patrick  the 
Little  Leaguer,  and  he  is  two. 
While  still  in  his  carriage,  Pat¬ 
rick  could  throw  the  high,  hard 
one  that  whistled.  Now  he  is 
threatening  to  run  off  to  Spring 
training.  And  Walt  just  might 
give  him  his  blessing. 

«  •  * 

Girl  Cartoonist 
Draws  Little 
Dietips  ’  Panel 

“Delightful  DIETIPS”  is  a 
new  little  (one  column  wide  and 
16  picas  deep)  daily  cartoon 
panel  with  brief  advice  or  ad¬ 
monishment  about  dieting. 

It  is  drawn  and  written  by  a 
lean  and  lovable  woman  cartoon¬ 
ist,  Dorothy  Bond,  and  is  dis¬ 
tributed  by  the  Ledger  Syndicate 
(Overseas  Press  Club,  54  W. 
40th  St.,  New  York,  N.  Y. 
10018). 

“Now  newspapers  can  get  rid 
of  those  big  fat  diet  features,” 
briskly  observed  Miss  Bond  with 
a  laugh.  “After  all,  one  crisp, 
lean,  lettuce  leaf  of  illustration 

'^a^^J^DIETiPS' 
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Vou  Mit  wkat  you  eat/ 
fat,  (?oocy -feoi-fat  qaoc/ 
youl  Crisp  saleuls,  fruits 
arul  leant  meatS'^crisP 
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is  worth  10,000  calories  of  heavy, 
fat,  gooey,  dull  leaden  type.” 

Some  sample  sayings  lettered 
below  the  drawings: 

“Before  you  eat — THINK!  20 
seconds  on  your  lips,  20  years 
on  your  hips!  Is  it  worth  it?” 

“He  weighed  20  pounds  too 
much  and  died  20  years  too 
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Auto  Automation 
Aids  Traveling 
Churchill  Girls 

In  a  survey  of  features, 

National  Newspaper  Syndicate 
found  that  hard  work  on  the 
part  of  authors  and  artists  and 
the  discovery  of  readers’  needs 
and  wants  are  the  two  qualities 

shared  by  every  successful  fea-  OFFICE  ON  WHI 
ture.  columnists  of  "You' 

Citing  Reba  and  Bonnie  cust 

Churchill’s  weekly  “Youth  Pa¬ 
rade”  feature  as  a  classic  ex-  typewriter,  lieauty  bar,  and  a 
ample,  Robert  C.  Dille,  syndicate  special  trunk  unit  with  compart- 
president,  pointed  out  that  their  •J'ents  for  photo  props.  Specially 
advice  to  teen-agers,  young  tiesigned,  see-through  covers 
career  women  and  housewives  on  access  to  everything  from 

fitness,  beauty,  charm  and  self-  shoes  to  swim  suits  to  sun 
improvement  is  the  product  of  ff'^sses  available  with  a  flip  of 
neither  second-hand  information  snap-down  covers  that  keep  the 
nor  speculation.  s  contents  in  place 

while  traveling, 

3  Questions  „  . 

^  ide  Travels 

The  young  co-columnists  of 

the  photo  and  photo-caption  in-  Whether  the  Churchills  are  in 
struction  column  ask  themselves  Houston  (where  U.S.  astronauts 
three  questions  before  they  con-  interviewed  for  fitness  tips) , 
sider  their  next  column:  What  York  (talking  with  de- 

do  young  people  want  to  read  signers  about  the  teen  fashion 
about?  What  attracts  their  in-  scene),  or  Hollywood  (where 
stant  attention?  What  interests  studio  doors  are  always  open  for 
them  in  their  daily  newspaper?  '"terviews  with  .stars  ,  the  girls 

The  answers  to  these  ques-  their  “office 

tions  week  after  week  have  to  report  the  story, 

brought  them  prominent  display,  Dille  expressed  the 

including  color  transparency  opinion  that  personalized  re¬ 
covers  in  leading  newspaper  search  coupled  with  the  hard 
magazine  sections,  women’s  sec-  work  necessary  for  excellence  is 
tions  and  teen  sections  in  papers  reason  why  “Youth  Parade” 
of  almost  every  size  and  type  *s  favorite  reading  of  teen-age 
throughout  the  U.S.  and  Canada.  America  as  well  as  why  31  U.S. 
Traveling  countless  thousands  newspapers  and  10  Canadian 
of  miles  everywhere,  the  bright-  newspapers  last  year  joined  the 
eyed  sister  writing  team  appear  already  long  list  of  papers  using 
before  high  school  and  college  the  feature, 
students,  youth  groups,  women’s  ♦  ♦  ♦ 

clubs  and  civic  organizations.  William  Pahlmann,  interior 

Before  their  lectures,  Reba  design  columnist  for  the  Hall 
and  Bonnie  ask  audiences  to  fill  Syndicate,  is  decorating  a  special 
out  postcard-size  questionnaires  Royal  Suite  at  the  Pierre  Hotel 
listing  the  trends  and  topics  that  occupied  by  Prince  Philip 

are  of  particular  interest  to  during  his  forthcoming  visit  to 
readers  of  “Youth  Parade.”  New  York. 

One  of  a  Kind 

The  Churchills’  car — a  one-of- 
a-kind,  custom-equipped  Chrys¬ 
ler — houses  almost  as  many 
gadgets  as  James  Bond’s  Aston- 
Martin.  For  on-the-spot  tran¬ 
scription  of  student  comment, 
there’s  a  tape  recorder  concealed 
in  an  armrest.  From  the  record¬ 
ings,  the  writers  can  study  and 
analyze  trends  in  fitness, 
fashions  and  other  facts.  The 
tape  recorder  also  comes  in 
handy  for  hurry-up  interviews 
with  traveling  celebrities  and 
beauty  experts  across  the 
country. 

Other  features  on  the  car  are 
an  auto  phone,  built-in  electric  Distributed  by  The  Ledger  S; 
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OFFICE  ON  WHEELS— Bonnie  (left)  and  Reba  Churchill,  co¬ 
columnists  of  "Youth  Parade,"  travel  cross-country  in  an  unusual 
custom-equipped  "office  on  wheels." 


Fea  therms  Music 
Column  Goes 
World  Wide 

A  weekly  music  column  by 
Leonard  Feather  will  be  distril^ 
uted  by  wire  to  more  than  60 
U.S.  newspapers,  60  publications 
overseas  and  11  in  Canada  by 
the  Los  Angeles  Times/Wash¬ 
ington  Post  News  Service. 

The  column  is  comprised  of 
interviews  with  leading  music 
personalities,  record  reviews  and 
reports  on  concerts  and  festivals 
around  the  United  States. 

Begun  In  1961 

Mr.  Feather  began  the  column 
in  Los  Angeles  in  1961  and  it 
soon  was  picked  up  independ¬ 
ently  by  11  other  newspapers. 
Now  it  will  go  to  more  than  130 
newspapers. 

The  columnist  is  the  author  of 
seven  books  and  is  now  at  work 
on  “The  Encyclopedia  of  Jazz 
in  the  ’60s”  (due  for  publication 
in  October  by  Horizon  Press). 
He  is  a  regular  contributor  to 
Down  Beat  and  has  written  for 
many  magazines. 

Leonard  Feather  is  a  prolific 
composer  of  music  and  lyrics  and 
is  best  known  for  “Signing  Off” 
and  “Evil  Gal  Blues.” 
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FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FIEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


KENNETH  L  DIXON 
INEZ  ROBB 
RICHARD  STARNES 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humereut  Advic* 
WILLIAM  A.  DOYLE 
Daily  Invatler 
MOUY  MAYFIELD 
Partenal  Preblamt 
MARGARET  DANA 
Contumar  Guid*  Lin«t 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horotcopa 
AMY  VANDERBILT 
Modam  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBEU 

BAHLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  B  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
I  NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  LAW 
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10-Acre  Plant 
Site  Acquired 

Concord,  Calif. 

Purchase  of  a  10-acre  site  for 
a  new  Concord  Daily  Transcript 
plant  is  announced  by  Owen 
Owens,  general  manager  of  this 
unit  of  Owens  Publications  Inc. 

Completion  there  of  a  press¬ 
room,  stereotyping,  mailroom 
and  circulation  department  of¬ 
fices  is  scheduled  for  next 
Spring.  Newly-acquired  Wood 
press  equipment  already  has  ar¬ 
rived. 

This  move  will  be  followed 
immediately  by  the  development 
of  a  complete  newspaper  plant 
on  the  new  location,  Mr.  Owens 
advised.  Meanwhile  the  Tran¬ 
script  has  completed  a  4000- 
square  foot  addition  to  its  pres¬ 
ent  structure  and  has  begun  a 
second  4000-foot  addition  to 
house  the  editorial  department. 

Growth  of  the  newspaper 
which  became  a  daily  a  decade 
ago  and  was  purchased  by  OPI 
just  five  years  ago  necessitated 
the  expansion  moves,  Mr.  Owens 
explained.  The  present  building 
was  completed  in  1957. 

The  new  location  is  adjacent 
to  highways  bisecting  the  pa¬ 
per’s  circulation  area. 


‘Volumes’  Tell 
Area  Changes 

San  Jose,  Calif. 

Using  four  multi-color  sections 
of  24  pages  each,  the  San  Jose 
Mercury-News  devoted  96  full- 
size  pages  to  “Progress  through 
Change.”  People,  community, 
business  and  industry  provided 
the  separate  topics. 

Community  coverage  included 
a  description  of  the  new  M-N 
plant  under  construction  on  a 
25-acre  site.  Joseph  B.  Bidder, 
publisher,  explained  area  growth 
necessitate  the  transfer  from 
the  newspapers’  basic  location 
for  115  years  to  the  larger 
property. 

Retail  sales  for  Santa  Clara 
County  approximated  a  billion 
dollars  while  22  shopping  cen¬ 
ters  were  built  or  planned  during 
1955,  other  reports  showed. 

Retail  sales  in  the  “innerbay 
market”  composed  of  Santa 
Clara,  Alam^a  and  Contra 
Costa  counties  were  estimated 
at  $6.7  billion  yearly.  This  area 
is  being  promoted  by  the  M-N 
and  the  Oakland  Tribune. 


Newspaper  Story 
Causes  A  Mistrial 

Rock  Island,  Ill. 

On  the  grounds  of  prejudicial 
newspaper  reporting.  Judge  Dan 
H.  McNeal  declared  a  mistrial 
in  a  personal  injury  suit  in 
Circuit  Court. 

Mr.  and  Mrs.  Harold  Rippey 
are  suing  the  lowa-Illinois  Gas 
and  Electric  Co.,  Davenport, 
Iowa,  and  several  independent 
contractors  for  $276,000,  claim¬ 
ing  damages  in  a  gas  explosion 
and  fire  in  their  home  in  1963. 

Counsel  for  the  utility  moved 
for  a  mistrial  on  grounds  that 
statements  made  outside  the 
court  by  the  plaintiffs’  lawyer 
that  appeared  in  the  Davenport 
(Iowa)  Times-Democrat  were 
prejudicial  to  the  defendants. 
The  judge  agreed. 


Manning  Dispute 
Goes  to  Arbitration 

A  manning  dispute  involving 
an  M.A.N.  plate-casting  machine 
at  the  new  plant  of  the  Newark 
(N.  J.)  Star-Ledger  is  being 
examined  by  an  independent 
arbitrator. 

Mort  Pye,  editor  of  the  New- 
house  newspaper,  said  the  situa¬ 
tion  came  to  a  head  two  weeks 
ago  when  members  of  the  Stereo¬ 
typers’  Union  refused  to  operate 
the  new  machine  for  two  nights. 
During  that  time,  supervisory 
personnel  operated  it.  The 
stereotypers  returned  to  work  a 
day  later. 

Mr.  Pye  said  the  machine  was 
designed  for  operation  by  one 
man,  “but  the  union  wants  two 
men  on  it.  Discussion  with  the 
union  over  manning  of  the  new 
machine  started  about  six  weeks 
Reconstruction  of  the  plant  of  ago,”  Mr.  Pye  added, 
the  Columbia  Gazette,  gold  rush  • 

era  newspa^r,  was  launched  at  Appointed 

ground-breaking  ceremonies  at- 

tended  by  state  and  California  WASHINGTON 

Newspaper  Publishers  Associa-  Stanley  B.  Eames,  Washing* 
tion  officials.  ton  correspondent  of  the  Boston 

Completion  of  the  Columbia  (Mass.)  HeraJd  and  Traveler, 
State  Park  addition  is  set  for  has  been  appointed  public  in- 
May.  James  A.  Wood,  assistant  formation  director  for  the  En- 
general  manager.  Peninsula  vironmental  Science  Services 
Newspapers  Incorporated,  head-  Administration  (ESSA).  The 
ed  the  statewide  CNPA  drive  newly  created  agency  in  the 
which  raised  funds  to  match  a  Commerce  Department  includes 
state  appropriation  for  the  the  Weather  Bureau  and  Coast 
building.  and  Geodetic  Survey. 
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J.  HOWARD  WOOD,  publisher  of  the  Chicago  Tribune,  stops  In  the 
lobby  of  Tribune  Tower  to  send  a  message  to  his  son,  Lt.  (j.g.) 
Robert  E.  Wood,  USN,  who  Is  attached  to  Naval  Headquarters, 
Saigon.  Frank  Hughes,  a  Tribune  reporter  who  operates  an  amateur 
radio  station,  shown  set  up  here,  accepts  the  message  from  Mr. 
Wood  for  transmission  via  the  newspaper's  Voice  to  Viet  Nam 
Program.  More  than  2,400  messages  were  relayed  from  the  Tribune 
lobby  to  servicemen. 


Cold  Rush  Plant 
Rebuilding  Starts 


A  Newspaper  Press  is  a  System 


And  Goss  offers  the  finest  newspaper  system 
(Headliner  Mark  II  press  unit— nothing  matches 
its  performance;  Reel-Tension-Paster  with  Elec¬ 
tronic  Digital  Paster  Pilot— nothing  matches  its 
efficiency;  and  the  Goss  Imperial  3:2  or  Uniflow 
2:1  Folders— nothing  matchestheir  productivity). 


When  everything  counts,  you  can  count  on  Goss 


promotion 

Shad  Fishing  Derby 
Attracts  Thousands 

By  George  Wilt 


One  of  the  most  popular  rec¬ 
reational  pursuits  in  Central 
Florida  this  time  of  year  is  the 
Orlando  Sentinel’s  Shad  Derby. 

Now  in  its  sixth  year,  this 
fishing  competition  has  become 
something  of  a  family  affair, 
and  a  national  favorite  as  well. 
Fishermen  from  45  states  par¬ 
ticipated  in  1965. 

The  shad  is  a  winter  resident 
of  the  St.  Johns  River.  Because 
the  river  is  a  spawning  ground, 
the  fish  is  a  fighter.  The  roe  is 
considered  a  delicacy. 

Since  the  derby  began,  people 
who  used  to  throw  the  bony  shad 
back  in  the  river  now  take  them 
home  and  cook  fish  dinners  from 
the  many  shad  recipes  the  Senti¬ 
nel  prints  each  year  in  season. 

The  derby  was  born  seven 
years  ago  when  Martin  Ander¬ 
sen,  Sentinel  publisher,  w-as 
cruising  on  the  river  with 
friends.  Traffic  in  one  section 
of  the  river  was  heavy.  There 
were  so  many  boats  moving  so 
slowly  along  (shad  are  caught 
by  trolling),  Andersen  ques¬ 
tioned  several  skippers  and  re¬ 
ceived  the  enthusiastic  answer: 
“The  shad  are  running!” 

The  next  year  the  Sentinel’s 
Shad  Derby  was  born. 

Shad  Country,  as  the  Sentinel 
describes  that  particular  section 
of  the  river,  extends  from  Lake 
Harvey  on  a  50-mile  stretch 
south,  into  the  area  below  State 
Highway  520,  in  clear  view  of 
the  nation’s  space  center. 

Popular  From  the  Start 

The  derby  was  popular  from 
the  start,  but  has  been  gaining 
in  popularity  each  year.  During 
the  10-week  peri^  in  1965, 
state  and  government  biological 
research  representatives  esti¬ 
mated  that  the  derby  attracted 
56,000  fishermen.  (Many  of 
these  are  repeats,  of  course,  with 
many  fishing  as  much  as  four  or 
five  times  a  week.) 

There  is  no  weekend  traffic 
in  Central  Florida,  however, 
during  January,  February  and 
early  March  such  as  is  seen  on 
the  St.  Johns  River  during  the 
Shad  Derby. 

Officials  contribute  the  Der¬ 
by’s  popularity  to  three  factors : 

1.  The  ever-increasing  list  of 
prizes  forms  a  bonanza  for  fish¬ 
ermen. 

2.  The  shad  keep  bankers’ 
editor  8£  PUBLISHER 


hours.  It  isn’t  necessary  to  be 
up  at  the  crack  of  dawn  or  stay 
until  after  dark.  As  many  shad 
are  caught  at  11  a.m.  as  at  6 
a.m.  or  5  p.m. 

3.  Because  of  this  factor,  and 
because  boats  travel  slowly,  the 
derby  is  a  great  family  favorite. 

4.  On  Sundays,  the  river  banks 
become  picnic  grounds.  Even 
people  who  don’t  care  to  fish 
drive  over  and  picnic  and  watch 
the  fun  on  good  weather  days. 

Out-of-Stale  Winners 

It  is  interesting  to  note  that 
of  the  first  six  winners,  two 
were  from  out  of  state.  The  first 
was  one  by  a  Shreve,  Ohio,  dairy 
farmer  who  later  moved  to  cen¬ 
tral  Florida.  Another  winner 
was  an  Atlanta  doctor.  Last 
year,  the  derby  had  its  first 
woman  winner,  Mrs.  Genevieve 
Boiles,  of  nearby  Deltona.  Cur¬ 
rent  leader  is  another  Ohioan, 
Gould  Patchin,  who  winters  in 
Daytona  Beach.  Patchin  became 
interested  in  shad  fishing  two 
years  ago.  Now  he  and  his  wife 
average  three  days  a  week  fish¬ 
ing  for  shad. 

Because  of  the  family  aspect, 
the  newspaper  does  not  operate 
the  derby  on  a  point  basis.  Prizes 
are  divided  into  six  categories 
—  the  man  who  catches  the 
largest  fish,  the  woman  who  has 
the  biggest  catch,  and  divisions 
for  boys  and  girls  12  to  16  years 
of  age,  and  12-and-under. 

A  Five-Pounder 

The  Sentinel  awards  a  17- 
inch  silver  trophy  to  the  person 
catching  the  largest  shad,  and 
this  designates  the  catch  and 
fisherman,  (or  fisherwoman)  as 
the  overall  leader. 

There  are  also  weekly  prizes, 
and  this  year  for  the  first  time 
there  are  consolation  prizes  for 
men  and  women  offer^. 

The  top  man  and  woman  each 
receive  a  boat,  complete  with 
kicker  and  trailer.  Runners-up 
will  each  receive  outfits  of  cloth¬ 
ing,  as  will  the  boy  and  girl 
in  the  12-16  age  bracket.  Bi¬ 
cycles  go  to  the  younger  chil¬ 
dren. 

Weekly  winners  receive  a 
spinning  outfit,  a  gift  of  Tup- 
perware,  and  a  half-gallon  of 
ice  cream. 

Until  last  year,  not  many 
agencies  realiz^  the  significance 
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of  the  attraction.  The  Seminole 
County  Chamber  of  Commerce 
recognized  its  value  to  neigh¬ 
boring  Sanford  immediately.  But 
now,  the  Orlando  Area  Chamber 
of  Commerce,  as  well  as  the 
norida  Development  Commis¬ 
sion  are  helping  to  carry  the 
ball. 

The  shad  average  between 
three  -  and  -  a  -  half  and  four 
pounds. 

Only  two  five-pounders  have 
been  caught.  One,  netted  and 
registered  by  the  then  74-year- 
old  Charlie  Stone  two  years  ago, 
won  the  event.  This  year’s  leader 
to  date,  Gould  Patchin,  is  only 
the  second  contestant  to  catch 
a  five-pounder.  And  you  can  get 
odds  at  any  of  the  motels  and 
restaurants  along  the  route 
where  fishermen  while  away  ad¬ 
verse  weather,  that  Mr.  Patchin 
is  going  to  be  the  1966  winner. 

The  derby  is  a  10-week  affair 
annually,  opening  in  early  Janu¬ 
ary,  and  ending  sometime  in 
mid-March. 

Shad  fishing  has  come  a  long, 
long  way  in  Orlando  area  dur¬ 
ing  the  past  six  years,  thanks 
to  the  Sentinel’s  Shad  Derby. 

If  you  question  its  popularity, 
follow  the  advice  of  the  airlines 
advertising  and  “Come  on 
down.” 

But  be  sure  to  wire  for  reser¬ 
vations  w'ell  in  advance. 

*  *  * 

REDWOOD  EMPIRE  —  The 
Santa  Rosa  (Calif.)  Press  Dem¬ 
ocrat  has  released  an  eight-page 
brochure  on  its  “Tri-County 
Market”  featuring  facts  and 
photos  of  the  area’s  tourism 
and  forest  products.  Also  in¬ 
cluded  is  a  list  of  major  retail¬ 
ers  in  the  Santa  Rosa  area,  sta¬ 
tistical  marketing  information, 
and  newspaper  coverage  data. 
Copies  are  available  from  the 
Press  Democrat  or  offices  of 
Ward-Griffith  Co.,  Inc. 

*  *  « 

PROGRESS  REPORT  —  The 
New  York  Times  International 
Edition  has  issued  a  “Progress 
Report  to  Advertisers”  in  the 
form  of  a  12-page  folder  with 
gatefold  cover.  The  booklet  in¬ 
cludes  a  description  of  the 
“Euramarket”  covered  by  the 
edition,  including  U.  S.  invest¬ 
ments  in  the  market.  Times  cov¬ 
erage,  advertising,  and  circula¬ 
tion  information.  A  reduced-size 
front  page  of  the  edition  is 
shown,  and  maps,  charts,  graphs 
and  tables  illustrate  the  report. 
«  «  * 

VIET  NAM  —  “How  War 
Came  to  South  Viet  Nam,”  a 
special  issue  of  front  pages,  has 
been  published  by  the  Washing¬ 
ton  (D.  C.)  Star  as  part  of  an 
introductory  campaign  to  new 
home  delivery  subscribers. 

The  section  traces  the  history 
of  U.  S.  involvement  in  Viet 


Nam  through  six  front  pages 
detailing:  the  Geneva  agree¬ 
ment  of  1954;  1961  policy  state¬ 
ment  by  the  late  President  Ken¬ 
nedy;  naval  action  in  the  Gulf 
of  Tonkin,  1964;  U.  S.  air  strike 
at  North  Viet  Nam,  1964;  U.  S. 
Embassy  bombing  of  1965;  and 
the  U.  S.  commitment  to  war 
made  by  President  Johnson  in 
1965.  The  front  page  of  the  sec¬ 
tion  displays  the  AP’s  special 
South  Viet  Nam  map.  The  sec¬ 
tion  is  being  distributed  by  Star 
carries  as  a  “door  opener”  to 
acquaint  new  subscribers  with 
the  paper’s  coverage. 

*  *  * 

TRAVEL  —  To  promote  its 
International  Travel  Section,  to 
be  published  March  6,  the  De¬ 
troit  News  distributed  a  folder, 
“Your  passport  to  more  travel 
business  in  Detroit.”  The  two- 
color  booklet  promotes  Clayton 
Irwin,  the  News’  travel  editor, 
defines  the  paper’s  audience  for 
travel  advertising,  and  shows 
circulation  breakdowns  of  De¬ 
troit  newspapers  by  household 
income,  percent  of  field  of  vari¬ 
ous  divisions  of  travel,  hotel  and 
resort  advertising. 

♦  ♦  ♦ 

SPACE  PAYROLLS  —  A 
broadside  mailed  to  national  ad¬ 
vertisers  by  the  Huntsville 
(Ala.)  Times  points  out  how' 
space  industry  payrolls  have 
soared  by  reproducing  clippings 
on  jobs,  payrolls,  construction, 
and  other  market  growth  fac¬ 
tors.  Circulation  data  is  also 
featured  on  the  mailer. 

*  *  * 

MINIATURE  —  A  six-by- 
nine  inch  miniature  four-page 
reproduction  of  the  Big  Rapids 
(Mich.)  Pioneer  is  being  dis¬ 
tributed  to  prospective  subscrib¬ 
ers  by  the  paper’s  carrier  or¬ 
ganization.  A  brief  copy  blurb 
on  page  two  summarizes  the  pa¬ 
per’s  coverage  and  features,  and 
offers  four  weeks  free  trial  sub¬ 
scription.  Stapled  to  page  three 
are  a  reply  card  asking  for  a 
month’s  trial  subscription,  and 
four  coupons,  which  read :  “This 
coupon  is  worth  40c.  Give  it  to 
your  Pioneer  carrier  for  free 
delivery  for  one  week  —  not 
transferable.” 

Reed  Proctor,  business  and 
circulation  manager,  reports 
that  the  promotion  is  receiving 
unusually  good  response  and 
comment  from  people  in  the 
area. 

«  *  * 

JUMPER — One  of  the  more 
complicated  die-cut  mailers 
we’ve  seen  lately  promotes  the 
Salt  Lake  City  market  for  the 
Salt  Lake  Tribune  and  Deseret 
News.  “Don’t  jump  from  Denver 
to  the  Pacific  Coast  without 
stopping  to  sell  Salt  Lake,”  the 
copy  reads,  featuring  a  pano¬ 
ramic  photo  of  the  city. 
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(:L.4SSIF1ED  clinic 


‘Person-to-Person’ 
Promotion  Pays  Off 

By  Stan  Finsness. 

(L4M,  Providence  (R.  I.)  Journal-Bulletin 


There  are  all  kinds  of  ar^- 
ments  for  and  against  “family 
want  ads”  and  “person-to-per¬ 
son”  promotions,  whatever  their 
various  names,  but  let’s  take  a 
look  at  a  one-year  progress  re¬ 
port  from  a  newspaper  that  has 
gone  into  this  fairly  recently. 

An  exchange  of  correspond¬ 
ence  started  through  noting  an 
unusual  ad-count  gain  at  the 
Columbus  (Ga.)  Ledger-Enquir¬ 
er,  a  67,000  daily  combination 
and  57,000  Sunday  circulation 
operation  that  also  puts  out  a 
weekly  for  Ft.  Benning  person¬ 
nel. 

We  asked  CAM  Wallace  A. 
Kitchen,  “How  come?” 

Here  is  his  interesting  an¬ 
swer: 

“I  have  purposely  delayed  re¬ 
plying  to  your  query  regarding 
our  ad  count  gains  and  person- 
to-person  promotions  in  order 


to  give  the  complete  picture  for 
the  calendar  year  1965.  Our  ad 
count  gains  for  the  year  have 
truly  been  remarkable  as  you 
can  see  by  the  attached  month- 
by-month  report. 

“In  December,  1964,  we  had 
a  loss  of  460  ads,  and  we  de¬ 
cided  to  inaugurate  a  person-to- 
person  Family  Want  Ad  pro¬ 
motion  and  rates  starting  in 
January,  1965. 

Easy  to  Remember  Rate 

“We  decided  on  a  rate  that 
would  be  simple  and  easy  to  re¬ 
member  as  follows:  3  lines  one 
week,  $3.00;  4  lines  one  week, 
$4.00;  5  lines  one  week,  $5.00. 
This  same  ratio  applies  on  up 
to  one  inch.  The  rate  was  only 
applicable  to  individuals  who 
had  items  for  sale  priced  under 
$100.  You  can  readily  see  how 
our  ad  count  soared  to  unbe- 
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lievable  heights.  We  had  a  16% 
ad  count  gain  in  January  and 
a  month-by-month  percentage 
climb  until  we  reached  a  63% 
gain  in  August. 

“I  should  mention  here  that 
the  terrific  ad  count  gains  in 
May,  June,  July  and  Aug^ust 
were  not  altogether  the  result 
of  the  person-to-person  promo¬ 
tion.  The  First  Cavalry  Air  Mo¬ 
bile  Division  left  Columbus  for 
Viet  Nam,  causing  a  tremendous 
upsurge  in  our  rental  classifica¬ 
tions,  and,  of  course,  we  had 
gains  in  other  classifications. 

“At  any  rate,  we  completed 
the  1965  calendar  year  with  a 
34%  gain  in  ad  count,  and  I 
believe  we  can  truthfully  say 
that  at  least  half  of  this  gain 
can  be  attributed  to  our  person- 
to-person  Family  Want  Ads  pro¬ 
motions.” 

Here’s  a  monthly  breakdown 
of  the  gains: 

Ad  Count  Comparison  for  1964-1965 


1964 

1965 

Jan. 

16,069 

18,610 

Feb. 

16,461 

19,168 

March 

17,674 

21,128 

April 

18,812 

22,366 

May 

17,807 

24,167 

June 

15,996 

23,107 

July 

15,194 

23,941 

Aug. 

16,268 

26,606 

Sept. 

16,692 

24,248 

Oct. ' 

17,476 

26,623 

Nov. 

16,610 

21,916 

Dec. 

16,886 

20,418 

Total 

201,823 

271,186 

Difference  -1-69.363 

Some  of  us  groan  about  “pric¬ 
ing  ourselves  out  of  the  mar¬ 
ket.”  Some  waggle  fingers  about 
encroaching  competition  —  in 
the  form  of  give-aways,  throw¬ 
aways,  “pay-when-you-sell”  pub¬ 
lications.  We  watch  California’s 
“Tieline”  operation  (E&P,  Jan. 
15)  with  interest  and,  possibly, 
trepidation. 

It’s  each  market  to  its  own,  I 
suppose,  but  it’s  good  we  have 
Wally  Kitchens  and  many  prede¬ 
cessors  who  are  willing  to  try 
new  things. 

• 

CAMs  Elect 

William  Gardner,  classified 
advertising  manager  of  the 
Raleigh  (N.  C.)  News  and  Ob¬ 
server,  has  been  elected  presi¬ 
dent  of  the  Southern  Classified 
Advertising  Managers  Associa¬ 
tion.  Bill  Hall,  CAM,  Greenville 
(S.  C.)  News,  was  elected  first 
vicepresident. 

• 

BOLAND  IS  PRESIDENT 

Newly  elected  officers  of  the 
Northeastern  Classified  Adver¬ 
tising  Managers  Association 
are:  President,  James  M.  Bo¬ 
land,  Kitchener-Waterloo  (Ont.) 
Record;  vicepresident,  Walter  B. 
Mills  Jr.,  New  Haven  (Conn.) 
Register;  secretary-treasurer, 
William  Saiff,  Watertown 
(N.  Y.)  Times. 
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Newspaper  Airlift 
Bills  Unopposed 

Washington 

The  House  Post  Office  subcom¬ 
mittee  on  Postal  Operations  has 
completed  hearings  on  H.R 
12205  by  Chairman  Dulski 
(N.  Y.)  and  similar  bills  which 
would  authorize  transportation 
by  air  of  second  class  publica¬ 
tions  having  current  news  value 
to  any  individual,  civilian  or 
military,  receiving  or  sending 
mail  at  an  Armed  Forces  post 
office  overseas. 

The  regular  rate  of  postage 
for  surface  transportation  will 
be  required  in  all  cases,  except 
where  free  letter  mail  is  novr 
provided  for  servicemen  in  com 
bat  areas  under  Public  Law  89- 
315.  This  law  applies  only  to 
servicemen  in  combat  areas 
whereas  the  current  proposal 
applies  to  all  servicemen. 

Similar  bills  have  been  spon 
sored  by  Congressmen  Corbett 
(H.R.  12005),  Pool  (H.R. 

12046),  Olsen  (H.R.  12267) 
Derwinski  (H.R.  12355),  Charles 
Wilson  of  California  (H.R 
12621)  and  Beckwith  (H.R 
12654).  The  bills  are  identical 
except  that  H.R.  12205  and  H.R. 
12355  include  a  requirement  that 
the  transportation  be  on  “all¬ 
cargo  flights”  to  the  extent  pos 
sible.  No  opposition  was  ex 
pressed  at  the  hearings. 

Testifying  for  the  bill  as  a 
representative  of  the  Defense 
Department,  Major  General  Joe 
C.  Lambert,  Adjutant  General 
Department  of  the  Army 
stated:  “The  airlifting  of  news¬ 
papers,  magazines  and  other 
periodicals  having  a  currentness 
of  information,  in  which  expedi 
tious  receipt  is  desirable,  will 
remove  a  long-standing  and  uni 
versal  complaint  among  service 
personnel.” 

• 

Richard  Amzen  Fills 
Publishing  Co.  Post 

Portland,  Me. 

J.  Richard  Amzen  has  been 
named  as  administrative  coor 
dinator  for  the  Guy  Gannett 
Publishing  Co.,  which  publishes 
several  daily  newspapers  in 
Maine,  including  those  here  in 
Portland,  and  Guy  Gannett 
Broadcasting  Services. 

He  is  the  husband  of  Mrs. 
Jean  Gannett  Amzen,  president 
of  both  firms,  who  said  he  would 
work  with  the  managements  of 
the  Portland,  Augusta  and 
Waterville  publications  and  the 
WGAN  radio  and  television  sts 
tions  here. 

Mr.  Amzen,  a  native  of  Fall 
River,  Mass.,  is  president  and 
co-owner  of  the  Rangeley 
Saddleback  Corp.  ski  resorts. 
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books  in  review 


Col.  R.  R.  McCormick: 
A  Man  of  Surprises 


By  Gerald  B.  Healey 

McCORMICK  OP  CHICAGO:  By  Frank 

C.  Waldrop.  Prentice-Hall.  Illus¬ 
trated.  328  pages.  $7.96. 

A  solemn  man  generally  breeds 
solemnity  in  his  biographer, 
which  is  not  to  say  that  Frank 
Waldrop’s  story  of  the  some¬ 
times  erratic,  generally  para¬ 
doxical  Colonel  Robert  R. 
McCormick,  publisher  of  the 
Chicago  Tribune,  is  devoid  of 
color  and  a  modicum  of  mystery. 

Laced  heavily  with  historical 
data  of  presidents  and  legisla¬ 
tors,  publishers  and  editors,  the 
book  opens  slowly  while  clearing 
away  a  lot  of  the  attributes  and 
idiosyncracies  of  McCormick’s 
ancestors  and  McCormick — 
lawyer,  historian,  accomplished 
speaker  and  animal  lover.  Soon 
it  begins  to  perk  up  although 
never  by  any  imaginative  stretch 
raucously. 

The  foreword  asks:  “Why  did 
Robert  R.  McCormick  so  conduct 
himself  that  he  became  perhaps 
the  best-known  American  symbol 
of  reaction?’’  The  same  foreword 
answers,  in  part: 

No  Powers  .4ccidental 

“For  whatever  reasons, 
Colonel  McCormick  seems  early 
to  have  become  a  devotee  of  the 
conspiracy  theory  of  history  .  .  . 
he  later  came  to  believe  that 
what  went  on  in  the  corridors  of 
power  was  determinative  by  it¬ 
self,  and  that  what  went  on 
there  was  never  accidental  or 
uncoordinated.  It  was  all  a  plot, 
and  from  there,  as  it  is  so  easy 
to  do  in  these  visions,  it  dis¬ 
closed  itself  to  be  a  plot  against 
the  central  figure  in  the  land¬ 
scape,  the  narrator,  McCormick 
himself.” 

The  book  proceeds  to  chronicle 
the  many  hectic  days  of  McCor¬ 
mick  as  he  moved  among  the 
manipulators  of  public  power  in 
most  parts  of  the  world,  expect¬ 
ing  attention  and  getting  it. 

The  manner  of  the  man  may 
be  best  capsuled  in  two  early 
paragraphs:  ,  .  It  may  be 

said  that  as  a  man  of  action  .  .  . 
McCormick  performed  with 
great  effect  in  a  broad  variety 
of  important  fields,  to  the  never- 
ending  surprise  of  his  many 
critics. 


“He  analyzed  the  constitutions 
of  states  ancient  and  modem; 
wondered  whether  the  vibrations 
of  leaves  on  trees  affected  the 
rise  of  sap  from  their  roots; 
advised  kings,  emperors  and 
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presidents  of  their  duties;  had 
an  automobile  monogrammed  for 
his  favorite  bulldog;  managed 
thousands  of  employes  with  art 
and  generosity;  was  twice  mar¬ 
ried  and  had  no  children,  except 
for  the  newspaper  operation  he 
rescued  in  young  manhood  and 
vastly  multipled  both  in  dollars 
and  in  power.  Then  he  left  his 
share  of  it  to  the  benefit  of 
employes  and  the  public  wel¬ 
fare.” 

The  writer  leans  heavily  for 
his  impressions  on  the  colonel’s 
books,  memoirs  and  Saturday 
night  speeches  on  his  radio  sta¬ 
tion,  lending  belief  that  few  in¬ 
dividuals  were  able  to  become 
so  well  acquainted  with  him  that 
he  was  known  intimately. 

Turned  Down  Press  Qub 

An  interesting  side  of  McCor¬ 
mick’s  many-faceted  character 
concerned  the  time  when  the 
National  Press  Club  was  being 
established  in  Washington,  “an 
idea  most  publishers  found  con¬ 
genial  and  subscriptions  to 
underwrite  the  project  went 
smoothly  enough,  until  the  man¬ 
agers  reached  McCormick.  He 
said  he  had  no  intention  whatso¬ 
ever  of  putting  money  into  some 
place  for  journalists  to  hide  in 
when  they  were  through  work. 
Tribune  men  already  knew  that 
when  he  was  done  with  them 
each  day,  they  belonged  at  home. 
As  for  the  rest,  what  they  did 
was  none  of  his  business.” 

Of  John  Howard  Wood,  pres¬ 
ent  publisher  of  the  Tribune  and 
president  of  the  vast  Tribune 
company,  the  author  says: 

“John  Howard  Wood  had  been 
guilty  of  leaving  Downer’s 
Grove,  Illinois,  for  Harvard  Uni¬ 
versity  and  a  try  at  teaching 
English  at  Middlesex  school,  in 
Concord,  Massachusetts,  but 
made  safe  harbor  in  1925  as  a 
Tribune  reporter.  (He  eventu¬ 
ally  became  financial  editor.) 
McCoi-mick  moved  him  into  the 
auditor’s  department  to  shine 
among  those  fearsome  experts  at 
discovering  the  lost  weekends 
buried  inside  expense  accounts. 
In  1960,  Wood  became  president 
of  the  parent  Tribune  Company 
and  chief  trustee  of  the  welfare 
fund  McCormick  had  endowed 
w'ith  his  share  in  the  enterprise,” 

McCormick’s  letters  to  Presi¬ 
dent  Roosevelt  exhibiting  his 
aloofness  even  when  he  sought 
concessions  and  his  ill-feeling 


for  his  cousin,  Joseph  M.  Patter¬ 
son,  publisher  of  the  New  York 
News — not  personal  ill-feeling 
but  antipathy  for  the  manner  in 
which  Patterson  ran  his  news¬ 
paper — form  generous  portions 
of  the  book.  His  spats  with  poli¬ 
ticians  on  various  levels  take  up 
numerous  entertaining  para¬ 
graphs. 

Hear^t  Near  Bankruptcy 

Waldrop  seldom  wanders  from 
his  main  theme  but  sometimes 
when  he  does  his  prose  sparkles 
as  in  his  recounting  of  days  in 
1937  when  William  Randolph 
Hearst  “teetered  .  .  .  near  to 
bankruptcy”  and  “two  ladies 
saved  him.  One  was  Marion 
Davies,  the  motion  picture  act¬ 
ress  he  was  never  free  to  make 
his  wife,  but  on  whom  he  had 
heaped  gifts  until  she  had  a 
substantial  fortune  in  her  own 
right.” 

This  money  was  refused  by 
Hearst  as  it  had  been  on  pre¬ 
vious  occasions. 

“In  Washington,”  the  book 
continues,  “there  was  Mrs. 
Eleanor  Patterson,  hired  ...  on 
the  intervention  of  Hearst’s  most 
gifted  editor,  Arthur  Brisbane, 
to  see  if  she  might  liven  his 
moribund  morning  effort,  the 
Washington  Herald. 

“Most  of  Hearst’s  executive 
staff  had  thought  that  just  an¬ 
other  of  his  wild  shots,  "rhey  got 
a  great  shock  on  discovering 
Mrs.  Patterson  not  only  took  her 
job  as  a  mortal  challenge  but 
also  that  at  the  art  of  survival 
in  Hearst’s  Ozymandian  court 
she  was  able  and  ruthless.  No 
other  editor,  after  all,  could 
wink  at  Marion  Davies  in  a 
crisis  and  retire  to  the  powder 
room  for  a  little  nip  and  a  swap 
of  giggles  about  the  machina¬ 
tions  going  on  in  the  shadow  of 
the  Great  King.” 
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Books  Of 9  By 
Or  For  Newsmen 

IlMHIIIHIilllllllllllllH 

Cabell  Phillips,  for  20  years 
a  member  of  the  Washington 
bureau  of  the  New  York  Times, 
has  written  “The  Truman  Presi¬ 
dency,”  which  will  be  published 
by  Macmillan  in  June. 

John  Adam  Moreau,  a  Chicago 
Sun-Times  reporter,  is  author  of 
a  biography,  “Randolph  Bourne: 
Legend  and  Reality”,  which  will 
be  published  by  Public  Affairs 
Press  late  in  March.  Mr.  Moreau 
grew  up  near  Bloomfield,  N.  J., 
hometown  of  Mr.  Bourne,  a 
social  critic,  literary  radical  and 
idealistic  socialist,  who  was 
author  of  provocative  books  and 
articles.  Mr.  Bourne  died  in  1918 
at  the  age  of  32. 


Paul  G.  Manolis 

Manolis  Named 
Executive  Editor 

Oakland,  Calif. 

Paul  G.  Manolis,  37,  assistant 
editor  of  the  Oakland  Tribune 
for  the  past  four  years,  has  been 
named  executive  editor.  He  also 
is  secretary  of  the  Tribune  Pub¬ 
lishing  Company. 

Mr.  Manolis  joined  the  Trib¬ 
une  in  1958  after  four  years  as 
executive  secretary  to  William 
F.  Knowland  when  the  Tribune 
publisher  and  president  was  in 
the  U.  S.  Senate. 

The  appointee  is  a  graduate 
of  the  University  of  California, 
holds  a  master’s  degree  from 
Harvard  and  was  a  fellow  at 
the  Dumbarton  Oaks  Institute 
before  joining  the  Senator’s 
staff  in  Washington. 

• 

Graf  Is  Promoted 

Providence,  R.  I. 

Jack  T.  Graf  was  elected 
vicepresident-manufacturing  for 
Providence  Gravure  Inc.  at  its 
annual  meeting  Feb.  18.  Mr. 
Graf  was  with  Parade  Publica¬ 
tions  Inc.  from  1955  to  1962.  He 
came  to  Providence  Gravure 
from  production  and  quality  con¬ 
trol  positions  in  Stuttgart,  Ger¬ 
many  and  Brooklyn,  New  York. 
His  training  includes  study  at 
Zurich  Institute  of  Arts  and 
Crafts  and  work  at  Gonzett  and 
Huber  in  Zurich,  Switzerland. 
Before  his  election  as  vicepresi¬ 
dent  Mr.  Graf  was  technical 
superintendent  for  Providence 
Gravure  Inc. 

• 

Qip-and-Mail  Page 

Omaha 

The  Omaha  World-Herald  has 
gone  on  a  war  footing,  reviving 
a  World  War  II  clip-and-mail 
feature  for  servicemen  which  in¬ 
cludes  a  condensation  of  local 
news.  Called,  “Midlands  News  in 
Miniature,”  the  feature  will  be 
carried  in  Sunday  editions.  Both 
will  carry  area  news. 
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BAILEY:  This  is  the  third  and  final  try  for  a  school  record.  To 
this  shows  obvious  disappointment. 


PHOTOGRAPHY 


Bob  Bailey’s  Photos 
Speak  for  Themselves 


Itv  Rick  Friedman 


Bob  Bailey,  \%’hose  work  is 
shown  on  these  two  pages,  is  a 
news  photographer  who  believes 
in  “expression  through  pic¬ 
tures.” 

The  31-year-old  Miami  (Fla.) 
Neil'S  staff  photographer  says 
he  seeks  “to  make  a  picture 
speak  for  itself.”  Last  year’s 
Region  Six  Photographer  of  the 
Year,  Bob  puts  it  this  way: 
“Every  assignment  is  a  chal¬ 
lenge  to  the  photographer’s 
ability  to  make  a  picture  speak 
for  itself.  The  saying  that  one 
picture  is  \vorth  a  thousand 
words  always  holds  true  and  I 
try  to  prove  it  with  each  pic¬ 
ture  I  make.” 

He  also  sees  news  photogra¬ 
phy  as  offering  the  opportunity 
to  meet  people  in  all  walks  of 
life  and  as  a  chance  to  express 
himself  through  pictures. 

Bob  is  originally  from  Hunt¬ 
ington,  W,  Va.,  and  started  in 
photography  as  a  Boy  Scout. 
During  his  high  school  years, 
he  worked  in  a  commercial 
studio,  shooting  weddings,  and 
doing  darkroom  work. 

Following  high  school,  he 
spent  four  years  in  the  Air 
Force,  serving  in  Texas  and 

England  as  a  photographer.  _ 

After  his  discharge,  he  heard  of  ^ 
an  opening  on  the  Miami  News  m 
and  in  1957  joined  the  staff.  ||^ 

Bob  met  his  wife,  Aurelie,  on  g 

a  photo  assignment  for  the  „ 

News.  She  had  won  a  contest  as 


the  .Miami  News  Cover  Girl  of 
the  .Month. 

“My  assignment  was  to  pho¬ 
tograph  her  at  work,”  he  re¬ 
calls.  “She  was  employed  at  the 
City  of  Miami  Engineering  of¬ 
fice  as  a  draftsman.  Her  hobby 
was  taking  pictures,  which  led 
to  our  getting  married.” 

The  quotes  under  the  six  pic¬ 
tures  shown  here  are  Bob  Bai¬ 
ley’s. 


BAILEY:  This  is  part  of  a  picture  story  on  Cassius  Clay  after  an 
intense  workout  in  the  gym.  It  was  one  of  his  quiet  moments  and  I 
tried  to  show  him  in  deep  thought. 


BAILEY:  This  is  part  of  a  picture  story  on  a  donee  at  the  Univer¬ 
sity  of  Miami.  To  me,  the  new  dances  consist  of  fast  movement.  I 
tried  to  show  this  motion  by  a  slow  shutter  speed. 


BAILEY:  This  was  part  of  a  picture  story  on  the  first  day  of  school. 
It  was  the  first  day  for  both  the  teacher  and  the  children  and  I  was 
trying  to  express  the  trust  that  appears  in  the  child's  face. 
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British  Law 
Drift  in  U.S. 
Courts  Seen 

Stanfxjrd,  Calif. 

Despite  the  First  Amendment, 
the  United  States  now  appears 
to  be  moving  toward  the  British 
method  of  press  control,  said 
Raymond  L.  Spangler  in  deliver¬ 
ing  the  Carlos  McClatchy 
Memorial  Lecture  here. 

British  law  is  almost  entirely 
judge-made  and  judge-con¬ 
trolled,  and  under  its  limitations 
the  English  newspapers  sat  on 
the  Christine  Keeler-John  Pro- 
fumo  case  for  six  months,  he 
pointed  out. 

“In  this  country  that  con¬ 
spiracy  of  silence  would  have 
made  us — (the  American  press) 
— partners  in  the  crime,  declared 
the  Redwood  City  (Calif.)  Trib¬ 
une  publisher  who  is  Sigma 
Delta  Chi’s  national  president. 

Amplifying  his  remarks  in  re¬ 
sponse  to  a  question,  Mr.  Spang¬ 
ler  said  in  his  view  the  First 
and  Sixth  Constitutional  Amend¬ 
ments  have  equal  status  and 
that  in  any  departure  from  this 
equality  “we  are  drifting  toward 
the  English  system,  which  I  do 
not  admire  at  all.” 

Press-Bar  Issues 

On  a  broader  front,  Mr. 
Spangler  discussed  a  series  of 
judicial  decisions  which  are  heat¬ 
ing  up  the  relationship  of  courts 
and  press.  These  include  the 
U.S.  Supreme  Court’s  decision 
to  review  Dr.  Sam  Sheppard’s 
murder  trial,  viewed  as  “the 
most  serious  development  in  the 
free  press-fair  trial  contro¬ 
versy,”  and  the  Supreme  Court’s 
reversal  of  the  state  case  against 
Billy  Sol  Estes. 

In  these  and  other  cases  “we, 
the  press,  are  accused  of  poison¬ 
ing  the  font  of  justice  before  it 
begins  to  flow  by  publishing 
prejudicial  material.” 

Mr.  Spangler  said  the  origin 
of  the  American  Bar  Associa¬ 
tion’s  Canon  35  was  “because  of 
one  of  the  great  sins  of  the 
press,”  the  coverage  of  the  trial 
of  Bruno  Hauptmann  trial  for 
the  Lindbergh  baby  kidnap  and 
murder. 

His  report  ranged  to  the  state¬ 
ment  made  by  President  John¬ 
son  in  the  case  of  three  Klans- 
men  convicted  for  criminal  con¬ 
spiracy  when  an  appeal  already 
was  on  file,  that  “the  whole 
nation  can  take  heart  from  the 
fact  that  there  are  those  in  the 
South  who  believe  in  justice  in 
racial  matters.” 

Most  Americans  joined  in 
cheering  that  verdict,  Mr. 
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Spangler  said  in  asking:  “Where 
was  the  righteous  voice  of  the 
bar  when  that  transpired? 
Where  was  the  self-restraint  of 
the  press?” 

“Both  were  lacking  and  both 
must  be  supplied  before  we  know 
whether  we  are  talking  about 
fair  trial  and  pree  press,  fair 
trial  versus  free  press,  or  just 
talking,”  he  submitted. 

The  lecture  series,  established 
in  1964,  honors  a  member  of 
California’s  oldest  newspaper 
dynasty,  said  Clifford  Weigle  in 
introducing  Mr.  Spangler. 

The  McClatchy  Newspapers 
have  been  marked  by  a  strong- 
minded  editorship  backed  by 
financial  strength  since  the  days 
of  James  McClatchy,  who  came 
to  California  in  1949. 

His  grandson,  Carlos  Mc¬ 
Clatchy,  founder  and  first  edi¬ 
tor  of  the  Fresno  (Calif.)  Bee 
who  died  in  1933  at  the  age  of 
42,  is  memorialized  in  the  series. 
A  graduate  of  Columbia  Univer¬ 
sity  and  a  World  War  I  veteran, 
he  was  a  Washington  corre¬ 
spondent  before  the  1922  found¬ 
ing. 

• 

Kilgore  Asks  Sum 
For  Pension  Rights 

At  a  meeting  March  16,  stock¬ 
holders  of  Dow  Jones  &  Co.  will 
be  asked  to  approve  the  request 
of  Bernard  Kilgore,  president, 
for  retirement  and  a  lump  pay¬ 
ment  of  $3.5  million  to  him  in 
settlement  of  pension  rights. 

Mr.  Kilgore,  who  is  stepping 
aside  at  57  to  give  associates  a 
chance  to  take  on  responsibili¬ 
ties,  plans  to  continue  as  a  di¬ 
rector,  chairman  of  the  board, 
and  part-time  consultant  to  the 
company  at  $25,000  a  year.  The 
company  publishes  the  WaU 
Street  Journal  and  the  National 
Observer. 

According  to  the  board’s  no¬ 
tice  to  shareholders,  Mr.  Kil¬ 
gore’s  pension  arrangement 
would  provide  $300,000  a  year 
in  retirement.  He  prefers  to  take 
it  as  a  capital  gain  rather  than 
as  income. 

• 

New  Column  Starts 

San  Francisco 

Jack  C.  Butters,  newly-ad¬ 
vanced  to  chief  of  media  serv¬ 
ices  division  of  the  Wine  Insti¬ 
tute,  is  writing  Food,  Wine  & 
Leisure  Time,  a  weekly  column 
services  without  charge  on  a 
exclusive-per-city  basis.  His  pen 
name  is  Charles  Curtis.  Mr.  But¬ 
ters  stepped  into  his  new  post 
to  succeed  Phil  Hiaring,  who 
long  wrote  the  WI’s  Cheerful 
Vintner  column.  Mr.  Hiaring, 
once  with  AP  in  Boise,  Ida.,  is 
now  with  the  California  Can- 
ners  and  Growers. 


Sacramento  Union 
Bid  by  Copley  €k>e8 
To  Stockholders 

Sacramento,  Calif. 

Stockholders  of  the  Sacra¬ 
mento  Union  Inc.  will  vote  by 
March  15  on  a  bid  from  the 
Copley  Press  Inc.  for  the  Sacra¬ 
mento  Union,  morning  and  Sun¬ 
day  newspaper  published  daily 
here  since  1851. 

Leonard  V.  Finder  is  pub¬ 
lisher  as  well  as  president  of  the 
publishing  company  organized 
by  a  local  ownership  g^roup 
which  purchased  the  property 
in  1962. 

James  S.  Copley,  head  of  the 
California  -  Illinois  groups  of 
Copley  Newspapers,  entered  a 
bid  following  negotiations  in 
which  his  organization  was  rep¬ 
resented  by  Vernon  V.  Paine,  a 
media  broker. 

This  bid  was  referred  to  the 
more  than  50  shareholders  by 
the  company’s  directors  in  an 
action  taken  at  a  recent  session. 

In  response  to  this  board  ac¬ 
tion,  Mr.  Copley  expressed  hope 
the  sale  would  be  approved  and 
declared  his  organization  would 
carry  out  effectively  the  original 
objectives  of  the  community- 
minded  Sacramentans  who 
formed  the  corporation  which 
now  owns  the  paper. 

Mr.  Finder  was  publisher  of 
the  Manchester  (N.  H.)  Eve¬ 
ning  Leader  in  the  late  1940s. 
His  posts  there  also  included 
vicepresidency  of  the  Union- 
Leader  Corporation  and.  treas¬ 
urer  of  the  Manchester  Sunday 
News. 

Robert  B.  Selby,  a  Scripps 
Howard  Newspapers’  veteran,  is 
Union  general  manager  and  ad¬ 
vertising  director  and  a  vice- 
president  of  the  publishing  com¬ 
pany.  Henry  Teichert  is  senior 
vicepresident. 

• 

Editor  Won’t  Eat 
Words;  Wins  Suit 

Menahga,  Minn. 

John  F.  Bloomquist,  publisher 
of  the  weekly  Menahga  Messen¬ 
ger,  who  said  he  declined  an  in¬ 
vitation  to  eat  his  own  words, 
won  a  jury  award  of  $1,150  from 
Hugo  Pulju,  a  general  contrac¬ 
tor,  motel  and  restaurant  owner 
here. 

The  publisher  said  the  con¬ 
tractor  objected  to  a  story  in  the 
Messenger  dealing  with  liens 
relating  to  a  nursing  home  the 
contractor  had  built.  He  testified 
that  the  contractor  scuffled  with 
him  in  a  restaurant,  tore  the 
story  from  the  newspaper  and 
tried  to  force  the  paper  frag¬ 
ment  into  the  newspaperman’s 
mouth. 
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‘Captain’  Manry 
Thankful  to  Press 
For  Bank  Account 

Washington 

Copy  readers  with  the  piob- 
lem  of  three  children  to  put 
through  college  very  likely  could 
solve  their  financial  needs 
through  sailing  a  13  ft.-sloop 
from  the  United  States  to  Eng¬ 
land,  the  Washington  press 
corps  was  told  at  a  luncheon 
last  week. 

The  speaker  was  Robert 
Manry,  47,  copy  reader  for  the 
Cleveland  Plain  Dealer,  who 
successfully  landed  his  tiny  sloop 
“Tinkerbelle”  at  Falmouth,  Eng¬ 
land,  last  August  after  a  78- 
day  voyage  from  Falmouth, 
Mass. 

“Capt.”  Manry  said  he  could 
fairly  say  he  was  a  “press  made” 
man  because  of  press  coverage 
of  his  voyage  which  had  brought 
him  substantial  offers  for  a  book 
he  is  now  writing.  He  added  that 
magazine  offers  for  serialization 
rights  were  “tidy,”  adding  that 
the  “power  of  the  press  is  fan¬ 
tastic.” 

When  asked  if  he  would  do  it 
again,  Mr.  Manry  replied  in  the 
affirmative,  but  said,  “Next  time 
in  a  larger  boat;  one  that  would 
accommodate  my  whole  family 
and  very  likely  to  tropical 
areas.” 


Daily  in  Indiana 
Cuts  Back  to  2  Days 

Mishawaka,  Ind. 

The  Mishawaka  Tunes,  a 
morning  daily  for  four  and  a 
half  years,  will  go  twice  weekly, 
starting  with  the  issue  of  March 
2.  The  paper  will  publish 
Wednesday  and  Saturday  there¬ 
after. 

John  F.  Dille  Jr.,  publisher, 
said  a  new  format  has  been 
designed  and  that  local  news 
coverage  would  be  increased  and 
improved  without  the  stress  of  a 
daily  deadline. 

The  Times  was  printed  in  the 
plant  of  the  Elkhart  (Ind.) 
Truth,  also  published  by  Mr. 
Dille. 

The  change  resulted  in  the 
reduction  of  nine  men  of  a  17- 
man  composing  room  night  shift 
and  one  press  stereo  man  from 
a  crew  of  nine.  Part  time  edi¬ 
torial  workers  will  have  their 
hours  reduced  but  there  will  be 
no  changes  in  the  fulltime  edi¬ 
torial  or  advertising  staffs. 

The  Times’  circulation  is  8,000, 
Mr.  Dille  said.  This  will  be  in¬ 
creased  to  24,000,  on  the  twice- 
a-week  basis  through  paid  and 
controlled  circulations. 
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Inland  Papers 

(Continued  froin  page  13) 

phasis  of  the  top  half  of  a  page 
detracts  from  readership  of  im¬ 
portant  stories  on  the  bottom 
half. 

The  judges  preferred  mast¬ 
heads  which  gave  the  newspaper 
the  look  of  an  instrument  of 
contemporary  communication  as 
opposed  to  that  of  a  carry  over 
from  an  older  age. 

Other  comments  by  the  judges 
included : 

Pictures  should  be  larger  and 
better  cropped. 

Banner  headlines  should  be 
used  only  on  big  news  stories 
that  demand  them.  Used  daily, 
they  lose  their  impact. 

Good  use  of  color  adds  to  the 
design  of  a  page;  poorly  done,  it 
detracts  from  the  newspaper’s 
image. 

Standing  features,  such  as 
weather  stories,  should  be  in 
the  same  position  every  day  so 
that  readers  can  find  them  easi¬ 
ly- 

Offset  newspapers  show  fine 
printing  quality,  but  poor-look¬ 
ing  body  type  can  nullify  this. 

On  inside  pages,  horizontal 
makeup  counteracts  the  vertical 
pull  of  advertisements.  Horizon¬ 
tal  makeup  looks  good  on  front 
pages,  too,  but  should  not  be 
over-used  to  the  extent  of  a 
lack  in  design  variety. 

• 

Anti-Viet  Nam  Rallies 
Go  Off  Front  Page 

St.  Albans,  Vt. 

The  St.  Albans  Messenger  will 
no  longer  give  front  page  pub¬ 
licity  to  demonstrations  against 
the  Viet  Nam  war,  and  “hopes 
other  newspapers  will  follow 
suit,”  it  was  announced  by  the 
editor,  Clifton  R.  Noyes. 

The  messenger  said : 

“We  hope  ALL  Americans  will 
soon  realize,  despite  some  of  the 
leftist  propaganda  organs  which 
say  the  contrary,  that  if  Amer¬ 
ica  is  to  remain  the  leader  of  the 
Free  World,  the  g^reatest  nation 
in  the  world,  this  country  must 
fight  in  Southeast  Asia  to  halt 
the  aggressor  whose  goal  is 
world-wide  communism  and 
nothing  less.  And  in  plain  Eng¬ 
lish,  that  means  worldwide 
slavery.” 

• 

New  ‘Aux’  Editor 

Washington 

George  L.  Trees  has  been 
named  managing  editor  of  the 
100-year  old  trade  publication. 
Publishers’  Auxiliary,  owned  by 
the  National  Newspaper  Asso¬ 
ciation.  He  is  a  former  military 
and  technical  writer  for  the 
U.  S.  Army. 
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County  Fair 
Sets  Record 
For  Profit 


Freeze  Put 
On  Local  Sale 
Of  Ice  Balls 
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Artistic  assortment. 


Bostick  Appointed 
To  Production  Job 

Charlotte,  N.  C. 

Welch  M.  Bostick  was  ap¬ 
pointed  Feb.  18  as  assistant 
mechanical  superintendent  of 
Knight  Publishing  Co.,  a  new 
post,  by  Frank  White,  mechani¬ 
cal  superintendent. 

Mr.  White  said  Mr.  Bostick 
will  supervise  all  mechanical 
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operations  for  the  Charlotte 
Observer,  from  the  time  a  story 
reaches  the  composing  room 
until  the  completed  papers  are 
loaded  onto  trucks. 

Mr.  Bostick  began  work  at  the 
Observer  composing  room  in 
1934.  He  switched  to  the  Char¬ 
lotte  News  and  in  1948  became 
composing  room  foreman.  He 
returned  to  the  Observer  in  1959. 


Easy  on  the  eyes. 

Sports  Editors  Elect 

Hal  Lebovitz,  Cleveland  Plain 
Dealer,  is  president  of  the  newly 
formed  Ohio  Sports  Editors  As¬ 
sociation.  Sports  editors  of  45 
of  the  state’s  daily  newspapers 
have  joined  the  association. 
Major  projects  include  the  estab¬ 
lishment  of  an  Ohio  Sports  Hall 
of  Fame,  writing  and  photog¬ 
raphy  contests. 
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Ijers  and  for  AP  in  Far  East;  Product  Research  brand  will  purchase  next 

Feb.  19.  w.u  1  will  be  the  basic  infor- 

*  •  *  ”  L.oIgate  l.>0.  mation  to  be  available  to  all 

R.\lph  M.  Cantlon,  72,  for-  Chicago  subscribers  for  their  product 

mer  publisher  of  the  Saskatoon  A  “share  of  market”  service  categories  in  the  quarterly  re- 
(Sask.)  Star-Phoenix;  Feb.  18,  with  quarterly  reports  on  14  port. 

*  *  *  product  categories  in  the  26  Col-  Brand  trends  and  relation- 

Leslie  Monypenny,  51,  for-  gate  Palmolive  Company  mar-  ships  will  be  observed  and  evalu- 

mer  Chicago  Tribune  reporter  in  which  one  or  more  News-  ated  within  individual  markets, 
and  WGN-tv  newsman;  Feb.  18.  paper  1  papers  are  located  is  be-  and  between  different  markets. 

»  *  •  ing  co-sponsored  by  Colgate  and  Harold  H.  Jaeger,  executive 

A.  Arnold  Vas  Dias,  75,  New  the  national  marketing  organi-  vicepresident  of  Newspaper  1 
York  and  UN  correspondent  for  zation  for  the  newspaper  me-  said  the  group’s  30  papers  will 
.ViVmm'c  Rotterdamse  Courant,  dium.  be  furnished  with  data  devel. 

The  Netherlands;  Feb.  21.  David  J.  Mahoney,  executive  oped  uniformly  in  “all  of  our 

*  *  *  vicepresident  of  Colgate,  said  markets.” 

Franklin  Penn  Jones,  57,  the  company  is  interested  in  ad-  • 

advertising  manager  of  the  ditional  research  which  will  en-  IjjJna  IlHIitv  Firm 

Point  (N.  C.)  Enterprise,-  Feb.  able  it  to  further  pinpoint  brand  ^ 

14,  positions  in  individual  markets.  Johnstown,  Pa, 

*  *  *  Plans  for  these  individual  Donald  W.  Stoutt  has  joined 

Robert  J.  MacColl,  63,  Bran-  market  indexes  stemmed  from  the  Public  and  Employe  Infer- 

ham  Company  representative  in  the  national  Trendex  Top  of  the  mation  staff  of  Pennsylvani* 

New  England  since  1943;  Feb.  Mind  service  inaugurated  in  Electric  Company  as  a  public 

16,  1960.  Five  basic  measures  will  information  specialist.  He  has 

*  ♦  •  be  taken  in  each  market,  by  been  associated  with  the  Cantn 

Loris  La  Coss,  76,  editor  product  category:  (O.)  Repository,  the  Ukrich. 

emeritus  of  the  St.  Lowis  (Mo.)  Brand  awareness,  brand  ad-  villc  (O.)  Evening  Chroniclt 
Globe-nemocrat  since  his  retire-  vertising  awareness,  brand  pene-  and  the  Ashland  (Ky.)  Dailf 
ment  in  1958;  won  Pulitzer  Prize  tration,  brand  purchased  last.  Independent. 


AP  Names 
Broadcasting 
Service  Aide 


PAPERS  FOR  VIET  NAM — a  Niles  (Mich.)  Daily  Star  mailroom 
worker,  John  Lundberg,  uses  a  hand  truck  as  he  heads  for  the 
Post  Office  with  newspapers  addressed  to  Niles  area  serviceman  in 
the  Viet  Nam  combat  zone.  About  50  newspapers  are  mailed  free 
of  charge  daily  by  the  Star  in  a  program  conducted  in  co-operation 
with  the  auxiliary  of  the  Niles  American  Legion  Post  26. 
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Press  Finds 
Restrictions 
At  Ottawa 

Hamilton 

Charles  Lynch,  head  of 
Southam  News  Services  and  a 
columnist  for  the  Southam 
Newspapers,  asked  Canadian 
manafrinf;  editors  to  work  for 
better  newsgratherinjf  facilities 
at  the  Parliament  buildings  in 
Ottawa. 

Speaking  to  65  newspaper 
executives  attending  the  Cana¬ 
dian  Managing  Editors  Confer¬ 
ence  here  recently,  he  said  there 
are  growing  restrictions  on  press 
information  at  Ottawa.  There 
are  increasing  difficulties  in 
gathering  news,  and  there  is  a 
shortage  of  proper  working 
space,  he  said. 

The  press  has  been  w'arned, 
he  said,  that  if  they  don’t  behave 
in  the  government’s  lobby  of  the 
House  of  Commons,  their  privi¬ 
leges  will  be  withdrawn. 

Prime  Minister  Pearson  is 
showing  growing  coolness  to  re¬ 
porters,  Mr.  Lynch  said. 

Mr.  Lynch  praised  Canadian 
newspapers  for  reporting  inter¬ 
national  affairs  through  their 
own  staff  members. 

“This  is  a  far  cry  from  the 
days  when  world  news  was 
jumped  into  Canada  at  no  cost,” 
he  said.  “Reporters  writing  on 
international  affairs  from  the 
House  of  Commons  now  know' 
what  is  going  on  because  they 
have  been  there. 

“The  men  who  are  covering 
the  news  are  operating  in  at 
least  the  same  league  as  those 
who  are  making  the  speeches 
and  the  policy.” 

Photography  Criticized 

The  editors  heard  their  news¬ 
papers  criticized  by  a  panel  of 
newspaper  photographers. 

Derek  Coates,  picture  editor 
for  the  Hamilton  Spectator,  said 
that  since  coming  to  Canada 
from  Great  Britain  a  year  ago 
he  had  read  most  Canadian 
new'spapers,  and  many  of  them 
looked  terrible. 

Bob  Turnbull,  manager  of  the 
photographic  department  of  the 
London  Free  Prenst,  appealed  for 
better  training  for  photogra¬ 
phers. 

Newspaper  pictures  are  gen¬ 
erally  dull,  uninteresting  and 
badly  taken,  he  said,  and  they 
were  taken  by  dull,  uninterested 
photographers. 

Edwin  Swangard,  managing 
editor  of  the  Vancouver  Sun, 
told  editors  they  must  give  their 
photographers  greater  freedom 
if  they  are  to  get  better  pictures. 
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In  another  panel  discussion, 
a  member  of  the  Royal  Commis¬ 
sion  on  Bilingualism  and  Bicul- 
turalism  said  many  Canadians 
are  dissatisfied  with  their  news¬ 
papers. 

Jean  Louis  Gagnon,  former 
editor  of  two  Montreal  papers — 
La  Presae  and  the  now  defunct 
Le  Nouveau  Journal — said  that 
while  traveling  across  the  coun¬ 
try  he  found  many  people  com¬ 
plaining  about  the  news  their 
papers  gave  them. 

“Some  newspapers  are  doing 
quite  well,”  he  said.  “But  gen¬ 
erally  speaking  the  average 
Canadian  is  not  in  love  with  his 
paper.” 

Graybiel  Replies 

Richard  A.  Graybiel,  publisher 
of  the  Windsor  Star,  disagreed 
w'ith  Mr.  Gagnon. 

“We  haven’t  done  badly,”  said 
the  president  of  the  Canadian 
Daily  Newspaper  Publishers 
Association. 

He  said  the  number  of  daily 
newspapers  in  Canada  has  in¬ 
creased  to  109  from  102  since 
1951,  and  circulation  has  in¬ 
creased  832,000  in  the  same 
period — from  3,481,000  to  4,312,- 
000. 

“I  should  point  out,”  he  said, 
“that  the  ratio  of  circulation  to 
adult  population  is  virtually  the 
same  for  1965  as  it  w'as  for  1951. 
The  decrease  in  the  ratio  is  less 
than  2%  and  that  might  well  be 
accounted  for  by  the  immigra¬ 
tion  during  the  period  of  adults 
who  are  not  yet  fully  literate  in 
the  English  language. 

“During  this  same  period, 
which  incidentally  saw  the  ad¬ 
vent  and  growth  of  tv  in  Canada, 
advertising  linage  in  Canadian 
daily  newspapers  has  increased 
more  than  60%  from  626,486,- 
000  in  1951  to  1,007,976,000  in 
1965;  every  category  is  up,  na¬ 
tional,  retail,  classified. 

“From  1951  to  1963,  the  latest 
year  for  which  figui'es  are  avail¬ 
able,  advertising  and  circulation 
revenues  have  more  than  doubled 
so  that  total  newspaper  revenues 
have  increased  from  $118,395,000 
in  1951  to  $255,079,000  in  1963. 

“It  must  be  frustrating  for 
our  critics  that  the  standard 
criteria  for  measuring  success 
of  newspapers,  (and  indeed,  the 
only  statistics  available)  show 
that  the  daily  newspapers  of 
this  country  are  not  doing  at  all 
badly! 

“Now  that  denigration  of  the 
press  has  become  such  a  popular 
pastime  for  professors  and  pun¬ 
dits,  we  take  it  in  our  stride.  In 
an  age  where  Pussy  Galore  is 
top  movie  box-office,  where  the 
dreary  Marquis  de  Sade  sells  out 
on  Broadway,  and  where  your 
13-year-old  daughter  can  buy 
Fanny  Hill  on  any  newsstand, 
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the  daily  press  is  bound  to  look 
stodgy  and  irrelevant.  We’re  as 
old-fashioned  as  chastity. 

“Our  critics  don’t  worry  me 
unduly:  I  was  late  getting  to 
this  meeting  because  I  was  sign¬ 
ing  a  contract  for  a  quarter  of  a 
million  dollars  of  new  press 
equipment.  The  critics  are  inef¬ 
fective  because  they  overstate 
their  case.  There  are  legitimate 
grounds  for  criticism,  but  the 
faults  aren’t  inherent  in  the 
press.  In  the  next  15  years 
there’ll  be  many  changes  in 
newspapers,  and  most  of  them 
will  be  in  answer  to  the  things 
for  which  we  are  being  criticized 
today.  Of  course,  by  then  there’ll 
be  a  whole  new  set  of  critics,  a 
whole  new'  set  of  criticisms.  I 
hope  it  will  always  be  so.  .  .  . 

More  .\bout  People 

“I’ve  saved  for  the  last  the 
point  that  I  believe  can  do  more 
for  newspapers  in  the  next  15 
years  than  anything  else.  It’s 
the  simplest,  and  maybe  the 
hardest  one  to  achieve  of  all.  It’s 
just  this:  more  good  tvriting, 
more  stories  that  cure  just  there 
because  they  make  good  reading; 
more  stories  about  people,  people 
we  know,  people  we  don’t  know' 
nearly  w'ell  enough.  It’s  fine  to 
be  the  community’s  eyes  and 
ears;  w'e  also  want  to  be  part  of 
its  heart  and  soul. 

“After  all  this,  just  one  word 
of  w'arning.  We’ve  got  a  wonder¬ 
ful  habit  going  for  us:  people 
like  to  have  a  newspaper  in  the 
house.  Too  many  publishers  have 
found  that  the  surest  road  to 
failure  is  to  try  to  force  some¬ 
thing  new  on  people  too  fast. 
Easy  changes  do  it.  It  may  an¬ 
noy  you  that  at  the  coffee  house 
or  in  the  bar,  the  conversation 
is  all  about  what  was  on  tv  last 
night,  not  what  was  in  the  news¬ 
paper.  But  we’ve  got  to  remem¬ 
ber  that  if  the  subject  of  con¬ 
versation  in  the  bar  changes  to 
girls,  it’ll  be  all  about  the  new 
girl  with  the  peek-a-boo  dress  or 
the  girl  third  from  the  end  of 
the  night  club  chorus  line.  When 
the  conversation  is  over,  they  all 
go  home  to  their  wives.  And  if 
you  tried  to  get  that  wife  to 
wear  a  peek-a-boo  dress  or  do 
the  can-can,  that  same  fellow 
would  clout  you  over  the  head. 
It’s  nice  to  be  a  wife.  But  let’s 
get  the  curlers  out  of  our  hair 
and  the  mud-pack  off  our  face.” 
• 

Form  Acl  Agency 

Atlanta,  Ga. 

Lew'is  T.  Beman,  former  ad¬ 
vertising  director  of  the  sus¬ 
pended  Atlanta  Times,  has 
formed  Beman  &  Williams  Ad¬ 
vertising  Inc.,  in  Atlanta  in  as¬ 
sociation  with  Richard  Williams, 
who  had  been  promotion  man¬ 
ager  of  the  Times. 


Back  to  School 
To  Report  on 
Teacher’s  Work 

Philadelphia 

To  tell  Philadelphia  Bulletin 
readers  the  problems  of  today’s 
teachers,  Richard  H.  de  Lone 
spent  six  days  teaching  as  a  sub¬ 
stitute  in  the  public  schools. 

Before  coming  to  the  Bulletin, 
Mr.  de  Lone  taught  English  for 
a  year  at  the  University  of  Cali¬ 
fornia  at  Berkeley,  where  he 
earned  his  master’s  degree  in 
1964.  He  also  has  a  bachelor’s 
degrree  from  Harvard,  which 
qualifies  him  as  a  substitute  in 
the  Philadelphia  school  system. 

Only  district  superintendents 
and  the  principals  of  the  schools 
where  Mr.  de  Lone  taught  were 
aware  that  he  was  a  newspaper¬ 
man. 

“I  wanted  to  find  the  problems 
that  big  city  teachers  face,  their 
frustrations,  how  they  keep  or¬ 
der  in  their  classes  and  how 
classes  in  neighborhoods  good 
and  bad  respond  to  a  teacher,” 
Mr.  de  Lone  wrote. 

He  W'as  fingerprinted,  took  a 
physical  and  had  a  chest  X-ray 
before  being  granted  a  substi¬ 
tute’s  card. 

He  taught  in  five  schools  of 
varying  backgrounds,  from 
slums  to  middle  class  and  in 
buildings  old  and  new,  cramped 
and  spacious. 

• 

U.S.  Opens  Door 
To  Peking  Newsmen 

Washington 

The  State  Department  has  ex¬ 
tended  a  “no  conditions  at¬ 
tached”  invitation  to  Communist 
China  to  send  newsmen  to  the 
United  States.  The  offer  will  still 
stand  even  if  American  newsmen 
continue  to  be  barred  from 
China. 

An  official  spokesman  said 
hereon  Saturday  (Feb.  12)  that 
there  had  been  no  response — 
that  Peking  “has  neither  taken 
up  the  offer  nor  rejected  it.”  The 
U.S.  has  tried  in  the  past  to 
arrange  an  exchange  of  news¬ 
men  with  China. 

The  offer  was  extended  at  an 
ambassadorial  meeting  in  War¬ 
saw  where  the  two  nations  main¬ 
tain  periodic  diplomatic  contact. 
The  latest  move  represents  a 
modification  of  past  U.S.  pro¬ 
posals  on  this  subject.  In  1958, 
the  U.S.  suggested  that  newsmen 
be  exchanged  on  a  one-for-one 
basis. 

First  news  of  the  new  offer 
W'as  disclosed  by  William  P. 
Bundy,  Assistant  Secretary  for 
Far  Eastern  Affairs  in  a  speech 
last  week  in  Pomona,  Calif 
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Census  Bureau 
Daily  Suspended 

Washington 

An  overwhelming  lack  of  ap¬ 
peal  to  subscribers  appears  to 
be  the  main  reason  why  the  Cen¬ 
sus  Bureau  of  the  Department 
of  Commerce  is  discontinuing 
publication  of  the  Census  Bu¬ 
reau  Statistical  Daily,  the  tab¬ 
loid  fact  sheet  begrun  last  No¬ 
vember. 

The  Census  Bureau  made  its 
decision  after  taking  an  opinion 
sampling  of  subscribers.  Based 
on  an  80  percent  response,  they 
opposed  continuance  of  the  pub¬ 
lications  (which  ran  about  16 
pages  daily)  on  the  ground  that 
it  wasn’t  a  practical  reference 
guide.  Virtually  all  those  an¬ 
swering  stated  they  preferred 
the  individual  reports  the  Bu¬ 
reau  normally  issued. 

A  Census  Bureau  spokesman 
said  complaints  were  received 
from  users  that  they  had  to 
wade  through  too  many  pages 
to  find  what  they  wanted  and 
that  it  posed  a  filing  problem 
because  of  the  amount  of  data 
unrelated  to  individual  needs. 

The  Statistical  Daily  was  dis¬ 
tributed  mainly  among  trade  as¬ 
sociations,  research  firms  and 
various  institutions. 

• 

11 -Nation  Unit 
Ends  U.S.  Tour 

A  17-member  group  represent¬ 
ing  newspapers  in  11  countries 
completed  a  30-day  United 
States  tour  in  San  Francisco 
Feb.  16  and  headed  for  their 
various  home  lands  in  the  Far 
East. 

It  w’as  a  tremendous  trip,  a 
fine  group  and  a  pleasant  ex¬ 
perience  for  all,  in  the  opinion 
of  Lieut.  Col.  Frank  T.  Huray 
of  the  Department  of  Defense, 
tour  director.  The  journey  was 
sponsored  by  the  White  House, 
USIA,  State  and  Defense.  The 
tour  began  in  Hawaii. 

Grinnell,  Iowa,  with  a  7367 
population  long  accustomed  to 
being  a  visiting  grounds  for  for¬ 
eign  visitors  who  W’ant  to  see 
American  life  in  the  middle-sized 
city,  was  delighted  by  the  cos¬ 
mopolitan  group,  according  to 
Albert  J.  Finder,  managing  edi¬ 
tor,  of  the  Grinnell  Herald-Reg¬ 
ister. 

“Of  greater  import  is  the  fact 
these  men  are  from  an  area 
where  we  must  remain  strong 
and  are  high  enough  on  the  edi¬ 
torial  ladder  to  exert  influence 
for  good.  We  think  it  highly  im¬ 
portant  they  got  a  good  look  at 
the  U.  S.,”  Mr.  Finder  said. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

Newspaper  Appraisers 

1  Newspapers  For  Sale 

APPRAISALS  FOR  ESTATH,  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 

BUYER  CAN  MERGE  competitive 
weeklies;  ^et  whole  held  for  semi¬ 
weekly  or  daily  $40,000-$50,000  down. 
Re^fion  5.  Too  (rood  to  miss.  Show 
financial  ability.  Jim  Southern  News- 
pajier  Sales,  6329  Ash,  Raytown,  Mo. 
64133. 

Newspaper  Brokers 

SELECT  NEWSPAPERS  AVAILABLE* 
in  South  and  Southeast.  Newspaper  j 
Service  Company,  Inc.,  P.O.  Dr,  12428,  , 
Panama  City,  Fla.  32401. 

1.  CALIFORNIA.  Weekly  group.  Gross 
$8(1.000.  $40,000.  Excellent  terms. 

2.  PACIFIC  NORTHWEST.  Offset 
weekly.  Gross  $75,000.  Price  $40,000. 

JACK  L.  STOLL  &  ASSOCIATES 
‘  6381  Hollywood  Blvd. 

1  Los  Angeles,  California,  90028 

SALES-FINANCING-APPRAISALS 

P.  T.  Hines,  Publishers’  Service 

Box  3132,  Greensboro,  N.C.  27402 

NEGOTIATORS  for  transfer  of  news-  i 
j  paper  properties — sale  or  purchase. 

I  Dixie  Newspapers,  P.  O.  Box  490  Gads- 
1  den.  Ala.,  35902.  Phone  546-3357.  ^ 

IT’s  NOT  THE  DOWN  PAYMENT  I 
that  buys  the  newspaper — it’s  the  per-  j 
sonality  and  ability  of  the  buyer.  This 
;  is  why  we  insist  on  personal  contact  | 
selling.  I 

LEN  FEIGHNER  AGENCY  ! 

Box  189.  Mt.  Pleasant,  Mich.  48858 


VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
899  W.  Bonita.  Claremont.  Calif.,  91712 


'  The  DIAL  Agency,  1503  Nasareth,  j 
,  Kalamazoo,  Mich.  Phone  349-7422 
j  “America’s  No.  1  Newspaper  Broker” 

CONFIDEN’nAL  INFORMA'nON  | 

Daily  Newspaper  Properties  i 

W.  H.  Glover  Co.,  Ventura.  Calif.  93001 


I  DEAN  SELLERS  sells  Arizona  and 
Western  Newspapers.  625  E.  Main, 
Mesa,  Ariz.  Ph:  (AC  602  )  964-2431. 

Netrspapers  For  Sale 

j  CALIFORNIA  EXCLUSIVE  WEEKLY 

I  in  exceptionally  sound  area.  Good 
plant — profitable.  interesting  area. 
$24,000  down  includes  acets.  receivable, 
minimum  working  capital  needed. 

I  Grossing  $74,000.  J.  A.  Snyder,  Bkr., 
2234  E.  Romneya  Dr..  Anaheim. 

I  Calif..  92805. 


Newspapers  Wanted 

LOOKING  FOR  WEEKLY  newspaper  j 
that  is  losing  money  in  Arizona  or  I 
Nevada.  All  replies  confidential.  Write  | 
Box  1381,  Editor  &  Publisher. 


WANT  OTOER  NEWSPAPER  proper¬ 
ties!  Cash  or  terms  I  Confidential  I  Phil 
Turner.  Citizen-News,  1545  North  Wil¬ 
cox  Ave.,  Hollywood,  Calif.  Ph.  (213) 
469-1234. 


Publications  For  Sale 


MAGAZINE  FOR  SALE  , 

Internationally  respectexi  motion  pic-  i 
ture  magazine  for  sale — price  one  dol-  ! 
lar.  Awarded  prize  at  Venice  festival  < 
as  one  of  five  best  film  publications  in  ! 
world.  Commendations  from  many  film 
professionals  and  historians.  Subscrib¬ 
ers  include  film  faculties,  film  societies, 
libraries,  audiovisual  specialists,  educa¬ 
tors  in  social  iwychology  of  mass  com¬ 
munications.  film  companies,  directors, 
writers,  et  al.  Magazine  has  no  debts. 
If  allied  with  a  scholarly  group,  it  is 
excellent  candidate  for  foundation  aid. 
Purchaser  must  retain  present  editor 
and  policy,  and  must  demonstrate  long¬ 
term  solvency  to  maintain  present  high- 
quality  printing  standards,  etc.  Contact 
Clara  Hoover.  Publisher,  Film  (Com¬ 
ment.  11  St.  Luke’s  Place.  New  York. 
N.  Y.  10014.  (AC  212)  765-1595  or  CH 
.3-6671. 


NEWSPAPER  SERVICI’:S 
Engraving  Service 


ART  GATES’  QUARTERLY  Cartoon 
Humor  Service.  Eighteen  two-column 
and  eighteen  one-column  panels  per 
issue.  Funny,  original,  often  topical, 
by  nationally  recognized  cartoonists! 
Adds  impact  to  weekend  magazine.  250 
subscribers,  5th  year.  Testimonials 
galore.  Mat  or  Repra..  Low  cost.  Also 
strong  Classified  promotion.  Gates  Fea. 
tures,  Inc.,  35-63  88th  St.,  Jackson 
Heights,  N.  Y.  11372. 

Fillers 

FILLERS  WITH  ALTERNA’TB  HEADS 
Save  editorial  and  composing  costs. 
P.O.  Box  5451,  San  Frsincisco,  Cal.  94101 

Press  Engineers 

Newspaper  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
JAckson  2-6105 


Newspaper  Presses  and  Cktnveyors 

THE  EDWARDS  ’TRANSFER 
Co.,  Inc. 

UOO  Ross  Ave  -  1315  Ashland  St. 
Dallas,  Texas  75202  Riverside  1-6363 

ERECTINC  DISMANTLING 
TRUCKING  RBTAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


PRESS  ENGINEERS 
Rotary  and  Offset  Installations 
Moving  •  Reconditioning  -  Repairs 
Guilmont  Printing  Industries  Ltd. 
911  Jeanne  Mance  St. 
Montreal  -  Canada  Tel:  504-861-1491 
SERVING  CANADA  SINCE  1901 


'  BILL  MA’ITHEW,  Newspaper  Broker, 
'  129  Buena  Vista  Dr.,  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966 


MIDWEST  DAILY  in  rapidly-growing 
market.  Will  gross  over  $800,000  this 
year.  Interested  in  joining  a  strong 
regional  or  national  group.  Complete 
information  sent  to  those  who  qualify. 
Box  1S76.  Eklitor  &  Publisher. 


WESTERN  OFFSET  suburban  weekly, 
exclusive  in  its  municipality.  New 
press — fine  equipment — high  itotential. 
$40,000  cash  down.  Joseph  A.  Snyder. 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim.  Calif.,  92805. 


!  CONNECTICUT  WEEKLY,  long  es- 
tablishe<l.  well  e<)ui|>i>ed  plant.  Attrac- 
I  tive.  stable  area.  Asking  $125,000. 

I  W.  B.  Grimes  &  Co..  Dupont  Circle 
■  Bldg.,  Washington,  D.  C.  20036. 


I  FLORIDA  WEEKLY  FOR  SALE 
Weekly  newspaper,  job  shop,  month¬ 
ly  magazine  circulating  statewide,  also 
Imilding  in  which  they  are  published. 
Two  splendid  renters  in  same  building. 
Paper  located  in  Western  Palm  Beach 
County  in  fabulous  winter  vegetable 
and  sugar  cane  growing  area.  Eleven 
sugar  mills  provide  unlimited  potential 
for  job  work.  Paper  established  1924 
continues  to  enjoy  popularity  of  citi¬ 
zenry.  Profitable  otieration  for  more 
than  40  years.  Magazine  is  official 
publication  of  State  Association  of 
County  Commissioners  and  several  other 
elective  groups  in  Florida.  Owner  re¬ 
tiring  July  21,  1966  and  wishes  to  sell 
entire  operation  before  then.  Contact 
The  Everglailes  News,  Canal  Point, 
Florida,  33438. 


Books 


1  450  Copies  Volume  I  Numbers  1 
i  through  12  “BITS  AND  PIECES,” 
award-winning  history  journal.  Buck¬ 
ram  hound,  gold  lettering.  $9.75  plus 
3%  tax.  Available  late  June.  Onler 
before  March  20.  BITS  AND  PIECES, 
Box  746,  Newcastle,  Wyoming  82701. 


Publishers'  Representatives 

SPECIALISTS  IN 

TRAVEL  AND  RESORT 

advertising  and  with  many  years  of 
media  sales  experience.  Firm  is  expand¬ 
ing  to  include  a  few  select  publication! 
desiring  East  0>ast  representation.  Box 
1387,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  identification 
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uipment  Mart 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room  j 

j  Presses  &  Machinery  ' 

Presses  &  Machinery  \ 

Stereotype  Equipment  For  Sale 

hot  MBTTAL  computer,  idiot  tape 
into  TTS  tape;  Hammond  furnace,  pig 
mold,  8-col.  casting  box  $1500;  En- 
matic  for  automatic  insertion  of  En 
spaces  $175;  Goss  mat  roller  $1000; 
Elrod  Model  E  $1500;  Stereo  saw  $150; 
8.^X)1.  caster,  gas  pot  $1000;  Linotype  ' 
metal  in  pigs  25c  per  lb,  312-HU  7-1400, 
Ext.  18.  I 

JUSTOWRITBRS — 12  &  9  pt.  Galvin  ' 
Cbmpletely  EVjuipped.  practically  new —  I 
$1000  below  list  price.  Delta  Printing,  \ 
2320  Airline  Hiway,  Kenner,  La.  70062. 

F.4.4  SM  INTERTYPE  MIXER  for 
sale  Serial  23684.  Electric  pot,  quad-  > 
der,  saw,  feeder,  6  molds  to  48-pt. 
Fine  condition — priced  right!  Norwalk 
Reflector,  Norwalk,  Ohio  44857,  Tel.  I 
(419)  662-4241.  | 

2  Ludlow  Gas  or  Electric  Pot  , 

4  Cabs,  w/mats  (Send  for  List) 

1  Elrod — E  Gas  Pot  Asst.  Molds 
Vandercook  325  Proof  Press  25  x  27  i 

Vandercook  320  Proof  Press  20  x  27  i 

Vandercook  317  Proof  Press  16  x  27 
Hoe  Flat  Page  Router  ' 

Mo<lel  5-8  &  31  Linotypes 
APEX  PTG.  MACHINERY  CO..  INC. 
210  Elizabeth  St.,  N.Y..  N.Y.  10012 
(212)  966-0070 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles — $84.60  to  $97.50.  fob  EDkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY.  111-113  W.  Market  St., 
Elkin,  North  Carolina,  28621. 

Ph.  (AC  919)  835-1513  ! 


5  UNIT  (80  PAGE) 
HOE  Z  PATTERN 
PRESS 


Roller  bearing  units.  Equipped 
double  folders  &  upper  former. 
75  H.P.  A.C.  drives,  25  H.P. 
inching  motors;  rollers,  all 
components.  Recently  over¬ 
hauled  and  modified  to  ac¬ 
commodate  60"  web.  Wood 
Pony  Autoplate,  other  mis¬ 
cellaneous  stereo  included. 

Press  recently  overhauled.  Must 
be  disposed  of  immediately. 
Best  offer  takes.  Located  Sara¬ 
sota,  Florida. 


Offered  exclusively  by; 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  Street 
Kansas  City,  Missouri  64108 
(816)  Ha.  1-5364 


Perforator  Tape 

LOWEST  PRICE  and  best  quality  ! 
perforator  tapes  in  USA.  $.31  per  roll  I 
for  8"  nnd  $.95  for  14'' — all  widths  | 
%  fob  Cincinnati,  Ohio.  Cartons  only.  ; 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St.,  Akron,  Ohio  44308 

Presses  &  Machinery  | 

FOR  SALE  .  .  .  Goss  22-%'  cut-off 
webfed  3-unit  newspaper  press;  48 
pages  collect,  24  pages  straight  run; 
dual  end  roll  stands,  double  folder,  ! 
double  balloon  formers,  Cline  Westing-  ' 
house  control  panel;  100  HP  main  drive  > 
motor.  7%  HP  inching  motor,  2  port¬ 
able  ink  fountains.  2  portable  drip 
fountains.  Cutler-Hammer  conveyor; 
paper  roll  dollies.  Price  of  $30,000  in- 
cl'tdes  750  gal  ink  tank  with  pump ;  3- 
ton  stereo  metal  pot ;  Wood  pony  auto¬ 
plate,  Goss  Finishing  block,  misc.  parts 
and  gears.  Call  or  write;  William 
Austin.  Bus.  Mgr.,  Review  Pub.  Co., 
Inc.  P.O.  Box  1157,  Whittier,  Calif., 
90603.  (AC  213)  693-7771. 

4  UNIT  HOE— 22-3/4"  i 

3  Arch  Units  1938 — 1  Color  Convertible 
1949—2  Reverses— 2  AC  Drives— 2  End 
Roll  Stands  with  Power  Hoists. 

Available  August  1966 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y.  17,  N.Y.  OX  7-4590 

125  H.P.  WESTINGHOUSE  A.C. 
drive.  Top  condition  complete  with  ex¬ 
tra  chains.  Pulley  and  clutch  use  for 
stand-bys.  Wayne  Dispatch.  Wayne, 
Mich.  48184.  Phone;  PA  2-2700. 

DOUBLE  "OO”  MICTLE,  rebuilt  five 
years  ago ;  high  serial  number — two 
sets  of  rollers.  Galva  News.  Galva, 
Hlinois  61434.  Phone;  (AC  309  )  392- 
2103. 

16-PAGE  LETTERPRESS.  Last  chance. 
Good  equipment.  Easy  to  move  and 
install.  Write:  Don  Carpenter,  The 
ledger,  Montrose,  Calif.,  91020. 

ALL  MODELS 

Linotypes — intertypes — Ludlows 

printcraft  representatives 

136  Church  Street,  N.  Y.,  N.  Y.  10007 


40-PAGE 
HOE  SIMPLEX 

5  units 
22%*  cut-off 
2  AC  drives 

Adjustable  voltage  control 
Pony  Autoplate 
Sta-Hi  "master”  scorcher 
!  Sta-Hi  “junior”  scorcher 
;  Original  owner  is  replacing  press. 

I  Available  late  summer  1966. 

Contact: 

!  Charles  DeRose 

I  Daily  Hampshire  Gazette 

Northampton,  Massachusetts  01060 


I  2-UnH’ 

HOE  COLOR  CONVERTIBLE 
1951  -  1955 

Made  up  as  two  6-unit  presses,  each 
with  extra  color  cylinder — 3  reverses — 
double  folder  —  balloon  former  —  C-H 
conveyor  —  AC  unit  type  drive  —  Web 
break  detectors — Web  severing  devices 
— reels  and  pasters — trackage  and  turn¬ 
tables. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4590 

DUPLEX  TUBULARS 
16-page.  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page,  2  to  1  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-pagre,  Unitubular  No.  724  with  color 
hump  and  complete  stereo  equipment. 
Availabie  on  or  about  September  1. 
1966. 

LOYAL  S.  DIXON  CO.  INC. 
"Newspaper  Equipment  Deaiers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 

19%  DISCOUNT  on  Photo- Lathes.  New 
in  June.  One  color  machine  new  $4,000. 
One  standard,  $3,750.  Will  sell  one  now 
for  immediate  delivery  and  the  other 
for  delivery  in  July  1966,  with  deposit 
to  hold.  Both  now  in  operation,  (^ing 
offset.  W.  J.  Missett,  Publisher,  Cas¬ 
per,  Wyoming.  Star-Tribune. 


HEAVY  DUTY  PONY  AUTOPLATE 
made  up  for  23-A^  cut-off — plate, 
complete  with  Vacuum  and  Pneumatic 
Pumping  Device  in  good  condition — 
$5,000.00.  Box  1428,  Editor  &  Pub- 
iisher. 

Wanted  to  Buy 

DUPLEX  UNITUBULAR  PRESS— 12 
to  24  pages.  Write  A.  V.  Lund,  Dixon 
Evening  Teiegraph,  Dixon,  Illinois, 
61021. 

RIGHT  HAND  IMPRESSION  CYLINDER 
for  Goss  Straightline  32-page  Decker 
press  23^  cut-off,  inch  ribbed  plates. 
2  plates  wide;  also  Pony  Autoplate 
with  pump  for  same  press.  Anchorage 
News,  P.O.  Box  1660,  Anchorage. 
Alaska  99501. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.,  N.Y.  10017  OX  7-4590 


GOOD  USED  MODEL  35  UNOTYPB 
ad  machine.  Prefer  68.000  or  above 
serial  number,  electric  pot,  hydra- 
quadder  and  saw.  Send  full  details, 
price,  when  available  to:  B.  J.  Alcott, 
Daily  Forum,  Maryville,  Missouri  64468. 

USED  HIGH-SPEED  TELETYPE  op¬ 
erating  unit  with  adaptor  keyboard  for 
Linotype  machine.  Contact  Wm.  Chap¬ 
man,  The  Berkshire  Eagle,  Pittsfield, 
Mass.,  01202.  Tel.  413-447-7311. 


GOSS 
UNITUBE 
4-Page  Unit 
Tension  Lockup 

Vacuum  Back 
Casting  Box  and 
Boring  Machines  for 
Tension  Plate  Slots 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 

COLOR  HUMP  OR  UNIT  for  Goes 
H.S.L.C.,  never  in  production.  Roller 
bearings  narrow  clips.  Steel  cylinder, 
chain  ink  drive,  23-A*  cut-off,  reverse 
srearing.  End  of  press  overhead  frame 
if  wanted.  Angle  bars,  driven  slitter 
and  drag  rollers.  Will  run  with  bay 
i  window.  Wayne  Dispatch,  Wayne, 

I  Mich.  48184.  Phone:  PA  2-2700. 

WILL  TAKE  CASH  OR  STOCK  for  a 
48-page  Goss  full-color  press,  23-ft' 
cut-off.,  A.C.  drive.  Top  condition — 
easily  moved.  Equipped  to  print  from 
•  cold-type.  Have  cold-type  savings  with 
rotary  speed;  33,000  impressions  per 
hour.  Wayne  Dispatch,  Wayne,  Mich. 
48184.  Phone:  PA  2-2700. 

ONE  VANGUARD  31'  Web  Offset 
Press  with  two  perfecting  units,  folder, 
roll  stands  and  electrical  equipment. 
Original  cost  new  1961  $42,120.  Will 
take  $15,000  cash.  Located  in  Tucson, 
Arizona.  General  Electric  Credit  Corp., 
211  E.  43rd  St..  New  York,  N.Y.  10017. 
Tel.  (AC  212)  Mo  1-2310. 

VANDERCOOK  Model  325  full-page 
proof  press :  power  inker,  power  drive, 
A.C.  60-cycle.  Rebuilt  to  factory  stand¬ 
ards— $2‘>00. 

TYPE  &  PRESS  of  Illinois,  Inc. 

3312  North  Ravenswood,  Chicago 

INK  STORAGE  TANK— 2000  gal., 
complete  with  gauge,  pump  and  hoses. 
Nordmann  Ptg.  Co..  4210  Chippewa 
St..  St.  Louis,  Missouri  63116.  Tel: 
(AC  314)  PR  3-3000. 
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I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  ■ 


m  Address 


- Zip  Code- 


a  Classification. 


G  Assign  a  box  number  and  mail  my  replies  daily  ^ 

To  Run:  Times  Till  Forbidden  J 

Mail  to:  2 
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Help  Wented 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic  i 

COPY  EDITOR  for  The  Daily  Iowan, 
a  leading  college  newspaper.  About  25 
hours  a  week,  12  months  a  year,  at  an¬ 
nual  stipend  of  not  less  than  $2,500. 
Graduate  work  encouragred.  Start  Sep-  I 
tember.  Write:  The  Daily  Iowan,  201  I 
Communications  Center,  Iowa  City,  ; 
Iowa.  52240.  I 

MIDWESTERN  UNIVERSITY  seeks 
Ph.D.  with  international- news  back-  . 
around  for  School  of  Journalism  fac-  I 
ulty.  Opportunity  for  research  as  well  : 
as  teachina.  Excellent  salary  for  as-  j 
sistant  professor  or  above.  dei)endina  | 
on  experience.  Write  Box  1440,  Editor 
&  Publisher. 

Administrative 

ACCOUNTANT  —  Newspaper  experi-  j 
enced.  Prefer  stymied  2nd  man  ready  I 
to  move.  Submit  resume,  compensation  I 
expected.  Southern  Calif,  chain  opera-  i 
tion.  Box  1345,  Editor  &  Publisher. 


Experienced  newspaper  people  seekina 
challenae.  Exposure  to  suburban  and 
Met  ro  market  competition.  If  you  are 
good  our  competitors  will  try  to  hire  ; 
you  from  us.  Want  ‘comers' — 2nd  men  ■ 
and  assistants  in  ADVERTISING  —  j 
CIRCULATION  and  PROMOTION! 
Contact :  Phil  Turner,  c/o  Citizen- 
News.  1545  North  Wilcox.  Hollywood, 
California  90028. 

COMPTROLLER  I 

40M  DAILY  NEWSPAPER,  Chart  | 
Area  5,  seeks  man  35-45  who  has  me-  ' 
dia,  preferably  newspaper,  backaround,  , 
due  to  pendina  retirement.  Experience 
should  combine  strona  accountina.  of¬ 
fice  manaaement,  crrfit,  finance,  and 
some  familiarity  with  electronic  data  | 
processina.  This  is  an  opportunity  with  i 
future  promotion  possibilities  and  sal-  ! 
ary  arowth.  Many  employe  benefits.  In 
rei)ly,  please  provide  full  details  of 
education,  experience  and  salary  re-  ; 
quirement.  Box  1442,  Editor  &  Pub¬ 
lisher. 

DIREICTOR.  OFFICE  OPERATIONS 
for  medium-sized  daily  in  zone  5.  Re- 
portina  directly  to  the  Vice  President  ! 
of  Staff  Oiierations,  he  will  be  re-  I 
sponsible  for  complete  office  services 
for  the  home  office  and  assist  the  man-  ; 
aaers  at  offices  at  four  other  locations,  i 
Functional  activities  reportina  to  him  | 
will  be  the  Chief  Accountant.  Labor  ' 
Relations  Manaaer.  Personnel  Man- 
aaer.  Promotion  Coordinator,  and  the 
Suiwrvisor  of  Executive  Stenoaraphers. 
Requires  man  with  strona  adm'nistra-  I 
five  backaround  with  emphasis  on  sys-  | 
terns  and  procedures.  Salary  ?1 2-1-1.000.  j 
55end  full  resume  to  Box  143S.  Editor  ' 
&  Publisher. 


Circulation 

We  Want  A 

CIRCULATION  MANAGER 
Who  is  .  .  . 

•  Ready  to  take  us  from  27,000  to 
30,000  circ.  and  then  some. 

•  Not  afraid  to  implement  new  ideas, 
new  techniques. 

•  Anxious  to  join  a  fast  movins  paper 
in  a  fast  moying  area. 


Think  you  have  the  know-how.  are 
strona  on  promotion,  trainina,  and 
enthusiasm  then  .  .  . 

Let's  Hear  From  You 
Write  or  call: 

Personnel  Manager 
THE  NEWS-TIMES 
Danbury,  Connecticut  06810 
(AC  203)  744-5100 

A  great  place  to  live  and  work. 


Classified  Advertising 

READY  FOR  A  CHALLENGE? 
40,000  class  circulation  New  England 
daily  newspa|>er  has  an  ideal  spot  for 
a  fully  experienced  man  to  become 
classified  manager.  If  you  are  dead- 
ended  in  your  present  position  this  is 
an  opportunity  to  build  a  solid  future. 
As  a  progressive  newspaper  in  a  metro 
market  Uhere  is  substantial  untappe<t 
potential  for  linage  growth.  Send  re¬ 
sume  and  salary  requirements  to  Box 
144.1,  &litor  &  Publisher. 


Dispatch 

DISPATCH  DEPARTMENT  MANAGER 
Dispatch  manager  for  growing  daily 
newspaper  in  growing  community. 
Must  have  minimum  3  years'  man¬ 
agerial  e.xperience.  Must  have  thor- 
I  ough  knowledge  of  “Hot  and  Cold" 
tyjie  operation.  Good  salary  with  in¬ 
centive.  Contact  Les  Ritchie.  900  South 
Commerce.  l*s  Vegas.  Nevada  89101 
j  in  writing  for  personal  interview. 

I  Display  Advertising 

I  r\  I  1 1  A  Tl^'Nk  I  t  A  n  '  ADVERTISING  SALESMAN  Move 

C  I  R  C  U  LA  NON  M  C;7  K  up  to  the  leader  1  Midwest  first  metro 

"  offset  daily  is  looking  for  aggressive, 

experienced  salesman.  Imme<liate  open¬ 
ing.  Established  accounts ;  your  produc- 
,  tion  determines  your  income.  All  the 

'  usual  fringe  benefits,  plus!  We're 

growing  .  .  .  tell  me  how  you  can 
help!  Reply  to:  Norman  McMullin. 
Adv.  Dir.,  Telegraph-Herald.  Dubuque. 

I  Iowa  52001. 


wanted  for  20.000  midwest  daily.  Must 
be  able  to  take  full  charge  of  dept., 
handle  promotion,  ABC  records,  etc. 
Want  aggressive  individual  who  can 
build  circulation.  Ideal  opportunity  for 
right  man.  Excellent  salary.  top 
fringes,  best  of  working  conditions. 
Write  full  details  of  experience  and 
background  to  Box  1352,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER,  small 
daily,  town  of  7,500,  Ohio.  Circulation 
growing  fast-  -iKitential  to  grow  faster. 
Box  1438,  Editor  &  Publisher. 

Classified  Advertising 

SALESM.AN.  25  to  35  years  old.  with 
3  to  10  years'  experience.  Good  oppor¬ 
tunity  for  advancement  here  and  in  16 
Scripps-Howard  papers.  Salary  $115 
to  $150,  plus  commission  and  bonus. 
Send  complete  resume  to  W.  R.  Cowie, 
Classifieil  Adv.  Manager 

THE  CLEIVELAND  PRESS 
9C1  Lakeside  Ave.,  Cleveland,  O.  44114 


i  ADVERTISING  DIRECTOR 
'  Prove<]  exiierience  in  competitive  city 
!  on  daily  at  least  100,000  circulation. 
You  may  lie  the  #2  man  who  is  making 
your  boss  look  good.  Excellent  oppor¬ 
tunity  with  dynamic  and  growing  com- 
I  pany.  Gocxl  starting  salary.  Fringe 
,  benefits.  Write  fully  at  once.  Box  1390, 
Eilitor  &  Publisher. 


Circulation 

COUNTRY  CTRCTJLATION  MANAGER 
— 80.000  class  newspaper  in  Zone  2 
wants  an  experienced  country  circula¬ 
tor  with  proven  production  recoril  to 
supervise  extensive  suburban,  country  ' 
and  agency  circulation.  Must  be  able  to 
effectively  lead  road  men.  agents  and  i 
independent  contractors  to  ultimate 
goal  of  increased  production.  Salary  ! 
and  expenses  plus  generous  incentive 
based  on  production.  Send  complete  re¬ 
sume,  plus  1965  and  196C  audit  reports  ! 
to  Box  1335,  Editor  &  Publisher. 

TRAFFIC  MANAGER — Large  Midwest 
newspaper  needs  young  man  with  traf¬ 
fic  and  circulation  experience  ...  an 
excellent  OTOortun'ty  that  would  lead 
to  key  position  with  metropolitan  news-  i 
paper.  Send  complete  resume  and  sal¬ 
ary  requirements  to  Box  1358.  Editor 
&  Publisher. 

NEW  HAMPSHIRE  DAILY  requires 
services  of  a  young,  aggressive  circula-  i 
tion  manager  who  can  build  back  cir-  ' 
culation  and  promote.  Good  starting  , 
salary,  expenses,  and  an  extra  good  in-  ! 
centive  plan  for  results.  Box  1432,  I 
E<litor  &  Publisher.  I 
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I  ADVERTISING 

I  SALESMAN 

S  Here  is  an  opportunity  to  join  a 
S  stair  that  is  selling  one  of  the 
S  fastest-growing  Classified  sections  in 
=  the  country.  In  Media  Records  for 
g  the  year  1%5,  we  ranked  4th  in  the 
g  evening  field  and  6th  in  the  morning 
^  field  in  the  U.S.  Norfolk  is  growing 
g  — and  you  can  grow  with  us! 

p  You're  the  representative  we  re  look- 
g  ing  for  if  you  are  willing  to  put 
^  forth  the  extra  effort  necessary  to 
S  become  important  to  advertisers  and 
g  influence  advertising  decisions.  We 
g  prefer  a  man  under  40.  with  a  good 
S  sales  background,  who  is  creative 
g  and  strong  on  copy  and  layouts, 
p  and  can  give  “agency-like  services" 
g  to  key  accounts. 

g  The  man  we  select  will  be  determined 
m  to  get  more  business  for  his  adver- 
g  tisers.  mote  linage  for  his  paper, 
g  and  more  salary  and  bonus  for  him- 
I  self. 

S  This  company  knows  the  importance 
m  of  classified — stresses  sales  develop- 
g  ment  and  individual  growth — and  re- 
m  wards  the  good  performer.  Starting 
P  salary  will  be  commensurate  with 
P  qualifications.  Excellent  bonus  plan 
p  and  all  company  benefits  including 
p  retirement  plan. 

M  Send  your  retume  to: 


SALES  REPRESENTA'nVE  ' 
Circulation  nupply  sales  representative  J 
for  new  corner  paper  protection  protl-  i 
uct.  Can  be  hanilletl  along  with  your  i 
present  lines.  Box  1*41.  Editor  &  Pule  i 
lisher. 


Personnel  Department 
Norfolk-Portsmouth  Newspapers, 
122  W.  ^ambleton  Ave., 
Norfolk,  Virginia  23501 


Inc. 


ADVERTISING  SALESPEDPLE 
Challenging  opportunity  for  profes¬ 
sional,  exiierienced  retail  display  and 
classifieil  display  sales  personnel.  Ex¬ 
cellent  starting  salary,  bonus  plan, 
hospitalization  insurance.  Fine  working 
conditions  in  newly-equipped  plant  on 
medium  Florida  daily.  Write  Bo.x  1414, 
Ekiitor  &  Publisher. 


E'REE/.ING  AND  UNAPPRECIATE!!)  ? 
Get  a  warm  reception  at  one  of  Cali¬ 
fornia's  fastest  growing  newspaper 
groups.  Our  San  Francisco  area  paiiers 
oiTer  great  opi>ortunity.  excellent  salary, 
incentive  program  and  creative  freedom. 
Must  he  outstanding  in  sales,  service, 
copy  and  layout.  Air-mail  resume, 
salary  re<iuirements  to  Box  1408,  Eklitor 
&  Publisher. 

IMMEDIATE  OPENING  for  retail  and 
classifievl-display  advertising  salesman 
on  awatd-winning  3-day  Calif.  PM 
daily.  Salary  plus  incentive.  Resume  to; 
Press-Tribune,  P.O.  Box  350,  Rose¬ 
ville,  Calif.,  95678. 


TOP-KLIGHT  RETAIL  SALESMAN 
Offerevl  opportunity  to  ativance  rapidly 
to  managership.  Will  have  full  coojiera- 
tion  of  active  officials  of  40,000  metro¬ 
politan  circulation  daily  in  growing  city 
with  moderate  climate.  Send  complete 
resume,  treatevi  confidential,  to  Box 
1420.  Editor  &  Publisher. 


ADVERTISING  MANAGFIR  wantetl  for 
prize-winning  newspaiver  in  growing 
Southwest  city ;  salary,  incentive,  long 
range  growth  opportunity ;  desert  cli¬ 
mate.  .Send  references,  resume,  salary 
desireil.  Box  1468,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Start  $7280  with  bonus  averaging 
$1000.  Should  understand  fre<iuency. 
One  of  the  fastest-growing  markets  in 
E&P  Area  8.  Modern  plant.  Write  in 
confidence.  Box  1469,  Editor  &  Pub-  I 
lisher. 


Display  Advertising 

ADVERTISING  MANAGER  for  pro. 
gressive  morning  paper  in  fast-growing 
city,  now  near  40,000.  Three  million 
dollar  shevping  center  opened  last  No¬ 
vember;  progressive  merchants — easy  to 
sell.  18,000  circulation,  just  installed 
new  48-page  Goss  press  with  color.  Free 
hand  in  developing  department.  Can  use 
one  additional  salesman.  Write  giving 
reference  and  salary  expected.  Florence 
Morning  News.  Florence.  S.C.  29201. 

ADVE'RTISING  SPACE  SALESMAN 
for  growing  important  Queens,  NYC, 
weekly.  Wonderful  opportunity.  Good 
salary.  Send  resume.  Box  1443,  Editor 
&  Publisher. 


AWARD  -  WINNING  WEEKLY  is 
thriving  suburban  Ohio  city  has  an 
opening  for  space  salesman  with  proven 
ability.  Excellent  starting  salary,  in 
line  with  your  ability  to  produce.  Must 
know  layouts.  Good  opivortunity  for  ad¬ 
vancing  into  advertising  managerial 
position.  Send  resume  to  Box  1448, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  SALE.SMAN 
for  9,000  circulation  daily.  Opportunity 
to  settle  in  growing  industrial-agricul¬ 
tural  community  with  progressive  news¬ 
paper.  Some  experience  preferred.  Sal¬ 
ary  and  incentive  plan,  modern  plant 
congenial  co-workers.  Write  R.  W. 
Lofton.  Daily  Telegr.am.  Columbus, 
Nebraska,  68601. 

WANTED:  AD  PEDDLER  who  can 
move  up  to  manager  in  60  days.  Small 
Illinois  daily,  complete  resixmsibility. 
Good  pay.  insurance,  bonus  and  saving 
program.  Write  Box  1452,  Elditor  t 
Publisher. 

Editorial 

ASSISTANT  LIBRARIAN 
The  Cincinnati  Enquirer.  Cincinnati, 
Ohio  43202,  has  an  opening  tor  an  as¬ 
sistant  librarian  with  a  minimum  of  2 
years  cataloging  exiierience  in  the  news 
field.  This  person  will  be  responsible 
for  cataloging,  classifying  and  indexing 
news  material  ;  typing  required.  Must 
be  able  to  assume  a  share  of  the  ai 
ministrative  duties :  some  night  work. 
Salary  commensurate  with  ability.  Ex¬ 
cellent  company  benefits  such  as  pen¬ 
sion  plan,  profit-sharing,  etc.  Contact 
Personnel  Department. 


REPORTER  —  By  50.000  afternoon 
daily.  Probably  police  beat  to  start 
University  graduate,  some  experience. 
Prefer  age  20-30.  Pay  range  $105-17.1, 
excellent  fringe  benefits.  Writing  abil¬ 
ity  foremost  qualification.  Send  clip¬ 
pings  and  covering  letter  to  City  Edi¬ 
tor.  Eugene  Register-Guard,  Eugene. 
Oregon.  97401. 


SCIENCE  WRITER 

GENERAL  MOTORS 
RESEARCH  LABORATORIES 

needs  a  man,  under  35,  who  can 
translate  its  technical  achievements 
into  interesting,  readable  copy  for 
e.\ecutives  and  the  general  public 
via  feature  writing,  news  releases, 
and  internal  reports. 

You  will  work  with  Ph  D's  In  all 
branches  of  engineering  and  the 
physical  sciences.  Experience  in 
writing  on  technical  topics  is  es¬ 
sential. 

Extensive  fringe  benefits  pius  the 
campus-like  environment  of  the 
Generai  Motors  Technical  Center 
just  North  of  Detroit. 

It' rite  : 

Technicai  Information  Department 
General  Motors  Research  Laboratorisa 
12  Mile  and  Mound  Roads 
Warren,  Michigan.  48090 

EXPERIENCED  REPORTER  for  gen- 
trai  assignments  on  6-day  aUernoon 
paiier  in  Virginia.  Good  pay,  short 
hours  and  pieasant  working  conditions. 
Ito.x  1353,  Editor  &  Publisher. 
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HELP  WANTED 

Editorial 


beginning  REPORTER:  Award- 
winning  Northwestern  Massachusetts 
13,500  afternoon  daily  seeks  reporter 
for  police,  Are  and  general  assignment. 
Six  month’s  to  year  experience  pre¬ 
ferred.  Good  opportunity  for  training 
in  variety  of  assignments.  Call  or  send 
resume  to:  Lewis  C.  Cuyler,  Managing 
Ed.,  North  Adams  Transcript,  North 
Adams,  Mass.,  01247. 


managing  editor  wanted  im¬ 
mediately  by  progressive  evening  news¬ 
paper,  14,000  circulation,  first  prize 
winner  7  years  straight,  in  pleasant 
community.  Part  of  radio-newspaper 
group:  advancement  opportunities:  ex¬ 
cellent  pay.  Job  calls  for  know-how  on 
desk  and  wire:  ability  to  plan,  train, 
assign.  Write  full  resumd  to:  Republi¬ 
can-Times,  Ottawa,  Illinois  61350. 


KEWS  EDITOR — Energetic,  resource¬ 
ful.  for  4.000-circulation  6-day  evening 
expansion-bent  Chart  3  newspaper. 
Fair  salary  with  participation  in  cir¬ 
culation  gains.  Submit  resumd.  Box 
1357,  Editor  &  Publisher. 


TWO  REPORTERS — experienced  and 
inexperienced — wanted  for  lively,  ag¬ 
gressive  Northern  California  daily. 
Wa’re  looking  for  alert,  imaginative, 
ambitious  people  with  respect  for  facts 
and  the  language.  Send  applications, 
samples  to  Mike  Bigelow,  City  Editor, 
RecoH-Searchlight.  P.O.  Box  1917, 
Redding,  Calif.  96001. 


young  man  or  woman— (or  the 
exceptional  mature  person) — to  become 
editor  of  Presaue  Isle  (Me.)  weekly 
STAR-HERALD :  also  to  qualify  for 
puMisher  later.  Initial  training  period 
necessary  regardless  of  experience.  Call 
or  write:  STAR-HKHALD,  Box  510, 
Presque  Isle,  Maine  04769. 


AFTEDNOON  DAILY  has  spot  for  re¬ 
porter  and  feature  writer  to  handle 
district  and  suburban  news.  Knowledge 
of  photography  will  help  but  not  im¬ 
perative.  News  Journal,  Mansfield, 
Ohio  44901. 


HELP  WANTED 

Editorial 


BUSINESS  EDITOR  wanted  who  can 
handle  a  business  and  finance  section 
in  an  important  area.  Medium  Florida 
daily.  Write  full  particulars  to  Box 
1384,  Editor  &  Publisher. 


CITY  REPOR'TER— DeKalb  (Ill.)  Daily 
Chronicle,  12,500  circulation  evening, 
no  Sunday,  university  city.  Write  gen¬ 
eral  news,  cover  city  hall.  Prefer 
individual  with  large  weekly  or  small 
to  medium-size  daily  experienre.  Write 
giving  age,  education,  experience,  in 
preparation  for  interview  at  our  ex¬ 
pense.  Robert  F.  Greenaway,  Editor. 
Daily  Chronicle,  DeKalb,  Illinois  60115. 


COPY  DESKMAN — afternoon  daily  in 
the  Zone  2  area  has  an  opening  for  | 
an  experienced  deskman,  working  11:00  i 
pm  to  7  :00  am  five  days  a  week.  Good  j 
fringe  benefits,  hospitalization  and  life 
insurance.  Box  1419.  Editor  &  Pub¬ 
lisher. 


COPY’READEIR—  A  Florida  medium-size 
daily  is  looking  for  a  fast,  accurate 
copyreader.  Go<m  work  conditions.  Ex¬ 
cellent  paper.  Immediate  opening.  Box 
1394,  Editor  &  Publisher. 


DESK  MAN  for  afternoon  daily.  J.  W. 
Byran,  Editor,  Current-Argus,  Carlsbad, 
N.  Mex.,  88220. 


EDITORIAL  WRITEHl  with  copyread¬ 
ing  duties :  S175  per  week  with  growth 
opportunity.  New  Jersey  daily  in  com¬ 
muting  distance  of  N.Y.C.  Write  Box 
1423,  Editor  &  Publisher. 


EXPERIENCED  NEWS  REPORTER  by 
East  Coast  Florida  daily.  Write  Box 
1399,  Elditor  &  Publisher  with  resume, 
salary  requirements;  camera  capability 
desirable. 


GE1NE7RAL  REJPORTER :  Prefer  man 
with  college  degree  and  experience.  Va¬ 
cation,  group  insurance  and  other 
fringes.  Send  personal  resume.  Eagle- 
Gazette,  P.  O.  Box  848,  Lancaster. 
Ohio.  43130. 


ALERT  COPY  EDITOR,  experienced, 
who  also  is  a  talented  head  writer, 
preferably  between  30  and  40,  for 
large  PM  daily  in  Zone  2.  Up  to  $10,- 
000.  Box  1355,  EMitor  &  Publisher. 


AMUSEMENT  WRITER— If  this  is 
your  field  and  you  want  a  challenging 
assignment  with  a  future  on  a  medium- 
size  daily  in  Florida,  write  full  details. 
Box  1374,  Editor  &  Publisher. 


ASSOCIATE  EDITOR 
Worldwide  service  club  organization 
based  in  diicago  area  needs  experi¬ 
enced  editor  with  working  knowle<lge 
of  production  procedures  and  go^ 
administrative  ability.  Job  involves 
publication  of  papers,  pamphlets, 
scripts,  and  reports  design^  to  pro¬ 
mote  a  program  of  community  better¬ 
ment  —  improved  business  practices  — 
international  understanding.  Knowledge 
of  audio-visuals.  Spanish  and/or  French 
helpful.  Age  ,30  to  45.  Up  to  $9,500 
start  with  good  potential.  Unusual  and 
challenging  opportunity  for  creative 
person  currently  in  communications 
work  or  in  journalism  teaching.  Send 
resume.  Replies  held  in  confidence.  Box 
1385,  Editor  &  ^blisher. 


CAN  YOU  WRITE  ABOUT  GUNS? 
Publisher  seeks  potential  editor  for 
national  publication  on  fascinating 
hobby  ^of  gun  collecting.  Newspaper  or 
magazine  experience  necessary.  Must 
have  general  background  knowledge  of 
entire  field  of  firearms.  Lifetime  op- 
I»rtunity  for  full-time  writing  and 
editorial  direction  about  your  gun  hobbv 
while  getting  paid  for  it  I  Also  will 
need  to  build  staff.  Publisher  has  suc¬ 
cessful  record  in  three  other  hobby- 
collMtor  areas  with  nationally  circu- 
*■  *®lbestablished  hobby  publica¬ 
tions.  Our  employees  know  of  this  pro- 
Wsal.  Address  Box  1405.  Editor  &  Pub¬ 
lisher.  All  replies  confidential.  Retire¬ 
ment  plan,  group  health  and  life  in¬ 
surance  available. 


CDPYREADER 

rennsylvania  morning  daily  need: 
^cson  with  imagination  and  drive 
terested  in  assuming  responsibil 
onculd  have  some  desk  experience, 
uation  offers  opportunity  to  move  i 
n  position,  ^nd  resumt 

Box  1425,  Editor  &  Publisher, 


NEWSPAPEHi  LIBRARIAN  WANTED 
— woman  age  25-45  to  start  part-time 
3-5  day  week,  to  be  trained  for  full¬ 
time  position  and  to  run  department  of 
five  staff  members  as  head  librarian 
within  one  year.  Pay  dependent  on  ex¬ 
perience  and  ability.  Apply  to  Mrs. 
Helen  Hudson.  Library,  Journal-Star 
Printing  Co.,  Lincoln,  Nebraska  68501. 


OPENINGS  for  reporter  and  deskman 
with  some  experience  on  35,000  after¬ 
noon  daily  and  Sunday  a.m.  paper 
in  Zone  2.  Guild  scale  or  above,  de¬ 
pending  on  education  and  experience: 
also  opening  for  beginning  sportswriter. 
Liberal  benefits  and  vacation  program. 
Box  1411,  Elditor  &  Ihiblisher. 


Our  steady  growth  in  a  dynamic  sub¬ 
urban  area  has  created  four  new  jobs 
on  our  two  news  staffs,  which  have 
doubled  in  five  years  to  35  members. 
Two  other  positions  exist  through  staff 
promotions. 

We  need  top-notch  men  to  help  the 
state's  general  excellence  winner  in 
1964  and  1965  fulfill  its  many  plans  for 
expansion  and  improvement.  We  won 
16  national  and  state  prizes  in  1965. 
and  we  just  completed  a  $300,000  addi¬ 
tion  that  triples  the  size  of  our  news 
room. 

We  pay  well  and  advance  and  hold 
men  on  a  merit — not  a  seniority — basis. 
We  need: 

NEWS  EDITOR  for  our  largest  paper, 
which  has  separate  staff.  No.  2  ^itor- 
ship  on  11-man  staff, 

COPY  EDITOR  for  central  copy  desk 
serving  the  rest  of  our  chain. 

SPECIAL  ASSIGNMENT  WRITER. 
Editorials,  ixilitics,  depth  reporting.  In¬ 
terpret  suburban  and  metropolitan  news 
and  problems  for  our  locale. 

CITY  HALL-POLITICAL  WRITER  in 
city  of  80,000. 

CHIEF  REDORTETR  in  rapidly  growing 
village  of  18,000.  Cover  and  interpret 
the  major  news  developments  of  this 
community. 

SPORTS  WRITER.  Cover  Northwest¬ 
ern  University  and  one  of  the  nation’s 
top  prep  sports  areas. 

Contact  David  Roe,  Holiister  Suburban 
Newspapers,  Wilmette,  Ill.  60091. 
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National  Farm  Magazine 

Now  that  Farm  Quarterly  is  being  pub¬ 
lished  six  times  a  year,  we  are  expanding 
our  editorial  staff. 

If  you  write  well  and  have  a  good  knowl¬ 
edge  of  farming,  contact  me: 

James  A.  Rosenthal 
The  Farm  Quarterly 
22  East  1 2th  Street 
Cincinnati,  Ohio  45210 

When  you  do,  let  me  know  your  specific 
farm  interests  such  as  dairying,  soils  and 
crops,  farm  machinery  and  farm  manage¬ 
ment. 

Your  letter  will  be  treated  confidentially. 


OPENING  FOR  HARD-HITTING  gen¬ 
eral  assignment  reporter  who  wants 
challenge  and  opportunity  to  use  his 
talent.  This  is  a  lively,  aggressive  15,- 
000  morning  daily  in  Northern  N.Y. 
Box  1424,  ^itor  &  Publisher. 


OPPORTUNITY 
One  of  New  Jersey’s  leading  dailies 
ahs  an  immediate  opening  for  an  ex¬ 
perienced  reporter  to  cover  all  phases 
of  municipal  government,  with  a  chance 
to  develop  a  talent  for  features.  This  is 
an  invitation  to  a  bright  future  in  your 
profession.  Box  1421,  Editor  &  Pub¬ 
lisher. 


READY  TO  MOVE  UP?  City  editor¬ 
ship  on  10,000  p.m.  (Area  4)  awaits 
good  reporter  who  is  ready  for  next 
step.  Good  opportunity.  Send  resume, 
salary  first  letter  to  Box  1398,  Elditor 
&  Publisher. 


RliPORTER -ADVERTISING  SALESMAN. 
Unlimited  opportunity  for  young  J- 
graduate  on  small  daily.  Daily  Sitka 
Sentinel,  Box  799.  Sitka,  Alaska,  99835. 


REPORTERS  —  Medium-sized  daily. 
Chart  Area  2,  has  opening  for  trainee 
and  experienced  reporters.  Some  week¬ 
ly  or  small  daily  experience  preferred  : 
40-hour  week,  top  pay,  overtime,  ex- 
t^nses,  full  company-paid  benefits, 
liberal  vacation.  Write  Box  1402,  Edi¬ 
tor  &  Publisher. 

Reporters 
Copy  Readers 

Immediate  openings  available  for  quali- 
fie<l  reporters  and  copy  readers.  Seven 
day  morning  newspaper  in  Rocky 
Mountain  area.  EJxcellent  living  condi¬ 
tions  with  no  commuting.  Permanent 
employment  with  good  prospects  for 
advancement.  Give  full  details  of  work 
experience  and  educational  background 
in  first  letter  to  Box  1400,  Editor  £ 
Publisher.  This  is  an  excellent  impor¬ 
tunity  for  young  people  working  on 
small  newspapers  to  move  up  to  a 
metropolitan  challenge. 


REPORTER — If  you’re  a  good  general 
assignment  reporter  who  is  ready  for  a 
good  assignment  on  a  good  Florida 
daily,  write  Box  1404,  Editor  &  Pub¬ 
lisher. 


REPORTERS,  DESK  MEN  needed  to 
replace  retiring  staff  members  on  grow¬ 
ing  60,000  morning  daily  in  Atlantic 
City.  N.  J.  Call  Charles  Reynolds,  609- 
345-1111,  E.xt.  752,  afternoons. 


RESPONSIBLE  EDITORIAL  POSITION. 
Immediate  opening  on  staff  of  national 
antiques  m.agazine.  Man  or  woman 
capable  of  eventually  assuming  full 
editorship.  Willing  to  relocate,  Penna. 
area.  Good  salary,  benefits.  State  full 
qualifications  first  letter.  Box  1413,  Edi¬ 
tor  &  Publisher. 


SPORTS  EDITOR — Prefer  writer  with 
daily  paper  experience.  Chance  for  ad¬ 
vancement.  good  working  conditions, 
good  pay.  Write  Charley  Oaig,  Tele¬ 
graph-Bulletin,  North  Platte,  Nebr., 
69101. 


STATE  OF 
CONNECTICUT 
REPORTER 

For  nation’s  leading  Electronics 
and  metal  working  newspapers. 

•  TOP  SALARY 

•  LIBERAL  BENEFITS 
Box  1395,  Editor  &  Publisher. 


TELEGRAPH  EDITOR 

Job  open  now  on  6,000  circulation  offset 
daily.  Man  willing  to  work  hard  can 
quickly  earn  secure  position  with  this 
growing  newspaper.  Room  for  advance¬ 
ment.  Write:  The  Cullman  Times,  P.  O. 
Drawer  394,  Cullman,  Alabama  35055. 


TOP  SOUTHWESTERN  MORNING 
daily  has  opening  for  experienced  re¬ 
porter  ;  also  experienced  desk  man. 
cellent  working  conditions ;  good  fringe 
benefits.  A-1  climate.  Box  1382,  Elditor 
&  Publisher. 
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HELP  ANTED 

HELP  .4NTED 

HELP  W.4.NTED 

HELP  WANTED 

Editorial 

Editorial 

Editorial 

Operators-Machinists 

WEEKLY  NEWSPAPER  EDITOR  —  COPY  DESK  PERSONNEL,  experi- 
Must  have  working  knowledge  and  ex-  enced,  for  fast-growing  South  Florida 
iwrienre  in  the  field:  have  a  photog-  daily.  Good  starting  salary  with  ex- 
rapher.  but  ability  to  use  a  camera  cellent  fringe  benefiU.  Write  giving 
helpful;  24  pages,  8-col.,  7,000  circula-  full  resume  to  Box  1473,  Editor  & 
tion  paper  near  Pittsburgh,  Pa.  Must  '  Publisher. 


be  able  to  take  full  responsibility  for 

news,  including  some  sports.  THE  i  COPY  EDITOR 

RECORD,  Coraopolis,  Pa.  15108.  Afternoon  daily  in  metroiwlitan  N.Y. 

- urea  has  an  oi>ening  for  a  fast,  ac- 

YOU  MIGHT  LIKE  US — if  you  like  curate  copy  e<litor.  Salary  will  be  corn- 
creative  freedom  and  a  newspaper  that  mensurate  with  exiierience  and  ability, 
backs  its  standards.  We’re  a  Lake  Erie  and  the  iH>sition  offers  an  excellent 
daily — young  management — looking  for  opi>ortunity  for  advancement  i)lus  ex¬ 
general  assignment  reporter  who  can  cellent  benefits.  If  you  are  a  careful 
write  the  offlieat  as  well  as  the  routine  copy  reader  with  a  flair  for  writing 
stories.  If  you  are  young,  fast,  concise^  meaningful,  crisp  heads,  then  we  can 
and  accurate,  we  might  just  like  you,  i  use  you.  Imme<liate  opening.  Send  re- 
too.  Box  1427,  ^itor  &  Publisher.  j  sume  including  military  status  and 

- -  j  salary  re<iuirements  to  Box  H.'iO.  E<li- 

YOUNG  REPORTER  with  curiosity,  I  tor  &  Publisher. _ 

menGfeati^role^rni^^  i  COPYREADER  who  can  swing  to  tele- 


iruts  and  tact.  Uliis  is  a  sreneral  assifoi* 


1470,  Editor  &  Publisher. 


EDITORIAL 

SERVICES 

SPECIALIST 


To  research  and  develop 
articles  and  feature  stories 
for  a  number  of  company 
publications  and  employee 
magazines.  The  individual 
we  seek  should  be  a  crea¬ 
tive  feature  writer  who  is 
able  to  independently  pro¬ 
duce  a  numl^r  of  different 
types  of  editorial  material. 
R^uires  a  college  degree 
and  several  years’  experi¬ 
ence  in  the  writing  of  com¬ 
pany  publications. 

This  position  is  in  Roch¬ 
ester,  New  York.  Please 
forward  resume,  includ¬ 
ing  salary  history,  in  con¬ 
fidence  to  Mr.  Noel  Sel¬ 
by,  Dept.  YXB-312,  Xerox 
Corporation,  P.  O.  Box 
1540,  Rochester,  New  York 
14603. 


XEROX  I 

s 

s 

An  Equal  Opportunity  § 
Employer  (M&F)  | 


in  a  pleasant  midwestern  university 
city.  Must  be  free  of  military  obliga¬ 
tion.  Excellent  starting  salary,  fringe 
benefits  and  advancement  possibilities. 
Send  writing  samples  with  resume  to 
Bob  Crawford.  Electrical  Information 
Publications.  Inc.,  Box  1648,  S  adison, 
Wis.  53701. 

EXPERIENCED  DESK  MAN— Handles 
wire  room  one  day  week.  Five-day  week 
on  32.000  Florida  circulation  daily. 
Prefer  Florida  or  Southern  applicants. 
Salary  $115  week.  Box  1472,  E<litor  & 
Publisher. 

FAST-GROWING  FLORIDA  suburban 
weekly  needs  i>erson  for  part-time  work 
on  news  writing  and  ad  sales.  Prefer 
weekly  background.  Beautiful  area, 
near  Tampa.  Send  resume,  salary  ex- 
pecte<l  to:  Publisher,  Brandon  News, 
Brandon.  Fla.,  33511. 

GENERAL  REPORTER  with  some  ex¬ 
perience  wanted.  $110  week  to  start  -r 
good  mileage  and  other  fringes.  Perma¬ 
nent  position  and  raises  for  man  who 
develops.  Quality  daily  in  25,000  popu¬ 
lation  town.  Area  8.  Box  1471,  Alitor 
&  Publisher. 

MEDICAL  EDITOR  for  Southern  Cal¬ 
ifornia  publication.  Good  starting  sal¬ 
ary  and  fringe  benefits  for  energetic 
and  imaginative  science-oriented  writer. 
Box  1454,  Editor  &  Publisher. 

OUR  TOWN  IS  BOOMING!  We  have 
growing  pains!  News  editor  needed 
now!  New  position,  second  in  command 
of  news  operation  on  quality,  com- 
I>etitive  daily.  Starts  at  $120.  Zone  5. 
Reply  to  Box  1430,  Editor  &  Publisher. 

PHOTO  JOURNALIST  with  degree, 
willing  to  earn  top  position  in  editorial 
department  in  growing  Southwestern 
newspaper.  Indicate  salary  range,  ref¬ 
erences.  Send  samples  of  photos  and 
writing,  ^x  1464,  Editor  &  Publisher. 

REPORTER  —  Prise-winning  Catholic 
weekly  (cir.  193,000)  offers  challenging 
opportunity  to  young,  energetic  re¬ 
porter.  Must  be  good  writer,  have  some 
experience  and  imagination.  Send  clip¬ 
pings  and  covering  letter  to:  Assistant 
Editor,  The  Long  Island  Catholic, 
P.O.  ^x  335,  Rockville  Centre,  N.  Y. 
11571. 


RACING  REPORTER.  Zone  2.  for  reg¬ 
ular  coverage  at  major  thoroughbre<l 
Eastern  tracks  plus  Derby  Preakness, 
Laurel  International,  Flamingo,  etc. 
Excellent  opportunity  for  young  man 
who  isn’t  afraid  to  get  out  of  the  press 
box  and  go  clown  to  the  barns,  and 
who  can  deliver  bright,  cliche  free 
copy.  Handicapping  ability  desirable 
but  not  essential.  Send  clips  if  avail¬ 
able.  Salary  o|>en.  Box  1460,  Editor  & 
Publisher.  j 

REPORTER  for  16.0U0  p.m.  newspa- 
I)er  in  Zone  3.  Progressive  industrial 
community.  Should  have  some  exi>eri- 
ence.  but  will  consider  recent  college 
graduate  for  job  as  County  government 
reiKcrter.  Box  1434,  Editor  &  Publi.sher. 


JOURNEYMAN  Linotype-Intertype  Ma. 
chinist  capable  of  earning  over  the 
scale.  Travel  necessary  in  upiwr  Mid. 
west.  We  will  train  on  electronic  equip, 
ment.  Union  or  eligible.  Health  and 
welfare  paid ;  profit-sharing.  Box  1415, 
Editor  &  Publisher, 

fAPE  PUNCHER  WANTED— union  or 
eligible.  State  capabilities.  Contact: 
Foreman,  Composing  Room,  The  Dailj 
Jeffersonian,  Cambridgre,  Ohio  43726. 

ITS  operatoiT 

Wanted  for  Central  California  location. 
Justified  Tape  Operation.  Give  past 
employment  record.  Top  fringe  bent, 
fits.  Box  1371,  Editor  &  Publisher. 


ment-feature  opening  on  a  modern  pro-  CUPYKFAUtK  wno  can  swing  lo  leie- 
gressive  daily  which  still  finds  causes  handle  si>ecial  ^tions  and 

to  serve  and  villains  to  expose.  Prefer  I  *“5*  iw*  ^Pd'iVnr  *  Ih.vl' 

2  or  3  years’  experience — some  city  hall  ;  Aiea  4.  Box  116a,  Editor  &  I  ub- 

or  court  house  coverage.  CosmoiKilltan  '  _ 

niountain  city  of  40.000.  Send  6  samples  i  RVAIlgR  for  civil  service 

of  depth  reporting  to  Managing  Editor,  ,  foe 

Kingsport  (Tenn  )  Times-News  weekly.  Excellent  opjiortunity  for  ad- 

n.ingspon  (lenn.j  iimes-ivews.  vancement.  Resume,  phone  numlier. 

-  salary  requirements,  to:  Exlitor.  Fe<l- 

AREA  EDITOR  -A  hard  worker  with  j  erul  Times,  2201  ”M”  St.,  N.\t.,  Wash¬ 
liking  for  small  towns  to  run  a  tri-  ington,  D.C.  2(Ki37. 

county  desk  and  improve  coverage  of  I - 

our  two  dozen  villages.  Contact  Wil-  DESK  EDITOR  -  Morning  newspaiier  in 
liam  Bridges.  Managing  Editor.  The  Central  Virginia  metroiwlitan  area 
Evening  Tribune.  Hornell,  New  York,  wants  desk  man  to  handle  wire,  make- 
14843.  up:  must  be  sharp  on  heads,  makeup: 

_ _ some  handling  of  siiorts  desk  Five-day, 

.,iroixT.-oo  — 40-hour  week.  David  W.  Wright,  Man- 
„  BUSINESS  EDITOR  aging  Editor.  The  News.  Lynchburg. 

For  New  Jersey  daily  and  Sunday.  Re-  v'a  24504 

sume  Box  1459,  Editor  &  Publisher.  ^ _ ' _ 

- - - EDITOR,  TRADE  MAGAZINE 

nrMT/’Nn  staff  offers  a  fine  oppor- 

IT  tUI  I  (w/K  tunity  for  a  new  journalism  graduate 

„  .  J  .  Of  uue  with  one  or  two  years  exjieri- 

Aleuium-sized  p.m.  daily  has  city  desk  ence  in  publications  eiliting,  promo- 
opening  for_  comiietent  and  creative  tional  writing  or  newsi>ai>er  work. 
supervMsor  with  emphasis  on  staff  direc-  We’re  seeking  a  person  who  can  write 
tion.  hard  news  average  and  layout,  clearly  and  edit  imaginatively  for  na- 
1* Area  4.  Box  tionally  circulated  magazines  publishe<l 


REPORTER --Imme<liate  oiiening  with 
3-year-old  daily  just  now  getting  into 
high  gear.  Nee<l  reisirter-ad  man  or 
woman  to  cover  tow  n  in  our  five- 
county  area,  though  ad  experience  not 
essential.  If  you  can’t  stand  thorough 
invesigation,  don’t  apply.  Write  or  call 
W.  1).  Smith  Jr.,  Daily  Northwest 
Alabamian,  Box  450.  Haleyville,  Ala. 
35565. 

REPORTER  for  outside  and  telephone  ; 
assignments  and  some  desk  work.  Ex¬ 
perience  in  headwriting  and  with  wire  | 
(taiiel  valuable.  Never  a  dull  moment  ; 
on  this  challenging  job.  Afternoon  daily  : 
in  Connecticut  city  near  center  of  I 
state.  A  friendly  newsroom.  Gooil  bene¬ 
fits.  Write  Box  1135.  Editor  &  Pul>- 
lisher,  giving  full  background.  Sam-  ' 
pies  will  be  returneil.  I 

REPORTER  —  Goo<l  iKisition.  hours, 
wages,  location,  lienefils:  but  need  ag¬ 
gressive,  gtXKl  writing  man  to  rate 
them.  Chart  Area  2.  Box  1444,  Editor 
&  Publisher. 

REPORTER  WANTED  I 

Are  you  a  young  reiiorter  from  a  small  ] 
daily  or  weekly  and  ready  to  move  up? 
Evening  daily  in  modern,  pleasant  city 
of  50,000  offers  top  salary,  many  gen¬ 
erous  employe  benefits,  chance  for  ad-  ■ 
vancement,  professional  associates,  j 
newly  remrxleleel  news  room.  Write  I 
Kankakee  (Ill.l  Daily  Journal,  with  ^ 
details  of  training,  exiierience,  ref¬ 
erences.  I 

-  I 

SPOR’TS  EDITOR  for  afternoon  daily  i 

of  14.000  circulation  in  college  com¬ 
munity.  Will  l«  responsible  for  cov¬ 
erage  of  area  sports,  college,  write 
column.  College  student  is  assistant. 
Sports  editor  will  also  be  callefi  u|xm 
to  assist  with  wire.  Send  resume  ami 
salary  expected  to  Box  1433,  Editor  &  ‘ 

Publisher.  ' 

- ______  I 

SPORTS  STAFFER — Opimrtunity  open 
now  for  sports  reporter-fieskman  for 
#3  spot  on  6-man  staff  of  Middlewest- 
ern  capital  city  newspaper,  strong  on 
sports  coverage.  Box  1455,  EMitor  &  i 
Publisher. 

WOME’N’S  EDITOR  with  writing  abil¬ 
ity  and  backshop  savvy  to  turn  a  ho-  | 
hum  section  in  a  25.000  p.m.  daily  into  < 
a  sparkler.  Chart  Area  4.  Box  1462x 
Eilitor  &  Publisher.  i 

YOUNG  MAN  ON  HIS  WAY  up  to 
take  over  as  managing  e<litor  of  a 
5,000  daily  and  Sunday  newspaper.  Our 
present  m.e.  is  heading  on  for  bigger 
things;  we  need  a  man  with  the  same 
ambition  who  just  hasn’t  had  a  chance 
to  show  his  stuff.  Bonus,  profit-sharing, 
life  and  major  medical  insurance.  Write 
Dan  Rooker,  Southwest  Times.  Box 
391,  Pulaski,  Va.  24.301.  I 


COUNTRY-TRAINED  Operator-Printe 
for  second  machine  and  floor  work  n 
small-town  newspaper.  No  objection  to 
older  man.  COURIER.  Morocco,  In. 
diana  47963. 

LINO'TYPE  OPERATOR:  Permanent 
position  open  with  progressive  organi¬ 
zation.  New  plant — go<^  working  con¬ 
ditions — fringe  benefits.  Nice  commun¬ 
ity  located  between  Buffalo  and 
Rochester,  N.Y.  Ekldy  Printing  Corp. 
Albion,  New  York  14411. 

Press  Room 

WEB  OFFSET  PRESSMAN  expert- 
enced  on  Cottrell  V-22.  or  Goss  Ur¬ 
banite.  Good  opportunity.  Box  5M, 
Eiditor  &  Publisher,  or  call  collect 
212-345-3833. 

DUPLEX  ’TUBULAR  PRESS.  Top  poii. 
tion  in  job  shop  near  Wash.,  D.C. 
Quality  work  required.  Must  be  Union 
member.  Write  Box  1107,  Ealitor  &  Ihib 
lisher. 

E'ORT  MYE21S  (FLA.)  NEWS-PRESS 
needs  combination  press-stereo  joume^ 
man.  Call :  E.  A.  Hutto,  ED  4-2351 
evenings;  ED  7-2951  days,  for  full  in¬ 
formation. 


COMPOSING  ROOM 
FOREMAN 

For  newspaper  in  50,000  circulation 
class  p.m.  daily  and  Sunday,  and  lo- 
cate<l  in  Zone  9.  Must  have  thorougk 
knowledge  of  composing  room  opera¬ 
tion  and  proven  leadership  ability-  Ex¬ 
cellent  company  benefits — good  wort 
ing  conditions.  Send  complete  resume 
to  Box  1461,  Ekiitor  &  Publisher. 

COMPOSITOR — Real  opportunity  for 
competent  man.  Ads — some  jobs.  Mod¬ 
em  shop-  Large,  prize-winning  week¬ 
lies.  Winter-summer  resort:  collaii 
town.  Steuben  Ptg.  Co.,  Angola,  Imt. 
46703. 


Free  Lance 

WILL  PAY  TOP  PRICES  for  stories 
and  photos  for  new  nationally  distrib¬ 
uted  Negro  tabloid.  Sedcing  sensational 
and  exposd  type  stories  about  and 
directed  to  Negie  readers.  J.  Sturman, 
World  Wide  News  Co..  2075  E.  65th 
St.,  Cleveland.  Ohio  44103. 

Miscellaneous 


PRINTER,  small  daily.  Good  wages 
insurance,  bonus,  vacations,  paid  holi¬ 
days.  Bryan  (Ohio)  Times.  (AC  4111 
636-1111. 

Production 

PRODUCTION  MANAGER 
EVENING  AND  SUNDAY 
100,000  CTRCULA’nON  CDASS 
CHART  AREA  2 

Wants  a  man  thoroughly  familiar  will 
all  mechanical  functions  attendant  ti 
producing  a  fine  newspaper. 

The  man  we  are  looking  for  should  Is 
young  enough  and  still  mature,  hard 
hitting,  yet  grentle  enough  to  lead  and 
lirect. 

Benefits  Include,  Blue  Cross,  Bin 
Shield,  Major  Medical,  Pension,  Life  Is 
surance,  paid  vacation,  etc.  I 

Please  give  all  necessary  informstia 


_ _  Please  give  all  necessary  informsua 

JOB  OPPORTUNITIES  on  Pennsyl-  and  background.  Replies  will  ^  tnStd 
vania  newspapers.  For  application  in  strictoct  confidence, 
write:  P.N.P.A.,  2717  N.  Front  St., 

Harrisburg,  Pa.  17110.  Box  1365,  Editor  ft  Publisher 

EDITOR  8C  PUBLISHER  for  February  26,  196< 


I 


HELP  WANTED 

Production 

SALESMAN  for  Zone  5.  Prominent  ma-  I 
terial  handling  manufacturer  wants  I 
man  with  experience  in  newspaper  I 
printing  production.  Sales  experience 
not  necessary  but  desirable.  Send 
resume  to  Box  1416,  Editor  &  Pub¬ 
lisher.  I 

Promotion 

PROMOTION  DIRECTO'R  to  run  4- 
member  department  for  aggressive  Mid¬ 
western  morning-evening  combination. 
Five  years’  newspaper  promotion  ex¬ 
perience  preferred.  Growth  (^portunity 
for  the  right  individual.  Please  state 
experience,  education,  and  expected 
starting  salary  to  Box  1324,  Editor  & 
Publisher.  Replies  held  confidential. 

Public  Relations 

eastern  urban  WOMEN'S  COLLEGE 
has  imme<Iiate  top-level  ojiening  for 
man  or  woman,  experienced  in  public 
relations  or  newswriting,  and  desiring 
ultimately  to  move  into  #1  slot  in 
development  work.  Send  resumd,  refer¬ 
ences  and  salary  requirements  to  Box 
1388,  Editor  &  Publisher. 

LARGE  AND  GROWING  North  Caro¬ 
lina  firm  manufacturing  major  house¬ 
hold  consumer  goods  seeks  public  rela¬ 
tions  man  for  house  organ,  press  and 
news,  advertising,  community  relations 
and  other  duties.  Fine  optM)rtunity  for 
outstanding  man  age  27  to  35,  who 
can  plan  and  carry  out  a  varie<l  pro¬ 
gram  on  his  own  initiative.  Must  be  a 
good  writer  and  have  had  some  solid 
public  relations  experience.  Pleasant 
working  and  living  conditions  in  goo<i 
smaller  city.  Write  fully  to:  David  "T. 
Flaherty,  BROYHILL  FURNirURE 
FACT0RIB7S,  215  Oak  St.,  I.enoir, 
N.C.,  28645. 


CLASSIFIED 

Advertising  Rates 

Line  Rates,  Each 
Consecutive  Insertion 

SITUATIONS  WANTED  (Payable  with 
ordir)  4  times  <31  804  per  lint  each 
insertion:  3  times  ®  904:  2  •  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  504 
far  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 

ALL  OTHER  CLASSIFICATIONS: 
4  tinH  ®  $1.25  per  lint  each  insertion; 
3  times  •  $1.35;  2  •  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  504  for  box 
service  and  count  as  1  additional  lint  in 
your  copy.  3  lines  minimum.  Air-mail 
servlet  on  blind  ads  $1.00  extra. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts  or  other  decorations 
etanges  your  classified  ad  to  “classified 
f'sjjay'”  The  rate  for  Classified  Display 
is  ^50  per  agate  line — $35  per  column 
inch  minimum  space. 

MI^URBMENTS  AND  CHARGES: 
E4P  classified  advertising  is  set  In  6-point 
ype.  Advertisements  set  completely  in 
ojoint  up  to  a  maximum  of  20  lints, 
•!{]*•“♦  white  space,  display  heads,  etc. 
will  be  billed  at  the  specific  rate  (see 
rate  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  example 
an  advertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
•nd/or  display  heads,  text,  or  signature 
in  Vogue  Light  8,  10,  12,  or  Id-point 
maximum,  will  be  charged  by  agate  rule 
measurement — (14  lines  per  inch)  at 
the  prevailing  rate  (or  the  number  of 
insertions. 

for  classified  AD- 
VK^SING,  TUESDAY,  4:30  P.M. 
Count  five  average  words  to  the  line.  No 
abbreviations.  Box  holders'  identities  held 
c!i  *  wnfidence.  Replies  mailed  daily. 
I?-.  Fublisher  reserves  the  right  te 
edit  all  copy. 

Editor  &  Publisher 

•so  Third  Avo.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Ploia  2-7050 


Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Academic 


SYNDICATED  COLUMNIST,  speech 
writer:  former  editorial  writer:  inter- 
ested  in  college  teaching  post:  15  years’ 
in  metropolitan  journalism.  Radio, 
small  daily,  weekly :  some  teching  ex¬ 
perience.  B.A.  English.  Box  1349,  Edi¬ 
tor  &  Publisher. 


COLLEGE  TEACHING  POST  —  IS 
years’  news,  magazines,  PR.  2  years’ 
teaching.  BA  -f-  20  credits  J-School. 
Master’s  eilucation  next  summer.  Fe¬ 
male,  40.  Box  1449,  Editor  &  Publisher. 


EXPERIENCED  WRITER  -  EDITOR, 
now  completing  master’s  degree,  .seeks 
Journalism/Communications  faculty 
post  for  Fall  ’66  in  West.  Northwest, 
New  England,  Midwest.  Fourteen  years’ 
with  major  wire  service,  three  years’ 
institutional  iiublic  relations.  Excellent 
references.  Box  1431,  Ekiitor  &  Pul>- 
lisher. 


IN  20  YEARS  -Columnist.  reiHirter 
and  city  eilitor  for  metrcRiolitan  Mid¬ 
west  newspaiier.  Seek  academic  ;>o8t 
for  fall  of  1966.  Recent  Master’s  de¬ 
gree.  Strong  on  fundiunentals :  admit- 
teilly  weak  on  communication  research. 
Brief  teaching  experience.  Box  1457, 
Editor  &  Publisher. 

Administrative 

EXPERIENCE — professional  devotion — 
have  bred  mature  administrator.  Pub¬ 
lisher’s  assistant  seeking  managonent 
with  daily  or  group.  Education,  18 
years’  all  departments,  manager  of 
several.  Reply  to  Box  1317,  Editor  A 
Publisher. 


MANAGER  of  money-making  5-M 
daily,  exi>erience<l  all  departments,  both 
offset  and  hot  tyi>e.  desires  change. 
Box  1456,  Editor  &  Publisher. 

Circulation 

ClRCULA’nON  MANAGER— Seasoned, 
mature,  under  40,  family,  no  drinker. 
Seek  permanency.  Top  references.  For 
resura4  write  in  confidence  Box  1397, 
Ekiitor  &  Publisher. 


YOUNG.  EXPEHIIENCED  DM  wanU 
job  with  more  challenge  and  ailvance- 
ment  possibilities  in  Chart  Area  2. 
Strong  on  promotion  and  carrier  pro¬ 
gramming.  Family  man.  Now  employerl 
by  medium  metro  daily  and  Sunday. 
Box  1453,  Eklitor  &  Ihiblisher. 

Display  Advertising 

ADVERTISING  DIRECTOR  on  7-day 
competitive  metropolitan  available  after 
March  15th. 

Has  compiled  excellent  record  through 
intelligent  creative  planning  and  di¬ 
rection  of  the  complete  advertising  pro¬ 
gram  of  one  of  the  nation’s  top  news¬ 
papers. 

Unusual  circumstances  make  change 
necessary  at  this  time  for  this  young 
39-year-old  executive. 

Would  consider  responsible  position 
with  medium  to  large  daily  offering 
challenging  and  rewarding  objectives. 
Complete  resume  references,  including 
present  employer,  by  writing  Box  1401, 
EMitor  &  Publisher. 


ADVERTISING  OR 
BUSINESS  MGR. 

Capable  newspaper  executive  with  back¬ 
ground  in  national,  retail  and  classified 
on  Northeast  daily  and  Sunday  papers 
can  build  your  linage.  Under  40.  Pres¬ 
ently  employed,  but  looking  for  oppor¬ 
tunity  to  grow  with  forward-looking 
organization  in  New  York  or  New  Elng- 
land  area.  Box  1426,  Elditor  &  Pu^ 
lisher. 


AD  MANAGEIR — Solid  background  in 
all  phases  of  newspaper  advertising, 
including  publisher  of  own  small  pulv 
lication.  Presently  on  staff  of  large 
metro  daily.  Mid  30’s — college.  Seek 
challenge.  Prefers  Florida  but  will  re¬ 
locate  anywhere.  Box  1447,  Eklitor  & 
Publisher. 


Display  Advertising  | 

,  ADVERTISING  EXECUTIVE  | 

Sales  veteran  offers  33  years*  experi- 
'  ence  in  all  phases  of  newspai>er  display  ' 
advertising:;  organizer— strong  on  sales  : 
— with  managerial  experience ;  heavy  i 
'  on  department  stores,  likes  to  make  * 
I  presentations:  civic  and  religious  leader 
I  in  community;  aggressive  and  enthii- 
siastic.  on  the  sunny  side  of  50.  with 
'  ‘‘can  do*’  attitude ;  personable — adjust* 
able— and  will  fit  well  in  your  organi-  , 
,  zation.  Presently  employe<l  with  news-  | 
;  papers  of  well  over  2UO.OOO  daily  circu-  i 
lation.  Salary  of  five-figures  re(iuire<l.  I 
.  Prefer  Chart  Areas  3  or  4.  Box  1177,  i 
I  Editor  &  Publisher. 


ADVERTISING  MANAGER  or  sales¬ 
man  for  small  daily.  Areas  3  or  4. 
Familiar  w’ith  offset.  Available  30  days. 
Age  45.  Fred  R.  Vice.  315  S.  Columbus. 
Louisville.  Mississippi  39339.  (AC  601) 
773-5547. 


Editorial 


MANAGING  EDITOR  , 

Mid-SO’s,  now  heading  aggressive  | 
40,000  Northeast  daily.  This  pa¬ 
per’s  growth  is  the  result  of  imagi¬ 
nation,  news  sense,  training  ability 
and  hard  work.  If  the  same  quali¬ 
ties  would  benefit  your  product,  i 
and  no  one  in  your  newsroom 
seems  capable  of  providing  them, 
write:  Box  1372,  Editor  &  Pub-  ' 
lisher,  ' 


PROOETIEADER — male,  age  30,  ten  I 
I  years’  experience  award-winning  Zone 
I  2  tabloid.  Union  member.  Two  years  ^ 
I  college.  Associate  Degree-English,  some 
I  French,  Spanish,  Latin.  Willing  to  re¬ 
locate  Zones  1,  2,  3,  8,  9  or  Florida. 

I  Box  1368,  Elditor  &  Publisher. 

i  SCIENCE  WRITEIB,  now  on  metro¬ 
politan  daily,  seeks  opportunity  with 
nationally-oriented  organization — news¬ 
paper,  magazine,  or  science  news  serv¬ 
ice.  Right  age,  12  years’  solid  experi¬ 
ence:  top  scientific  contacts;  quality 
writer.  Columbia  J-school  graduate, 
scholarship  winner,  M.A.  degree.  Box 
1366,  Editor  &  Publisher.  ! 


SPORTS  EDITOR :  Award-winner,  now 
stymied  as  #2  on  60-M  p.m. -Sunday. 
J-grad,  10  years'  experience.  Box  1361, 
Editor  &  I^blisher. 


TALENTED  NEWSGAL  —  dedicated, 
enthusiastic  grevgetter.  Wide  experience 
in  writing,  editing,  layout,  he^s,  col¬ 
umns,  features,  pi^uction  details.  Pre¬ 
fer  wire  desk,  morning  paper.  Fine 
background — top  references.  Box  1364, 
Editor  &  Publisher. 


WRITER,  26,  former  PR  woman  for 
scholarly  commercial  publishers — two 
college  news  offices — seeks  job  as  re¬ 
porter  with  newspaper  or  magrazine  in 
D.C.  area.  Box  1347,  Editor  &  Pub¬ 
lisher. 


REPORTER.  NEWSWRITEJR  with  ex¬ 
tensive  experience  in  community,  na¬ 
tional.  international  affairs  seeks  depth 
reporting/writing  post,  preferably  with 
eastern  metro  daily,  preferably  leading 
to  Washington  or  foreign  assignment, 
now  or  in  future.  Veteran.  32,  AB, 
married,  six  years-plus  newspaper  ex¬ 
perience.  References,  clippings,  inter¬ 
view  on  request.  Box  1406,  Eklitor  & 
Publisher. 


SPORTS  WRITER.  25,000  a.m.,  de-  * 
sires  change.  Six  years’  experience  re-  I 
imrting,  desk,  columns.  Box  1379,  Ekli- 
tor  &  Publisher. 


COPY  AND  WIRE  EDITOR  presently 
employe<l  by  major  daily  desires 
change.  Box  14.37,  Ekiitor  &  Publisher. 


COPY  EDITOR,  25,  seeks  return  to 
mainstream  of  journalism:  writing. 
Would  prefer  feature  or  political  as¬ 
signments.  Have  2%  years’  experience 
on  one  of  nation’s  largest  dailies.  Fnm- 
1  ily  man.  Box  1463,  Ekiitor  &  Publisher. 


Editorial 


DESKMAN— SEIQUBL.  epilogue  Box 
1418.  E'eb.  19.  Zone  1.  2.  3.  Late, 
strong  bloomer:  some  non-journalism 
iwst.  Would  end  my  moonlighting.  Box 
1418,  Ekiitor  &  Publisher. 


DESKMAN  -  MAKEUT  EDITOR,  36. 
college,  seeks  return  to  feature  writing 
or  reiiorting  on  first-rate  metropolitan. 
Now  employed  260,000'  a.m.  Prefer 
Chart  Areas  9  or  2.  Box  1446,  Editor 
&  Publisher. 


EAGLE^EIYED  COPY  EDITOR  looking 
for  quality  metro.  Box  1467,  Editor  & 
Publisher. 


EDITORIAL-ADMINISTRATIVE;  Dy¬ 
namic  Girl  Fri/Reporter  (sec’l  skills) 
seeks  Nwspr/Mag.  spot.  Impressive 
bked.  includes  maj.  nwspr  (for  B'way 
Columnist) ;  and  world-wide  feature 
syntlicate  (on  Women’s  Interest/Enter¬ 
tainment).  Liberal  Arts/Design  major; 
can  write,  e<lit.  troubleshoot,  organize, 
chiirm.  sleuth.  Love  details,  fast  pace. 
Very  attractive.  (AC  212)  HI  6-8423. 


EXPESIIBNCED  NEWSMAN,  strong 
on  features  and  in-depth  re|)orting. 
seeks  challenge  on  sizeable  daily  or 
Sunday.  Clips  galore.  Box  1466.  Eilitor 
&  Publisher. 


F.xperifnced  IlEPORTBR-PHOTOr.R.XPHKR. 
news  editor,  Fairchild  Scan-A-Sizer  en¬ 
graving;  14  month’s  county  courthouse 
l)eat:  offset  page  makeup  in  both  daily 
and  weekly,  seek  feature  and  news 
writing  on  daily  or  news  magazine.  If 
relocate,  prefer  Washington.  D.C.  Mar- 
rie<l,  4  children.  No  slacker  nor  liquor, 
but  require  lively  environment.  Ref¬ 
erences.  Start  $5400.  Write:  Leonard 
M.  Stewart.  5526  Southlea.  Houston, 
Texas  77033.  Messagres  at  HO  5-8213. 


U.S.  CinZESI.  age  43 — presently  man¬ 
aging  e<litor  3-M  circ.  prize-winning 
Canadian  weekly — ^strong  on  etlitorials 
— is  interestetl  in  dailies.  Familiar  with 
typesetting,  offset  and  letterpress. 
Plenty  of  ideas,  ambition  and  initiative. 
What  offers?  Present  earnings  $8,000. 
Box  14.'19.  Ekiitor  &  E^iblisher. 

Free  Lance 


CAN  HANDLE  ANY  STORY:  Wall 
Street  to  Yankee  Stadium.  Staffer  on 
NYC  daily — wire  service  background — 
seeks  stringer  work  nationwide.  Write 
Box  1436,  Elditor  &  Publisher. 


Photography 


PHOTOGRAPHini. :  Ck>IIege  graduate 
(B.S.  in  B.A.)  commercial  art  major — 
age  25,  •jingle- — desires  position  in  pho¬ 
tojournalism  with  newspaper  or  maga¬ 
zine.  Seven  years’  amateur  experience 
in  35  mm.  black  and  white  and  color. 
Have  portfolio.  Raymond  M.  Vanatsky, 
1.3.31  E.  Boston  Ave.,  Youngstown, 
Ohio  44.302. 

Production 


COLD  TYPE-OFFSET  PRODUCTION 
Manager/Plant  Superintendent :  also 
hot  metal.  Self-sufficient.  Offset  conver¬ 
sion  experience.  Cost-control  record. 
West  Coast.  Western  States.  Elarly  30’8. 
Box  1403,  Ekiitor  &  Publisher. 


PRODUemON  MANAGER  or  Superin¬ 
tendent.  Non-Union.  Experience  in 
daily  and  weekly  operations.  Presently 
employed  in  80-man  plant.  Strictest 
confidence.  Box  1451,  Elditor  &  Pub¬ 
lisher 

Public  Relations 


YOUNG  PRACTITIONER,  experienced 
— now  in  corporate  slot— seeks  chance 
to  fully  use  creative  ability  with  PR- 
minde  organization.  Strong  in  ideas, 
counseling,  publications,  writing.  Good 
news  media  background.  Box  1417,  Eldi- 
tor  &  Publisher. 


SHARP.  SEJASONED  and  hard-working 
newsman  with  camera  know-how  seeks 
house  organ  or  PR  poet.  Box  1429, 
Ekiitor  ft  Publisher. 
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You  can  do  a  lot  of  baking  for  a  little  bit  of  dough 


Your  electric  service  costs  so  little,  you  can  do  all  sorts 
of  baking  for  a  few  cents’  worth. 

That’s  part  of  the  miracle  of  electric  service— its  vciy  low 
price.  While  the  price  of  most  things  has  been  climbing 
over  the  years,  the  price  of  electric  service  keeps  coming 
down.  In  fact,  today  the  average  family  pays  about  15% 

Watch  for  "Hollywood  Palace,"  Saturday,  March  12, 9:30  P.M.,  Eastern  Time,  ( 
Printed  in  U.S.A. 


less  per  kilowatt-hour  for  service  than  it  did  10  years  ago. 
\\'^hich  all  goes  to  prove  an  important  point.  Sound  business 
management  — and  energetic  business  enterprise  —  together 
mean  dependable,  low-priced  electric  service  for  you,  both 
now  and  in  the  future. 

Investor-Owned  Electric  Light  and  Power  Companies* 

ABC-TV.  *Names  of  sponsoring  companies  available  through  this  magazine. 


Jim  Lucas  Back 
In  Viet  Nam 
For  Fourth  Time 

Few  newsmen  know  war  close  up -and  the 
war  in  Viet  Nam  in  particular  — like  Jim 
Lucas,  Pulitzer  Prize-winning  correspondent 
of  Scripps-Howard  Newspapers. 

World  War  II,  Korea,  Indochina  when  the 
French  were  there,  Lebanon  .  .  .  now  for  the 
fourth  time  since  1959  he  is  back  at  the  front 
in  Viet  Nam. 

Only  reporter  to  twice  win  the  coveted 
Ernie  Pyle  Memorial  Award  for  “style  and 
craftsmanship  that  most  resembles  Pyle,” 
Jim’s  idea  of  covering  a  war  is  from  a  heli¬ 
copter  on  a  rescue  mission,  from  a  battleship 
shelling  the  Vietnamese  coast,  from  a  Marine 
squad  on  patrol. 

Why  does  Jim  Lucas,  at  51,  keep  going 
back? 

“By  now,”  he  says,  “it’s  part  of  my  life. 

I  like  being  with  the  troops.  They  are  excep¬ 
tional  men  in  every  way.  Combat  brings  out 
the  best  and  the  worst  in  a  man,  and  more 
often  the  best.  It  is  one  of  the  few  circum¬ 
stances  in  life  I  have  found  when  the  major¬ 
ity  of  people  I  deal  with  are  selfless.  I  like 
this.” 

Scripps-Howard  is  proud  to  have  Jim 
Lucas  as  its  correspondent  at  the  front  in 
Viet  Nam. 


Jim  Lucas 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN 


ALBUQUERQUE  TRIBUNE 
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WASHINGTON  DAILY  NEWS 
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DENVER  ROCKY  MOUNTAIN  NEWS 
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CINCINNATI  PDST  &  TIMES-STAR 
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